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The first meeting of the Consultative Committee held on 29 August 2017 established that the 
Framework embodies the views of the Consultative Committee as they now stand and identified and 
ranked top priority areas for action. 
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CONSULTATIVE COMMITTEE REPORT 
WORKSHOP #1 
AUSTRALIAN BEEF SUSTAINABILITY FRAMEWORK 

KEY TAKE OUTS AND ACTIONS 
The five priority areas prioritised by the Consultative Committee for action are: 

1. Animal husbandry techniques 
2. Profitability across value chain 
3. Balance of tree and grass cover 
4. Antimicrobial stewardship 
5. Manage climate change risk 

The Australian Beef Sustainability Framework (ABSF) Steering Group met 20 September 2017 and agreed with 
the top five priority areas collectively suggested by the Consultative Committee. In recognition of the 
significance of the wellbeing and safety of those working in the beef industry, the SSG added a sixth priority area 
for action: 

6. Health and safety of people in the industry  

Another key take out from the Consultative Committee was that communication is an enabler and significantly 
important. That focus must be given to ensuring the Framework is understood and appreciated by all involved. 

INTRODUCTION 
A meeting of the beef industry’s Consultative Committee was held in Sydney on Tuesday, 29th August 2017 at 
the Mercure Sydney International Airport. 

A recap was provided to stakeholder of the Framework’s development thus far and the proposed next steps.  

Stakeholder feedback was sought to: 

1. Establish whether the Framework embodies the views of the Consultative Committee as they now 
stand; and 

2. Identify what priority areas should be ranked for action. 

Forty-five people attended. These individuals are listed in the Appendix of this report. 
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WORKSHOP REPORT 

The Role of the Framework Within the Beef Industry 
Don Mackay, Independent Chair, Red Meat Advisory Council 
Don Mackay opened the Workshop with a presentation about the Red 
Meat Advisory Council (RMAC) and a focus on the role of the Framework. 

Don provided background about RMAC, including who RMAC are; and 
talked of the Meat Industry Strategic Plan 2020 (the MISP). Don discussed 
the priorities facing the Australian Government, including, for 
example trade and market access, regulation, transport and 
infrastructure and livestock wellbeing. He also pointed out that the beef 
industry sees its role as one which needs to work with an ever-changing 
supply chain, customer and voter. 

Introductions 
Mark Paterson, Currie Communications 
Mark Paterson led a session to introduce attendees in the room. Attendees introduced themselves to others on 
their table. Mark invited several attendees to introduce themselves to the whole group and explain what they 
wanted to achieve. 

• Pip Job, NSW DPI, introduced herself as working in farm, family and social resilience. She comes from a 
holistic management background, and she is a beef producer, and wants to see holistic management in 
the Framework. Pip was on the previous SSG.  

• Melina Tensen, RSPCA, introduced herself as coming from the animal welfare interests of beef 
production.  

• Ian McConnel, World Wildlife Fund (WWF), described WWF as interested in sustainability issues beyond 
just environment. He argued sustainability needs to be holistic across the entire value chain in the 
industry. Nonetheless, he attended to represent environmental issues. He congratulated the Framework 
in the way it has refined its approach to environmental issues, as it has leap-frogged what is happening 
elsewhere in the world. 

• Susie Craig, McDonald’s introduced herself by saying that beef sustainability is the number one priority 
in their sustainability work. McDonald’s is known for hamburgers, and globally they are the biggest 
purchaser of beef. Susie commends the committee on their work. Susie said McDonald’s is supportive 
and committed to collaborating on how sustainable beef can be in all markets where they purchase 
beef. She finished by saying unlocking views from stakeholders is critical to a robust Framework. 

• Robert Barker, Australian Meat Industry Council (AMIC), introduced AMIC as the peak body for the beef 
industry, as the main conduit between farmer and consumer. Robert said he was attending to see the 
different views of different sectors and how they fit in with AMIC in terms of processing and beyond, as 
well as being interesting in feedback.  

