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MISSION STATEMENT OF NORTH SHORE REALTY
“To provide a high level of professionalism and quality of service from all facets
of our combined businesses. Striving every day to maintain our integrity and
reputation through partnership with the local community.”
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WHY
SHOULD I READ THIS BOOKLET?
As you know, selling your property, one of your greatest assets,
is one of the biggest decisions you’ll make. It can also be one of
the most emotional periods of your life.
North Shore Realty has created this guide containing some
useful information when selling, no matter who you list with,
but it also outlines why we are the best agency to guide and
represent you through this entire process.

WHAT
3 KEY ELEMENTS
TO SELLING
If your property is exclusively listed with the
right agent, a realistic price for the market
conditions and an effective marketing
campaign, it will generally be under contract
within the first 60 days.

THE
1
RIGHT PLACE

THE
RIGHT SELLING
PRICE FOR THE
CURRENT
MARKET
THE RIGHT
MARKETING
CAMPAIGN

THE RIGHT
SELLING
AGENCY

YOUR
PROPERTY IS

SOLD

When you have your property appraised, the agencies you selected will provide a variety
of possible list prices, and some will go to the effort to provide material to back up their
appraisal price. You may already have a price that you want to achieve in your head, but it is
important to keep this information to yourself until you received the appraisal reports – you
may affect the appraisal outcomes. Some agencies will flatter you with high prices – in our
industry this is called “buying the listing”. You need to see comparative market analysis of
sales within the last 6-12 months (not years) to back up their claims. The listing price should
always be a combination of the location of the property and the quality of the construction.
If you can utilise the information provided to you by the agents and make a good judgement
as to a realistic selling price for the current market, you are well on your way to selling your
property.
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THE
2
RIGHT AGENCY
OK, so you’ve chosen what you think is a realistic selling price, but how do you choose the
right agency to list and sell your property? You may think that all agencies are the same,
but with more discount commission agencies appearing on the Sunshine Coast, you should
understand the reasons why their service is discounted. Check out the table below for a
summary – you should know too that no other full service agency in the area can provide all
the aspects you get with a North Shore Realty Exclusive listing.

WHAT YOU GET WITH
NORTH SHORE REALTY
FULL SERVICE AGENCY

WHAT YOU GET WITH A
DISCOUNT COMMISSION AGENCY
DISCOUNT COMMISSION AGENCY

2 offices in the centre of Coolum & Marcoola. Attracts
continuous walk-in enquiries & people browsing the
window.

No office or office located in cheap rent area
with no pedestrian traffic and window display.

A large team of knowledgeable sales staff with years of
local experience and who work together to get the best
results.

Usually work alone or small staffing - many
are new to both the real estate industry and
the area.

Agency is driven to selling your property for a top price
as their commission depends upon it.

Agency wants to sell your property at any
price as the commission is the same no
matter what price they achieve for you.

Manages the largest permanent rental and holiday
rental businesses in the area - attracting a large pool of
potential buyers.

Usually no or small Rent Roll of any kind to
draw a database of buyers from.

Multi-faceted businesses that has other interests such
as Body Corporate Management attracting a large
network of prospective buyers in the area.

Has no other aspects to their business and
therefore no network or clients or prospective
buyers in the area.

Not just relying on realestate.com.au, but has a high
ranking real estate website for the relevant keywords
on search engines - which attracts thousands of
potential buyers per month.

Generally a poor ranking business website
& rely on portals such as realestate.com.au
to attract internet enquiries.

Advertises in a prominent position in the local
newspaper averaging 6 pages a week with numerous
editorials - provides excellent exposure of properties to
a cross-section of potential buyers.

Averages only 1 page of adverts in the local
newspaper with limited exposure and editorial
content.

6 partners who all have a strong community
involvement - putting profits back into the area and
volunteering time to help the area grow.

