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Email Marketing Success 6 Part Mini Video Course – [Outline & Checklist] 

This is a free program for people who are interested in achieving success using email marketing. 

This mini video program runs for 6 consecutive days and is accompanied by a checklist and a course overview document 

for your later reference.  

Each day you will receive an email from me titled something along the line of “My Future Business – [EMS Day 1of6]” 

Important: please be sure to ‘white-list’ My Future Business emails otherwise you may not receive this video course in 

your email inbox. I’ve provided a link at the bottom of this document and in all emails sent to you.  

Or, you can visit: http://myfuturebusiness.com/customercare/   

When you get there, simply type in ‘whitelist’ which will show you exactly what to do to white list My Future Business. 

 

Daily Video Topics & Checklist:  

1. Day 1 – NEW LEAD INTRODUCTIONS 

 

2. Day 2 - TRAINING NEW LEADS TO DO WHAT YOU WANT 

 

3. Day 3 - INVOLVING NEW LEADS IN YOUR PROCESS 

 

4. Day 4 - UPGRADING NEW CUSTOMERS TO HIGHER PRICED PRODUCTS 

 

5. Day 5 - SEGMENTING CUSTOMERS INTO RELEVANT GROUPS TO TARGET YOUR MARKETING 

 

6. Day 6 - RE-ENGAGING NON-RESPONSIVE SUBSCRIBERS TO RE-ENGAGE SO THEY BUY AGAIN. 

  

http://myfuturebusiness.com/customercare/
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Day 1 of 6 INTRODUCTIONS AND COURSE OVERVIEW 

 Who am I? – Rick Nuske owner of MFB and developer of the My Email Marketing Success Program 

 

 What to expect – powerful information that uncovers important elements that you must know and implement to 

successfully use email marketing in your business. 

 

 There are at 6 phases that must be applied for you to succeed with email marketing – and I’m going to go through 

each one of them with a level of detail that will help you get started. 

 

 There’s an art to moving your lead between each phase. But don’t worry; I’m going to show you how to do that. 

 

 And when you do this as I’ve outlined, you will have a distinct advantage as most of your competitors won’t even 

know about these important phases. 

 

 So why am I doing this? – my aim is to help you uncover the steps most email marketers don’t know about or do 

so you can maximize your profit potential. Also, I too want to attract customers to my business that I can help be 

more successful than what they currently are. 

 

So what’s the general process for completing this program? 

 what you do first – whitelist my emails and check your email daily for the next video 

 

 what you do next – watch the daily video from me [titled ‘My Future Business I EMS Video X’ etc] 

 

 what you do next – take notes and implement what you learn 

 

 what you do next – complete the survey and press send 

 

 what you do next – send me your questions for a response 

 

  

http://myfuturebusiness.com/email-marketing-success/
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Preface… 

If you’re thinking that each of the 6 phases doesn’t apply to you, maybe it’s because you think that your business is 

different? That’s just the point, everybody’s business is different, and each of the 6 phases that I’m going to reveal over 

the next few days do apply regardless of the industry you’re in. And in this mini video series I’m going to show you why. 

Please pay attention – it doesn’t matter if you have a large email list or a small one. And it doesn’t matter if you’re 

working business to business or business to consumer – what I’m about to share with you doesn’t care less if you’re 

selling online or if you’re a traditional bricks and mortar retailer, and it doesn’t care less how many people you hire or if 

you’re a one-person-operation. Whatever your business, what I’m about to show you works! 

This is something I’ve been testing and improving for years across a lot of different industry sectors from automotive, 

construction, online retail and so on – and it worked in all of them! 

So I want to reiterate that this will work for you regardless of the industry you work in…dating, photography, retail, web-

development, recruitment etc.  

BUT HERE’S THE PROBLEM YOU FACE  

Although email marketing is great when it’s done properly, most people are being bombarded by emails. In fact a recent 

study showed that people receive up to 150 emails per day – that’s right, each day! People are no longer excited about 

receiving more email!  