• Chris Griffin, a dairy farmer who chairs the Steering Committee for the Dairy Industry Sustainability 
Framework, referred to his background in setting up the dairy framework. He pointed out the 
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relationship between dairy and beef industries, that dairy contributes to the beef market. Chris Griffin 
said he was attending as a representative of the steering committee, as well as from a farmer’s 
perspective.  

• Chris Howie, Elders, argued that the Framework will work if it continues to effectively communicate a 
simple message. Producers need to understand what the Framework is trying to achieve and if this 
happens it will be an excellent result.  

• David Lindenmayer, Australian National University (ANU), Canberra, spoke about his work over 20 years 
with farmers monitoring data. Good data will be required to hold up the Framework. 

• James Bentley, NAB, told how NAB has surveyed customers three times about sustainability risks to 
their businesses. 80-90% of farmers say soil health, water and sustainability are key risks to their 
businesses. As a large financier in the market, this demonstrated to NAB that there is an imperative to 
respond. Understanding financial success of customers and sustainability that underpins it is key so NAB 
is seeking to link ongoing sustainability with financial success. Sustainability issues are becoming bigger 
issues from an investment perspective as well.  

About the Framework 
Bryce Camm, Chair, Sustainability Steering Group (SSG) 

Bryce Camm commenced his presentation by re-capping how the first 
Australian Beef Sustainability Framework was developed. Bryce mentioned 
that many of the Consultative Committee members in the room were involved 
in the development of the Framework through extensive consultation during 
2016. 

Bryce acknowledged the extensive consultation process undertaken by the 
previous Chair Prue Bondfield and SSG members (two of whom – Mark Inglis, 
JBS, and Pip Job, NSWP DPI, were attending). Bryce commenced his role as 
SSG Chair when the first framework report was handed down in April this 
year. 

 

Bryce explained the five principles used to guide development of the Framework and consultation activity: 

1. Relevance: The priority area is important to our customers, the community and the Australian beef 
industry and is within the industry’s scope of influence. 

2. Inclusivity: The constructive views of industry, customers, consumers, government and community 
groups as to how industry can continually improve performance will be valued and considered 
throughout the process 

3. Credible: In that the decisions are grounded in evidence. We have committed to focus on what can or 
has the potential to be monitored and managed. 

4. Practical: The industry is able to make changes that represent value in the supply chain through 
continual improvement. 
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5. Transparency: The industry can 
provide an open and honest 
picture of performance using the 
most appropriate data available. 

Bryce talked through the various activities 
undertaken to develop the Framework: 

• In February 2016 RMAC appointed 
a dedicated SSG to lead the 
development of the Framework. 

• Prior to the first SSG being 
appointed there was a body of work that was undertaken to help inform the framework process, 
including a materiality review. 

• The then SSG developed a ‘straw man’ framework which was taken to industry consultation.  
• Several face-to-face industry meetings were carried out and then feedback was reviewed by the SSG and 

the Framework revised before being shared with over 35 key external stakeholders including customers, 
environment and welfare groups, banks, institutional investors and government.  

• At the same time, a materiality review was undertaken to ensure that the issues captured through 
consultation picked up all of the material issues. 

• Following the materiality and external review the SSG once again revised the Framework ready for the 
third phase of consultation – online. Over a six-week period grass roots industry and those external 
stakeholders were given the opportunity to provide input to the framework.  

• A final review of the Framework was undertaken and in April 2017 the first report was released.  

Bryce continued with an explanation of what the Framework is and isn’t. 

He explained that the Framework: 

• Defines sustainable beef production in an Australian context. 
• Addresses sustainability priorities of major domestic and global stakeholders including customers, 

environmental groups, welfare groups and the finance sector. 
• Establishes key indicators and measures that can or have the potential to be measured and reported in 

subsequent years to track performance over time. 

He explained that the Framework is not: 

• About setting prescriptive management practices – explaining that the best management practice in one 
region, is not in other regions so it is important that the Framework is outcomes focussed, rather than 
being prescriptive on practices. 

• A process for establishing or endorsing measurement systems at an individual business level. The 
Framework has been developed to use available data sets where possible and not be reliant on 
establishing new systems.  
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• That said if there are systems developed with statistical representation, then this data could in the 
future be used to strengthen the Framework. 