Solo or very small team with little or no
community involvement.
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THE
3
RIGHT MARKETING CAMPAIGN
Buyers are very savvy nowadays and are constantly checking newspapers and email alerts
for properties that are new to the market in their price range. The first two weeks of your
listing is the most important time to get your property promoted in front of as many buyers as
possible. A new listing at an achievable price will attract a good selection of potential buyers
and the more buyers interested at one time, the greater the sense of urgency to purchase your
property. There will be a good turnout at your open for inspections and buyers will see each
other there. In this scenario it is not uncommon to attract several offers. If you choose not to
market your property with a funded campaign, you restrict the number of buyers who will not
know you are on the market and you may not achieve the best possible result.
Of course not all properties sell in the first couple of weeks of listing. An ideal marketing
budget allows for a very strong start and enough ongoing funds to keep it in front of as many
potential buyers as possible until it is sold.

AUCTION OR LISTED PRICE
WHICH METHOD IS RIGHT FOR YOU
FACTORS THAT SUGGEST YOUR PR0PERTY SHOULD BE

AUCTIONED

FACTORS THAT SUGGEST YOUR PR0PERTY SHOULD BE

AT A LISTED PRICE

• Exact market price for property is hard to determine and
auction is an excellent way to determine market sentiment.

• Similar properties have sold recently in the immediate
area and market price can easily be determined.

• Property has been on the market with another agent and a
sense of urgency needs to be created for the re-listing.

• Some people have a personal choice not to get involved
in the auction process due to the extra pressures
involved.

• The property is of a type that generally attracts a lot of
interest eg. Unique, trendy, beachfront, ocean views.
• There are no conditions attached to a sale under auction
terms. This means, when your property is sold under the
hammer, you don’t have to wait for finance, building and
pest or other conditions buyers may put in a standard
contract. Under such conditions a standard contract may
fall over or give the buyers cause for price adjustment.
• Auctions are a great way to sell your property in a shorter time
frame. With a 4 to 5 week campaign and a 30 day settlement,
you may have your property SOLD within 2 months.

• Allows buyers to easily see how your property compares
to other properties in the same price range.
• When not auctioning a property, it is always better to put
a fixed price on your property than to market it as “Offers
Over” or “Price on Application” – most buyers today
know that without a fixed price they may be wasting
their time and yours looking at a property they can’t
afford.
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WHY ARE WE “NOT JUST ANOTHER
REAL ESTATE AGENCY”?
REAL ESTATE
SALES

Our brand is something that we have built from scratch. We are not
relying on a national franchise driven advertising campaign to make
us look good.

PERMANENT
RENTALS

We are also not a fly-by-night operation with no office front and
offering discounted commisions.
In fact everything we have done since inception in 1995 has
reflected back directly on us. Our business is thriving due to
our great reputation in the area.

www.coolum.com.au

We have the benefit of being able to pool our resources
to find buyers for your property where other agencies
will struggle.

and other
websites

HOLIDAY
ACCOMODATION

BODY
CORPORATE
MANAGEMENT

FINDING EXCLUSIVE BUYERS
FOR YOUR PROPERTY
We own and operate the largest local portal for the region attracting over 20,000 visitors a month.
The Coolum Portal - www.coolum.com.au
Our real estate website for North Shore Realty ranks very high for all keywords such as “real estate coolum” and “real estate
Marcoola” attracting thousands of visitors per month.
North Shore Realty - www.northshorerealty.com.au
Our body corporate business manages over 240 buildings in the area which means we deal directly with thousands of potential
buyers who are currently existing tenants or owners.
North Shore Body Corporate - www.northshorebodycorp.com.au
Our permanent rental business is the largest in the area managing over 700 properties. Many of our tenants turn into buyers
after they have moved to the area. These people are constantly in contact with our company and tend to pick up property
brochures when in our offices. Many of our owners are investors looking to further their holdings in the area, some have several
properties managed with our company.
We operate the only holiday accommodation business offering over 120 holiday houses and apartments that aren’t on-site
managed in the area. A lot of holiday makers check-in through our front desk every day. Their welcome pack includes our
property brochures. Many holiday makers love the area and see the benefits in moving or investing here.
Coolum Holidays – www.coolumholidays.com.au
Two offices with the best locations in Coolum and Marcoola. We invest in our offices locations to put your property
where it should be... In the direct pedestrian traffic walkways on the esplande and in easy sight for passing motorists.
Our window displays and interactive property displays are second to none and achieve excellent after hours enquiry.
Our extensive database of potential buyers is built on the combined resources of our umbrella of businesses. This is a huge
advantage for you as the seller, and allows us to deliver results across all property market conditions.

