	MONTH
	DATE
	CAMPAIGN + OFFER
	COMMUNICATIONSSuttons Marketing Events 2026 – Monthly Programs

	PART. DEALERS
	COMMS CONT.
	BUDGET
	DATABASE

	2026 
January
	Whole month (outside 4 day sale dates)
	Suttons 2025 Model Clearance

	· Autotrader
· CarSales
· Social/ Digital (Facebook, YouTube, Traffik, Google Display, AdWords)
· ATN
· POS – windscreen banners and A0 posters 
	
	In Dealer POS
	
	· Digital Campaign

	January
	15th – 18th 
	Suttons Four-Day Stock Clearance 

	· EDM – location-based.
· SMS – with a localised offer to a database of select customers, personalised by name.
· Secondary landing page (hidden – VIP) 
· ATN
· Autotrader
· Carsales
· Social/ Digital (Facebook, YouTube, Traffk, Google Display, AdWords)
· POS – A0 Posters, Windscreen banners
· Web banners (with sale dates) to be live during the sale event
	
	Suttons Chullora
Suttons Arncliffe
Concord Land Rover
	
	· EDM: Full Database
· SMS – 2-6 year old customers who purchased (2019-2023)


	January
	15th – 18th 
	Summer Event 
Mosman - $1,500 Trade in Bonus
Western - $500 Gift Card
	· POS – A0 posters, windscreen banners
· EDM – Mosman only
· SMS 
· ATN
· Social/digital (Facebook, YouTube, Traffk, Google Display, AdWords)
· Web banners (with sale dates to be live during the 4-day event) 
· Autotrader
· Carsales
	
	Mosman Toyota
Western Toyota
Suttons Ford Homebush
	
	· 

	February
	6-8th 
	Volvo Value Event
	· EDM
· SMS – with a localised offer to a select database of customers
· ATN
· Social/digital (Facebook, YouTube, Traffk, Google Display, AdWords)
· Web banners (with sale dates to be live during the 4 Day Event)
· Autotrader
· Carsales
	
	Volvo Cars Mosman
Volvo Cars Lindfield
	
	· 

	February
	6-8th
	Exclusive Value Event
3 years free scheduled servicing and $2,000 Trade-in Bonus
	· EDM
· SMS – with a localised offer to a select database of customers
· ATN
· Social/digital (Facebook, YouTube, Traffk, Google Display, AdWords)
· Web banners (with sale dates to be live during the 4 Day Event)
· Autotrader
· Carsales
	
	SVM Kia Roseville
	
	· 

	April 
	18-19
	Flash Sale 
6 Months No repayments on select vehicles
	· Digital campaign
· Social/digital (Facebook, Instagram, Google Display, Traffk, GBP)
· Carsales banners 
· Web banners
· Landing pages /sale
	Suttons Chullora
Suttons Arncliffe
Suttons Ford Homebush
SVM Kia Roseville
	Suttons Chullora
Suttons Arncliffe
Suttons Ford Homebush
SVM Kia Roseville
	
	· 

	April
	From 28th 
	Suttons End of Financial Year Event
TBC Offers
	· Digital and Social Campaign – go live from week commencing last week of April 
· Google AdWords + GDN Remarketing
· YouTube
· Facebook + Instagram (Lead gen and awareness campaigns)
· Programmatic Audio

· POS – A0 Posters and Windscreen Banners & Service flyers
	
	
	
	·  Digital / social campaign

	May
	Month continued through to June
	Suttons End of Financial Year Event
TBC Offers
	· EDM’s – location based, sent by brand on the week commencing early May 
· ATN
· Landing pages by site – gateway pages
· Social/ Digital (Facebook, YouTube, Traffk, Google Display, AdWords)
· 
	
	EDM’s
Suttons Arncliffe
Suttons Homebush
Suttons Chullora
Volvo Cars Mosman
SVM Kia Roseville
Volvo Cars Lindfield
Mosman Toyota
Western Toyota
Concord JLR
	