Bryce reiterated the vision, the definition of sustainability beef, and the composition of the Framework: four 
themes, under which there are 23 priority areas and 51 indicators. 

Bryce continued by summarising how the Framework will be used, including: 

• Direct industry investment for continual improvement. 
• Foster constructive relationships with stakeholders to work collaboratively on continual improvement.  
• Help protect and grow access to investment and finance. 
• Promote our industry to the community and customers. 

Bryce also summarised each of the implementation steps during 2017/18.  

STEP 1 
This step has already occurred and involved establishing a new, independent grass roots group, recognising that 
a different skills mix was required for the steering group. Bryce chairs this group and is joined by six members 
who span the beef value chain from grass fed production, grain-fed production, processor, live export and retail. 
Bryce explained that it was important for the industry that the process was led by an industry group, to ensure 
that we bring grassroots industry along.  

STEP 2 
Recognising that there is little value in only having the views of those within industry, a Consultative Committee 
(this group) has been established. Bryce explained that it is critical that external views are heard and considered 
by the SSG and wider industry as the implementation plan for the Framework is rolled out. 

Bryce explained that the SSG members are all industry people. This is necessary for us to ensure the buy-in of 
our own industry, yet the SSG recognises that the views of external stakeholders also need to be considered.  

Consultative Committee objectives were shared, them being: 

• Share information and insights about emerging trends, issues and opportunities for sustainable food 
production. 

• Confirm the priority areas of sustainable beef production for reporting progress to stakeholders and the 
wider community. 

• Enable the industry to better anticipate emerging focus areas for customers and other stakeholders.  
• Provide industry with constructive direction to make more informed decisions in regard to Framework 

implementation. 

He continued by explaining that the SSG’s commitment to Consultative Committee members is to: 
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• Listen to what they say; 
• Consider suggestions as we roll out the Framework implementation plan; and 
• To explain to them the outcomes from the SSG’s consideration of their views. 

STEP 3 
This involves forming multi-disciplined expert groups to provide advice on how to measure and deliver continual 
improvement. This isn’t a short-term activity, but rather the beginning of a longer conversation.  

As a part of this, the top priority areas for action need to be identified. An activity to identify these priority areas 
was undertaken during the Workshop and is presented in this report. 

STEP 4 
A stocktake of activity is planned for the priority areas for action. This will include an audit of current initiatives 
and reporting across the value chain that address a select number of priority areas. Gaps and opportunities for 
improved collaboration between individual projects and programs within and external to industry will be 
identified by the audit. 

STEP 5 
The first report which was released in April, is essentially the Framework. The next report will be released next 
year, with many of the data gaps closed. This next report will be updated annually and then every five years a 
more detailed review, which will align with industry strategic planning will be done.  

Your Feedback on the Framework 
Mark Paterson, Currie Communications 
This session provided the Consultative Committee with an opportunity to provide feedback on the Framework 
from the perspectives of attendees’ varied expertise.  

Pip Job, NSW DPI, asked about the expectations of the activity and how the information was going to be used. 
Mark Paterson answered that what was covered in the workshop today will be taken back to the SSG for their 
consideration. The activity is a stock take on how important these issues are compared with 12 months previous 
(which was the last formal consideration of these issues). In short, they are testing the relevance of the 
Framework.  

Attendees then deliberated over the Framework and discussed their viewpoints before electing a person to 
report back to the room.  

Steve Banney, Grazserv, spoke on behalf of his table. Key thoughts were: 

• Natural capital evaluation within the Framework would put money into the equation, particularly from 
producers who struggle to see the relevance without it. 

• How to get everyone on-board without appearing to create a licence to farm, to feed, to be a live 
exporter, etc. 

• How well has the Framework been communicated to grassroots level? In the North, it has not been 
done very well. People there, producers, don’t look at the twitter feed. Communication to grassroots 
levels needs careful consideration. 
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• One half of the table said that there weren’t enough indicators, whereas the other half of the table said 
there is quite a lot. Where’s the balance?  

