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Introduction 

 

Hi, my name is Rick Nuske and I would like to welcome you to the 
fourth part of my Email Marketing Success program. 
 

In the first two parts of the program we covered email marketing 
basics and how to start making money with your list.  In the last part 
of the program, we covered how to write effective emails that will 
help you connect better with your audience. 
 

In Part Four of my Email Marketing Success program, you will learn 
how to: 
 

- Analyze your email list and perform split-testing 

- Develop a product launch 

- Create your own product bonuses 

- Use webinars to your enhance your earning’s potential 
 

 

The tips and strategies found in the fourth part of my Email Marketing 
Success program will greatly enhance your knowledge of how to make 
more money with your list.  They will help you to maximize the 
effectiveness of your emails and introduce webinars to your list to 
further engage your audience. 
 

If you’d like information on my other business-building products, 
please visit my website at www.myfuturebusiness.com.  
 

To your success, 
 

Rick Nuske 

 

 

 

 

 



 

  

 
Analyzing Email Results  
 

One of the most important things you can do once you start sending 
emails is to analyze and track the results of each email campaign.  By 
doing this, you will increase the effectiveness of your emails by paying 
attention to what works and what doesn’t with your list. 
 

In the end, analyzing your email results will help you to continually 
make more money as you will have the ability to improve your emails 
based on what emails are opened and which are ignored by your list.  
One of the first ways to start analyzing your results is by segmenting 
your email list. 
 

What is Email Segmentation? 

 

Email segmentation is where you separate your list according to 
gender, demographics or purchasing history in order to target your 
audience more effectively.  By segmenting your list, you can sell 
specific products to them based on these facts. 
 

Segmenting your list will allow you to increase your earnings potential 
as you will be targeting your list with the types of products that suit 
them best. 
 

Tracking Ability 

 

No matter what method you use to send out your emails, you should 
have the ability to track your emails.      
 

Most email software will allow you to track how many emails were 
sent, how many were opened, how many of them bounced or had 
invalid email addresses, and how many clicked on the link you 
provided within the email. 
 



 

  

 
As you can probably see, these are invaluable tools that you can use to 
analyze what emails work and those that don’t.  If the majority of your 
emails are being opened then you know you have a good subject line 
that is grabbing people’s attention.  If your emails are not being 
opened, you know that your subject line needs some improvement so 
that recipients will open the email. 
 

The same holds true for your content.  If there is a majority of emails 
being opened but no one is clicking on the link you provided, then the 
body of your email isn’t strong enough to get people to take action 
and click on your link.  You will need to make some improvements 
before you will see true success. 
 

Why Segmentation Is Essential to Maximize Profits with Your Emails 

 

When done correctly, email segmentation will greatly enhance your 
profitability.  As you collect information from your list and create or 
offer products that match the needs of that list, you will have 
unlimited profit potential. 
 

For example, let’s say that you know a select group of people in your 
list are freelance writers.  If you offer a product that helps them earn 
more money per client or charge more for their services, you can do 
well by sending an email to those select people. 
 

There’s no reason to send an email like that to your entire list if it 
doesn’t apply to them.  You will also waste money sending the email 
to your list as it won’t apply to everyone.   
 

Knowing who is on your list along with specific demographics will 
allow you to sell a variety of products to your list.  You can target the 
specific people who are interested in a specific product and greatly 
enhance your email marketing campaigns for success. 
 



 

  

 
Different Types of Segmentation 

 

Segmenting your list will vary depending on the list itself and the types 
of products you are selling.  You may just want to send to either males 
or females on your list.  Or you could just send emails to those in a 
specific area for a live event taking place. 
 

Knowing your list and the details of the product you are selling provide 
unlimited options for segmenting your list.  Looking at our example 
earlier of selling information on how to make more money as a writer, 
you can offer it to writers or people who are looking at making 
additional money on the side or who want to get into writing. 
 

