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As the weather warms up, we are heading full
steam ahead into the busiest time of year for
the pool and spa industry. Awards season is
officially over and things should have returned
to normal. On that note — congratulations
to all of the winners in the SPASA national
awards. Hopefully you managed to get along
to the conference and trade expo as well.
If that’s the case, you should be brimming
with new ideas and skills to help tackle the
silly season.
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We’ve got a great issue of Pool+Spa in
store for you, complete with a new regular
section — Poolscaping.
The pool has come such a long way in the
last 20 years and clients have come to expect more than a hole in the backyard full of
water. Landscaping, planting and all of the
other finishing touches that create a beautiful space are no longer just ‘nice to haves’.
Today’s clients demand a space that adds
value to their property, provides year-round
entertaining and is sympathetic to all of the
existing elements — man made or otherwise.
In recognition of this change, we’ve decided
to incorporate a Poolscaping section in every
issue of the magazine, where you’ll find
regular contributions from industry experts,
Q&A-style interviews, new products, case
studies and articles that will shine a light on
how to bring your client’s creative vision to
life. We’re sure that you’ll find it makes for
an interesting read.
Our most recent Industry Roundtable is on
the topic of chemicals handling and safety
— whose responsibility is it anyway? As
with all of our roundtables, it’s sure to fire
up debate among our readers. If you’ve got
something to say on the subject, please do
let us know how you feel.

NOW in DIGITAL!

Kind regards,

Your copy of Pool+Spa is now available as an online eMag.

Dannielle Furness

http://www.poolandspareview.com.au/latest_issues

Editor
dfurness@westwick-farrow.com.au
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I N D U ST RY R O U N DTA B L E

CHEMICAL
SAFETY
WHOSE JOB IS IT ANYWAY?
Dannielle Furness

There’s no end of information on the safe handling of dangerous
goods in Australia, and a host of bodies and associations with
the power to enforce regulatory requirements. Then how is it that
accidents still occur in the pool and spa industry and whose ultimate
responsibility is it to ensure this doesn’t happen?
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products in the industry are totally incompatible. So you have liquid pool chlorine, as
the industry calls it, and acid. You mix those
two together and you’ll get gaseous chlorine
and that kills people. That’s probably the
biggest issue.”

Chlorine by any other name
Industry nomenclature is also a problem,
according to Gregory. “Liquid chlorine should
actually be called sodium hypochlorite, as it
isn’t chlorine in its own right.” Nevertheless,
this is how the industry recognises the product
and to change that would take a substantial
amount of effort, according to other members
of the panel.
This seemingly small issue may actually
shine light on an inherent problem with
some industry attitudes. According to our
panel, you’re only as good as the guy who
trained you. If you’ve been introduced to
bad practices and shortcuts because ‘that’s
the way we’ve always done it’, rather than
a system that acknowledges current regulations and responsibilities, then the problems
continue unabated.

Links in the chain
It’s a long way from the manufacturer to
the end user, so how do we ensure that the
most important information reaches the right
people? Obviously, the key to the issue is
education, but that’s easier said than done.
The Environmental Protection Agency (EPA)
is very active in promoting dangerous goods
awareness and policing breaches. It actively
works with Highway Patrol and trains them
in the assessment of dangerous goods transport. Manufacturers and transporters are well
versed in their responsibilities with respect to
isolation. Transport segregation is based on
volume; one tonne and above is classed as
a ‘placard load’ and the dangerous goods

diamond must be displayed on vehicles
transporting these chemicals. Less than
a tonne and then goods are permitted on
the same truck but must be isolated via
a segregation box or a sealed area. Fines
up to $300,000 can be issued to repeat
offenders, or for substantial offences.
So, bulk transport is pretty straightforward
as the rules are clearly defined, but what
about smaller loads? Well, these rules are
also well defined and smart operators ensure
that basic training and induction processes
for new staff cover off exactly what is allowable in terms of chemicals carriage.
According to sole trader Andrew Chinner, of Ace Pool Care, this is where it gets
difficult. “I know a lot of guys out there
that run around in vans and they’re time
bombs,” he said.
“You see some guys with utes and no
signwriting. They’re not marked and they
won’t attract the attention of Highway
Patrol, but they’re just driving around with
a couple of milk crates in the back full of
chemicals.”
He said that the wealth of information
from suppliers and manufacturers may well
get to the pool shop owners, but information
flow to smaller service companies like his
is not as common. While savvy operators
will ensure that they have access to current
information, either provided via membership of an organisation such as SPASA or
through their own proactive searching, it
won’t stop the cowboys from taking risks
without even recognising they are doing so.
There is information readily available, but
it’s the responsibility of industry members to
make themselves aware. Workplace Health
& Safety Queensland produced a 40-page
document titled ‘A guide for pool chemical
retailers’, which covers all aspects of dangerous goods management, storage, signage,