• Could this Framework replace the Meat Industry Strategic Plan in time?  
• Who is the customer for the Framework? It appears it is multi-customer. The table suggested a three-

tiered standard approach: Gold, Silver and Bronze. Industry would be the main beneficiary. The 
consumer is the customer driving this. Stakeholders would be in the middle. The trick is to get everyone 
to see it in the same way.  

Allister Watson, MLA was the spokesperson appointed to share his table’s priorities: 

• Metrics need to be filled in for the gaps in the Framework. 
• Consumers need to be prioritised. 
• Data sets are available to be used – the issue is accessing the information so that it can be used across 

the whole supply chain. 
• Good that key influencers have been identified  
• What’s happening in the industry? Consumers look at these groups like the SSG and Consultative 

Committee for guidance. It is good to identify and build on this.  
• Priorities and areas are described quite well, however there is some ambiguity.  

Stella Lee (AMPC) 

• Makes a note about the scope of the KPIs being relevant to the data collected. Do these reflect 
customer needs and wants? Can it actually be adopted?  

• Do the KPIs really meet our customer wants?  
• KPIs should be aligned to what customers want. 

Robert Barker, AMIC made the following comments: 

• The Framework is a good base/ starting point where it is right now. 
• Measurements need to be put in place to really move forward. 
• Different requirements for different sectors – live exporter, expectations, outcome, how that’s 

communicated. 
• Within groups – consumer groups – as a starting point, you need food safety. Higher income groups – 

animal welfare and environmental outcomes become more important. 
• There is a little way to go to refine the metrics for the Framework. Once we have these we will really 

redefine what the goals will be. 
• To create a point of difference from their perspectives. 

Margo Andrae, Cattle Council of Australia (CCA), spoke of her experience working with the Livestock Production 
Assurance communications roll-out. She said when we see documents like this, we really like evaluations and 
KPIs. She said she gets “really nervous” when she is on the phone with 20-30 producers a day who are nervous 
about what this means for them.  
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20% of producers are producing 80% of beef.  From small producers to some larger producers there is fear 
around sustainability.  

The value proposition needs to be focused for the grassroots. Climate is really important for producers. How do 
you communicate it from the start? If you get that wrong, producers will shut it down, and it really affects the 
outcome down the track.  

At this point, discussion in the room emerged around the strategic direction of the Framework’s communication. 

• A question from the room was posed to Margo: What is the awareness of producers about the 
Framework? 

• Margo replied saying awareness at grassroots level is very low. She attributed this to a lack of uptake of 
digital communications (i.e. twitter) and suggested that we focus again on getting the Framework right 
for producers.  

• Mark Inglis, JBS, introduced himself at this point by saying he was on the SSG in 2016. He said that the 
discussion being had today is the same as 12 months previous. He argued the Framework isn’t about 
grassroots but the strategic, industry level. How we sell our beef industry is on its credentials, and the 
strategic direction of the Framework is to enhance the industry’s credentials.  

• Chris Griffin, Dairy Industry Sustainability Framework, informed the room that for the Dairy Industry 
Sustainability Framework, a lot of grassroots farmers don’t know about it and that only now – after four 
or five years – the Steering Committee is starting to direct communications at that level. They hadn’t 
needed to previously. 

• Helen Dornom, Dairy Australia, and the secretariat for the Dairy Industry Sustainability Framework, 
argued that a strategic plan for communications/engagement needs to be developed before you go 
further. 

Brendan Tatham, CEO of PrimeSafe, rose then to report on the discussion at his table: 

• How does it relate to customers? 
• Risks can also be opportunities. 
• How do we use these discussions and how do we move forward? 
• Water recycling and microbial resistance is hidden in the metrics. 
• Great Framework, lots of questions moving forward. 

Mark Paterson closed the session by summarising what had been covered during the morning, including: 
objectives; role of beef industry in Framework; getting to know each other; and a SWOT analysis of the 
Framework. 
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Ranking priority areas for action by the beef industry 
Pip Band, Framework Secretariat, MLA 
During this session, Pip Band explained to attendees that in the Framework there are 23 priority areas across the 
four themes of animal welfare, environmental stewardship, economic resilience and people and community. All 
23 have been included in the Framework because they are important to stakeholders and industry. She 
explained that the first Sustainability SSG worked very hard to try and reduce the number, but could not 
streamline any further for the first report. 

