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Hi, thanks for taking the time to read the 

Organic Digital Free Information Pack and I 

hope you gain some real value from it. 

I’m been putting together websites since 2007 

and over the years I have learned a lot from 

clients as well as my own experiences selling 

online.   

One business I owned and operated was a 

successful gourmet hamper business selling 

gift hampers and fruit baskets across 

Australia.  There’s something special about taking a business idea and then 

putting it together in a website and taking over $2million in orders.   

I learned all about getting people to visit the site, to judge and compare products 

and how to make an efficient payment gateway work.   

It was literally learning as things happened and it has been an amazing 

experience. 

Just as importantly, I learned how to build literally dozens of other sites and 

write blogs and articles and became truly immersed digital marketing.  Having a 

website is not just about putting up the site and then hoping that people will be 

drawn to it.   

It’s about the focus, meaning and purpose of the site.  I see far too many sites 

that sort of get it right but just lack that overall cohesiveness and congruence.  

That’s what I can bring to your website. 
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Now, I have scaled back my commitment to my other online businesses and I 

am working with clients as a website consultant in the health and wellness 

space.   

Why health and wellness?  Because I am re-aligning everything I do and gaining 

my certification as a Life Coach, and Yoga Teacher.   

Health and wellness is where I am headed and anyway – who wants to design 

smash repair websites?? Health and Wellness is an inspiring space to work in 

and I am blessed to have met some genuinely passionate people who motivate 

me.  

OK, here’s my take on over 10 years of experience designing websites and 

reading dozens if not hundreds of similar guides over the years.  I hope you gain 

some real value from this. 

 

If you need any help, support or advice on your new website, please take this 

invitation to get in touch with me – I genuinely appreciate the opportunity to 

help 

 

Warmly, 

Bren Murphy 

Twitter @br3nmurphy 

bren@organicdigital.com.au 

Or call 1300 084 004 
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What is the purpose of your website?  

 

Write it down now - stream of consciousness.  Just get it out on paper – have a 

brainstorm session with your team and come up with a half dozen bullet points 

on what your website does. 

 

 Does it sell? 

 Does it tell the story? 

 Does it reflect your brand image? 

 Does it position you as a thought leader, expert, professional? 

 

These are the kind of questions I want you to consider when you think of your 

new website.  If you are already in this headspace it makes the work of the 

designer so much more accessible. 

And no, the answer isn’t “to give people my phone number” 

I know it can be really vague, but think of an actual purpose for people to visit 

your site.  It might be to see the timetable – or to see what classes are on, or an 

upcoming workshop, or your latest trainings, or to make a booking.  Or your 

latest work.  Time sensitive stuff is good.  People like to see something current 

and of the moment. 

Think about this element and really try to give people a reason to visit your site.  

I am a big fan of having a booking app where you can show the spaces you have 

available for potential new clients.  This way, a site visitor can see at a glance 

that you have gaps in your schedule on certain days at certain times and it can 

prompt them to make the call and book. 
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What is your story?  What do you represent? 

 

Share your story and motivations – clients and consumers like to know who they 

are dealing with and seek similarities and commonalities.   

A detailed, honest and complete about us page is much more than just a reveal 

of who you are.  It signals confidence and competence and that you are capable 

of meeting their expectations.   

It’s simply not good enough in 2016 to have a three-line bio and be really glib 

and ordinary.  Why not reveal what you would otherwise normally say in a 

consult, or during a class? 

The key is to be candid and revealing but only within the limits of 

professionalism, and you will have the best handle on what suits your speciality. 

Answer an interview-view style series of three questions. 

At Organic Digital, I prefer offering an interview style about us page – similar to 

one you find on the back pages of the Sunday magazine.  A true portrait of you 

as a human – a professional working human – but also a human who has 

interests outside of your main profession.   

You surf? You collect bonsai? – Cool let’s share some of that.  People like that 

connection with humanity. 

I’ve had plenty of experience interviewing and then writing well thought out 

articles – so let me know if this appeals to you.  

Crafting a phone interview into an engaging and compelling about us page is 

something that sets Organic Digital apart from the ordinary. 
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Seeing is believing.  What can you show us today? 

 

Nothing quite conveys the act like seeing it in video on your website.  Seeing is 

believing – seeing a masseur, seeing a yoga asana, seeing the ingredients, seeing 

the studio – don’t let the quality of the video equipment or lack thereof limit 

your imagination.  It’s about inviting visitors to your website and then enticing 

them even further with a visual taste of what you have on offer. 

 Video is best – a short Youtube clip to get started 

 Images – have a core professional set and then update with your phone 

 Testimonials – ask happy clients to offer their praise 

 Images keep it in reality – we need to see the real you, authenticity rules. 

A website that actually delivers with video is almost as good as the real thing – 

and a potential client can really make the commitment to you and your brand 

once she sees you in the flesh.  Seriously – nothing can close the sale like eye 

contact and a demonstration. 

