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It’s hard to miss the billboards around North Queensland marking the 30th anniversary
of Townsville’s own Paradise Outdoor Advertising. Like any good billboard
campaign, the message is everywhere.

P

aradise Outdoor Advertising is a home-grown
success story. Established in Airlie Beach by
Chairman and owner Phil James in 1983, it has
grown to become one of the largest regional
outdoor advertising companies in Australia,
operating over 1000 billboard faces.
In 2012, Phil’s son and co-owner Mitch James took
over the management of the company as CEO,
overseeing the work of 25 staff and contractors.
Mitch started with the company in 2001 as a 21
year-old mowing and maintaining the billboards,
before working his way up to become Sales
Director in 2006, and now CEO.
Today, Mitch’s team look after a network of
billboards that extend from Darwin in the Northern
Territory, west to Mount Isa, and south to the Surat
Basin in South East Queensland.
The company has won multiple industry awards
and is recognised for its innovation. It maintains
the high standards of its billboards by fabricating
all of its sign structures in-house. The strength and
quality of the product was proven in 2011 when
the company’s billboards withstood the force of
Cyclone Yasi’s 300kph winds, suffering minimal
damage.
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Like its billboards, Paradise is a company that was
built to last.
As a young Jackaroo working the fences on a
property near Emerald, 16-year-old Phil might have
been forgiven for thinking his future lay in dung
and dust. “There was no such thing as an eighthour day. We worked from sun up to sun down,
seven days a week,” tells Phil. “This was the work
ethic I brought with me when I started Paradise,
and the attitude that’s stayed with me my entire
working life.”
Young Mitch grew up watching his father work
those long days, often sitting up proudly beside
his dad in his faithful old ‘Dyna’ truck as they
travelled the length and breadth of Queensland.
“Dad, for many years, ran a one man billboard
operation, acquiring, building, installing posters
as well as mowing sight lines – a big job given the
fast growing roadside grass in North Queensland,”
says Mitch. “Dad reckons after the many
thousands of kilometres of highway he travelled, he
still has the outline of the stitching from the Dyna
truck seat imbedded in his backside!”
In 1987 Phil moved to Townsville, where the
company’s head office has been located since,
and established modern new premises in 2010.

In 2005, Phil says the company made a strategic
decision to acquire 255 sign faces from Australian
Posters (AP), which accelerated the company’s
already rapid growth. Within three years of the
acquisition, all of the former AP sign structures
were completely rebuilt and modernised.
“We invested strongly in the business by
transforming old billboard stock across regional
Queensland to match the high quality metropolitan
style structures,” explains Phil. “The new signs
attracted a much broader range of customer,
including a host of new national clients keen to
promote their products in the fast growing regional
areas of Queensland.”
Mitch says his father has laid a strong foundation
for the growth of Paradise Outdoor Advertising
into the future. “They say someone can only sit
in the shade because someone planted a tree
a long time ago,” shares Mitch. “Dad saw in the
early days that billboards had long-term appeal
because they’re an affordable way for many small
to medium sized businesses to promote their
message to the largest possible audience. That
foresight has again hit the mark with the only two
forms of advertising that have seen national growth
in the past few years being online and outdoor
advertising.”
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Mitch says that while the high profile nature of the
30 Year Anniversary campaign doesn’t sit easily
with his father’s unassuming approach, it was
important for the company to recognise such an
outstanding and sustained business achievement.
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