Pip explained that there is a lot to do and everything is important. And although the SSG doesn’t want to stop 
working on anything, they do however want to focus on the most critical or the biggest risks. The SSG has 
estimated that five is an appropriate number of priority areas that should be focussed on and that the session 
today is an opportunity to test that number. Pip explained that the SSG wants to direct efforts to the top five (or 
thereabouts) of the most critical priority areas that the Consultative Committee thinks industry should focus on 
for action. 

She continued by stating that there are areas where indicators and measures have not been developed. 
Technical experts are required to help develop suitable indicators and recommend approaches to industry for 
continuous improvement. Following the stocktake of activity across the value chain a plan will be developed for 
prioritising these expert groups. An audit of current initiatives and reporting across the value chain that 
addresses a select number of top-ranking priority areas will also be undertaken. An assessment of the audit data 
will identify any gaps as well as opportunities for improved collaboration between individual projects and 
programs both within and external to industry. 

Pip reiterated the SSG’s commitment from this session, which Bryce spoke to earlier, to: 

• Listen to what the Consultative Committee concludes are the top-ranking priority areas to focus on. 
• To consider this advice from the Consultative Committee when the SSG meets next month. 
• To then report back on what the top-ranking priority areas will be in the first phase of Framework 

implementation. 
• Most importantly to keep the Consultative Committee informed and clearly report on progress against 

the five top-ranking priority areas. 
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Brendan Tatham, CEO of PrimeSafe, said that some of the things we’re talking about can be actioned in 
different ways. He asked whether she could offer some insight on these actions, to which Pip replied that the 
next activity would involve this. 

At this point, the topic of readiness for communication emerged again and the room began an engaged 
discussion on what the best steps forward would look like. Multiple, different perspectives emerged on what 
stakeholders should consider when they rank the priority areas for action by the industry. 

• Andy Madigan, Australian Livestock and Property Agents (ALPA), pointed out that communication is 
critical and should be focused on ensuring grass roots is aware. If producers hear about it when you’re 
not ready for it, producers will kill it. He adds it is currently being driven from top down but needs to be 
driven bottom up also.  

• David Lindenmayer, ANU, questioned how ready the Framework was. He asked where the priority was 
to start addressing the gaps, or to start communicating the areas that have most data. He stated that 
the priority should be where there are data gaps. Discussion around this settled on the need for the 
priority to be to develop the data gaps. 

• Helen Dornom, Dairy Australia, stated an alternative view: she argued to use the collective wisdom of 
the room to determine the significance of the priority areas. This was endorsed by Pip Band, secretariat 
of the Framework. 

• Someone asked whether communication is an enabler and whether it should be prioritised as a key 
focus. 

• Ian McConnel, WWF, argued that there is a present risk of not doing something. The risk is whether or 
not the market, or policy, is heading in a direction where we are unable to defend a necessary course of 
action and leave us exposed. 

• Simon Westaway, Australian Livestock Exporters Council (ALEC), argued that there should be real dollars 
around the Framework. Referring to a slide ranking the importance of the priority areas, he argued that 
biosecurity (listed as moderate) should be a high priority.  

• Veronique Droulez, MLA, argued that if no one knows about it, it is a risk. 
• Ian McConnel, WWF asked whether this was an industry improvement Framework, not just a 

communication framework. He asks where are we playing catch up, and where can we get ahead.  
• Robert Barker, AMIC, asked the room to also consider how immediate an impact might be.  
• Melina Tensen, RSPCA, asked for the room to consider the impact, to ensure continuous improvement 

for the largest number of animals. In affirmation, individuals expanded on this to include other examples 
such as largest number of producers, or trees. 

• Brendan Tatham, CEO of PrimeSafe, argued a communications strategy was needed. Criteria needed to 
be added. He asked, “do we have data now or do we create programs through industry that will give 
them the ability to develop that data?” In reply, Pip Band said data will go out as we get it. Next report 
will be 60 or 70% populated with data which will inform programs for industry. 