If you are not prepared to go as far as video, be confident enough to engage a 

professional photographer to take shots of you in action, or your studio, or your 

work.  At the very least professionally shot headshots and full length images 

convey a sense of being worth it. 

“If I see it - I can buy it” -  descriptive words can only go so far. 

It’s not about being a supermodel – it’s about being honest, authentic and 

genuine. 

I remember taking hundreds of shots of fruit baskets (seriously!!) until we got 

everything just right.  It matters, and it affects your profits! 
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If it’s boring, I’m outta here… 

 

Let’s face it – there’s nothing quite like reading copy that was written on the 

back of a napkin – right?  Boring, stultifying copy that doesn’t engage the reader 

is plain painful and reflects on your brand and personality. 

At Organic Digital, I can help you craft the perfect copy for your pages. 

Let me tell you a true story – I have written thousands and thousands of words 

on Christmas Hampers and Fruit Baskets – here’s why. 

A few years back it was really effective to get on the first page of Google if you 

had an extensive archive of articles written about your specific topic.  So I went 

and wrote pages and pages of essays on fruit baskets, Christmas, get well soon, 

thank you gift ideas, birthdays – everything that related to the keyword niches I 

was targeting. 

For sure, it worked (until Google closed the algorithm and lessened the power 

of keyword rich articles) and it helped that I was University trained in Marketing 

and Communication. 

Now, it is all about genuinely connecting with your reader and sharing an 

authentic insight into you, your business and what makes you tick.   

Seriously, clients WILL choose you over another provider with a similar service 

based purely on the quality of the written content on your website. 

It’s a tragedy if you are not contributing more to your website visitor’s 

experience through high school level writing and just plain boring copy.  Here’s 

your chance to truly engage with well thought out and powerfully written 

website copy. 
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What are people searching for?  Are you able to be found? 

 

Keyword Intelligence forms the foundation of internet marketing.  A website 

built with sound structural keyword research from the ground up fares better in 

search results for years to come.  Consider keyword research from day one as 

your legacy for long term search results success. 

Or is that bit there just jargon-filled gobbledy-gook?  Basically, keyword research 

means that your site and the pages within are built with searchers in mind.  No 

longer is it enough to have a welcome page and a page 2 as markers – at Organic 

Digital we consider User Experience first and foremost and build the site to 

intuitively reflect what a visitor would expect. 

Having a quirky brand name is cool for your existing and referral clients - but 

when it comes to capturing online traffic and searchers – you need a domain 

name that succinctly explains what you stand for. 

“Words matter, they are at the core of all marketing. If you think you don’t do 

marketing and you have a website – think again.” 

That’s where SydneyTeethWhitening.com can really pay dividends instead of 

Sally’sMobileTeethCleaning.com – go for a geographic location and your main 

service and combine that into a domain name.  Of course, it’s a little more 

complicated than this – and that’s what a good website designer will be able to 

help with.  Getting the website name right from the start is crucial. 

Of course we can keep your existing domain (why change what works?) but 

adding another element certainly turns up your search results – ask Organic 

Digital about this for more info. 
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Your Website Care Plan and Scheduled Servicing  

 

There’s hosting – and then there’s Supported Hosting – which includes a 

complete website care plan.  You can expect; 

- superfast hosting speeds – no downtime or slow page loads – ever. 

- 24 Hour response times 

- Updates, and Scheduled Services included 

- 99% + uptime guarantees 

- Ongoing support and training – access to a library of online courses 

- Fixed cost inclusions in your monthly fee – no nasty invoice surprises 

- Annual fee discounts for advance payment 

- Networking and Facebook group for knowledge sharing and updates 

- Take it or leave it guarantee – You own your site – take it with you if you 

decide to move on. 

Let’s face it, supported hosting is much more than just hosting – you are getting 

peace of mind that if anything goes wrong, someone’s got your back. 

Never be held hostage by your website hosting provider again.  Understand 

what being held hostage feels like?  It’s when every touch point with your 

website designer costs hundreds and you get to the point where you just leave 

it to stagnate for fear of being billed again. 

Organic Digital has a peace of mind policy where we send you an email update 

each month actually asking if there is anything you want done to your site.  It’s 

reassuring to have little changes and edits done, and knowing that support and 

training is available so you can do this independently. 
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What pages do you send visitors to? 

 

Does your web designer offer Landing Pages in your website?  If you are still 

working with a web designer who builds a site around some old notion of 

structure and layout – you are underselling yourself, your brand and your 

business. 

Picture this. 

You run a Google Adwords Campaign where you are sending traffic that searches 

for Lower Back Pain Massage to your landing page called  

www.the massage studio.com/lower-back-pain-massage/ 

Once there, visitors see a video of you explaining  

1. - how you can solve their problem and  

2. - the benefits of your experience, and training. 