The product remains the same but the ads, landing page and email 
copy will vary depending on your audience.  Knowing this information 
in advance will allow you to reach a broader section of your list and 
sell to more individuals. 

 

In other sections of this program, I have touched on analyzing email 
results and how they can significantly improve your overall results.  
Now I will discuss various elements in more detail so that you can use 
these tools to better understand how email marketing works and 
improve your chances of success. 
 

By gaining this knowledge, you won’t be sending out your emails 
blindly.  You will be able to test a variety of formats and methods so 
that you can improve your response rates not only for your current 
campaign but for future ones as well. 
 

The email autoresponder service that you choose should assist you in 
tracking these methods easily so you can make your campaigns more 
effective.  Before you choose which service you are going to use, make 
sure they have these tools in place. For this section, I will continue to 
use Vertical Response in my examples.   

http://www.verticalresponse.com/


 

  

 

Bounce Rates 

 

When it comes to emails, the term bounce refers to those emails that 
come back as undeliverable because the recipient’s email server 
returned it.  This could be due to an invalid email address or other 
various reasons. 
 

A bounce rate is the rate of emails that are returned to you due to 
them not being delivered.  You can significantly reduce your bounce 
rate by having an opt-in feature when you send your emails for the 
first time to a lead.  Most email autoresponder vendors will actually 
require you to have an opt-in feature for this very reason. 
 

An opt-in feature is when someone signs up to be on your list.  Once 
they fill out the form on your site, they will instantly receive an opt-in 
email from you.  This email basically lets the recipient know that 
they’ve signed up for your list and by clicking on the link within the 
opt-in email, it’s then okay for you to send them additional emails.  
 

Having an opt-in feature will also help to limit the amount of people 
who claim your emails to be spam.  By accepting your opt-in email, 
you’ve received permission from the recipient to send emails until 
they unsubscribe from your list.   It’s important for you notify your list 
to look for this email since if they don’t click on the link within it, they 
won’t be added to the list. 
 

Another factor that may affect your bounce rate is the type of words 
you use within your email.  Certain words or phrases within emails can 
spark internet service providers (ISP) to classify emails as spam.  Some 
of these include the words “free” or “guarantee”, which usually refer 
to ways to make money, online dating, weight loss or prescription 
drugs.  
 

  



 

  

 
Avoiding some of these phrases will help improve your bounce rate so 
be careful which words you include in your emails.  Your email 
autoresponder vendor should also have tools in place to help you 
determine if you have words or phrases in your email that can spark 
the spam filters.  
 

Here is a screen shot from someone just getting started in email 
marketing.  You can see that even though they’ve only sent a few 
emails, they have a zero bounce rate. 
 

 
 

 

  



 

  

 
Open Rate  
 

An email open rate is used to track how many emails you send are 
actually opened by the recipient.  The most important factor in your 
open rate is the subject line of your email. 
 

The subject line is the first thing that people see of your email.  When 
writing your subject line, make sure it looks like a “normal” email.  
Meaning don’t put dollar signs in it, avoid using all CAPS, and don’t 
make outrageous claims like “Make $10,000 in Five Minutes” 

 

The subject line should have valid and attention-grabbing copy that 
gets the recipient to open the email.  If you don’t feel that you have 
the ability to do this, you can hire a professional copywriter to write 
the subject line and email copy for you.   
 

As I mentioned in a previous section, you can find very competent and 
cost effective copywriters on a number of outsourcing websites such 
as Elance. I want to emphasize that you should invest time and money 
on who you hire as a copywriter as they will make all the difference in 
the success of your campaign. 
 

After all, if the subject line doesn’t get the recipient to open it, they 
won’t see your email, meaning they won’t be able to take you up on 
your offer.  Think of the headlines you see in every day 
advertisements. All of them have elements designed to get you to 
notice them as well as get you to take action.  Your email subject line 
must do the same thing. 
 
The more your email looks like something that would be received from 
a friend or a legitimate business, the more likely it will be opened and 
read by the recipient. 
 

