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And so another flower year heads for a close….

Just as has been the case for the last several years in our industry, 2018 has 
reflected no exception.  Constantly changing climate patterns affecting 
production at all levels; either increased or decreased demand from the General 
Consumer around the country; the reprisal of some product groups and the 
disappearance of others; and the myriad of other elements that go into any day 
in the NZ Flower Industry, have certainly all made this past year a bit of a blur.

We started out with a really hot summer that disrupted many crop cycles– and 
have ended it with the activation of the Dutch clock in Christchurch. We have 
continued to pursue our objective to provide an excellent service in bringing 
grower and buyers together, and to further the aims of attracting more 
discretionary spend from our consumers – a task that has been made seemingly 
very difficult given the current state of the NZ retail economy.

But as usual, we head towards 2019 full of continued promise, with clear-set 
objectives of maximising every possible opportunity for growers and resellers 
to gain profitable return from marketing cut flowers. A responsibility that we at 
UFG take very seriously. 

We can assure you all that we will be looking 
to maintain growth, marketplace sustainability 
and increased opportunities for everyone 
involved in our industry right throughout the 
next year and beyond.

And with that said – I will of course like 
to take this time to wish you and your families
a very wonderful Christmas Season with 
expectations of a great 2019 ahead of us.

All of us here at UFG thank you all for your 
support, patience and above all else - the 
wonderful encouragement you have given to 
us over this last year.

Bruce O’Brien 
Managing Director
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The South Island’s flower industry is set 
for more streamlined buying, with United 
Flower Growers (UFG) announcing the 
introduction of a modern clock auction 
system at their Christchurch premises.

As New Zealand’s largest flower marketing 
company, UFG has been operating a form 
of electronic clock auction in Auckland and 
Wellington for many years and rolled out its 
electronic clock system at the Christchurch 
auction house on November 21st. 

The clock auction, or Dutch auction as it’s 
also known, is a system used by flower 
auctions right around the world. It entails 
the seller starting at a high price and 
subsequently lowering the price as time 
passes. The first bidder to communicate 
they accept a current price wins the item at 
that price.

Moving UFG’s Christchurch operation from 
a traditional ‘outcry’ auction method to the 
electronic clock system will streamline the 
buying process.

The old-school form of out-cry auctioning 
which sees buyers accepting a bid by raising 
their hands or calling out means it can 
take an enormous amount of time to sell 
through the entire market floor. In contrast, 
an electronic clock auction can cut that total 
sale time in half. Auctions that have been 
taking two hours to complete should be 
finished in an hour from the launch of the 
electronic clock.

UFG was the first company to bring a Dutch 
auction system to New Zealand in the mid 
‘80s (when it was operating as United 
Flower Auctions).  

Since then, technologies have advanced, 
and all three of UFG’s auction houses now 
run an electronic Dutch auction where 
buyers watch a projected clock descend 
in price and use a button to bid on their 
preferred product.

The more modern system in Christchurch 
opens up an opportunity for UFG to launch 
the remote auction system, where buyers 
can login and purchase from the auction 
online from anywhere in New Zealand. 

UFG has always prided itself on supporting 
the industry by supplying the best quality 
flowers and foliage in New Zealand and 
we’re excited to make this process even 
easier for customers right around the 
country.

Christchurch’s First Clock Auction

CLOCK NEWS.
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Plastic, plastic, and more plastic! Soft-plastics are all you hear about these days, 
but how much of what the flower industry uses can actually be reduced, reused or 
recycled?

Most flower sleeves and wraps used in the NZ industry are made from plastic 
films called BOPP (biaxially-oriented polypropylene) or PP (polypropylene). The 
main features of BOPP and PP films are improved stiffness, high tensile strength, 
excellent optics and good water vapor barrier properties. The perfect material for 
wrapping flowers! 

Let’s move on first to what plastics CAN be recycled in New Zealand via your local 
council collections:

Within NZ there are some plastics that can be recycled, and others that cannot. 
Most are identified by a plastic resin code on the product which appears as a 
numeral inside a triangle of ‘chasing arrows’. You will see numbers 1-7 appearing 
inside these arrows, which helps to identify if the product is worth recycling or not. 
For example: Auckland Council recycling will accept all plastics from 1-7 whereas 
Tauranga Council will only accept plastics 1-2. 

Information on whether these plastics can be recycled by your local council is 
available here.

A common misconception is that when these chasing arrows appear on plastic, 
that product is 100% recyclable. According to Reclaim, one of NZ’s largest recycling 
companies, some types (1,2 and 4) are easier to recycle than others. 

Sustainability & Flowers PLASTIC.
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Plastics that are not rinsed and contaminated with food waste cost more to be 
recycled (take-away food and drink containers). And finally, some plastic types (3,5,6 
and 7) are harder to recycle. There is low value in the recovered plastics because they 
are harder to recycle and/or manufacturers struggle to make any profit from them.

