
This is video 3.1 in the online course:

Learn SEO Copywriting

Module 3:
Keyword research and planning



What we’ll cover in this session

• Keyword research

• Creating a keyword list

• Categorising keywords



Keyword research



Keyword research

• Part science and part art

• Can use keyword tools 

• Need to understand your customers 

• Need to predict which terms they're 

typing into the search box 



5 ways to create a keywords master list

Keyword 
Research

1. Instinct

2. Own 
website

3.  
Competitor 

Website4. Wikipedia

5. Keyword 
tools



Use Excel to record your keywords

• Use common sense

• Use the tools to help refine the 

keywords but don’t over-rely on it

• Keep track of it all in Excel



Put them in an Excel spreadsheet



1. Instinct

• What would YOU type in if you were 
looking for your product or service?

• Don’t censor – write them all down

• Include commonly mis-spelt words



2. Own website

• Scan your website 

• Note down all keywords:

– products

– services 

– brands etc



3. Competitor websites

• Note down all the keywords they use –

products, services, brands etc

• Check their meta tag (Ctrl + U) to see 

what words they use

• Look for ‘title’ and ‘meta descriptions’



4. Wikipedia

• Helps you identify potential new 
keywords 

• Business - ‘logistics management 
business’

• Type in Wikipedia page into the landing 
page section of the keyword planner



Paste in Wikipedia page here



Example - Wikipedia



Reveals keywords to use



Example - Wikipedia

• Blog: ‘What is supply chain 
management?’ 

• Video: ‘What are the responsibilities of a 
supply chain manager?’

• Infographic: ‘How a supply chain in the 
fast food industry works’



Categorising keywords

• Keywords can be broadly organised 
into the following types:
1. Brand terms 

2. Competitor terms  

3. Generic terms  

4. Related terms  



Categorising keywords

1. Brand terms: any keywords containing 
your brand name and trademarked 
terms

2. Competitor terms: the brand names of 
competitors who are offering similar 
products and services to yours



Categorising keywords

3. Generic terms: terms relating to 
products or services offered

4. Related terms: terms that don’t directly 
relate to what you’re selling, but that 
users who want your products or 
services may be searching for



Example



Include variations

• Include short forms, abbreviations and 

plurals

• The keyword ‘women’s long-sleeve 

shirts’ may include variations like



Include variations

– Women’s long sleeve shirts

– Women’s long sleeve tees

– Women’s long sleeve Ts

– Women’s long sleeve t-shirts

– Women's long sleeved shirt

– Ladies long sleeve shirt



Long tail - low search volume

• ‘Women's black long sleeve shirts’ 

• What is the user intent?

• They know what they’re looking for

• Added bonus: less competitive keyword 



Look what showed up first



Concatenation – merge word columns

• Quickly expand keyword lists by using 

online tools

• Merge words

• Generates a list of possible 

combinations



Concatenation – merge word columns



Include mis-spelt words

• People don't always type in perfect 

English:

– Christmas

– Cristmas

– Chrismas

– Chritmas



Google can recognise misspellings 



Voice-led queries increasing

• Voice-led queries increasing

• Reflect on how people actually speak 

• Include those in the keyword list



Voice-led query 

• Then: 

– ‘Thai restaurants New York’

• Now: 

– What’s the best Thai restaurant in New 
York?

– Where can I get Thai food in New York?



Include variations  

• How can I…? 

• How do you…?

• Where can I…?  

• What is…?



Which words do you keep?

• Use keyword research tools

• Build the master keyword list, find 
variations and determine which 
keywords to keep 

• Helps you zero in on the terms that 
people are typing into search engines



6 ways to create a keywords master list

Keyword 
tools

1. Google 
Keyword 
Planner

2.  Soovle

3.  
UberSuggest

4. 
Wordstream
Suggestion 

Tool

5. SEMRush

6. Moz 
Keyword 
Explorer



This is the end of video 3.1 in the online course:

Learn SEO Copywriting

Module 3:
Keyword research and planning


