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NEWS RELEASE 
 

 
 

RAM CLAIMS TOP SPOT ON J.D. POWER SURVEY 
 

 
 
 
1 September 2021 – Sydney, Australia 
 
RAM Trucks has placed first in the influential J.D Power IQS new vehicle quality survey in the USA, marking 
the first time a full-size pick-up truck brand has claimed the top spot. 
 
Cementing a meteoric rise in performance over the last two years, RAM’s first-place finish was fuelled by 
positive feedback from owners of the 2500 and 3500 trucks – named top large heavy-duty pickup in this 
year’s IQS – and owners of new RAM 1500 trucks, which ranked second among large light-duty pickups. 
RAM tied for third place in the 2020 IQS, and was 21st the prior year. 
 
The all-new RAM 2500 Heavy Duty truck is to be released in Australia shortly.  
   
“This is not a data point; this is a trend,” said Mark Champine, Head of North America Customer 
Experience at Stellantis, the holding group for RAM Trucks. “Anyone who knows the robustness of our 
product-improvement processes, as well as the engagement level of our workforce, is not surprised by 
these latest results.” 
  

https://media.stellantisnorthamerica.com/newsrelease.do?id=21802&mid=784
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“We have seen the hard work put in by the Stellantis team up close,” said Dave Sargent, vice president of 
automotive quality at J.D. Power. “These latest results are testament to the efforts put in across the 
organization. To have the top two brands in the study is a very impressive achievement. Congratulations 
to the entire team.” 
  
Product design was a key contributor to this year’s outcomes, Champine noted. 
  
“If you start with strong design and follow that up with discipline on the plant floor, you get the kind of 
results we’re seeing today,” he said. "This feedback reflects our primary focus – to build vehicles our 
customers will be proud to recommend to friends and family." 
 
J.D. Power surveyed new vehicle buyers about their first three months of ownership and tracked problems 
per 100 vehicles (PP100) to measure the performance of 32 brands. Compared with 2020’s results, RAM’s 
industry-leading total improved by 13 PP100 to 128. 
  

-ENDS- 
  
J.D. Power 
J.D. Power is a global leader in consumer insights, advisory services and data and analytics. A pioneer in the use of big data, 
artificial intelligence (AI) and algorithmic modeling capabilities to understand consumer behavior, J.D. Power has been delivering 
incisive industry intelligence on customer interactions with brands and products for more than 50 years. The world's leading 
businesses across major industries rely on J.D. Power to guide their customer-facing strategies. J.D. Power has offices in North 
America, Europe and Asia Pacific. To learn more about the company’s business offerings, visit JDPower.com/business. The J.D. 
Power auto shopping tool can be found at JDPower.com. 
  
Stellantis 
Stellantis (NYSE: STLA) is one of the world’s leading automakers and a mobility provider, guided by a clear vision to offer freedom 
of movement with distinctive, affordable and reliable mobility solutions. In addition to the Group’s rich heritage and broad 
geographic presence, its greatest strengths lie in its sustainable performance, depth of experience and the wide-ranging talents of 
employees working around the globe. Stellantis will leverage its broad and iconic brand portfolio, which was founded by 
visionaries who infused the brands with passion and a competitive spirit that speaks to employees and customers alike. Stellantis 
aspires to become the greatest, not the biggest, while creating added value for all stakeholders, as well as the communities in 
which it operates.  
 
RAM  
Since its launch as a stand-alone division of Fiat Chrysler Automobiles (now Stellantis) in 2009, the RAM brand has steadily 
emerged as an industry leader with one goal: to build the best pick-up trucks and commercial vehicles in the industry. Creating a 
distinct identity for RAM has allowed the brand to concentrate on core customers and features they find valuable.  
 
The brand continues to invest substantially in its hard-working products. To be the best, it takes a commitment to innovation, 
capability, efficiency, and durability. RAM invest substantially in its products, infusing them with great looks, refined interiors, 
durable engines, and exclusive features that further enhance their capabilities. 
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