• Someone asked the room to consider how this could get captured by politics. Policy outcomes influence 
industries. The room considered how the Framework might be used to achieve policy outcomes.  

Mark Paterson summarised the discussion under six key criteria, asking people to consider them when they 
ranked the priority areas: 
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1. Impact (policy) - in terms of influencing outcomes. 
2. Impact (spatially) – largest number of trees, animals, 

hectares, etc. 
3. Impact (improvement) – immediate vs long term. 
4. Market access & potential – value proposition – 

getting ahead of trends and being a preferred market. 

5. The level of risk (in terms of value destruction) of not doing something. 
6. Readiness – or lack of readiness - to manage risk or seize opportunity. 

Attendees then voted on their top five priority areas for action by placing their allocated five sticky dots on 
which of the 23 priority areas they believed should be the focus of the SSG.  

Note that all attendees had been allocated a stakeholder group to ensure effective analysis of results. 
Stakeholder groups were identified through use of different-coloured dots. 

After every attendee had ranked their priority areas, Mark Paterson asked individuals to state what they voted 
for, and why. 

Rob Cumine, Coles: 

1. Antimicrobial stewardship. According to the WHO – this will have the biggest impact on human health 
by 2050 and will kill more people than cancer 

2. Manage climate change risk 
3. Integrity  
4. Welfare – maintain healthy livestock 
5. Biosecurity risk – huge potential risk factor to manage risk 

Andrew Fisher, University of Melbourne, and the Animal Welfare Science Centre in Melbourne: 

1. Antimicrobial stewardship  
2. Animal husbandry techniques 
3. Competent livestock handling – there are definition 

issues in that he argued that it should go beyond painful 
husbandry techniques. It should also include the overall 
daily quality of life for animals i.e. their living conditions. 
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4. Efficient use of water – megalitres of water to produce 1 kilo of beef. Need to have a good handle on 
this to address this and create continuous improvement.  

Chris Cosgrove, Sustenance Asia: 

1. Competent livestock handling 
2. Biosecurity 
3. Climate change 
4. Sequestration 
5. Health and safety – too many people dying in this industry 

Robert Constable, Robert’s Butchers, Armidale NSW: 

1. Maintain healthy livestock – maintaining this takes into consideration a whole lot of facets. 
2. Product integrity – from Robert’s perspective, he is the last person to see it before someone eats it, so 

integrity is important to him. 
3. Efficient water use – water use to be next big issues. Need to look of the land and the water.  
4. Education and training 

Alister Hughes, Producer from QLD, started by pointing out that there are a lot of people making decisions on 
behalf of the farmer, his top five were: 

1. Human processing gets bashed in industry when a one minute You Tube video of animal abuses 
overseas occurs 

2. Profitability across the food chain – making sure the money is the whole way through and not just at 
one end 

3. Beef eaten as part of a healthy, balanced lifestyle– increased grams of meat for people to eat every day 
4. Food safety – make sure customer gets what they want. His view is that the consumer thinks all good 

food goes over seas 
5. Quality  

A question was asked whether the dots will be weighed based on the stakeholder, to which Pip explained that 
we will be clear on how we use the dots and how they lead to results. We don’t yet know how we will use them 
as we want to see the results.  

Andy Madigan, Australian Livestock and Property Agents, said “I think it would be a good decision to weight 
them. Extrapolate as much information as you can and see where it goes”.  

Rebekka Carey-Smith, David Jones, assessed the priority areas from her customers’ perspectives:  

1. Human processing/ animal processing – the one-minute video clip speaks many words 
2. Product integrity – what is going into customers hand, so needs to be up there 
3. Environmental – manage climate and environmental risks important to her customers. All ties in 

together 
4. Wellbeing of people in the industry 
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Chris Le Lievre, Westpac, considered the priority areas from a bank’s perspective: 

1. Maintain healthy livestock 
2. Product integrity 
3. Product devaluing 
4. Climate change 
5. Adaptation  

SESSION RESULTS  
The five priority areas which received the highest number of votes in order from highest to lowest were: 

1. Animal husbandry techniques 
2. Profitability across value chain 
3. Balance of tree and grass cover 
4. Antimicrobial stewardship 
5. Manage climate change risk 

 

 

 

 

 

VOTES BY THEME 
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Next Steps and Summary 
Bryce Camm, Chair, Sustainability Steering Group (SSG) 
Bryce closed the Committee meeting by thanking attendees for coming. He observed that many people in the 
room used the collective pronouns of “our” or “we” when discussing the issues, showing the commitment and 
dedication of those in the room to sustainable beef and the industry as a whole.  