OUR PANEL

Andrew Chinner Managing Director,
Ace Pool Care

WWW.POOLANDSPAREVIEW.COM.AU

Morgen Gregory Site Manager Bankstown, Zodiac Group

William Tran Chemicals Product
Manager, Zodiac Group

Robert Guthrie Director, Tru Pool and
President, SPASA
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heoretically, the industry understands what it’s dealing
with when it comes to chemicals. Most members take all
the precautions required and
endeavour to provide the required education and safety information to end users.
On the odd occasion though, a knowledge
gap can result in tragedy. The case of
Sydney news radio content director Clinton
Maynard is one such example.
Maynard was severely injured in 2014
when mixing chemicals for his pool. For
five years, he had carried out the same
routine to top up the pool without any
incident — water first, stabilised chlorine
granules second. On this occasion, he
reversed the order without thinking. He
placed the granules in a bucket, then went
to tuck the kids into bed. He came back
outside, added water to the bucket and...
you can probably guess the rest. Maynard
ended up in intensive care and became
the victim in one of six chlorine-related
incidents that summer, according to Fire
and Rescue NSW. By his reckoning, the
retailer was to blame for not issuing a
verbal warning and is of the belief that
small print product labelling is simply
not enough.
Morgen Gregory, site manager for Zodiac
Group’s Bankstown operations, is new to
the industry. He has 25 years’ experience
in chemicals, particularly in dangerous
goods including poisons, flammables and
corrosives. When he joined Zodiac around
six months ago, he was chartered with
reviewing labelling requirements, transport
practices and helping getting safety information out into the marketplace.
“The industry understands and is well
regulated in dangerous goods requirements,” he said, “but the highest selling
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INDUSTRY ROUNDTABLE

hazard identification, PPE, fire protection and
more, including a specific section for mobile
service operators.

Bad for business
Rob Guthrie, director of Tru Pool and SPASA
president, has been in the industry for 22
years. He operates two retail outlets with
12 guys on the road. As he sees it, trained
industry members aren’t the issue, it’s mass
merchant environments, such as Bunnings,
that represent the highest risk when it comes
to consumer safety, particularly now as they
provide water testing services.
“They’re run by people with no knowledge,”
he said. Tru Pool trains up its team in the
safe use of chemicals and how to pass on
that safety information to customers.
“When we instruct a client, when they do
water testing in the shop, we give them a
written time structure of what to add, how
long to run the filter, what to add next and
when. The service tech doesn’t have the
luxury to add a bit every couple of hours on
a Saturday afternoon, so he’s got to have a
method of doing it effectively.”
To Guthrie, the induction process and
development of a procedures manual is as
much about provision of consistent information as it is training.
“One of the things we do as a company,
if the customer talks to any one of you, the
answer should be the same. It should be
because you’re all coming from the same
level of understanding — you’re dealing with
these products to achieve these results. It’s
an ongoing process,” he said. “It’s a maintenance program.”
Chinner suggested that some chemical
reps are more interested in hitting sales
targets than they are in passing on relevant
information.
As Chemicals Product Manager for Zodiac,
William Tran thinks this may often be the
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case, which is why he has been actively
developing an internal training program for
the sales team. “First off, we’re teaching
them about the chemicals themselves, then
moving on to safety,” he said.
“We take them through a water testing
process, which is actually the best way to
learn. As they move through and learn how
to take care of a pool, they discover what
the chemical actually does, how to use it
and how much to use,” he said. Tran plans
to make the training available to Zodiac’s
dealer network and then move on from there.
Training is one thing, but estimates suggest participants typically only absorb about
10 or 15% of training content. So, where
does the responsibility lie — if someone
sets themselves up as a pool service tech,
has done a bit of training and goes out in
to the world, who is responsible in the event
of an incident?
Guthrie suggested that the labelling regulations and safety data sheets are where it all
begins and ends, from a legal standpoint. The
provision of written instructions at the time
of water testing, rather than just verbal, also
goes a long way to ensuring customer safety.
But who reads labels? No-one, apparently.
New regulations under the ‘Globally Harmonized System of Classification and Labelling
of Chemicals’ (GHS) must be in place by
1 January 2017. The changes include an
increase in the size of the hazard pictograms. As existing labels are already packed
with information and the print size is quite
small, there’s potential for the information
to become even more diluted, in terms of
end-user readability.
Said Gregory, “The only time people read
the label is when they spill the acid on themselves and their arm’s red and they’re going
‘Okay, now what should I do about that?’ I
would say people don’t read instructions as
well as they should.”