It’s important to know the plastics you are putting into recycling are in fact accepted 
by your local council. Most regional councils in New Zealand do not accept soft 
plastic recycling, but that’s where Love NZ’s Soft Plastic Recycling steps in! 

The Packaging Forum teamed up with New World, Pak N Save, The Warehouse, 
Countdown and some of New Zealand’s most loved brands to introduce Love NZ’s 
Soft Plastic Recycling Programme — an innovative recycling programme that diverts 
soft plastic packaging and bags from landfill and turns them into new products. 

The UFG Marketing Team has been in touch with The Packaging Forum to discuss 
PP/ BOPP plastic films and whether they can be accepted by their Love NZ’s 
Soft Plastic Recycling programme. We have not received a response to any of 
our inquiries and can only assume that they will accept PP/ BOPP plastic films so 
long as they are clean and dry. (As a general rule of thumb they accept plastic that 
scrunches up and doesn’t bounce back.) 

Retailers can visit the store locator page on the Soft Plastic Recycling website to 
find your nearest store that will accept your clean and dry soft-plastic. It’s a small 
initial step that the industry can take in helping to reduce what ends up in the 
landfills. Your recycled soft plastics will take on new life in the forms of fence posts, 
buckets, ducting, etc.  

UFG has also been doing domestic and international research towards more 
sustainable packaging options to see if an overall reduction in soft plastics can 
be made throughout our three auction houses nationally. Understandably a 
certain number of sleeves would be deemed necessary for delicate flowers and/
or items being transported long distances. We are busy working with samples of 
compostable ‘plastic’, photodegradable stonepaper and regular recycled paper to 
see which meets our industry requirements while still being an economic choice for 
suppliers.

Whatever solution arises, the NZ Flower Industry should start looking to make 
small changes now towards a “single-use plastic” free future. If anyone has any 
information or suggestions on how the industry can reduce it’s plastic waste, 
please get in contact with us at info@ufg.co.nz 

As the recent Spark campaign states, little can be huge.

PLASTIC CONT’D.
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NZ FLOWERS WEEK.
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New Zealand Flowers Week is an annual celebration that highlights all the amazing 
professionals within our diverse industry.  Started in 2016 by the National Flower 
Promotion Group (now re-branded to Feel Good with Flowers), NZ Flowers Week 
has received increased industry involvement and media support throughout it’s 
now three-year lifespan.
 
This year’s celebration saw the implementation of the theme ‘My Journey with 
Flowers’ which aims to encourage conversation around the role of flowers in our 
lives in the past, present and future.  NZ Flowers Week is all about showing support 
for local flowers, the growers behind them and wonderful Kiwi florists who work 
their creative magic each day to bring joy to people’s lives.

Five florists from around New Zealand were invited to the UFG Auckland branch 
to design three installations as a representation of their own Journey with Flowers. 
It was amazing to see the auction floor transform over two days into a series of 
colour, design and imagination. To see a full gallery of the featured florist’s final 
designs you can check out the NZ Flowers Week website here. 

The Feel Good with Flowers (FGWF) team also visited two Auckland growers to 
learn more about their facilities, production and industry aspirations. Shipherd 
Nurseries and Utopia Orchids opened their properties for a ‘behind-the-scenes’ 
film to help show consumers all the hard work that goes into producing cut flowers 
in New Zealand. A take away message from both growers was the hope for more 
young people to join the industry, especially on 
the horticultural side. 

Along with an extraordinary amount of retailer involvement, 
seven florists nationally jumped on board to put together 
‘live installations’ showcasing their work in unique fashion for 
the public to view. Each of these installations were located in 
high traffic areas, garnering a heap of public attention. 

NZ Flowers Week has become a very important industry 
event and we hope it continues to grow in the years to 
come. The flower industry is ‘hard graft’ at the best of 
times, it is nice to have a week that celebrates all of us! 

Interested in participating next year? Contact the FGWF team today.
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SITE SAFETY.

Our responsibility for a healthy and safe working environment expands across all 
five UFG sites for staff, buyers, suppliers and visitors. 

With the seasonal increase of goods transitioning through all UFG sites on 
auction mornings, there has come increased impacts to both our need to ensure 
good safety practices for site visitors – primarily auction customers as they arrive 
to site in the ‘dark hours’ or the morning. 

This, coupled with the business needs of our continually expanding Cloud Auction 
customer base, means we need to remind all suppliers about critical timings of 
receipt and activity.

