
This is video 2.2 in the online course:

Learn SEO Copywriting

Module 2:
Structuring & writing effective

SEO content 



What we’ll cover in this session

• How to write header tags

• Trigger phrases/opening statements

• Video and SEO



What we’ll cover in this session

• Email and SEO

• Repurposing content

• How to create trusted content



What is a header (H1) tag?

• A Header (H1) tag stands for Heading 

Size 1 in HTML

• It’s the main heading or title of your 

page and will be the largest headline on 

the page



Newspapers use H1, H2, H3

Header 1

Header 2

Body copy



Websites and blogs use H1, H2 etc

Header 1

Header 2



H1 and H2 page code



View page code - PC



H1 and H2 page code – Ctrl + U



\
Are H1 tags important for SEO?

• Search engines expect your H1 to reflect 

the main topic for the web page 

• Helps Google understand page content  

and relevance to someone’s search

• The H1 text should reflect the content



H1 best practices for SEO

• Don’t write your H1s for Google bots –

write them for your readers

• Use tools like Google Keyword Planner 

to research popular keyword terms

• Aim for 12 words maximum



H1 best practices for SEO

• Online headings need to be as clear as 

possible (even if it seems boring)

• Don’t be clever or creative 

• Be obvious



H1 best practices for SEO

• There should be only one H1 on your 
page

• You can have multiples of the other 
headings (H2 – H6)

• Each number should be used in order 
(e.g. H1, H2, H3, H4, H5 etc)



H1 best practices for SEO

• Search engines not only use your title 

tag and H1, but also other headings to 

understand more about your content

• It’s important that you stay on topic and 

use words related to your key phrases



Writing great headers

• Use the ‘how to write headlines’ module 

as a guide 

• Must get the attention of the reader

• How to kick off an opening statement



Opening Statements – see  handout 2.1

• It’s no secret that…

• You’ve probably noticed that…

• The results are in…

• It’s not every day that…

• Just a note to tell you about…



Opening Statements

• Within 30 days from today, you could 

be…

• Think about…

• Now you can…

• For under $... you can…



Opening Statements

• Believe it or not…

• If you’re like most people, you 

probably…

• In today’s competitive marketplace…

• In today’s uncertain economy…



Opening Statements: insert keywords

• It’s no secret that…financial planners 

need certification 

• You’ve probably noticed that…viral 

marketing and video marketing are 

getting spectacular results



Opening Statements: insert keywords

• The results are in…yoga for children is 

one of the fastest growing sectors in the 

wellness industry

• Believe it or not…people actually love 

receiving catalogues in the mail



Opening Statements: insert keywords

• Opening statements make it easy to get 

started

• Make it easy to insert keywords

• To write body copy, use the 7 step 

method 



Video and SEO

• Video helps build links, generate social 

shares and increase conversions

• Video is a powerful form of content 

• Easy and quick to make – phone camera



Video and SEO

• Doesn’t have to be high quality 
production

• Can contribute to your overall SEO 
strategy

• Somewhat easier to get found on 
YouTube than Google search (for some 
terms)



How to make a viral video



Chased by a bear video – 360m views



How to make a viral video



How to make a viral video



How to make a viral video



Huffington Post story



Dollar Shave Club viral video



1.33 minute video = $1 billion dollars



Dollar Shave Club viral video

• Your video has to offer something to the 

viewer - helpful or entertaining

• Needs to evoke a strong emotional 

reaction so they’ll want to share it



Dollar Shave Club viral video

• Goal – to get them to re-tweet or write a 

post about it with a link back to your site 

(building the links)



Dollar Shave Club viral video

• It wasn’t produced for link building 

purposes

• It’s aim was to raise brand awareness

• Brand awareness and link building are 

directly related



Dollar Shave Club viral video

• Within hours of uploading, it featured 

on:

– Mashable

– Techcrunch

– Forbes

– BusinessWeek



Dollar Shave Club viral video

• Gained ETA: expertise, trust, authority

• Hard to get links from these high 

authority publications/magazines

• He did it within weeks - all linked back to 

his site



Dollar Shave Club viral video



Dollar Shave Club viral video

• Around March 2012 (when the video 

was uploaded), the video attracted 

approximately 18,000 backlinks 

• Continues to attract relatively large 

numbers of links every month since



Why did it go viral?

• Funny and original 

• Kept its target audience in mind

• Struck a chord with its audience

• People wanted to share it 



PS: PR played a role too

• There also was outreach/PR strategy in 

place 

• Got the video off the ground and started 

the link building process

• Sold to Unilever for $1 billion in 2016



Videos don’t have to be funny

• Videos don’t have to be funny to attract 

links 

• They have to offer viewers something 

they want to see

• Educational videos are great



Case study

• Every Friday, SEOmoz.org posts a 

‘whiteboard’ style video on their blog 

• Become known as the ‘Whiteboard 

Friday’ videos 

• Attracts significant number of links 



Whiteboard Friday



Links back to their main site – ‘linkbait’



Free link from YouTube

• Get a free link 

back to your 

content from the 

video webpage



Video on a landing page

• Embedding a video on your website 

increases the length of time that visitors 

stick around

• Increases the number of conversions  



Types of videos

• Product videos help retailers increase 

the conversion rate

• Explainer videos help demonstrate 

product

• If they are done well, they get shared



Top product demonstration videos



Top product demonstration videos



Top explainer videos



Top explainer videos



Top explainer videos



Videos about your team



Fun shareable videos



Product videos

• According to Invodo, 53% of 

consumers say that watching product 

videos makes them feel more confident 

about going ahead and making a 

purchase



Zappos product videos



Case study - Zappos

• Online retailer Zappos use product 

videos

• Used on the page for women’s Levi 

jeans



Case study - Zappos

• Zappos sales increased by between 6% 

and 30% for products with product 

videos



Video on landing pages



Rich snippets



Video rich snippets 

• Been a big 

increase in the 

use of ‘rich 

snippets’, and, in 

particular, ‘video 

rich snippets’



Email and SEO

• Google doesn’t crawl or rank your 

individual emails

• A large list of subscribers doesn’t make 

you rank any higher for your favourite 

terms



Email and SEO

• Great e-newsletter content should be 

reused and repurposed as blog content

• Turn long e-newsletters into smaller 

blog posts

• Slice and dice



Repurposing email newsletter content

• The blogs become ‘cheat sheets’

• The ‘cheat sheets’ become infographics

• The blogs and infographics become an 

eBook



Repurposing email newsletter content

• The eBook becomes an online mini-
course

• The online mini-course becomes a 
webinar series

• The webinar series gets put on iTunes as 
a podcast



Email and SEO

• Allows non-subscribers to glean your 

insights and read your messages

• Creates quality content without effort

• Enables you to rank for it – not tied up in 

email inboxes 



Email and SEO

• Beats having to do the ‘heavy lifting’ of 

writing up the story a second time

• Insert relevant links (using keywords)

• Share on social media channels



Handouts for Module 2

• An extended list of ‘opening statements’ 
can be found in Handout 2.1

• The links to the videos can be found in 
Handout 2.2

• An example using link words can be 
found in Handout 2.3



This is the end of video 2.2 in the online course:

Learn SEO Copywriting

Module 2:
Structuring & writing effective

SEO content 