  

https://www.elance.com/


 

  

 
Also, consider the fact that some people may have their email setup so 
that they can preview their email before they actually open it.  This 
will be a key factor in how you write your email not only for the 
subject line but also for the first few lines of email copy.  So think 
about how you would respond to the title of your email if it were sent 
to you. 
 

If you look at the same results I used in the example from above, you 
can see that the open rates for this marketer were well within or 
better than the average range of 15 – 30%. 
 

 
 

  



 

  

 

Click-thru Rate (CTR) vs. Click to Open Rate (CTOR) 

 

Within the emails that you send out, you will be including a link to 
your offer for recipients to click on.  The amount of recipients who 
actually click on that link determines your click-thru rate or CTR.  The 
amount of clicks is divided by the amount of messages delivered to 
determine the CTR.  The CTOR, or Click to Open Rate, is becoming 
more popular as it measures the amount of clicks divided by the actual 
amount of emails opened. 
 

Your CTR and CTOR can be directly affected by where you place the 
link within your email.  You always want to make sure it appears 
throughout your email copy and especially “above the fold.”  Above 
the fold means that the recipient should be able to view the link 
within your email without having to scroll down within the copy to see 
it. 
 

This is especially true if you are sending a longer email.  Make sure 
that your link is “sprinkled” throughout the copy so that the recipient 
has plenty of opportunity to click on the link.   
 

You should aim to have the link within your email at least three times.  
I suggest placing it once within the first few lines of copy, once 
throughout the body of the email, and once in your P.S.  
 

  



 

  

 

Here’s an example of how links can be placed throughout an email – 
and notice again, the powerful use of a P.S.: 
 

 
 

 

  



 

  

 
If you look at the image below, you will see a screen shot of my GVO 
email autoresponder account. 
 

 
 

 

If we go by the click-thru rate formula, you can instantly see that the 
results won’t be very impressive.  However, if you use the click to 
open rate or CTOR, we have a much more realistic view of how 
effective our email campaigns are.  Also known as the effective rate, 
the CTOR provides us with a way to measure the amount of emails 
opened not just delivered.  



 

  

 
Split Testing  
 

Email marketing is probably one of the easiest things to split-test as 
your autoresponder vendor can do all of the work for you.  If they 
don’t provide you with this information, I strongly suggest that you 
look into using another company who does. 
 

Split testing is somewhat of another form of email segmentation.  
With split testing you will send one portion of your list one email and 
the other portion of your email list a slightly different email.   
 

You may also find that there’s a portion of your list that consistently 
buys from you.  It may also be important to find out why they keep 
coming back for more and use that point to market to others.  You 
may even learn that your list makes a certain amount of money per 
year indicating that high-end offers may work well with them. 
 

The idea is to see what email has the better results so you can get an 
idea of the types of offers your list responds to.  When you perform 
split testing on your email list, knowing your click-thru-rates and open 
rates will be a key component to determining the success of your 
email campaigns.   
 

At some point, you may also want to split off a portion of your list and 
just survey them.  For instance, you may notice that there’s a section 
of your list that has never purchased anything from you.  It’s 
important for you to find out why so you can turn them into paying 
customers.   
 

No matter what, it all boils down to the fact that the more you know 
about your list, the better you will be able to market to them and 
create a successful business.  If you don’t take the time to learn about 
the people on your list, you could end up wasting a lot of time and 
money sending them offers they aren’t interested in. 



 

  

 

 
With any email campaign, you will want to test your subject line, email 
body copy, and your offer.  By knowing how your emails perform, you 
will know which ones are more effective and you can focus on the best 
emails to send out as a mass mailing. 
 

Sending effective emails out to your list will help you to create emails 
that are more effective in the future and you will also increase your 
income potential.  Again, your email autoresponder software will help 
you to perform split testing and determine the effectiveness of your 
campaigns. 
 