On top of that, a leading email autoresponder company reports that companies intend to increase their use of email in 

their marketing.  

But after all that, email marketing works and that’s why so many people use it – it’s like having an automated sales team 

working for you day and night. 

The question I have – is why isn’t everyone using it? Well, because a lot of smaller businesses think that to be effective 

they need huge numbers of subscribers on their list – and this is just not true. 

That being the case, it makes obvious sense that if you do have a large and responsive list, you will be able to scale up 

very quickly and generate more revenue using what I reveal to you here.  

That said, the value of having an email list is and always will be, in how you treat the people on it. After all, there are real 

people behind the emails on your list – never forget that.  

On that, here’s what’s important to think about – money comes from people. Not emails, the people on your list.  

So to state the obvious, if you don’t treat it with care, email marketing will not work for you. And that’s what the mini 

video series I’ve put together for you is all about. 

Have you heard the saying ‘the money’s in the list’? well, it can be, but just having a list does not guarantee you sales. 

To make sales you first need to introduce a system to monetize it. And this is where most marketers have no idea. 
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A Short Story… 

I remember making the terrible mistake of buying a list from a colleague a long time back. Back when I had less of an idea 

of what needed to be done to monetize my list. I made nothing with this list simply because I didn’t have a system in 

place to automate the process of introducing new leads, building awareness and engaging them in a meaningful way that 

had their best interests in mind. 

So if you have a list right now, do you know what to do to introduce yourself, build awareness and engage with the 

people on your list? If you don’t, stick around because I have some information that is going to help you do exactly that. 

I know this is going to sound completely backwards. But before you go and build a list, you need to be thinking in terms of 

how you will make money from new leads [people] who opt in to be a part of your list. 

This is all about having a defined process; and once in place, then you can focus on how you will get more leads. 

If you’re feeling a bit uneasy right now, and you feel like list building is too painful a process, and you feel stuck, don’t 

despair, you’re not alone and it’s definitely not your fault. The problem is that you started to build the list before you 

started to monetize it. Flip it around and focus on how to create a system that monetizes each lead automatically. 

In this mini video series I’m going to lift the lid and give you everything you need to know to have a majorly unfair 

advantage over your competition. And you’re going to do it by introducing a simple, copy and paste process I developed 

over several years but without having to invest your own time and money. 

None of what I’m about to share with you is trickery and you will not be labelled as a spammer. In fact, what you will 

learn with me will position you so you can email less and make more. 
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But Here’s A Few Critical Mistakes Made By New Marketers...  

Number 1 clanger: Failing to follow up – a lot of marketers simply have no email follow up campaign in place and they 

instead email on a whim – this is very dangerous territory if this is what you’re doing right now! And when they do email 

their list, they don’t know what to say in their emails.  

It gets worse, when most marketers email, they not only stumble with what to say, but with how often to email their list. 

Another point is that most marketers are scared to email their list fearing that people will unsubscribe – well, tell me 

then, why do you have a list at all if you don’t intent to communicate with them? It makes no sense not to. Stick with me 

and I will show you how to reduce your anxiety about emailing your list with this simple 6 step process. 

The second big clanger is that marketers send the same emails to everyone on their list – they don’t practice what is 

known as list segmentation. This is not advanced stuff, this is email marketing 101. If you are new to it, stick with me and 

I’ll explain… 

 Every subscriber on your list is a person with different needs and interests and they are at different stages in 

their relationship with you, so it pays big to know who they are, what they want, what they don’t want and 

where they are in your process. 

Now you know that, will you still send a blanket email to everyone on your list when you mail them? For example, will you 

send offers relating to dog grooming to restaurant owners? Of course not! Your emails must contain the right message for 

the right market. 

You must send the right message to the right person on your list; meaning offers that are of interest to them. And in 

doing so you will see your engagement and conversion statistics go through the roof. 

