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What we’ll cover in this session

• What is content marketing?

• SEO and content marketing

• Content marketing cycle



What we’ll cover in this session

• Content repurposing

• Choosing topics

• Measuring activity
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Content is king

• There is no such thing as SEO without 

content

• You need words, articles, substance, 

keywords



Putting it all together



Content marketing pyramid



Only 2 rules for content

• This will be useful

• This will be entertaining



What is content marketing?

• All marketing activities that focus on 
creating and sharing information

• It should be part of every SEO strategy

• Creating ‘shareable’ content is a great 
way to attract an audience and build a 
brand



SEO and content marketing  

• SEO makes demands

• Content marketing fulfils those 

demands

• SEO demands content

• Content marketing provides content



SEO and content marketing  

• A fundamental component of SEO is 

keywords - researching them, utilising 

them, and tracking your ranking of them 

in the SERPs



What is content marketing?

• Content marketing consists of high 

quality content, written for humans, 

using the keywords that you’re targeting

• Need to insert keywords strategically 

throughout your content



SEO and content marketing

• SEO demands backlinks

• Content marketing introduces backlinks

• SEOs ‘dream’ about backlinks 

– ‘a huge DA 89 linking to your site from the 

Huff Post’



Domain Authority  (DA)



Power of backlinks

• Backlinks are especially valuable for SEO

• They represent a ‘vote of confidence’ 

from one site to another 

• Backlinks signal to Google that others 

vouch for your content



Power of backlinks

• The best way to build links is by 

publishing fresh, quality content, and 

letting high authority sites link back to it 

• This is the strategic, sustainable 

pathway to ongoing SEO success



SEO and content marketing

• Fresh content gets rapidly indexed

• Registers higher in the SERPs than older, 

low-value content

• Fresh content plus historic authority 

boosts SERPs



SEO and content  marketing

• Content marketing is an ongoing task

• You don’t just do it, and then stop

• Great business opportunity for content 

writers



SEO and content  marketing

• SEO is actually all about content 

marketing

• And content marketing is all about SEO

• The two elements work hand in hand



Recap: The SEO copywriting process



Segment your audience

• What are you selling?

• Establish user intent – stage of 

purchase?

• What are they looking for?

• Keyword analysis



Segment your audience

• What pages do you want to direct 

them to?

• What do you want them to do when 

they get there? 

– Opt in, download, take a quiz



Buyer intent – what is the user wanting?



Recap: The SEO copywriting process



Choosing topics for content marketing

• In the past we created individual blog 

posts that rank for specific keywords

• The result? 

• Hard for the user to find the exact 

information 



Choosing topics for content marketing

• When you produce multiple blog posts 
about similar topics it creates 
competition

• Own URLs competing against one 
another in search engine rankings

• Cannibalises existing content



Old way



New way: topic cluster model

• Choose the broad topics for which you 
want to rank

• Create content based on specific 
keywords related to that topic

• All link to each other and create 
authority



You know what keywords to use



New way: topic cluster model

• Specific topics surrounded by blog posts 
related to the topic

• Connected to other URLs in the cluster 
via hyperlinks

• Uses a more deliberate site architecture 
to organise and link URLs together 



Topic cluster model



Topic cluster model

• Helps more pages on your site rank in 
Google 

• Helps searchers find information on 
your site more easily

• Helps avoid different blogs competing 
with each other



Topic cluster model

• This architecture consists of three 

components: 

– pillar content 

– cluster content

– hyperlinks



Topic cluster model



Example - 3 pillars of content

1. Email marketing

2. Viral video marketing

3. Podcast marketing



Pillar 1 – cluster content

• Pillar 1: Email marketing

• Cluster content:

– 5 ways to write a subject headline

– 3 mistakes people make with opt-ins

– Best email software for fintech start-ups



Pillar 2 – cluster content

• Pillar 2: Viral video marketing

• Cluster content:

– How to make your video go viral

– 3 critical elements of all great viral videos

– 7 questions to ask your video viral producer



Pillar 3 – cluster content

• Pillar 3: Podcast marketing

• Cluster content:
– 3 quick and easy ways to find podcast 

guests

– How to write show notes that people read

– Top software the pros use to record 
podcasts



Pillar 1

• Email Marketing
Pillar 1 Content:
Email Marketing

Cluster Content:
5 ways to…
3 mistakes people… 



Blog idea generator



Blog idea generator



Blog idea generator



Video to watch – see handout 5.1



Recap: The SEO copywriting process



What content should you create?



Content marketing pieces



1. eBooks



2. Blogs



3. Videos



4. Podcasts



Recap: The SEO copywriting process



Your website is the mothership



Your website is the mothership



All roads lead back to your website



Manage it with templates



Links – internal, external



Recap: The SEO copywriting process



Measuring activity



Set up Google Analytics for your website

• Log into your Google Gmail account 

• Choose the time frame that you want to 
analyse your content creations from 
your calendar

• Click on the ‘Behavior’ tab and go to ‘Site 
Content’ and ‘All Pages’



How to use Google Analytics



How to use Google Analytics



Google Analytics



Google Analytics videos – handout 5.2



Recap: The SEO copywriting process



What is content repurposing?

• Take existing content (blogs, newsletters 

etc) 

• Rework it for different purposes

• Amplifies existing content, reduces 

effort and duplication



People learn differently

• Not everyone likes videos, blogs, 
podcasts

• Make content for all learning styles:

– Visual: videos, blogs

– Kinaesthetic: quizzes, guides

– Auditory: webinars, podcasts



How to repurpose content

• First, take a look at the most popular, 

evergreen content

• Use Google Analytics to see which posts 

from your archives are performing best



How to repurpose content

• Create a ‘mind map’ of potential ideas 

for new, repurposed content

• Start with your best performing blog 

post

• Create ‘spokes’ for new ideas from it



How to repurpose content

• ‘10 Simple Things You Can Do Today that 

Will Make You Happier, Backed by 

Science’



How to repurpose content

• New post and content points:

– Top 5 meditation songs

– Video of meditation breathing techniques

– Infographic on the scientific benefits of 

meditation



How to repurpose content



How do you get all this done?



Who will manage it all for you?









Specialist virtual assistants



This is the end of video 5.1 in the online course:

Learn SEO Copywriting

Module 5:
SEO blogging and content marketing