Another thing that your email vendor should offer is various templates 
and ways to poll your list.  By using templates for your emails, you will 
present yourself in a more professional manner than if you just use 
text. Your emails will have a “look” to them that your customers will 
recognize and will help to build trust and credibility. 
 

  



 

  

 
Surveying Your List 

 

Instead of trying to figure out or guess what your market wants, one 
way to find out what your list is specifically looking for is to survey or 
poll them.  Vertical Response offers this feature as part of their email 
services and at the time of this writing, they have some free trial offers 
that you can take advantage of.   
 

You also may want to do a Google search to see if there are any other 
survey programs you can use.  I recommend using your email 
autoresponder program if they have that feature available.  They 
already have your list in their system and it will allow you to segment 
the list to survey those people who may not be responding to your 
offers. 
 

Since you do already have your email list, it may be best for you to 
make the survey anonymous by not asking recipients for more of their 
personal information.  People on your list shouldn’t have to provide 
any more personal information than what they gave you when they 
signed up and they will respond more honestly that way.  I also 
strongly suggest that you keep the survey simple as well as short.   
 

Limit the questions to no more than 10 and ask questions related 
specifically to the information you need.  Emphasize to your list that it 
will only take a few minutes of their time to respond so that they are 
encouraged to participate. 
 

Make the questions with multiple choice answers and ask them things 
like what problems they face in their lives or business, their level of 
experience, their gender - if it’s relevant, how much money they spent 
on your type of products in the last year, or what types of information 
are they looking for, and so forth.   
 

  

http://www.verticalresponse.com/


 

  

 
Choose your questions carefully and make sure you follow up by 
creating answers you can use to help you keep you list engaged in 
your business. 
 

If your email vendor doesn’t provide polling capabilities, you do have 
the option to send out a free survey using a company like Survey 
Monkey.  You can visit surveymonkey.com for details on how to set up 
your own free 10 question survey.  You can set the survey up as a link 
in your emails or you can embed the survey into your website which is 
relatively easy to do. 
 

Shown below is an example of what a survey created in Survey 
Monkey looks like.  You will see that you can ask simple questions and 
they are customizable. 
 

https://www.surveymonkey.com/
https://www.surveymonkey.com/


 

  

 
 

 

 

  



 

  

 
 
Another survey option that I know you may be able to access for free 
is through Hostgator.  If you use them for your website hosting, you 
can set up surveys by accessing your Hostgator account.  Contact 
Hostgator here or ask your website hosting provider if they offer 
access to free survey software. 
 

Sending surveys to your list is also important as you can poll them to 
see what types of additional products or events they may be 
interested in.  This will help you to streamline your list and present 
additional offers that will resonate with your audience. 
 

Analyzing Survey Results 

 

Once people have responded to your survey, take some time to 
analyze the results you’ve received.  After about a week, you should 
have enough responses to get an idea of what your list is about. 
 

Whether you use VerticalResponse or another program to create your 
survey, you should have the capability of pooling the results.  Most 
survey programs have a reporting feature that captures all of the 
responses so you can see what people have answered. I really like 
Survey Monkey for this reason. 
 

It’s also a good idea to have at least one question that is open to a 
written response.  In other words, the person taking the survey can 
actually type in a response instead of choosing a multiple-choice 
answer.  This can be something based on ideas or thoughts about the 
information they’ve received so far from you or specific responses 
based on additional information they still need to be successful in your 
market. 
 

  

http://clixtrac.com/goto/?151211
http://clixtrac.com/goto/?151211
http://www.verticalresponse.com/
https://www.surveymonkey.com/


 

  

 
 
For example, if your list responds that they are new to the market, you 
know that the products you offer to them should be geared towards 
beginners.  If your survey indicates that your list works 40+ hours a 
week, the offers you send to them should not require a lot of their 
time. 
 

 

 

 

Product Launches 

 

A product launch is when a product is brought into the public eye for 
the first time.  It works to create a buzz about the product so that by 
the time it becomes available for purchase, people can’t wait to buy it. 
 