Not only that, once you have done this you will notice that you unsubscribe rates drop and people will stay engaged with 

you longer. 

Imagine waking up at whatever time you choose. You look over at your clock and decide it’s time to check on your email 

marketing stats. You log in and see a bunch of sales. Your work is already done for the day.  What could be more 

rewarding than that? 

I can think of one: setting up a series of emails ONCE and then watch as your sales go through the roof on autopilot. It’s 

magic and it happens for you every day. 
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An Overview Of How This Is About To Happen In Your Business… 

 First, you must TRAIN your new leads [people] coming onto your list about your business and brand to as 

part of the process of taking them from a point of being a complete stranger, into a trusting friend. 

 

 Then you must INVOLVE yourself with them and talk with them about what interests them and encourage 

them to buy relevant products and services from you. 

 

 Once they have purchased from you for the first time, welcome your new customer and then UPGRADE their 

purchase experience by offering more products or services. 

 

 At this stage, you must SEGMENT your new customer once you know what information they want to hear 

more about so you can prepare to sell them what they want to buy. 

 

 Last but in no way the least important phase, is the RE-ENGAGEMENT phase. This is the time to engage with 

people on your list who might have stopped responding for whatever reason. 

What you see laid out here is that each step is in a particular sequence. And it has to be that way to work.  

People on your list won’t even know this is happening as it is not revealed to them.  

This process of selling to them happens so smoothly that it turns new leads into customers, customers into repeat buyers 

and repeat buyers into people who share their experience with you to others.  

And that’s exactly what you want to achieve. 
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How Does This All Work? 

Basically it looks a little like this… 

You have a source of traffic coming in to your offer as follows. 

Note: in this example I’m only focussing on new leads. 

 YouTube  

 Facebook  

 Twitter Ads 

 Email Marketing 

 Linked In etc. 

This is a person who you don’t know who ultimately lands on your squeeze page. 

They opt in i.e. they give you their email address. Treat each new email address like gold! 

 As a new lead, this person then goes into your TRAINING sequence. 

 

 From there, they then go into your INVOLVEMENT sequence. 

 

 Assuming that they buy, they are then offered an UPGRADE which increases their lifetime value to you. 

 

 From there, they go into a SEGMENT of your list that is specific to their needs and interests. 

 

 Now you can RE-ENGAGE with your customer at a later time with offer specific to their interests. 

 

 If there’s no RE-ENGAGEMENT after a period of 3 months, then you can put them into another SEGMENT of 

your list, which I call an INACTIVE list segment. 

Regardless of what you’re competition is doing, you will be in the position to thrive because you’re using all the phases 

I’ve mentioned here. Each phase gives you a new opportunity to create new income streams. Knowing this is powerful 

stuff, stuff that you can’t afford to ignore. Let it sink in - read it again. 

 Look out for tomorrow’s video because I’m going to tell you exactly what you need to do build trust with your 

hot prospects to prepare them to buy from you. 

Also, if you haven’t done so already, please click and complete the 60 second survey that asks you what else you want to 

know about email marketing – please fill it in and press the send button.  

I’ve also attached a checklist that will help you recall the stages you need to be using for your future reference. 

 

END OF DAY 1 

  

https://ko218.infusionsoft.com/app/form/e39a02f6a44c813de91f234bceee9a60
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Day 2 of 6 – TRAINING [make sure your new lead understands your process] 

 Review content from day 1  

 Overview content for day 2 

I mentioned yesterday that to be successful with email marketing, part of the process is to make it very clear what your 

expectations are and the processes you use in your business. 

When you get a new lead onto your list, TREAT THEM LIKE GOLD as they can mean a great deal of revenue if you treat 

them right. On the other hand, treat them badly, and they will unsubscribe in a heartbeat. 

They’ve probably signed up through your lead magnet, and now the work begins – not later, right now when they’re a hot 

lead.  