He reinforced that while the SSG will use the ranking exercise to identify the top five priority areas for action, 
work is going on in all the other areas. The work across the board will continue; as the SSG looks to progress in 
the next 12 months, the five top-ranking priority areas for action will guide progress during implementation and 
reporting. 
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APPENDIX 

Consultative Committee member 

IN ATTENDANCE 
• Alister Hughes, Producer  
• Allister Watson, MLA 
• Andrew Fisher, University of Melbourne  
• Andy Madigan, Australian Livestock and Property Agents 
• Ben Nixon, ANZ 
• Ben Stapley, Animal Medicines Australia  
• Brendam Tatham, Prime Safe Victoria  
• Brett Hall, Elanco 
• Brett Thompson, Woolworths 
• Bryce Camm, Sustainability Steering Group 
• Chris Griffin, Dairy Sustainability Framework 
• Chris Howie, Elders 
• Chris Cosgrove, Sustenance Asia 
• Chris Le Lievre, Westpac 
• Craig Jensen, OSI Foods 
• Damian Gilpin, Keystone Foods 
• David Lindenmayer, Australian National University  
• Don Mackay, Red Meat Advisory Council  
• Hank MacInnis, Westpac 
• Helen Dornom, Dairy Australia  
• Ian McConnel, World Wildlife Fund  
• James Bentley, National Australia Bank 
• Kate McGilvray, Australian Saleyards (ALMA) 
• Lauren MacKenzie, Coles 
• Manny Noakes, CSIRO 
• Margo Andrae, Cattle Council of Australia  
• Mark Harvey-Sutton, National Farmers Federation 
• Mark Inglis, JBS Australia  
• Matt Munro, Australian Livestock and Rural Transporters Association  
• Melina Tensen, RSPCA 
• Natalie Williams, Soils for Life 
• Neil Huth, CSIRO 
• Pip Band, Meat & Livestock Australia  
• Pip Job, NSW Department of Primary Industries 
• Rebekka Carey-Smith, David Jones 
• Rob Cumine, Coles 
• Robert Barker, Australian Meat Industry Council  
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• Robert Constable, Roberts Meats 
• Simon Westaway, Australian Livestock Export Industry  
• Stella Lee, Australian Meat Processor Corporation  
• Steve Banney, Grazserv 
• Steve Lacey, Grazing BMP 
• Susie Craig, McDonald's 
• Veronique Droulez, Meat & Livestock Australia 

APOLOGIES 
• Alex Iljadica, Youth Food Movement 
• Andrew O’Sullivan, Department of Agriculture and Water Resources 
• Andrew Henderson, Producer 
• Brad Mathers, Australian Meat Processor Corporation  
• Brett Abbott, CSIRO 
• Christian Mulders, Australia Lot Feeders' Association  
• Dianne Mayberry, CSIRO 
• Ellen Buckle, Australian Vetenary Association  
• Gerard O'Neill, Bush Heritage 
• Kate Forrest, Regional NRM Alliance 
• Kathleen Plowman, AHA 
• Mario Herrero, CSIRO 
• Matt Willson, Westpac 
• Paul Hemsworth, Animal Welfare Science Centre  
• Peter Rizzo, Australian Meat Processor Corporation  
• Sally Standen, Department of Agriculture and Water Resources 
• Sam Brown, Live Corp 
• Sophie Wakefield Producer 
• Tom Maguire Teys Australia 

Supporting team 
• Bryce Camm, SSG Chair 
• Pip Band, MLA, SSG Secretariat 
• Mark Paterson, Currie Communications 
• Felicity Kelly, Currie Communications 
• Eleanor Meyer, Currie Communications 
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