A major player in your success will be in how you launch your product 
to your audience.  If you think of movies or books written by high-
profile authors, you know what a product launch is. 
 

Most of the time, you hear about these products well before they are 
available for purchase.  Even though product launches are popular in 
the online community, they’ve actually been around for quite a while.  
 

They are especially popular with movies and also with technology 
items such as the latest version of the iPhone or video games.  People 
interested in these products are well aware of the release dates of 
these types of products and they know just where they need to go to 
get their hands on it. 
 

  



 

  

 
 
Why Product Launches Work so Well with Email Marketing 

 

Product launches work well with email marketing because your emails 
work to create the buzz that is so essential to them.  First, they create 
the concept that if people don’t take you up on the offer, they might 
miss out.  
 

Your emails should also create a high level of expectation for people 
prior to the product being available.  The emails you send to your list 
should make people eager to purchase the product.  This can be done 
in the form of free content to keep recipients encouraged to buy the 
product once it’s available. 
 

Since your email marketing campaigns are already in the form of a 
sequence, you can use this to create and build up anticipation until the 
product can actually be purchased.   
 

For an example of a product launch, think of the popular Lord of the 
Rings and Hobbit movies made possible by director and writer Peter 
Jackson.  The merchandise for these movies is in the stores well before 
the movies are released and you start seeing the trailers on TV at least 
a few weeks prior to the official theater release. 
 

All of this is done to build up hype and anticipation so that people get 
so excited to see the movie that they simply can’t wait until they can 
go to the movies. 
 

In the context of this product, our focus will be more on high end 
products as they tend to perform better with product launches.  I 
don’t recommend that you do one for a product selling for $25or less.  
Given the amount of work that you will need to do with your product 
launch, it will hardly be worth the commission you get for such a small 
item.   



 

  

 

I recommend that you do product launches for those products that are 
$250 or more.  Ideally, your product launches will work best for the 
products that are $2,000 or more. 
 

It’s also important to note a key strategy with offering bonuses with 
product launches.  You will want those bonuses to include some sort 
of help or support for those that have bought the product. 
 

This can be a membership site or weekly coaching session that keeps 
people interested and engaged with your business.  It also helps to 
keep them from returning the product or asking for a refund.  Keep in 
mind that you will give people about 30 to 60 days to refund their 
money. 
 

As long as you keep people interested in what they bought from you, 
they are less likely to ask for that refund.  If you fail to keep them 
interested, they can ask for a refund and you will end up losing your 
commission.  If enough people ask for a refund, your could lose a 
significant amount of money in commissions. 
 

You have to expect some loss as the normal refund rate is about 10% - 
15%.  You can help to keep this rate low by engaging your audience as 
much as possible.  This starts with having a good pre-launch email 
sequence along with building up anticipation. 
 

This is where the email segmentation that we talked about earlier will 
come into play.  During a product launch, you will want to pay close 
attention to your list and pay attention to what emails encourage a 
response and which don’t. 
 

  



 

  

 
It’s a good idea to place emphasis on people who respond to your 
offers on a regular basis.  This part of your list can be targeted a bit 
more aggressively given their purchase history.  You can email them 
once a day and up to three times on the last day of your offer to make 
sure they know of your offer. 
 

 

Creating Your Own Bonuses 

 

When you are selling products as an affiliate through your email 
marketing campaigns, it can sometimes be a difficult process to get 
people to purchase.  The stronger the incentive for them to purchase, 
the more successful you will be.  In order to improve your results, you 
can create your own bonuses to entice people to buy from your 
affiliate links.   
 

One way to create your own bonuses is to purchase a few Private 
Label Rights (PLR) products.  These are content-based products that 
you can purchase and then use as if they were your own.  Do a Google 
search based on your market combined with the words “PLR rights” 
and you will find one or a group or them to use. 
 