A new lead is a HUGE deal for you and you should stop and think about that in terms of how much money that simple 

looking email could mean for your business. If this is not something you’ve stopped to consider, now’s the time! 
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So What Happens Now?  

First things first, your new lead must first be introduced to your business in a systematic way that makes sense and gives 

you the best opportunity to capitalise on your efforts. 

As part of this process, your lead needs to know more about you before you can expect them to trust you enough to buy 

from you. 

Although this is a short list, the things you might communicate in your first few emails should include… 

 who you are – name, location and things like that 

 what do you stand for – what is your mission and so on 

 why are you different to your competitors – what is the compelling reason for doing business with you 

 what are you going to deliver to them – what is the value proposition that comes from being your customer 

Basically, this is your best opportunity to make your lead feel awesome about you. Not only that, around this time they 

should start feeling more confident that you are the real deal and can be trusted. This is foundational to your success. 

This is THE best opportunity you will ever have to forge a transparent relationship with your hot lead as they have you in 

the front of their mind right now – so be sure your system is set up to strike while the irons hot! 

Your ultimate goal is to take your new lead [prospect / person] through a number of different phases as you prepare to 

sell to them. 

That being said, not everyone who comes onto your list will buy straight away. And in fact, some might never buy. For 

those who never buy, here’s a pro-tip: contact your autoresponder provider and ask to have them removed completely 

from your database – you’re paying for each email that is on your list, so you only want to pay for those who are 

responsive.  

All is not lost should someone not buy from you straight away. If this is the case you will have to start the process of 

reengagement using segmentation. And I cover segmentation in a later video. 

You know something, those who say that the money in the list are not telling you the whole story. Why? Well, you need 

to have a comprehensive email sequence in place to monetize your list. You need a system. 

Although that may sound hard to set up, in reality, it’s far from difficult. 

Go to next page…  
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With a system you have a process in place that ticks along on its own. Your automated system not only introduces people 

to your business, it teaches them what you expect and explains what you can do for them all in one foul swoop! 

I’ve provided an example introductory email below to give you an idea of what you might use in your introductory email. 

“Hi, and welcome to My Future Business where we work with lifestyle driven entrepreneurs like you. We’re excited to have you here 

and look forward to achieving rewarding outcomes alongside you. Just so you know, we not only love the business, we also love 

money. We use the money we make from our business to pay our way. How you run your business affects how much money you make. 

And with that in mind, were here to help take your understanding of business and money to the next level. To Learn More Click Here 

Rick Nuske - My Future Business” 

Can you see how this sort of message, as simple as it seems, is very powerful and effectively introduces new leads into 

your business and what it stands for and is about? I’m sure it could be improved, but it’s a great example. One other thing 

about that message, the use of the “Learn More” link further explains the business and its mission automatically, so it’s 

important that you set up as many template responses as possible. This alone will save you a great deal of time. 

In terms of the number of emails you send, you might choose to do one training email, but depending on the size and 

complexity of your business, you can use two or three to make sure your leads understand your business and process. 

An example follow up email might look something like this: 

“Hi again, and welcome back to My Future Business As you know, we work with lifestyle driven entrepreneurs like you. I noticed that 

you signed up to receive more information and I’m very interested to know why. What do you feel that My Future Business can help 

you achieve? Again, thanks for becoming part of the My Future Business community. If you have any questions, email me anytime! 

Rick Nuske - My Future Business” 

There’s a personal touch to this message and this is very important to build in awareness and trust. Not only that, you’ll 

notice that I’ve invited the lead to contact me personally which is a strategy I use to promote two-way communication. 

The first few emails you send are vitally important as they not only introduce you, but they also set out your expectations 

and the process you need for prospects to follow. So many businesses just don’t do this.  

By following this outline and setting your expectations early on, you will systematize your process and maximise profit. 