HOW BUYERS
FIND YOUR PROPERTY
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Of course you want to attract 100%
of possible buyers when you list your
property for sale. When you list with any
other agency you might be starting with
a base of only 68% potential buyers if
the agency is only using the internet,
newspapers and signs. Check out the
statistics we have collected below as to
where our buyers come from...

Database
11%

Signs
9%

Office
21%

Internet
34%

Newspaper
25%

TEAM WORK

Only North Shore Realty can give
you the full package
Internet ::
www.realestate.com.au
www.northshorerealty.com.au
www.domain.com.au
www.coolum.com.au
www.nsr.com.au
homely.com.au
coolumrealestate.com.au
Newspaper ::
Open for Inspections, Editorials and
Advertisements in two local papers
Office ::
Two offices in prominent positions,
touch screen on Esplanade, window
cards, listing booklets, good walk-in
traffic.
Database ::
Landlords and tenants, holiday rental
clients, body corporate clients,
mail outs, sales database
Signs ::
Standard Signs, Photo Signs, open for
inspection signs.
DO YOU THINK A TEAM WOULD GET A BETTER RESULT

THAN AN INDIVIDUAL?

Of course - personal service is of the utmost
importance to us, and you will have a dedicated
agent managing your property.
However, we have proven that by networking and
sharing knowledge and information within our
team, we achieve better results in terms of price
and time on market.
Leaving your property in the hands of just one
person without a physical office or sales team will
not bring these additional benefits.
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OPEN INSPECTIONS
IS IT IMPORTANT?
Almost every person who buys a property has
inspected it at some stage prior to purchase.
These inspections take the form of private viewings
or open for inspections at set times. We generally
find that up to 75% of buyers tend to inspect the
property they buy during the open for inspection
days.

BENEFITS OF OPEN FOR INSPECTIONS WITH NORTH SHORE REALTY
Gets great exposure for your property we
advertise open details on the internet, printed
inspection lists in both offices, listing booklet,
touchscreen, window cards, signs on the day
and in print media.

Generates a sense of urgency in the buyer’s
minds as it often attracts several buyers to
the property at the same time
You have time to present your property at its
best and buyers generally comment on good
presentation.
Buyers feel more comfortable due to the
casual environment and do not feel rushed
to look through the house, as they might be
with a private inspection.

The set 30-45 minute open time allows us to
open your property during the time of day that
it presents at its best. The best time to hold
these inspections varies between properties.
E.g.
West facing property – morning viewing
session is generally best
Property on high traffic roads – viewing
outside of peak traffic times
Well lit home with landscaped pool area twilight viewing in summer.
Buyers nowadays are educated to weekly
Open for Inspections and generally ask
when the property is open or pickup Open
for Inspection lists when they come into our
offices.
Potential Buyers fill in feedback regarding the
inspection providing comments about your
property’s price, presentation and how they
found your property. This gives us useful
information when further marketing your
property that we can pass on to you.
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MARKETING THROUGH
NORTH SHORE REALTY

HOW WILL YOUR
PROPERTY APPEAR WHEN
IT IS MARKETED THROUGH
NORTH SHORE REALTY

NEWSPAPER
ADVERTISEMENTS
Coolum’s local newspaper reach over 30,000
readers per week. We offer advertisement sizes to
suit all budgets: Full page, half page, quarter page
and eighth of a page.

EDITORIALS
In return for placing advertising, we get free editorials
which allows us to further promote properties that
advertise with us.