It is completely legal for you to claim authorship and distribute these 
types of products as you see fit.  They can be used as your free bonus 
to entice people to click on your links and buy your products.  It is 
important to make sure to proofread them so that the product is 
error-free from grammar or spelling issues.  It also won’t hurt to put 
some or all of it into your own words as well as incorporate some of 
your own knowledge. 
 

You can also turn this content into webinars, videos, ebooks or even 
hardcover books to expand your free content materials.  Put a price 
tag to each piece of content to create a sense of value and your free 
bonuses become unlimited.  



 

  

 

 

Here’s an example of what I mean by adding a price tag on each piece 
of content: 
 

 
 

 

You can see that putting a value on each product enhances the overall 
value of the what you are giving away as your bonus. 
 

Always remember that holding yourself accountable is crucial to 
building trust and credibility with your list.  In other words, if you say 
you are going to provide them with five free reports over the course of 
five emails, make sure you have those reports ready to go before your 
launch. 
 

The same holds true with webinars.  If you’re going to have a weekly 
webinar, make sure your content is available for the scheduled time of 
your webinar, regardless of how many people sign up.  Your webinars 
can also be turned into videos for training purposes.  As you can 
probably see, the content from PLR sites has endless possibilities. 
 

  



 

  

 
One of the main sites that I use to create bonuses is called Surefire 
Wealth.  
 

 

 
 

Surefire Wealth offers a variety of membership options for those 
looking for PLR content.  You can even sign up for a free account and 
still receive access to quite a bit of products to choose from to create 
your bonuses. 
 

There are plenty of other online PLR sites that you can use in addition 
to Surefire Wealth to create bonus products from.  I have included a 
list of the ones I recommend most in the bonus section of this 
program. 
 

 

 

 

  

http://clixtrac.com/goto/?151212
http://clixtrac.com/goto/?151212
http://clixtrac.com/goto/?151212
http://clixtrac.com/goto/?151212


 

  

 
What is a Webinar? 

 

A webinar is basically an online conference call where anyone in the 
world can participate and view your presentation shown on your 
computer screen and interact with you and with each other.  They can 
connect to the conference through their computer with an internet 
connection or by phone. 
 

In other words, I can be here in Australia while people from the United 
States and Europe can watch my webinar presentation from their 
computer screen as long as they have an internet connection.  
Webinars are usually live events and can be recorded for watching at a 
later date. 
 

They are easy to put together and there are a variety of programs out 
there to help you create your presentation.  r 

 

Here are a few of the programs I use: 
 

 
 

This program is called GoToWebinar and they offer a free 30-day trial  

http://www.citrix.com/products/gotowebinar.html


 

  

 
 
for their webinar services.  It is one of the most popular programs and 
it is relatively easy to use. 
 

 
 

Another program is called AnyMeeting.  They also have a free option 
but it also gives you limited capabilities so carefully choose what plan 
will work best for you. 
 

Webinars are becoming an increasingly important marketing tool for 
most businesses.  They’re easy to produce and are very cost-effective.   
They also allow you to reach your target audience without having to 
consider your location or theirs. 
 

  

http://www.anymeeting.com/


 

  

 
Why Webinars Work so Well with Email Marketing 

 

Webinars work well as a partner to your email marketing efforts.  They 
help to establish credibility and position you as a professional more so 
than someone who just sends out emails.  They also open up the 
ability to communicate with your audience and build a stronger 
connection with them.  The more channels you have to communicate 
with people, the more people you will reach and potentially attract 
sales or successfully share your message. 
 

Email marketing is where you get people’s information so you can 
start building a relationship with them and eventually convert them 
into paying customers.  With a webinar, you can build on that 
relationship in a more personal way.   
 

You’re talking with your audience, explaining things to them, and 
helping them by answering any questions they may have. A two way 
conversation which actively involves your audience is very powerful 
and positions you as an expert in your field. 
 