 Look out for tomorrow’s video because I’m going to show you what you need to do so your leads actually pull 

out their credit card and buy from you. 

Also, if you haven’t done so already, please click and complete the 60 second survey attached below that asks you what 

else you want to know about email marketing – please fill it in and press the send button.  

I’ve also attached a checklist that will help you recall the stages you need to be using. 

END OF DAY 2 

  

https://ko218.infusionsoft.com/app/form/e39a02f6a44c813de91f234bceee9a60
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Day 3 of 6 – INVOLVEMENT [keep people on your list engaged with your message] 

 Review content from day 2  

 Overview content for day 3 

At this stage it is important to talk with your prospects about what it is that interests them. Not you, them. 

Your goal now is to start encouraging your prospect to actually buy what you have to offer.  

Here’s an example of what you might write in your email for this purpose… 

“Hi again, and welcome back to My Future Business… As you know, we work with lifestyle driven entrepreneurs like you. I notice that 

you were interested in our content. Over time we have helped our clients grow their businesses. With that in mind, I recommend 

setting up a trial My Future Business membership for you, and begin working together. There are XXXX benefits [list all benefits] that 

come with this offer. Are you looking for help with any of what I’ve mentioned? If so, let me know and we can arrange a time to talk. 

Rick Nuske - My Future Business” 

See what I’ve done in this email? I’ve outlined exactly what’s on offer, and I’ve explained the importance of making a 

decision around the list of benefits that come from working with My Future Business. I’ve made the email personal and 

I’ve provided a strong call to action.  

Here’s a strong tip: using a personal touch approach to your emails is very important as people want to work with people, 

not corporate entities. This strategy on its own is going to improve your engagement rate with your list. 

 Look out for tomorrow’s video because I’m going to show you what you need to do to get your prospects to 

spend big…not just a purchase, a high dollar value purchase. 

Also, if you haven’t done so already, please click and complete the 60 second survey attached below that asks you what 

else you want to know about email marketing – please fill it in and press the send button.  

I’ve also attached a checklist that will help you recall the stages you need to be using. 

 

END OF DAY 3 

  

https://ko218.infusionsoft.com/app/form/e39a02f6a44c813de91f234bceee9a60
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Day 4 of 6 – UPGRADING [sell your new customer something of higher value] 

 Review content from day 3  

 Overview content for day 4 

This phase is the biggest opportunity for you to capitalise. Done well, you will make a great deal of money with this 

strategy. Done poorly, well, you know that you’ve left a truck load of money on the table for someone else! 

I don’t know if you know this already, but for every customer you acquire, there will be a percentage of those same 

customers who will want to buy everything you have to offer. Everything, all at once! 

With that in mind, in another program that I have to offer you, I teach you how to create your own high ticket items that 

people will buy from you all day long. Contact me if you would like more information about that program. 

So, in this phase, you have the opportunity to send your leads through what is known as an ascension email series straight 

after they buy your front end offer. 

Let me explain briefly how this works… 

Let’s use you as an example. In the first instance, you found my site, you then saw my opt in box. From there, you decided 

that you liked what was on offer, so you entered your email address. From there, you received an email from me 

containing the phases we spoke about earlier. You decide to buy from me. At that very moment, my system kicks in and 

sends you another offer of greater value. This process is a must have and will boost your revenue sky high! 

So the message here is clear – make sure that you have an upgrade offer in your email system. 

Here’s an example of what you might send to your new customer… 

“Hi again, and welcome back to My Future Business… As you know, we work with lifestyle driven entrepreneurs like you. Thanks for 

being a valued customer! I wanted to let you know that there’s more for you. I’m giving you a massive 25% discount of anything you 

purchase right now. No hassles, no tricks, just massive savings and value. Click the link below to take advantage of this offer now. 