	· EDM: Full database
· Site based Landing Pages

	June
	19th – 21st  
	Suttons End of Financial Year Three Day Event
TBC Offers
	· EDM’s – location based, sent by brand on the week commencing early June
· SMS sent week of sale – Y response SMS for Suttons sites
· ATN
· Social/ Digital
· Google AdWords + GDN Remarketing
· YouTube
· Facebook + Instagram (Lead gen and awareness campaigns)
· Programmatic Audio
· Landing Pages – /sale
· 
	
	EDM’s
Suttons Arncliffe
Suttons Homebush
Suttons Chullora
Volvo Cars Mosman
Volvo Lindfield
SVM Kia Roseville
Mosman Toyota
Western Toyota
Concord JLr
	
	· EDM: Full database
· Site based landing pages. 
· SMS

	June
	Cont. until June 30th 
	Suttons End of Financial Year Event
	· Social/ Digital continued as above
· ATN
· Landing pages - /sale 
	
	
	
	· 

	September
	TBC
	Flash 48 Hour Sale
TBC Offer
	· Digital Campaign
	
	Suttons Arncliffe
Suttons Chullora
Suttons Ford Homebush
Mosman Toyota
Western Toyota
SVM Kia Roseville
Volvo Cars Lindfield
Volvo Cars Mosman
Concord JLR 
	
	· 

	December
	TBC
	Suttons 2026 Stock Clearance 
Offer TBC
	· Autotrader
· CarSales
· Social/ Digital (Facebook, YouTube, Traffik, Google Display, AdWords)
· ATN
· POS – windscreen banners and A0 posters 
	
	In Dealer POS
	
	· Digital Campaign

	
	
	
	· 
	
	
	
	· 




	MONTH
	CAMPAIGN
	DETAILSSuttons Marketing Events 2026 – Always On Programs

	CONTACT
	DEALER ACTIVATION
	BUDGET
	DEALER REQUESTS

	Annual Programs, Always On
	Google AdWords
	· Brand advertising
· PMA based
	· BDC Managed
	N/A
	
	· Dealer choice of supplier

	
	ATN
	· ATN (16 Stations) 
· Think Auto. Think Suttons
· 50/50 Split for Sales & Service 
	· Suttons Brand Advertising
· By Brand OEM supported advertising
	N/A
	
	

	
	CarsGuide
	· Digital Presence 
	· Dealer Managed
	N/A
	
	

	
	Traffk 
	· Longtail Used Vehicle search campaign (Pre-Owned and Demo Vehicles)
	· Group Based, links back to www.suttons.com.au

	N/A
	
	

	
	Digital Radio
	· Dealership awareness advertising and community engagement
	· Bespoke dealership campaigns 
	
	
	

	
	Certified Pre-Owned Program
	
	
	
	
	

	
	Dealersocket Communications 
	NSD Service Reminder Campaign
Lost and Lapsed Service
	· Managed by BDC
	
	
	

	
	Dealersocket Communications 
	New Prospect Campaign
Lost Prospect Campaign
Delivered Vehicle Campaign
Anniversary Campaigns
	· Managed by BDC
	
	
	

	
	Google Search Campaigns
	Keywords relating to the dealership
	· 
	
	
	

	
	Google Display Network
	Audiences with specific interests and intents as estimated by Google, including in-market and custom intent audiences 
	· 
	
	
	

	
	YouTube
	Advertises more effectively to people who are searching for our products & brands
	· 
	
	
	

	
	Facebook & Instagram (Paid)
	Lead generation and awareness campaigns 
Retargeting
	· 
	
	
	

	
	Facebook & Instagram (Organic)
	Retention
	· 
	
	
	

	
	PMAX
	Two-Tiered Approach
1. Suttons Always On Creative (animation attached): The fuel for the PMax engine. Focused on brand building, quality, and trust.
2. CarSales Assets (storyboard below): Retail-focused and conversion-ready. Designed to be compelling and attention-grabbing to drive clicks through to our website.
	· 
	
	
	