There’s an invitation to a workshop – and an invitation to accept a free ebook 

on managing lower back pain.  Visitors can see you, read your opinion, and join 

your email list.  Finally, there’s a call to action encouraging them to make a 

booking. 

You Landing Page has ticked all the boxes and offered the visitor a complete 

solution to their problem – amazing!!  Plus, you appear professional and expert 

in your niche! 

Does your website designer offer this service?  Do you already have a landing 

page for you most profitable service?  What about multiple landing pages for 

the top three services you offer?  No longer is it enough to just send visitors to 

a home page and expect them to do all the work. 

 

Call Bren at Organic Digital right now on 1300 084 004 so we can get started 

on a landing page for your website. 
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How findable are you online? 

 

It’s a big one – SEO – and the space is crowded with false pretenders and voodoo 

theories as if it is some great unknown.  But it isn’t – and any website designer 

worth her salt should be able to build an organic platform for your search engine 

efforts.  There are two parts of SEO. 

- On Page – which is getting keywords and architecture right. 

- Off Page – which is building links from other sites and social media. 

We covered on page optimisation in element five (keywords and domain) so this 

element is about building links and authority to your site. 

It may be a tad ambitious to explain how Google works in one sentence, but here 

goes. 

“Google gives sites with the most links and social signals (Facebook likes etc) 

higher relevance in search results – so more links and social signals – closer to 

page one of the results.  And considering 90% plus of clicks go to the first three 

results on page one, it can be pretty competitive for those places.  So you need 

lots of links, and lots of social signals” 

Making sense?  Doesn’t matter if it’s not quite there with you yet – but what this 

means is that you need to build links to your new site.  And we build these 

through a dedicated campaign of link-building – by hand, visiting blogs and 

websites and leaving a link back to your website.  It’s tedious, time consuming 

stuff, which is why 99% of web developers will sub-contract it out to virtual 

assistants. 

Bottom line?  No SEO = No Traffic from searchers looking for your product.  Do 

you need SEO?  YES!! Let’s get started on your own long term seo plan. 
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Are your website visitors led to the next step? 

 

Website traffic can be completely hit and miss or it can be carefully managed 

and measured so you have metrics on which to base your next move. 

I know what I prefer – knowing what works and being able to see how a tweak 

here and there leads to more conversions or more downloads is invaluable.  

Too many website designers use intuition and their gut feeling when in fact 

there are simple tools available for extensive analysis and performance. 

Does your website designer include a call to action on every page of your 

website? 

Don’t know what a call to action is?  Here’s the definition 

A call to action is an instruction to the audience to provoke 

 an immediate response, usually using a verb like call now  

or find out more or visit a store today. 

Right – it doesn’t have to be too salesy or over the top – but instead it just 

means that you are directing people to take action.  It might be buying 

something or making a booking – but it is definitely an action based thing. 

You need to plant the seed and offer a way forward for visitors, so if they agree 

with what you are showing and sharing, they can take action and go forward.  

Don’t leave them hanging, or waiting or lost.  Direct them in the direction you 

want them to take. 

Does your website designer offer this? 
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Are you ready to move forward?  Or do you need even more information? 

 

I appreciate you have taken the time to explore 

my insights about what makes a great website. 

It’s now over to you. 

By far the most powerful lesson I learned about 

websites and sculpting my own online presence is 

that you have to work the system to get the most 

effective return.  And that means starting now and 

building and exploring and discovering what works 

for you and your business. 

My biggest successes were when I took educated guesses and backed myself 

and went forward with action – I never once made a $17,000 sale by waiting and 

withholding and delaying. 

Definitely having websites and building more and getting things out there is 

what works – I was always leaping over my competition who were sitting idle 

with a static single site.   

It’s about multiples and re-invention and repeated efforts and spreading your 

risk deep and wide.   

The internet is a vast, expanding space and my best advice is that you should not 

ever feel that you should limit yourself.  Go deep and wide. 

Having said that – I like to keep things simple and believe there is a classic 

harmony in being authentic and honest. 

Your health and wellness website is about creativity and balance.  I hope I have 

appealed to you and you take the next step and join me at Organic Digital. 
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Right now, March 2016, at Organic 
Digital I am offering an invitation 
to work with you on your Health and 
Wellness website. 

Call me today 1300 084 004 and 
let’s get started on your new 
website and see how dramatically 
we can improve your business and 
profits.  

I’ll invite selected new clients 
into my Mastermind Program at no 
cost where we can make things 
happen really quickly for you.  
Building links, creating traffic and driving profits to your 
bottom line. 

Like I said, this is by invitation only, so reach out and get in 
touch and share where you are at with your journey.  I’ve 
already met some amazing people and we are accomplishing 
some dramatic results. 

It’s out there, people are clicking on your competition’s website 
today and you are missing that action – let’s do something about 
it! 

Warmly, 

 Bren 
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