Rick Nuske - My Future Business” 

An important point to remember, that I want to highlight again, is the desire of a percentage of your paying customers to 

buy everything you have to offer right now. So be absolutely clear about this and have higher ticket items ready in your 

system. Sell to them while you have their attention and they have their credit card in hand and you win! 

Don’t be concerned should your customer reject your upgrade offer. It happens. What you need to do is ask yourself WHY 

they didn’t upgrade. Here’s a pro-tip: ask them why they didn’t buy your upgrade. Doing this provides you with 

information about the weak areas of your copy and the offer that you can improve and test. 

 Look out for tomorrow’s video because I’m going to show you what you need to do to get your prospects to raise 

their hand and show interest in what you have to offer… 

Also, if you haven’t done so already, please click and complete the 60 second survey attached below that asks you what 

else you want to know about email marketing – please fill it in and press the send button.  

I’ve also attached a checklist that will help you recall the stages you need to be using. 

END OF DAY 4  

https://ko218.infusionsoft.com/app/form/e39a02f6a44c813de91f234bceee9a60
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Day 5 of 6 – SEGMENTATION [only send people messages they’re interested in] 

 Review content from day 4  

 Overview content for day 5 

Segmentation is the time for you to get your lead to raise their hand and identify that they have an interest in what you 

have to offer by taking an action such as clicking a tracked link to one of your offer.  

Another pro-tip I have for you is that you need to be tracking absolutely everything in your business – if you don’t, how 

are you going to know what’s working? Here’s a link to tracking software that I provide to my students at a massively 

reduced rate [I struck a deal with the owner] Click Here To Download Quality Click Control 

So here’s how segmentation works. You have someone who shows interest in what you have to offer. Let’s say dog 

grooming products. This person is then ‘tagged’ as being interested in dog grooming products inside your system. This 

person has just been added to a segmented part of your list and will receive offers related only to dog grooming. 

Here’s an example of an offer that you might use as part of your segmentation process… 

“Hi again, and welcome back to My Future Business… As you know, we work with lifestyle driven entrepreneurs like you. Rick asked 

that I get this to you without delay! Here’s the link.  This video contains everything you will ever need to know about dog grooming and 

is world famous. I have special permission to promote this product. Let me know what you think and I will let Rick know that you’re 

interested. 

Jason Bennet - My Future Business” 

You can see what happened there, I have invited this person to a specific offer on dog grooming products to gauge 

interest. Now from here, if the prospect clicks on the link, my system will automatically send them another email that is 

the start of the segmented email sequence. Here’s an example of what it might look like… 

“Awesome! Thanks for checking out our dog grooming products. I wanted to let you know that there’s more of that available to you. 

Click here to check out this exclusive offer now. Rick Nuske - My Future Business” 

One thing to note is that there should be more than one email in this sequence. At least until a purchase is made. Then at 

that point, the prospect is tagged again and sent another offer and another offer and so on. 

 Look out for tomorrow’s video because I’m going to show you the most powerful stage of email marketing. 

Also, if you haven’t done so already, please click and complete the 60 second survey attached below that asks you what 

else you want to know about email marketing – please fill it in and press the send button.  

I’ve also attached a checklist that will help you recall the stages you need to be using. 

END OF DAY 5  

https://ko218.infusionsoft.com/app/form/e39a02f6a44c813de91f234bceee9a60
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Day 6 of 6 – RE-ENGAGEMENT [breathing life back into non-responsive people] 

 Review content from day 5  

 Overview content for day 6 

It happens, but what do you do when your leads, and customers completely stop engaging with you i.e stop clicking your 

links and responding to your offers? 

You need to set up a re-engagement sequence to reignite their interest in you and what you have to offer. Sounds 

intimidating, but with any email sequence, it is not hard, it just takes a little thought and some time. 

As is the case with all phases discussed throughout the program, not having this phase in place means that you again 

leave serious amounts on the table for someone else to scoop up. Make sure to have a re-engagement sequence!  