He thinks part of the solution may be
in the additional information provided from
in-store testing units.
“There’s more information getting put into
those units, so that when the customer takes
their water sample in and gets it tested,
they’ll get an instruction on how to treat their
pool. As long as they are getting that done
through a pool shop,” he said.
In New South Wales, the Department of
Fair Trading has deregulated the market and
made it possible for individuals with little or
no training to offer pool services (among
other things), as long as they charge less
than $5000.
According to Guthrie, “You can decide
tomorrow that you’ve been working in a
petrol station and you fancy going and working on people’s swimming pools, and there’s
absolutely nothing to stop you doing it. So
then you have no education, no training, no
accountability, you probably have no insurance, and you can still do it.
“Anyone can go and clean a swimming
pool, anyone can carry the chemicals around
in their van, as long as you’re not charging someone five thousand bucks, do your
best,” he said.
This all sounds reasonably worrying. When
you factor in the number of involved agencies
— WorkCover, APVMA (Australian Pesticides
and Veterinary Medicines Authority), the EPA,
Highway Patrol, local councils — the whole
situation seems piecemeal.
In Guthrie’s eyes, it’s a miracle more issues don’t arise, “The reality is that there are
very few incidents, given the amount of pools
out there, the amount of people handling the
stuff, the amount of amateurs dealing with
it, very little goes wrong.”
More good luck than good management?

continued on page 8
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Do you have an opinion on a hot topic in the pool and spa industry?
Get in touch! Email ps@westwick-farrow.com.au.

Letter to the Editor:
RE: Selling variable speed pumps
not have a thorough understanding of the capabili-

of variable speed pumps and thought that it was

ties and over promised what they could deliver.

a very one-sided approach. The respondents all

We have converted at least 3 pools back from vari-

seemed to be suppliers.

able speed to standard pumps as they were not

As a builder we initially embraced variable speed
pumps only to be let down by their performance
and promised capabilities. Yes, they can create
cost savings to the client when everything is run
on low speed. This typically works well on a basic

© freeimages.com/Marcel Hol

I have just read your article regarding the benefits

cleaning effectively. The customers of these pools
would all attest to the improved performance with
the standard pump.
Rather than not being prepared to sell them we
now tell customers that we can either build them

pool with a robot cleaner. The problem is these days most top end

an energy-efficient pool or a high-performance one. I am yet to be

clients want pools that are high performance with items like infloor

convinced that the two can operate in the same space. I would be

cleaning systems, water features, etc.

interested in other builders’ experience with this as most I have spoken

Our experience is that the variable speed pumps do not cut it in

to feel the same way.

many of these situations. Clients are left with more expensive pumps

Dean Jones
Neptune Swimming Pools
www.neptunepools.com.au

that need to be run at maximum speed to get the performance with
minimal costs savings. In many cases pump sales representatives did

INDUSTRY ROUNDTABLE (continued)
Gregory thinks while education may be
the key, having enough people who know
enough about all of the issues is the biggest barrier.
“There are a lot of things that are recommended to industry by people who don’t
have that full understanding and it takes a
long time to understand it all. You can have
insurance assessors come in to a chemical
site and they say, ‘Oh, this warehouse — you
don’t have a sprinkler system’ when the reality
is that the product stored in that warehouse
would just sit on top of the water and still
burn in the event of a fire. These are people
making recommendations, but causing more
problems than they solve,” he said.

