
SOCIAL MEDIA 
FOR BUSINESS



SOCIAL MEDIA IS NO 
LONGER A CHOICE… 

IT’S HOW WE 
COMMUNICATE, THE 
CHOICE IS HOW WELL 
WE DO IT!  





FAILING TO PLAN IS 
PLANNING TO FAIL…

CREATE YOUR SOCIAL 
MEDIA STRATEGY!



STEP ONE
WHAT’S YOUR WHY

What are your 
objectives?

How will you 
measure?

Are they 
SMART?

Reach new 
customers

Receive more 
bookings/business

Communicate to our 
customers more 
efficiently

Growth in online 
audience

Engaged audience 

Website visits 

Bookings/enquiries 

Specific 

Measurable

Achievable 

Realistic 

Time - bound



STEP TWO
WHO ARE YOU TALKING TO?

Who is your 
audience?

Which 
platforms?

What makes 
them tick?





STEP THREE
BECOME A KING (OR QUEEN) 

OF CONTENT

Create a 
content plan

What type of 
content

How often will 
you post?

Test, Evaluate and Adjust



FIND THE PLATFORM 
FOR YOU…

IT COULD BE GAME 
CHANGING FOR YOUR 
BUSINESS!



TOP TIPS FOR 
FACEBOOK



FACEBOOK

2.32 billion 
monthly active 
users! 

44% of consumers say 
Facebook influences 
their shopping

300 new 
users every 
minute

What’s to love in 
Facebook

• Business Profile
• Statistics and 

Insights
• Events
• Groups
• Advertising
• Messenger
• Schedule Post



FACEBOOK TOP TIPS
Choose the right type of page for your business 



FACEBOOK TOP TIPS
Make sure you have all your details filled out in About section



FACEBOOK TOP TIPS
Post regularly and don’t be afraid to schedule at different 
times, use the insights to get an idea of when is best to post   



FACEBOOK TOP TIPS
Video is king… but remember 85% of Facebook users will 
watch your video without sound.

Why not try Facebook Live?  



FACEBOOK TOP TIPS
Think smartphone – format of images, readability 



FACEBOOK TOP TIPS
Don’t assume everyone will see your post. Budget to boost 
and advertise!



FACEBOOK TOP TIPS
Ask for follows ☺



FACEBOOK TOP TIPS
Remember it’s social media – share content that is fun, 
sharable, interesting and relevant to your brand/business. 
Don’t always SELL!

And don’t set and forget remember to engage.



FACEBOOK CONTENT BEST PRACTICE

• Create content that resonates best with YOUR Facebook 
audience

• Be consistent 
• Share stories and conversation pieces. Not sales pitches
• Be human. Be friendly and conversational
• Respond promptly 
• Share unique and diverse content and target to the exact 

customer you are looking for 
• Share user-generated content



FACEBOOK FEATURES



MESSENGER 

Start conversations with 
click-to-messenger ads

Retarget your customers 
with sponsored messages

Acquire new customers  

53%
say they are more 
likely to shop with 

a business they can 
contact via a chat 

app



ADVERTISING
• Opportunities to target your EXACT audience/customer

• Cost effective
• Metrics and data to discover what is working

• Pick your own budget
• Multi-platform advertising 

• Engaging way to promote your product

FINALLY – it’s where your audience is! 



FACEBOOK PAGE / EVENT 

Brand 
Page

Event 
Listing



FACEBOOK INSIGHTS
• Find out how your audience is growing over time (likes and following)

• Find out who your followers are (demographics)
• Dive into detail on engagement from individual posts

• Actions on page – link clicks, messages etc 
• Average reach and engagement statistics 

Test, Evaluate and Adjust



TOP TIPS FOR 
INSTAGRAM



INSTAGRAM TOP TIPS
It’s all about the image but… the #hashtag is also key 



INSTAGRAM TOP TIPS
Theme your Instagram and stay on brand



INSTAGRAM TOP TIPS
Let others do the 
selling for you! Digital 
influencers can take 
your brand/business to 
the next level. Note: 
you might have to pay.

Microinfluencers can 
be a great option for 
local audiences and are 
less expensive 
(sometimes free)



INSTAGRAM TOP TIPS
Share user generated content – but don’t forget to credit! 
User generated content can get 8% more engagement. 



INSTAGRAM CONTENT BEST PRACTICE

• Post your VERY best content – images and video
• Engage with others. Like, comment and follow other 

accounts.
• Be consistent 
• Don’t forget about your bio
• Use hashtags wisely
• Mentions (@) and phototags can boost engagement by 

more than 37%
• Tag your geo-location (particularly for tourism 

businesses)
• Maximise the mobile screen 



DON’T DO ALL THE 
HEAVY LIFTING…

THERE ARE PLENTY OF 
TOOLS TO HELP! 



TOOLS FOR SOCIAL EFFICIENCY



TIPS FOR MANAGING TIME & 
SOCIAL

• Schedule for the week ahead
• Batch your time – social listening, engagement and posting
• Use tools to save time and better organise your social
• Share the load – roster teams 
• Have regular posts and evergreen content 
• Stay on top of things – use Facebook Blueprint 



CONTENT IS KING…

IT TAKES A BIT OF 
CREATIVITY AND GOOD 
INSIGHT INTO YOUR 
AUDIENCE! 



CONTENT INSPIRATION

Look to similar or 
competitor businesses 

for inspiration 

Use customer reviews 
or feedback as content

Days of the Year
(eg: craft month, 

international womens
day)

DIY or Top Tips

Weekly Round-
Ups (Best 

photos from the 
week)

Themes (cutest 
wildlife, local 
romantic hot 

spots)

User generated 
content, monitor your 

hashtags Memes

Top lists, Must dos



AWAY FROM THE SCREEN…



DEALING WITH NEGATIVE POSTS

1. DON’T DELETE
2. Respond promptly 
3. Be polite and professional
4. Take the issue off-line and respond privately 

(but make sure you post a public message 
saying you’ve acknowledged the concern)

5. Know when to comment and when to walk 
away

6. Keep your cool
7. Deal with the complaint and show you’ve 

made improvements and listened 
8. Be personable 



QUESTIONS…

LISA WOOLFE
TOWNSVILLE ENTERPRISE
lisa@tel.com.au
07 4726 2701

mailto:lisa@tel.com.au