Please also note the following:

1. Safety Hazards and associated risk:  With increased foot traffic at each branch 
on auction mornings more people are utilizing both the car park areas, the 
auction floor areas, and most importantly, the ingress and egress through loading 
docks. This requires immediate review so that UFG may ensure OSH compliance 
and we can provide best business practice to this. Suppliers please ensure 
heightened awareness of customers and staff when unloading your trucks and/or 
vans on auction mornings. 

2. Increased Cloud Customers:   The continual expansion of our remote buying 
base means more auction customers are seeking to gather as much pre-auction 
sales review as they can. For House Customers, this is easily achieved by their 
attendance at auction physically, meaning they can easily view the product 
about to be offered for sale.  For our Cloud customers, they do not have such 
access and as such they rely entirely on their review of the products via summary 
through their PC, that have been already loaded into the auction system ready 
for sale.  It is obviously therefore very important that we can have as much of our 
auction product advice entered into the system as quickly as possible, as this all 
assists with Buyers being able to make good purchase choice. This in turn will 
assist in maintaining good sales incentive for product offered
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SITE SAFETY CONT’D.

By taking into consideration to two above matters, we wish to remind the 
following: 

• AUCKLAND: All Inwards Goods receipts destined for that day’s auction, will 
cease at 4.45am (i.e. product for auction will not be generally accepted after that 
time)

• WELLINGTON: All Inwards Goods receipts destined for that day’s auction, will 
cease at 5.00am (i.e. product for auction will not be generally accepted after that 
time)

• CHRISTCHURCH: All Inwards Goods receipts destined for that day’s auction, will 
cease at 5.30am (i.e. product for auction will not be generally accepted after that 
time)

While we appreciate the possible inconvenience these inwards goods policy’s 
may cause, the intention is that we can provide important safety management to 
the increased foot and car park traffic flows, and that we will also be better able 
to pre-market products destined to be sold through the auction.

If you have any questions about our inwards goods receipt times, please contact 
your local auction manager. 
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HIRE FEES.

UFG Hire Containers

UFG offers a hire container service (buckets/extenders) that is designed to manage the flow of 
buckets and extenders through (primarily) our auction system

Just as with our auction trolleys, these assets are crucially important to us so as to enable us to 
ensure our important service needs are met
Without these containers, we could not provide an efficient and effective method of 
transporting and merchandising flowers through our system – so their availability to our 
customers is very important

If you find you have our buckets or extenders sitting around your nursery or store, we would 
ask that you get them returned to us as quickly as you can.

To help alleviate some of the more common misconceptions about our Hire System, please 
note the following:

Common FAQ on Hire Containers

Q. If I have more UFG buckets/extenders than my 
hire statement shows, will I be charged when they 
are returned? 

A. No – certainly not. The UFG Hire system will 
NOT charge you for buckets/extenders that are 
above the quantity hired to you. If you have these 
“extra items” they should simply be returned to 
UFG 

Q What do I do if I have less buckets/extenders 
than my hire statement shows? 

A. Simply contact your local UFG Branch Manager 
and advise him/her of any discrepancy to your hire 
statement. We will then work to rectify this so that 
your hired units match what you have actually on 
hand

Q If I have more buckets/extenders than my hire 
statement shows, will I get a refund when these 
are returned? 

A. Again, the answer is no. This is because the 
UFG Hire System is only designed to pass a credit/
refund to the same quantity that our records show 
you have hired from us. Just as it will not charge 
you if you have more, it will not pass any refund if 
you return more than our records show 
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CHRISTMAS.

Christmas Party - Onsite or offsite, it’s still a workplace event.

We are about to embark into ‘silly season’, with the end of the year only a few  
weeks away. 

December is a great time to host a workplace Christmas party, allowing staff to  
kick back and let loose after a hard year’s work. It’s important to take some 
consideration when planning your staff Christmas party as health and safety  
laws still apply at any staff event.

Managing risks from a workplace Christmas function doesn’t mean you  
have to be a Grinch!

The Employers and Manufacturers Association (EMA) has created a quick guide  
to help you celebrate safely this year. 

Some great tips include:

• Providing staff information about safe drinking. 
• Identifying excessive drinking and stopping the supply of alcohol if necessary. 
• Providing food and interesting non-alcoholic alternatives. 
• Organising some form of activity or entertainment, other than drinking. 
• Encouraging attendees to prearrange transport home or providing transport options. 
• Reviewing your policies around the consumption of alcohol and the use of company 
vehicles. 
• Taking particular care of young people. 
•Being a responsible host – watch your own drinking so you can host effectively, 
making sure everyone is having fun without heading towards being very drunk. 
•Consider appointing a bartender to control the strength of drinks 
and monitor drinking levels. 
•Setting a clear finish time for the event. 

You can download EMA’s full 

‘Sleep Easy Christmas Party Guide’ here 

 Have a safe and happy Christmas from the team at UFG!
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