Licensing and regulation
Would the industry be better served by
licensing and regulation? Guthrie thinks so.
“We’re not required to be licensed;
we’re not required to be anything. State
governments don’t have an appetite to
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do it. If everyone was licensed it would
improve things enormously; it would also
improve the opportunity for employing
and retaining people if it was a licensed
trade,” he said.
He goes on to say, “This is a long-term
thing; you’re not going to turn on regulation
tomorrow. It’s going to take some years
for it to filter through and the body of
people to build up, but that’s the key to
improving it otherwise you’re dealing with
a bunch of amateurs who are untrained
and a bunch of uncaring people at the
other end.”
Our panel members agree that the lack
of visible incidents means government is
unlikely to consider regulating the industry.
Unfortunately, it often takes serious injury
and loss of life for substantial change to
occur. The general consensus is that as
long as anyone can service pools and
the products are made available through
large cash-and-carry retail stores manned

by inexperienced staff, we’ll have issues.
Guthrie has the last word on the subject,
“Putting labels on for a punter to read is
an absolute waste of time, because they
aren’t going to read it. You can’t sell
cigarettes, you can’t sell booze, there
are a lot of things you can’t sell without
being accredited, but you can sell pool
chemicals? That is a problem.”

ROUNDTABLE
Stay tuned for our dedicated chemicals
Industry Roundtable eNewsletter, where
we’ll have more in-depth articles about
chemicals, plus additional insights from
other industry experts. To subscribe, visit
www.poolandspareview.com.au/subscribe.
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YOUR SAY

Every swim in MagnaPool™ is a
rejuvenating & refreshing experience.

M

agnaPool’s unique, patented blend of natural ocean minerals replicates the therapeutic and healing
properties of well-known mineral springs and spas around the world. For centuries people have
understood the health benefits of bathing in minerals to soothe skin conditions and relax and
rejuvenate the body.

Exceptional bather comfort.

Environmental benefits.

Magnesium naturally detoxifies and balances

Reduces the need for many harsh chemicals.

your body and can help to relieve stress,

And MagnaPool™ Minerals are both nourishing

anxiety and aches and pains. Mineral spas

and healthy for plants, so your diluted backwash

have been used for centuries because of the

water can be used to water your garden.*

health and healing properties.

Crystal clear water.
The natural flocculating properties of the
minerals in MagnaPool™ together with the
glass media means that you will have water

Mineral pools are growing in popularity, with many consumers
across Australia now requesting their pool builders install a
Magnapool™ system. Why not talk to your Zodiac account
manager about having MagnaPool™ as part of the offer to your
clients and set yourself apart from your competitors.

that is crystal clear.

*You must abide by council regulations regarding the treatment of backwash wastewater.