INTERNET
North Shore Realty showcases your property and/or has
links on:
www.northshorerealty.com.au
www.domain.com.au
www.realestate.com.au
www.coolum.com.au
www.coolumholidays.com.au
www.twitter.com
www.facebook.com

INTERACTIVE
TOUCH SCREEN
Our Coolum Office has an interactive touch screen that
attracts many enquiries during the day and after hours
when people are walking past to local restaurants and
clubs.
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MARKETING THROUGH
NORTH SHORE REALTY

HOW WILL YOUR
PROPERTY APPEAR WHEN
IT IS MARKETED THROUGH
NORTH SHORE REALTY

STANDARD
SIGNBOARDS
These signs are provided at no extra cost.

PHOTO
SIGNBOARDS
Highlights the features of your property from the street.
Highly recommended. These come in various sizes

FOR SALE

WINDOW CARDS
Being in high traffic pedestrian areas means our window
cards are perused every day. Many enquiries come from
our windows.

SEA CHALET
• These is the first time this property has come on the market.
• Situated right opposite Pt Perry with fantastic views of The Bays and
northern views to Sunshine Beach.
• Solid Construction with suspended slab, possibilities of turning into two
residences.
• 5 bedrooms in total with two on upper level with three on ground level.
• Two good size living areas with the upper top floor opening onto the
balcony to capture the amazing views.
• A large rear covered entertainment area overlooking the private back
yard which has a variety of fruit trees.
• Two bathrooms one on each level with the upper floor being a two way
bathroom to main bedroom.
• Tandem car parking with work bench.
• This site which is 534 sqm’s can be redeveloped to a height limit of 12
metres if you wished.
• It feels like you can nearly touch the water when you are on the verandah
it is that close.
• The boardwalk is right across the road so easy stroll to the restaurants
and Surf Club or go grab your fishing rod and throw a line in at the bays.

$1,400,000

View this property online: www.northshorerealty.com.au/20820

FLYERS

LI

ST

ED

JUST LISTED

JU

ST

Just Listed and Property Brochures to hand out at
Open for Inspections and to mail to our database.
SEA CHALET

1708 David Low Way, Coolum Beach

$1,400,000
• These is the first time this property has come on the market.
• Situated right opposite Pt Perry with fantastic views of The Bays and
northern views to Sunshine Beach.
• Solid Construction with suspended slab, possibilities of turning into two
residences.
• 5 bedrooms in total with two on upper level with three on ground level.
• Two good size living areas with the upper top floor opening onto the
balcony to capture the amazing views.
• A large rear covered entertainment area overlooking the private back
yard which has a variety of fruit trees.
• Two bathrooms one on each level with the upper floor being a two way
bathroom to main bedroom.
• Tandem car parking with work bench.
• This site which is 534 sqm’s can be redeveloped to a height limit of 12
metres if you wished.
• It feels like you can nearly touch the water when you are on the
verandah it is that close.
• The boardwalk is right across the road so easy stroll to the restaurants
and Surf Club or go grab your fishing rod and throw a line in at the bays.

View this property at www.northshorerealty.com.au/20820

Listing Agent:
Noel Mooney
(07) 5446 2500
0417 756 076
Coolum Beach
noel@northshorerealty.com.au
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PERFORMANCE FEES

WHAT DO YOU GET FOR THE
PERFORMANCE FEES WITH
NORTH SHORE REALTY?

Arranging the signing of the listing Authority
Form 6 by all parties

Prepare a schedule of all the open for
inspection times on your property

Organise disclosure statement to be put on file
(if applicable - unit sale)

Write and submit an editorial to all local
newspapers

Prepare contract documentation.

