
STAKEHOLDER ENGAGEMENT DIRECTOR - FT 
 
After 34 years of Melbourne International Arts Festival bringing the best of the world’s performing arts 
to Melbourne, the festival is working with its government partners (Visit Victoria and Creative Victoria) 
to create a yet to be named new major event from 2020 onwards. The new festival is a call to arms 
and a celebration of the night; a surge of civic ceremony and nocturnal culture alongside large-scale 
artworks, site specific performances and major international artists.  
 
On the rise of the new moon on August 19, 2020, a new major cultural event for the Asia Pacific region 
will emerge in Melbourne. This new festival’s goal is to bring people out of their homes and into the 
streets and our iconic venues to mark, interrogate and celebrate a moment in time defined by the 
artists of today and tomorrow. 
 
Fun, public ceremony and togetherness will intersect with huge moments in performance, public art 
and music in a beautiful, messy and illuminating expression of our culture. 
 
We are looking for a Stakeholder Engagement Director to cultivate and manage funding relationships to 
realise this ambitious program of site-specific performance, music, theatre, food, wine and public art. 
This is a role suited to a results-oriented creative fundraiser and natural leader with a real desire to 
contribute to the company’s long-term sustainability. The position holds responsibility and requires 
leadership for planning, communication, implementation, management and the successful delivery of 
all major philanthropic activities, events and campaigns and for building meaningful, values-based, long-
term relationships between donors, partners and the festival. 
 
The new festival will require a diverse funding mix from governments (local, national and 
international), cultural institutions, higher education businesses and infrastructure and property 
managers. This role will require the experience and networks to bring these partnerships to the 
festival and also have a clear, proven ability to raise money from all areas of private giving including 
individuals, trusts and foundations.   
 
You will have a track record in raising money and bring with you a network of arts aficionados. You 
will work autonomously but will be backed up by a perfectly formed team with a dedicated 
Philanthropy Manger. Your communication is exemplary, and you can craft a value proposition 
narrative that is as compelling to a bureaucrat as it is to the most culturally literate donor.   
 
You are a heavyweight and you’ll relish a challenge and understand the opportunity to build long term 
relationships from the first iteration of the new festival that will sustain into the future and allow our 
partners to share in its success. 
 
Day to day you will:  

- Oversee the festival’s stakeholder engagement activity including strategic planning, 
acquisition and retention of individual donors, consortia, trusts and foundations and all levels 
of government as well as identifying opportunities to increase philanthropic and annual giving 
income.  

- Develop a strategy for effective use of the festival board and integration / leveraging 
opportunities across Visit Victoria and Creative Victoria partnerships. 

- Build the relationships required to deliver the new festival’s program, focusing on 
infrastructure partners, education partners, cultural institutes and the consular corps. 

- Be across all arms of governments; and informed on policy in order to work with the 
Executive Producer and Co-CEOs to align the festival priorities to match those of our funding 
partners.  



- Foster values-driven and meaningful, long-term relationships between the festival and 
current new and potential donors. 

- Implement and manage annual philanthropy campaigns for the festival. 

- Develop a private giving strategy for the next four years of the new festival. 

 

You’ll need to have: 

- Some considerable experience over some years of successfully fundraising in a philanthropy 
context. 

- Proven ability to nurture and sustain meaningful relationships over time. 
- Sound understanding of effective current philanthropy techniques, tools and technologies. 
- Ability to work imaginatively to identify the best relationships for the festival delivery and be 

able to develop a compelling narrative to bring them to the festival. 
- Compelling communications, powerful persuasion and a smile that’s hard to say no to. 
- A creative aesthetic and a bold and creative approach to developing new funding models and 

initiatives. 
 

Bonus points for: 

- Proficiency in the Adobe Creative Suite  
- A nerdish fascination with Tessitura 

 

Our values: 

• Creativity, imagination and play: we consciously create a culture of curiosity, enquiry and 
embrace the innovation that can come from asking questions and not taking everything so 
seriously.  

• Bold, ambitious and challenging: we stand by our vision to not shy away from difficult subject 
matter or ideas so ambitious that they could fail.  

• Empower, collaborate and enable: we provide a platform, resources and advocacy to 
empower our creative community.  

• Generous and inclusive: we actively seek out and include the multitude of communities and 
cultures that make up Melbourne with a focus on First Peoples stories and looking after the 
relationships with traditional owners.  

 
APPLY 

We welcome applications from people of all abilities, cultures and backgrounds. We acknowledge 
the Traditional Custodians of the lands on which we live, learn and work and we pay our respects 
to the Kulin Elders and all Aboriginal and Torres Strait Islander Peoples. We encourage Aboriginal 
and Torres Strait Islander people to apply. 
 
Please email your CV to express your interest as soon as possible to Liz Jones if you wish to be 
considered for this wonderful opportunity: liz@humantrilogy.com.au 
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