POOL KNOWLEDGE ...
of

Mick is a Wellington man through and through. Born, raised and
schooled in the town located about 350 km north-west of Sydney, he’s
called Wellington home all of his life, bar a brief interlude in Sydney when he
became a butcher.
He returned to Wellington in 1971 and found himself a job at the local pool. By
1973 he had become the super there and five years later married his wife, Jane.
The two of them went on to bring up their five kids in Wellington.
Always happiest around water, Mick found himself in the pool and spa industry
through his competitive swimming background. The council approached him and,
well... the rest is history. Anyone familiar with the Country Pool Managers will know
that Mick was instrumental in the set-up of the conference, which aims to provide
an affordable annual event for country-based pool managers.
Since the inaugural 1997 conference, the numbers have grown from a casual
event to one that hosts over 100 delegates and 35 trade displays and will next
year celebrate its 20th anniversary. It’s a valuable event for its audience, as it’s
often hard to make it to the industry gatherings in capital cities. Country Poolies,
as it’s known, travels around regional NSW to places such as Parkes, Maitland, Port
Macquarie, Tamworth and Cowra, and next year, it’s taking on Forbes. In addition to
the conference program, it allows delegates to kickstart their training with Certificate
III in Aquatics modules being delivered by qualified trainers.
When Mick first started out 45 years ago, he never thought that he would be
where he is today. But all that experience doesn’t mean he thinks he knows it all.
“Even after 45 years, I am still changing the way I do things,” he said.
In what appears to be a common thread among the pool and spa fraternity, Mick
is a great believer in community — of the industry itself and of the sense of community that the local pool provides in regional Australian towns. Back in the 1970s,
the pool was a social centre, where families and friends gathered, with a few lanes
dedicated to club training and the rest of the pool for free swimming. In Mick’s time,
he’s seen that change to what it is today.
“There are a lot more things that the local pool can provide: water slides, wave
pools, learn-to-swim programs, water aerobics, swimming clubs and other general
activities for families to take part in,” he said. “But it needs to be affordable so that
families can come and take part.”
One of the biggest changes, however, is a bit of a surprise. Mick reckons air
conditioning is the biggest competition to the local pool. “People don’t have to go
to the pool to cool down anymore. They can stay in and play on their computers or
watch television in the cool of their own home. We need to offer more incentives —
amusements, fitness classes and other programs — to get people back to the pool.”
He also sees a real issue with facilities that have been left to lie dormant for
years — something that is becoming increasingly common across Australia as pools
age and become more expensive to maintain. He suggests that incorporating some
of the additional facilities outlined will help attract swimmers back.
Mick’s approach to the industry is respectful — he said you should treat everyone
as an equal and as you like to be treated yourself. He’s also a believer in listening
to others, because nobody knows it all. That respect has come back to him tenfold,
with his “years of assistance to the industry and, in particular, to swimming pool
managers and employees” being honoured at this year’s Country Poolies conference.
Mick was presented with a plaque in honour of his contribution. When we asked him
to identify the thing he liked most about the pool and spa industry, his answer was
simple, “Good people,” he said, and it seems they feel the same way about him.
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MICK AUSTIN
NSW Country Pool Managers

Mick Austin knows a thing or
two about the pool industry. As
a founding member of the NSW
Country Pool Managers group
and conference, he’s helped
provide an annual get-together for
country-based industry members
since 1996.
WWW.POOLANDSPAREVIEW.COM.AU

PRODUCT
PAVILION
THIN-SET TILE AND
STONE ADHESIVE
LATICRETE is introducing 345 Platinum — a one-step thin-set adhesive
for interior and exterior installation
of tile and stone, reduced thickness
porcelain, quarry tile, pavers and
thin brick.
345 Platinum provides long working time with unsurpassed
adhesion strength, flexibility and performance. Great for immersed
installations, the high-performance flexible cement-based adhesive
is non sag and high tack.
LATICRETE Pty Ltd
www.laticrete.com.au

AUTOMATED FILTER
CONTROLLER
Neptune Benson has announced the
release of the Defender RMF System
Controller, an advanced graphical
interface for operating the Defender Regenerative Media Filter.
The Defender is a water filtration system that utilises perlite for
filtration. Capable of filtering down to
1 micron and requiring no backwash,
the Defender offers distinct advantages over sand filtration, including:
less water consumption, space and
energy savings, and less fuel and
chemical usage.
The RMF System Controller enhances filter performance
and allow owners and operators the ability to get the most
out of their Defender Systems.
The RMF System Controller provides advanced control of
bump and precoat cycles, pneumatic valves, recirculation
pumps, the vacuum transfer system, heater cool down delay,
data logging and maintenance reminders. It also features the
unique ability to remotely manage operations. This feature
allows operators to keep track of system performance even
when working on other tasks or while they are away from the
facility. Remote monitoring/operation can be done through
any web browser or smartphone. In addition, the system has
the integrated ability to control Neptune Benson’s greendrive
VFD system and ETS-UV systems providing additional flexibility and control of system operations.
The Defender Regenerative RMF System Controller comes
on all new Defender Regenerative Media Filters and is available for retrofit on units currently in operation.
Neptune Benson Australia
www.defenderau.com
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MAKING WAVES
S.R. Smith acquires All Fibreglass Products
S.R. Smith LLC has acquired the assets, including the intellectual property,
of All Fibreglass Products Pty Ltd (AFP), a world leader in the design and
manufacture of swimming pool bulkheads and swimwalls for the commercial
aquatics industry.
The new business will be operated by SRS Australia Pty Ltd, a subsidiary
of S.R. Smith LLC, and reinforces the company’s leadership in the Australian
commercial swimming pool industry. AFP was established in 1984 in
Queensland, Australia.
“We are excited about this acquisition as it adds strategic value to the Anti
Wave Australia business we acquired in 2013 by expanding our commercial
product offerings,” said Rich Laitta, CEO and president of S.R. Smith. “In
addition, it is in line with our global product platform direction and allows us
to offer these products outside of Australia.”
“Bulkheads and swimwalls are a very effective means of increasing pool
utilisation by optimising the total pool area,” explained Keith Hall, general
manager of SRS Australia.
“They can be installed in both new and existing pools, and provide
commercial pool operators with significant revenue expansion opportunities
by providing multiple operational zones within a single commercial swimming
pool.”
S.R. Smith was founded in 1932 and is headquartered in Canby, Oregon,
USA, with the Australia business headquartered in Richlands, Qld.

