
HEAD OF CONTENT AND ENGAGEMENT (FT) 
 
After 34 years of Melbourne International Arts Festival bringing the best of the world’s performing arts 
to Melbourne, the festival is working with its government partners (Visit Victoria and Creative Victoria) 
to create a yet to be named new major event from 2020 onwards. The new festival is a call to arms 
and a celebration of the night; a surge of civic ceremony and nocturnal culture alongside large-scale 
artworks, site specific performances and major international artists.  
 
On the rise of the new moon on August 19, 2020, a new major cultural event for the Asia Pacific region 
will emerge in Melbourne. This new festival’s goal is to bring people out of their homes and into the 
streets and our iconic venues to mark, interrogate and celebrate a moment in time defined by the 
artists of today and tomorrow. 
 
Fun, public ceremony and togetherness will intersect with huge moments in performance, public art 
and music in a beautiful, messy and illuminating expression of our culture. 
 
We are looking for a Head of Content and Engagement to bring our festival brand to life with bespoke 
and engaging content. This is a role suited to a creative marketer and culture consumer with strong 
experience in brand storytelling, content marketing and digital engagement.  
 
The new festival will require high levels of participation and active engagement from a broad and 
diverse audience. We are looking for a content guru with a bold and creative approach to audience 
engagement.  
 
You have an eye for good design and flair for occasional copywriting. You know the difference 
between an en and em dash. You’re up on the digital trends and are genuinely interested in emergent 
technologies and other pathways for connecting with new audiences. 
 
You’re organised and know how to manage workflow and balance a budget. You’re strategic, 
adaptable and are not afraid to take risks. You will confidently, yet humbly lead a small team of 
content creators and manage external agencies and specialists, because you know it’s not all about 
being in charge and that the best work comes from empowerment and collaboration.  
 
Day to day you will: 

- Devise and implement a multi-channel end-to-end Content and Engagement strategy to tell 
our brand story and connect with new and diverse audiences 

- Recruit and manage the Content and Engagement team to deliver exceptional brand content 
- Relationship manage external creative and digital agencies and suppliers 
- Work with in-house creatives and external agencies on content and engagement ideation 
- Work cross-functionally with the Conversion team to ensure content initiatives are driving 

sales results 
- Work with the festival designer to refine ideas for on-ground brand experience   
- Ideation festival partner activations and content 
- Manage Content and Engagement budget 

 
Skills you’ll need: 

- Strong leadership and project management skills  
- Creative vision and bold, divergent thinking  
- A passion for brand storytelling  
- Deep understanding of new media and content marketing 
- Ability to interpret audience data and campaign insights and optimise  



- Sound budget management skills 
- Copywriting and proofreading skills 
- Understanding of social media business platforms 
- Clear and friendly communication and a can-do attitude  

 
Bonus points for: 

- Experience with the Adobe Creative Suite 
 
APPLY 
We welcome applications from people of all abilities, cultures and backgrounds. We acknowledge the 
Traditional Custodians of the lands on which we live, learn and work and we pay our respects to the 
Kulin Elders and all Aboriginal and Torres Strait Islander Peoples. We encourage Aboriginal and Torres 
Strait Islander people to apply. 

 
Please email your CV to express your interest as soon as possible to Liz Jones if you wish to be 
considered for this wonderful opportunity: 
liz@humantrilogy.com.au 
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