Conduct open for inspections and follow up
interested open home visitors

Prepare and give you a copy of the advertising
schedule
Arrange for the complete Sales Team to inspect
your property on a Wednesday morning
Photograph the property internally & externally
Market your property on the internet through
the following sites:
www.realestate.com.au,
www.domain.com.au,
www.northshorerealty.com.au
www.coolum.com.au
www.facebook.com,
www.twitter.com
www.nsrrealty.com.au
www.coolumrealestate.com.au
Link your property’s details and photographs to
our new interactive touch screen.
Erect a sign (from a selection of signs at varying
costs)
Prepare, write and book all media/news paper
advertising
Prepare and send marketing flyers for a letterbox
drop in your area
Conduct all buyer inspections
Provide you with buyer feedback following
buyer inspections

Send out seller report advising of market
feedback
Speak with you regularly to keep you up-dated
and discuss any changes
Present signed offers in contract form to you for
consideration
Negotiate the best price possible for you
Formalise signing of contracts between all
parties
Send a copy of the Contract to solicitors of both
parties
Send a copy of the Contract to buyer and seller
Organise a building and pest inspection when
requested
Keep all parties informed of the progress
Place “SOLD” sign on the property when
property goes unconditional
Organise transfer of keys from seller to buyer
and carry out pre-settlement inspection
Liaise with solicitor on settlement day
Remove sold sign from property
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COMMUNITY
INVOLVEMENT

IS COMMUNITY INVOLVEMENT BY
LOCAL BUSINESSES SOMETHING
THAT IS IMPORTANT TO YOU?

It is to us. By listing with us... you are putting money back into your community. Most of our
staff have been locals for some time and we have seen the benefits of investing back into
the community first hand. Many of us have children at local schools who are involved with
sporting clubs and organisations.
We actively look to participate in furthering the facilities and opportunities available to both
children and adults in the North Shore Region. To this end, in the table on page 9 is just a
selection of what we do within the North Shore community.

North Shore Realty
sells your property

Some Profits and staff
time go back into the
community

Part of the community
needs are met - keeping
our community strong

CLUBS AND ORGANISATIONS WE
SPONSOR, DONATE TO AND
VOLUNTEER TIME TO

• Coolum Colts (Rugby League)

• Meals On Wheels

• Coolum Surf Club

• Mudjimba Boardriders

• Coolum Netball

• Lions Club Coolum

• Marcoola Surf Club

• Coolum Boardriders

• Coolum Football (Soccer)

• Mount Coolum Golf Course

• Mudjimba Surf Club

• Local Garage Sales – Free advertising and signs

• Coolum AFL

• Pacific Bowls Club

• Pacific Paradise State School

• Coolum Cricket Club

• Coolum Bowls Club

• Saint Andrews

• Coolum State School

• Movies in the Park
• Sunshine Coast Lacrosse
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HOW TO PREPARE
YOUR HOME TO BE
SOLD
LAWNS AND YARD

MAKE YOUR HOUSE SHINE BY FOLLOWING
THESE SIMPLE STEPS, WHICH WE ENSURE
WILL HELP YOU PUT YOUR BEST FOOT
FORWARD WHEN SELLING YOUR HOME
AND ACHIEVE A QUICKER SALE AND A
BETTER PRICE.

ELECTRICAL

Remove clutter lying around the yard (store in a garden
shed or dispose it), get the grass looking good with
fertilizer, you may need to plant some new grass in some
areas to make it look good, cut back scrubs and trees,
mulch the gardens and even put some new gardens in
if an area is looking bare. Repair any fences, gates and
retaining walls, maybe give them a fresh coat of paint or
use a Gerni you will not believe how good they come up.

Make sure all appliances look good, ovens need to be clean as
do cooktops, may need to replace if badly marked or stained,
dishwashers should look clean and fridges should not have
anything on them, make sure you clean behind fridges and
dishwashers. Lights make sure they all work and that you
do not have busted power points and light switches. Replace
ceiling fans if rusted and or damaged.

OUTSIDE OF PROPERTY

Wash down walls, skirting boards, window ceils paint if needed,
and most times you do not need to touch the ceiling. Clean all
windows and window furnishings (curtains, blinds, shutters
etc). Bedrooms declutter robes, take posters off walls.