Pool Ranger trade night a success
Pool Ranger recently held a trade night to introduce the Evo Heat
range of heat pumps and Reltech’s range of pumps, pool controllers
and fittings.
“The once a year night at ‘Ranger HQ’ is becoming somewhat of
a tradition with a huge turnout,” said Pool Ranger Managing Director
Michael Griffin.
“We are very excited to be involved with both Evo Heat and
Reltech. Both companies follow in the same way Pool Ranger has
always operated, which is selling great products and offering good
old-fashioned service.
“We have never been a company that ‘stands still’ and taking on
these products greatly enhances the company direction. We want to
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distribute great products, and both Evo Heat and Reltech follow that
philosophy,” said Griffin.
Patrick Ciavarella, director of Reltech, said, “We were pleased to display
our products to Pool Ranger’s professional customer base. The night was
well planned with fantastic attendance by the passionate swimming pool
trade of NSW.
“It gave the attendees an understanding of who Reltech is and what
we do as a company and how we do it. We always knew we had a great
product, now we have the most reputable company in New South Wales
distributing, supporting and backing our Reltech range.”
Evo Heat National Business Manager Tony Mills unveiled the latest
series of the ‘Force by Evo’ swimming pool heat pumps to trade customers.
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BioLab boosts customer service team
BioLab has recently welcomed two
new additions to the family, with Lana
Berkefeld and John Swinburne joining
the Customer Service Specialist team.
The appointments will support further
growth of BioLab’s Australian and New
Zealand operations and brands, as well
as its partnership with Hayward.
Lana joins BioLab with a strong
customer service background, having
most recently worked for media and
John Swinburne
petrochemical companies.
John has extensive experience
including customer service,
administration, sales, warehouse and
order processing, predominantly in the
scientific industry.
Both have a passion for exemplary
customer service and will play a pivotal
role in assisting BioLab’s customers with
their orders and queries, in both Australia
and New Zealand.
BioLab Commercial Director Lindsay Lana Berkefeld has
McGrath said the new appointments will joined the team
strengthen the customer service team.
“BioLab’s customer service team has developed strong
relationships with customers and play a valuable role in supporting
the growth of their businesses,” said McGrath.

Jim’s Pool Care focuses on training
The team at Jim’s Pool Care continues to grow, with the group recently
achieving a significant milestone: 80 mobile franchised pool shops. The
latest addition to the team is Darren Barber, who purchased his Clifton
Beach franchise in Cairns earlier this year.
Jim’s continues to invest in the education of its franchise owners and
has recently completed the first 12 months of the National Certificate 3
and 4 in Pool & Spa Service. More than 55 business owners have now
completed certification.
Moving forward, the company
will ensure that every new
franchise owner is put through
the Certificate 3 Full Delivery
course, as coordinated by Traxion
Training, on top of its existing
training program.
National owner and general
manager Brett Blair said, “I want
all my team to be the best they
can be, to be educated in our
industry and also have their
skills recognised. I believe this
is the future of our industry and
it is important that we all work
together to get the education
and training standards increased
nationally.”
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MAKING WAVES
BioGuard launches platinum retailer club

Filter Max Series

MFV available in 8 sizes. Manufactured
from high density food grade. Polyethylene
suitable for high performance & reliability.