Webinars also present an easier option for people than them having to 
pay big money for a conference that may also require travel costs.  
They can watch it from their office or from their home and it makes it 
a much better learning experience for them. 
 

It’s also easier to sell a larger ticket item on a webinar than through an 
email.  Think about it - with an email you can only explain the product 
in so much detail.  In a webinar, you can not only explain it but you can 
be a guide to your audience by giving them step-by-step instructions 
of the product you are trying to sell. 
 

  



 

  

 
 
With a webinar, you can also build more of an audience if you seek out 
a joint venture.  Maybe you know of someone who has a much larger 
list than you do.  Ask them to consider promoting your webinar to 
their list.  Even if they ask you for a percentage of the sales generated, 
you still win because you will have increased the size of your list. 
 

Pre-recorded webinars can also become content that you can use on 
your site or to specific people on your list.  All of these tactics present 
you as more of an expert in your field.  The more content people see 
from you, the more they will realize how much you know about that 
particular subject.  
 

A great piece of software for this purpose is called Evergreen Business 
Systems which is designed wholly and solely designed for pre-
recorded webinars.   
 

 

 
 

  

http://clixtrac.com/goto/?151711
http://clixtrac.com/goto/?151711


 

  

 
 
With Evergreen Business Systems, you can create pre-recorded 
webinars or live webinars depending on your needs.  The cost of the 
program is $497 and there is a monthly fee of $69 to host the live 
webinars.  Each option also comes with free support and a 30-day 
money back guarantee. 
 

 

How to Create a Webinar 

 

In order to create a webinar, you have to choose which webinar 
service you are going to use first.  Most have a free trial period and are 
easy to use but make sure that the features that are important to you 
are available with the vendor you choose.  I have provided a list of 
recommended webinar vendors in the bonus section of this program 
to make it easier for you to decide. 
 

You will also need to create a registration page to get people to sign 
up for your webinar.  Next you will create your content and turn it into 
a PowerPoint presentation. 
 

With some vendors, you can record your presentation straight from 
your PowerPoint slides.  Others may require a bit more sophistication 
where you can record your webinar in a program like Camtasia. 
 

Keep in mind that your webinar is your way of communicating directly 
with your audience.  It should be conversational in nature and explain 
what you’re covering in easy to follow steps.   
 

It’s also important not to overwhelm your audience with a lengthy 
amount of content.  If your content is more than one hour of material, 
consider breaking it up so that it is in shorter increments and easier for 
your audience to digest. 
 

http://clixtrac.com/goto/?151711
http://www.techsmith.com/camtasia.html


 

  

 
 
For this program, I will walk you through how to set up your webinar 
using Evergreen Business Systems. 
 

To get started, you will see that Evergreen makes it easy by having a 
tutorial for each section you need to create your new webinar. 
 

Your first step will be to click on the Show Fields button under the first 
section titled, Webinar metatags. 
 

 

 
 

This opens up the fields you need to fill in for your metatags. 
 

 
 

  

http://clixtrac.com/goto/?151711


 

  

 
 
Next, you will want to schedule the time your webinar will be 
available.  Click on the Show Fields tab under the Schedule Your 
Webinar section. 
 

 
 

 

 

 

Once you click on that button, you will be able to enter your webinar 
name, select the language you prefer, the timezone, the date you 
want the webinar to be available and a lot of other options to 
customize when the webinar will be viewable to your audience. 
 

Next, you can create your registration page for people to sign up and 
attend your event.  Click on the Show Fields option under the Webinar 
Registration Page section. 
 

 

 

 

 

 

 



 

  

 

 

 
 

 

As you can see, Evergreen provides you with a large variety of options 
to choose from for your registration page. 
 

Now you will have the option to import attendees from your own site 
if that’s where your list exists. 
 

 

 
 

 

http://clixtrac.com/goto/?151711


 

  

 
Now you will be able to create a Webinar Thank You Page so that you 
can thank people for signing up for your webinar. 
 

