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You need to plan what content you’re 
going to post and when you’re going to 
post it. You don’t have to do it every day, 
but you do need to be consistent and 
make sure your posts add value to your 
customers. 
 
A good starting plan might be to chart out what 
you’re going to post over the next month. Think 
about content that grabs the attention of your target 
market and gets them talking. 
 
Finding new ways to promote and talk about your 
products online without feeling repetitive or pushy is 
a universal struggle for most small business owners. 
So how do you do it?  

 
Here are nine easy content topics for creating simple 
and authentic content: 
 

1. What’s our Best Seller and Why? 
We all read reviews and look for recommendations 
online. Promoting your best sellers has the same 

effect. People love to buy what they know other 
people already love. 
 

2. Meet the Team 
Customers absolutely love to see what goes on 
behind the scenes at your business and to get to 
know the characters in your story. Even if your team 
isn’t physically with you, get them to take a photo or 
record a video introducing themselves. A spotlight on 
staff creates great trust and authenticity for your 
brand. 
 

3. Why I Created this Product for You 
Acknowledging that there was a problem that you 
personally wanted to solve is a great story for social 
media. It’s an authentic way to build trust and 
connect with your audience. 
 

4. Delivery and Unboxing 
People love to share videos of themselves 
unwrapping their latest purchase. You can create 
your own versions of this by making stories showing 
what goes into an order or what’s going to be in the 
box when they unpack it. It’s a simple way to create 
excitement, desire for your product and a fair bit of 
FOMO! 

 
 
 

Social media is a pretty noisy place. Any business 
can create a profile and share a post every now 
and then, but by following these easy tips on 
creating great social media content, you can turn 
your social media into a powerful business tool.  
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5. Surprising Benefits 
What’s something surprising that customers might 
not realise about your product? Does it do multiple 
things? Does it come with a little something extra?  
Let your customers know just how life changing your 
solution will be to their specific problem. 
 

6. What is Your Number One Question 
from Customers? 
This type of post is helpful and can give your product 
some social validation. The customer is going to 
think that lots of people want this product, so it must 
be good and I want one too! 
 

7. Behind the Scenes 
Show what goes into making your product or service. 
If you make furniture, how about a video showing 
what goes into the furniture being made?  It can be a 
way to showcase quality and craft, and customers 
really engage in these types of stories. 
 

8. Customer Feedback, Testimonials & 
Reviews 
Use a quote or a video from a happy customer to 
share their experience of your product or how much 
they enjoyed working with you. 
 

9. ‘How To’ or Tutorial Videos. 
People find “how to” videos very watchable and if 
you select the right topics, it can be a winning social 
media strategy. If you make beauty products, 
makeup and skincare tutorials might be a great fit for 
your audience, or if you sell fishing gear some tips on 
places to bag a good catch would be a great way to 
engage your customers. 

 
 

 
Some other quick content ideas: 
• Pose a question in the headline and answer it in 

the post.  This Q&A format really works. 
• Use simple writing frameworks like a top ten list or 

a set of top tips. People love helpful tips. 
• Use popular hashtags so your content can be 

easily found. 
 
Your social media plan should include a specific 
content mix, and the 80/20 rule is a good way to look 
at it. Use 80% of your content to inform, educate or 
entertain your audience, and use the other 20% to 
promote your brand or sell your products. 
 
Be willing to try new formats, like Instagram and 
Facebook stories. They are up for only 24 hours, can 
be a great way to capture your customers’ attention 
and don’t need to be as polished as a normal post. 
 
Importantly, make it fun! If you’re enjoying making 
your content, it will show, and make it much more 
attractive to your target market. 

 
If you want to talk through some of your 
ideas around your social media content, 
a Many Rivers business coach can 
definitely help so please feel free to get 
in touch.  
 


