


MARKETING & BRANDING

» Marketing and Branding is a forever 
moving object.  It defies those who 
think it can be tamed into one course 
of process.

» Marketing is about communicating to 
your target audience in a strategic and 
measured way.



» Marketing with Branding under its umbrella does 
not take a rocket scientist to perform the role.

» However it takes a strategic, an objective, a 
passionate, a creative, and a continually upskilled 
person to implement a marketing and branding 
plan.

» Marketing with people think differently – they 
need to be out of the box, have anti-conventional 
thinking and are in sync with the internal and 
external customer.



What is a brand?
» A brand a name given to a product or service

» A brand is easily recognisable 

» A brand is memorable

» A brand gives you the edge

» A brand gets you noticed

» A brand is what you stand for

» A brand is your identity



Brand identity
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Brand stories locally!



YOUR BRAND DNA



BE BELIEVABLE
The language you speak in… 

through the delivery of your 

brand must tell the story

When someone speaks of your 

brand you want them to tell it 

and own it like it was there's.

There is so much competition, 

that if you are not honest you 

will be left to the wolves.



BE BELIEVABLE
Offer an authentic offer, one 

that is not easily duplicated

Find an original way of doing 

what your doing.

Be strong, be firm, create a 

space for your brand

Create the story that never 

ends, build and keep 

delivering

Delivery with conviction



BE BELIEVABLE
Recognition of the business  

Image

Logo

Words

Symbols

Feelings

Sounds

Smell 

Taste

Quality

Delivery

Uniforms

Merchandise



BE BELIEVABLE
Today brands have become 

more organic.

They do grow and evolve over 

time.

The core of the brand remains 

unchanged   It must have 

flexibility to adapt to 

customer segments.

Brand must reach out to the 

customer, your employees, 

media through its position and 

delivery of marketing



YOUR BRAND DNA

Business & 
marketing 
strategies

Supply chain

Through 
your 

Community

Customer 
values

Employees



WHAT WOULDYOUR BRAND

BE?
Exercise

If you were to write a recipe for the DNA of your Brand what would it be?

Ingredients:

____________________________________________________________

____________________________________________________________

____________________________________________________________

____________________________________________________________

____________________________________________________________

____________________________________________________________

________________



1. Today you are you, that is truer than true. There is no one 

alive who is youer than you. 

2. Why fit in when you were born to stand out? 

3. You have brains in your head. You have feet in your shoes. 

You can steer yourself any directions you choose. 

4. Be who you are and say what you feel, because those who 

mind don’t matter and those who matter don’t mind. 

5. Today I shall behave, as if this is the day I will be 

remembered. 

5 LESSONS IN LIFE FROM

DR. SEUSS



The 
Common $en$e
Approach