Wash down with a Gerni all walls, eaves and windows,
pathways and driveway. May need to paint some areas
to bring them up looking good, re oil deck areas and
any timber that has been oiled or stained before, check
all screens and replace if needed. Have the roof in
good repair and gutters cleared of leaves, check roofing
screws on metal roofs and check tiled roofs to see that
they do not need repointing (Building inspectors really
check this out)

GARAGE

Declutter and make it look fresh, no oil stains, make
sure garage doors operate correctly, get serviced if
needed.

PLUMBING

Repair dripping taps or replace if they are looking dated
or old, replace toilet cisterns if they are looking faded as
this stands out.

IF YOU HAVE A POOL

Check that all the capping around the pool is sound, that
you have a pool certificate in place, pool fencing is in
good condition.

KITCHEN AND WET AREAS

Make sure all cupboards have been adjusted so they
open and shut correctly, replace old handles with new
ones to bring the kitchen back to life, you may need to
replace the bench tops and cupboards if they have water
damage. Re grout or silicon in tiled areas where needed,
even get a tile cleaner in it makes a huge difference.

FLOOR COVERING

Get carpets shampooed, if badly stained get them
replaced, tiles and timber floors, get them professionally
polished and if scratched badly they would need sanding

INTERNAL WALLS AND CEILINGS AND WINDOWS

HINTS FOR OPEN HOMES

Kitchen - stove, refrigerator and sink should be spotless, all
work spaces clean.
Bathrooms - neat, spotless and fresh
Bedrooms – make sure robes are tidy and not overcrowded as
this suggests inadequate storage space.
Open windows and drapes to let in as much natural light as
possible.
Turn on sufficient lighting and ceiling fans on low to ad
atmosphere.
Have a battery operated deodoriser to spread fresh smells
throughout the home.
Turn on soft background music.
Whilst your home is open for inspection, we recommend
that you leave the property so that a prospective buyer feels
comfortable viewing your home
If you have a pool, ensure it is clear of debris and clear and
inviting
Have the lawns mowed and gardens looking good.
Pets can keep buyers from thinking positively. Keep them
secluded or out of the house, if possible.
Make sure the garbage is taken out.

MAJOR THINGS THAT COULD CAUSE
YOUR SALE TO FALL OVER:
1. Make sure all buildings and extensions on the property
have Council approvals.
2. Recommend that you get a building and pest report done so
if any major issues come up about your property, you may
be able to fix those items before they become a problem.
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THE STORY BEHIND
NORTH SHORE REALTY

North Shore Realty was established in Marcoola in 1995 when siblings Jay, Gillian and Cath
(with the assistance of their mother Margaret) decided to go into business together with their spouses
Debbie, Noel & Keith. Keith, Cath and Noel worked within the business while the other partners
continued with their present occupations. It quickly became evident that when a person purchased
a property they required more than just a salesperson. There were so many aspects of a property
purchase that required attention particularly in regards to investment properties.
Within a short period of time all the Partners took their place within the business and progressed to
develop their various departments. In the year 2000, we restructured our business and expanded to
buy another Agency in Coolum. Since then it has grown from strength to strength with the expansion
into other business units such as Property Management, Body Corporate Management, Holiday
Accommodation Management and management of the tourism website www.coolum.com.au.
The 6 partners head their various departments with Gillian at Coolum holidays, Cath in the Body
Corporate, Debbie in Property Management, Noel running coolum.com.au and principal of the
Coolum sales office. Keith is the principal of the Marcoola sales office, while Jay is sales consultant
and financial controller. All these business units interact well with each other offering our Clients the
“One Stop Shop” property base that we believe NO OTHER Real Estate within the Coastal area can
offer. All business units are run from within the two prominently and conveniently located Real Estate
offices to ensure our clients of full support for any services they may require at all times.

COOLUM OFFICE

MARCOOLA OFFICE

MAIL & WEB

1792 David Low Way

936 David Low Way

info@northshorerealty.com.au
www.northshorerealty.com.au
coolum.com.au
5446 3788

Coolum Sales:
Coolum Holidays:

07 5446 2500
07 5446 3788

Property Rentals:
Marcoola Sales:
Body Corporate:

07 5448 9111
07 5448 7444
07 5448 8725