 
 

Evergreen also gives you the option to include video on a countdown 
page as well as the ability to customize a Webinar Broadcast room. 
 

You can enter the url where the video is hosted, the length of the 
video in addition to specific attendee information. 
 

 
 

http://clixtrac.com/goto/?151711


 

  

 
 

 

If you are going to offer a reply of the webinar, you can also create a 
Webinar Replay Page with a host of options. 
 

 



 

  

 

Evergreen also allows you to use their own email notification system 
or use the one from your autoresponder vendor. 
 

 
 

You also have the option to create affiliate tracking links, footer links, 
and user tracking such as Google Analytics. 
 

Once you are done implementing all of the necessary steps, you can 
preview your webinar, fix any errors or inconsistencies and publish it 
once it is ready for your audience to view it. 
 

Here are some screen shots from a webinar by internet marketer John 
Chow. 
 

 

 

 

 

 

http://clixtrac.com/goto/?151711


 

  

 

 

 
 

You can see that even though this is a webinar from John Chow, he is 
promoting Lead Pages software in this presentation.  This is most likely 
an affiliate promotion for him given that he is presenting a product 
that is not his. 
 

 

 

 

 

 

 

 

 

 

 



 

  

 

 

 

 
 

By looking at this screen shot, you will see that he is using a few tactics 
to get his audience to take notice.  He has a countdown ticker at the 
top of the screen to show his audience how much time they have to 
take advantage of his offer.  At the bottom of the page, he uses a large 
Click Here to Buy Now button highlighted in yellow so that people 
can’t miss it. 
 

You will also notice that he is using bullet points to easily guide his 
audience through the content and give them a point of reference 
similar to what I have done in the presentations I have created in this 
product. 
 

 



 

  

 
 
Promoting Your Webinar 

 

Once you have created your webinar, it’s important that you promote 
it correctly to ensure as many people attend as possible.  The more 
people who attend, the more chances of people buying from you. 
 

You will want to create an email sequence to specifically target those 
on your list who will most benefit from the information and product 
featured in your webinar.  You can start sending emails about a week 
before the webinar is scheduled to be available and keep people 
engaged with reminders of what will be involved. 
 

On the day of the webinar, you may want to send a few emails to 
remind attendees to show up.  Your email subject line could say - “Join 
Us Later Today” or once the webinar starts the subject line can say - 
“We’re Getting Started Now!” 

 

You will also want to carefully prepare your webinar invitations as if it 
doesn’t grab the viewer, they more than likely won’t sign up.  



 

  

 
 
Here’s an example of how to layout an invite to attend a webinar 
email: 

 
 

You will see that it includes a very clear and descriptive summary of 
the webinar and how to register to attend. 
 

One other way to engage your audience is through software like vCita.  
vCita gives people coming to your website or social media a better 
way to engage with your audience and make connections.  It prompts 
visitors to take action and creates a level of contact with your 
business.  It also gives you the ability to see what people are doing on 
your site such as requesting more information or signing up for your 
webinars.  This allows you to see at all times how people are engaged 
with your business online. 
 

http://www.vcita.com/


 

  

 

TO DO LIST 

 

- Start analyzing the results from your emails and segment your 

list whenever possible to enhance those results.  It may not be 

much to look at in the beginning but the more you understand it 

now, the easier it will be to analyze once your list grows. 

- Survey your list to enhance your income potential.  The more 

you know about your audience, their experience, and what 

products they prefer to buy, the more you can start promoting 

offers to them that specifically interest them and significantly 

improve your income. 

- Start promoting your first product launch.  Give yourself enough 

time to start the launch in advance so you can build up the 

anticipation for people to want to buy the product as soon as its 

available. 

- Create your own bonuses to promote your offer.  Sign up at one 

of the recommended PLR sites to make this an easy way to 

encourage people to buy. 

- Create webinars to further engage your audience on a more 

personal level.  This is also a great way to sell higher end items 

and interact with your list. 