It is a fact that even though someone on your list has not purchased from you for a while i.e. they’ve gone ‘cold’, with a 

little effort on your behalf, they will more often than not, become interested again provided you have something that 

sparks their interest in you and what you have to offer. 

As I mentioned in an earlier pro-tip, be sure to delete dis-engaged emails from your autoresponder system as you are not 

only paying for them, having them on your list will negatively affect your deliverability rates. So having a re-engagement 

sequence you will also avoid ending up in the scrap heap called the spam box! 

I like and use an email that looks like this to drive a level of fear into those on my list who are dis-engaged… 

“Hey, I’m sorry, but this is likely to be the last My Future Business email you receive. I’ve noticed that you haven’t been reading our 

emails, and so to keep your inbox free from clutter, we’re going to unsubscribe you from our list. Sorry to see you go!  

Rick Nuske - My Future Business” 

That is a very powerful email and I have seen a great deal of re-engagement immediately after sending this email. I’ve had 

people actually call me asking me not to unsubscribe them. And that’s the sort of positioning power you want to have 

with your email marketing. You could consider introducing a free trial for this same purpose. But this will up to you as you 

will need to consider if free trials fit in with your overall strategy and business goals.  

 Look out for tomorrow’s video because I’m going to tell you how you can access more email marketing success 

secrets not known by most email marketers, and I’m going to give you an irresistible opportunity. 

Also, if you haven’t done so already, please click and complete the 60 second survey attached below that asks you what 

else you want to know about email marketing – please fill it in and press the send button. I’ve also attached a checklist 

that will help you recall the stages you need to be using. 

END OF DAY 6  
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That’s about it for now… 

It’s been my pleasure delivering this mini course for you. 

I hope that you have taken some value away from this program. I’d love to hear what you thought and answer your 

questions. 

Please remember to complete the 60 second survey asking you what else you want to know about email marketing.  

CLICK HERE to complete the survey – and remember to press the send button.  

I’ve also attached a checklist that will help you recall the stages you need to be using. Use them as I’ve outlined and you 

will see your email marketing performance improve overnight. 

Looking to fast-track your email marketing success? Click this link: My Email Marketing Success Program 

 

  

My Skype ID: Rick Nuske 

Click here to ‘Like’ me on Facebook 

Giving Back Time & Energy To Lifestyle Driven Entrepreneurs 
------------------------------------------------------- 
Are You Prepared To Live Your Ultimate Lifestyle? 
Sadly, Most People Are Not Click Here To See Why 
 ------------------------------------------------------- 
Questions, Comments, Improvement Ideas?  
Then Please Contact Us Here: CLICK HERE 
 ------------------------------------------------------- 
Sick of Email Spam? 
Click Here To Get Rid Of It 
-------------------------------------------------------- 
Important Message: for you to be able to receive messages from My Future Business, you must 'white-list' emails you receive from 
My Future Business.  Click here to find out how to white list My Future Business 
 
 

P.S. As a success minded person, you already know how important it is to have access to someone who has 

already done what you want to do. With that in mind, each month I open only 4 spots to the Better Business 

Builder one-on-one program. Although there are only 4 spots available, and not everyone is accepted, feel free 

to apply here.   

 

https://ko218.infusionsoft.com/app/form/e39a02f6a44c813de91f234bceee9a60
http://myfuturebusiness.com/email-marketing-success/
https://www.facebook.com/myfuturebusiness
http://myfuturebusiness.com/beyond-traffic/
http://www.myfuturebusiness.com/customercare
http://www.clean-your-inbox.com/
http://myfuturebusiness.com/customercare/376181-How-To-White-List-Emails-You-Receive-From-My-Future-Business-
https://ko218.infusionsoft.com/app/linkClick/2077/bf3652bc35306a8b/1945/4a013f340c02e760
http://myfuturebusiness.com/email-marketing-success/
http://myfuturebusiness.com/email-marketing-success/

