CREATIVE
A city of authentic and
internationally renowned
experiences
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The spirit of our city is captured every day
in the way our citizens, businesses and
institutions interact with each other and
their environment. Our culture is simply
the way we do things in Adelaide. We
have a lifestyle and spirit that is unique
and keenly sought to be experienced
by people from all over the world. Our
culture infuses creativity and the arts in
everything we do.
Our way of life blends the visual and
performing arts with sports, food and
wine, activated laneways, museums,
festivals and events, gardens and Park
Lands, all into one vibrant and beautiful
city.

CREATIVE
A city of authentic and internationally
renowned experiences

Adelaide has long been recognised as
one of the world’s great festival cities
and home to many globally significant
art and cultural collections and events.
Adelaide’s ten major festivals injected
an incredible $75 million into the local
economy during 2014-15.
Our Museum is the most visited in
Australia and the South Australian Art
Gallery attracts nearly 800,000 people
each year. Over 1.2 million people enjoy
our Botanical Gardens every year and our
iconic Central Market is visited by over
one million people annually.
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Our city’s cultural institutions and events
are critical social and economic drivers.
It’s no wonder Picture Adelaide 2040
participants told us they want even more
events and year-round entertainment,
more passive recreation, more art and
artistic spaces, more innovation and
spontaneity, more celebration and more
opportunities for reflection.
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“

Adelaide has
long been
recognised
as one of the
world’s great
festival cities
and home to
many globally
significant art
and cultural
collections and
events.

With this mind, we will increase
participation in our arts and culture and
their influence on all that we do in the City.
We will support local businesses to create
new opportunities in our growing cultural
economy and blend art and design with
commercial enterprise.
We will continue to build our international
brand to attract more people from all
around the world to experience our
City while also exporting our culture to
global audiences. We will also continue to
support our local Aboriginal communities
to share their stories and culture.

“

We will also
continue to
support our
local Aboriginal
communities to
share their stories
and culture.

Sport and recreation has always
been ingrained in our way of life. The
redeveloped historic Adelaide Oval has
reinvigorated our city and an astonishing
3.3 million people have attended events
since its re-opening in November 2014.
Nearly 9 million people use the Park Lands
each year and 2 million of these involve a
host of community and sporting groups
and schools. We will strengthen the role of
the City and Park Lands as a destination
for sport and recreation of all levels.
Adelaide remains the very essence of
a true global village – a melting pot of
people from all over the world who have
embraced diversity and added their own
special contributions to our city. Council
will always be devoted to the expansion
and strengthening of the remarkable
contribution that arts, culture, sports and
recreation make to our wonderful city.
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Creative Objectives
and Actions
The number of people attending
events in the City and Park Lands
has grown by 5% by 2020, on the way
to 15% growth by 2040
• Work with neighbouring Councils and
the State Government to enhance the
role of the Park Lands in supporting
artistic, sporting and recreational
activities
• Streamline Council processes for
events to be hosted in the City and
better enable City businesses to benefit
from these events

• By 2020, develop, build and upgrade
infrastructure that supports events
and is sensitive to the environment
within key event spaces in the City
and Park Lands
• Work with par tners and key
stakeholders to develop Adelaide as
the premier international arts market
• Work with the State Government to
seek to attract an additional major
annual international event during the
winter months
• Promote our UNESCO Live Music
accreditation to attract more
opportunities for new live music venues
with at least one new winter festival
commenced by 2017

A detailed measure of the number
of people creating and actively
participating in arts, culture, sport
and recreation activities has been
developed and influences our work
• By 2017, develop an Arts and Culture
Strategy
• Suppor t creative enterprises,
community groups and individuals
to grow their contribution to the
recreational, cultural and artistic life
of the City
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• Attract and support artists and cultural
entrepreneurs to develop commercial
opportunities
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• Work with businesses and other
partners to bring creativity and
smart technology into the everyday
experience of our City
• Partner with cultural institutions to
increase visitations in the City and
Park Lands
• Promote the role of the Park Lands in
increasing levels of physical activity
through formal and informal sport and
recreation opportunities
• Suppor t collaborative working
environments and incubators to drive
innovation and entrepreneurial activities

Bed nights spent in Adelaide by
international and domestic visitors
have grown from 16.5 million to 18.5
million by 2020, on the way to 25
million by 2040
• Work with the South Australian Tourism
Commission and the private sector
to develop a visitor experience that
maximises visitor spend in the City

• Advocate for the interstate rail station
to be re-located back to the Adelaide
Railway Station to capitalise on
the iconic Indian Pacific, Ghan and
Overland rail services
People who say the City has great
places to enjoy events, activities, art
and culture has grown from 8.4 to 9
out of 10 by 2020 and to 9.5 by 2040

• Attract people from around the world,
especially from the growing middle
classes in China and India, to spend
more time and experience more
hospitality activities in the City

• Surprise, delight and attract people to
our city by continuing to encourage and
support dynamic and changing urban
public spaces, heritage, art, laneways,
streets, facilities and activities

• Support the Adelaide Convention
Bureau financially and in-kind to
encourage longer stays and add value
to the visitor experience, especially in
areas that supports Council’s strategic
agenda

• Consider policy de-regulation to
allow more interesting temporary
opportunities in private buildings

• Work with partners to promote a
comprehensive calendar of events
and activities
• By 2020, Council will install a network
of NBN enabled interactive way-finding
stations to build on the current roll out
• Better serve those arriving at the
Adelaide International Airport and other
entry points through programs such
as Adelaide Greeters

• Increase public art and cultural
expression in private development by
using planning levers and requirements
• Identify opportunities to use specialised
lighting to showcase the City’s unique
attractions, character and heritage
The number of people that are visiting
the City each day for shopping,
leisure or entertainment will grow
from 111,000 to 117,000 by 2020, on
the way to 128,000 by 2040

• Pursue completion of the North Terrace
Boulevard, focusing on the evolving
health and biomedical precinct and
the Riverbank precinct
• Upgrade and improve amenity to
create a higher quality visitor and trader
experience by implementing the Our
Market District Plan
• Work with the State Government in the
development of the Riverbank Precinct,
including the Festival Plaza upgrade,
the Adelaide Convention Centre
redevelopment, the South Australian
Health and Biomedical Precinct, and
planning for the old Royal Adelaide
Hospital redevelopment
• Work with the Federal and State
Governments and Aboriginal Elders
and representatives to establish a
national centre for Aboriginal and
Torres Strait Islander culture and
heritage
• Promote and showcase multiculturalism
and Aboriginal culture, especially
through the Stretch Reconciliation
Action Plan, and support local
organisations to express this heritage
• Complete the Rundle Mall Master Plan,
including completion of the Gawler
Place to link major City attractions
• Provide support to key organisations
to assist them in offering events and
activities that attract visitors to the City
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