
HEAD OF CONVERSION (FT) 
 
After 34 years of Melbourne International Arts Festival bringing the best of the world’s performing arts 
to Melbourne, the festival is working with its government partners (Visit Victoria and Creative Victoria) 
to create a yet to be named new major event from 2020 onwards. The new festival is a call to arms 
and a celebration of the night; a surge of civic ceremony and nocturnal culture alongside large-scale 
artworks, site specific performances and major international artists. 
 
On the rise of the new moon on August 19, 2020, a new major cultural event for the Asia Pacific region 
will emerge in Melbourne. This new festival’s goal is to bring people out of their homes and into the 
streets and our iconic venues to mark, interrogate and celebrate a moment in time defined by the 
artists of today and tomorrow.  Fun, public ceremony and togetherness will intersect with huge 
moments in performance, public art and music in a beautiful, messy and illuminating expression of our 
culture. 
 
We are looking for a Head of Conversion to develop and drive a high revenue generating sales strategy 
and lead the insights-backed sales and customer experience arm of the festival. This is a role suited to a 
data-loving marketer with a strong background in sales, ticketing and user experience.  
 
The new festival has an ambitious program matched by high participation and sales targets. We are 
looking for someone organised, clever and tech-savvy to drive sales and optimise customer 
experience.  
 
You are a likeable yet effective results-driven marketer. You understand algorithms, cookies, SEO, 
programmatic targeting and other digital wizardry. You are a user-focused creative problem solver 
who believes the customer sales experience should be as low friction as possible. You appreciate a 
simple and elegant solution over a complex and demanding one, even if it creates a bit more work for 
you.  
 
You’re a good collaborator who will work closely with the Head of Content and Engagement to build 
the whole journey for the customer, from planning where they will discover us, how they engage with 
us, where and how they purchase, their experience at the event, and the insight we can learn from 
them post Festival.   
 
You know how to manage a budget and workflow. You will empower a dynamic team customer 
experience, data/insights and sales legends to drive commercial results and facilitate a seamless 
conversion experience. You’re naturally curious, responsive and interested in turning data into 
actionable insights and strategies.  
 
Day to day you will: 

- Work cross-functionally with the Content and Engagement team and external agencies to 
plan and buy media and refine campaigns to drive results 

- Plan and implement sales conversion and consumer journey optimisation activities  
- Manage the Ticketing, Customer Experience and Research & Insights teams 
- Use the data and insights analysis from your team and external research (eg Creative Victoria 

Audience Atlas) to refine and tailor targeting and conversion strategy 
- Work with the Programming and Operations teams to optimise on-ground ticketing, box 

office and information booth requirements  
- Work with major stakeholders to leverage tourism conversion partners (eg airlines and 

hotels) and related activities  
Skills you’ll need: 



- 7+ years in a senior sales-driven marketing role 
- You’ll be a Tessitura gun 
- Strong leadership and project management skills 
- Track record of driving growth and hitting commercial targets 
- Experience with media planning and buying and understanding of search marketing, 

AdWords, etc  
- Analytical thinking and creative problem solving  
- Basic understanding of UX principles and best practice 

Bonus points for: 

• Knowledge of MHM cultural segments 
 

APPLY 
We welcome applications from people of all abilities, cultures and backgrounds. We acknowledge the 
Traditional Custodians of the lands on which we live, learn and work and we pay our respects to the 
Kulin Elders and all Aboriginal and Torres Strait Islander Peoples. We encourage Aboriginal and Torres 
Strait Islander people to apply. 

 
Please email your CV to express your interest as soon as possible to Liz Jones if you wish to be 
considered for this wonderful opportunity 
liz@humantrilogy.com.au 
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