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How Marketing Can Help Your Business 
 
Every business is different and they’re all going to 
market themselves in different ways. If they are 
marketing smart they’ll have one thing in common - 
they’ll attract new customers and keep their existing 
customers coming back. How you market your 
business will determine its success.  
 
Marketing is different to advertising – it is about 
creating and maintaining the connection between 
your business and your customers. Advertising is only 
one part of your marketing plan, along with social 
media, managing your website, posters and flyers. 
 

Understanding Your Customers 
 
The key to marketing smart is to know who your 
customers are, what makes them tick and what they 
really want and need. There are main three ways you 
can identify your customers: 
 
1. Who they are:  

e.g. male/female, age, life stage, marital status, 
etc. 

2. What they do: 
e.g. hobbies and interests, the things they buy, the 
decisions they make, etc. 

3. Where they are: 
e.g. what country, state, town, suburb, street, etc. 

 
Pick a target group that you are already familiar with 
or you are passionate about working with. For 
example, if you are running a gardening business in 
Rockhampton, you want to target people with 
gardens in Rockhampton. That’s your target 
customer. If you go after people in Bundaberg you 
might struggle. Likewise if you’re a Balmain café, 
target coffee drinkers in that area.  
 
It is also good to keep an eye on other businesses 
providing similar products and services and watch 
what they are up to with their marketing. You don’t 
want to copy what they are doing, but it’s useful to 
think about how your customers might react to other 
company’s offers. 
 

Putting Together a Marketing Plan 
 
Once you know who your customers are, you can 
target them and develop marketing activities that are 
going to appeal to, and attract, those people. You are 
going to need a Marketing Plan. A good place to start 
your Marketing Plan is with the four building blocks 
of marketing – the four P’s.  
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Product 
Be clear about what product or service you are 
offering. You should be able to plainly state the 
features of your product or service and how it solves 
a problem for your target customer. Whether it’s 
website design, landscape gardening or art, think 
about what makes your product special. 
 
Price 
Price is what the customers will pay for your product. 
It needs to cover all your expenses, including taxes, 
and make you a profit. The price a customer is 
prepared to pay will reflect the value your product 
delivers for them. It also needs to be competitive with 
what other businesses are offering for similar 
products. 
 
Setting a price can be tricky, so check out the Many 
Rivers website for more resources that can help or 
ask your business coach for more information. 
 
Place 
Think about where you can sell your product. Is it at 
the markets? Is it in your own store or someone else’s 
store? Online or direct to your customers?  
 
How you deliver your product to market is a really 
important decision. Your goal is to make it as easy as 
possible for your target customers to buy your 
product. 
 
Promotion 
Promotion includes advertising, social media, and 
other collateral such as flyers and posters. 
 
By promoting your product, you are letting your 
target customers know why they need it, and why 
they should pay a certain price for it. Chances are 
your product has a great story behind it – why you do  
 

what you do. Don’t be afraid to tell that story. Speak 
to your customer’s hearts, and once you’ve got their 
interest, let them know all the details - product, price 
and place. 
 

Your Marketing Plan 
Using all the information you’ve gained from the four 
P’s, you can write down: 
 
• Goals 

• What you want to achieve  
• Budget 

• How much you want to spend 
• Actions 

• What you’re going to do 
• Timeframe 

• When you’re going to do the actions 
 
Put it all together and you’ve got a Marketing Plan! 
Use it, stick to it and remember to review it every 
couple of months. You can also download the 
worksheet with a Marketing Plan template on the 
Many Rivers website.  
 

Marketing your business is a key part of 
your success. Many Rivers has a team of 
business coaches that can help answer 
your marketing questions.  
 
They can help you with a marketing plan 
that’s right for your business, so get in 
touch and ask for help. 
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