EPH Series Heavy Duty Pump

BioLab will cement its reputation as an industry leader in professional development and training
with the launch of the BioGuard Platinum Retailer Club.
BioGuard Platinum Retailer status will be given to BioGuard retailers who complete a new
training program during BioGuard’s Pool Schools, to be held across Australia and New Zealand
from July to September.
Designed for retail and service staff, the program will focus on intensive chemistry and
equipment training, problem-solving skills and translating learnings into sales.
The two-day intensive training program will give BioGuard retailers a competitive advantage
by arming them with superior knowledge and skills, which can then be marketed through their
platinum status.
BioLab will invest in promoting the BioGuard Platinum Retailer Club to pool owners and
support retailers to promote their platinum status within their local area.
BioLab Commercial Director Lindsay McGrath said BioLab is committed to investing in the
BioGuard retailer network.
“Education and training is a cornerstone of BioLab’s philosophy,” said McGrath.
“BioGuard Pool Schools last year attracted record attendances from our retail network.”
The 2015 BioGuard Pool Schools kick off in Brisbane on 22 July and wrap up in Wellington,
New Zealand, on 25 September.

Image credit: © Daniel Tan

This pump delivers high flow & energy efficiency ultra performance. 2” suction & a
discharge port with transparent lid. A ring
lock seal designed to eliminate suction
leaks & maximise suction efficiency.

E-Lunnen Underwater Light

The sleek 35W colour changing LED uses less
energy than your traditional Halogen underwater light. Continuous operation if a single LED
fails. 7 fixed colours for individual preferences.
8 fascinating pre-programmed colours from
continuous to fading in & out.

The Alliance Pool Group on the deck of USS Missouri

Alliance Pool Group says 'Aloha!'
Ultra Series Filtration Combo with Pre-Filter

Designed for easy set-up above ground pool,
“ULTRA” Series filtration combo offers an economical solution with user-friendly operation.
The combo inludes durable top mount plastic
filter tank, 4-way multiport valve and swimming pool pump attached with base.

1300 293 633 info@emaux.com.au
www.emaux.com.au
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The 4th annual Alliance Pool Group conference was held in Honolulu, Hawaii, in June 2015.
A total of 134 members made the long trek to Hawaii from all across Australia to attend the
conference, making it the largest ever held.
The three-day conference covered a variety of business topics, product updates, guest
speakers, a visit to Paradise Cove Luau and the highlight of the conference, the annual awards
night on the deck of the USS Missouri in Pearl Harbor.
“The Alliance Pool Group continues to grow in strength of numbers and quality of members,”
said Peter Wallace, managing director of AstralPool Australia.
“It promises to be an exciting season and with the education and information from this
conference the Alliance Pool Group members are extremely well placed to profit from this season.
“It will be a challenge to top this conference next year,” he said.
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REBEL
Born to be wild...

SUCTION-SIDE INGROUND POOL CLEANER

JOIN THE TWO-WHEEL REVOLUTION IN THE FIGHT AGAINST HARD-TO-CLEAN DEBRIS!

The new Rebel cleaner is perfect for thorough cleaning coverage of pools with hard to-clean dirt and
debris. Its programmed cleaning cycle and compact, two-wheeled design help maneuver the Rebel
over pool bottoms, up to 90 degree floor-to-wall angles and into tight corners.
It sucks up debris other cleaners miss!
FEATURES
• Sure-Flow Turbine
• Advanced Hydraulic Technology
• Dual-Action Roller Skirt
• Programmed Cleaning Cycle
• Compact Footprint
• Quick-Release Latch
• Dedicated Vacuum Line Port

– Dirt & debris pass through easily to avoid clogging.
– Ideal for use with variable speed or two-speed pumps.
– Maneuvers up and over obstacles for uninterrupted cleaning.
– Assures complete and thorough pool cleaning coverage.
– Effortlessly cleans tight corners and 90 degree angles.
– Top access for easy serviceability.
– Provides added safety for dedicated vacuum line installations.

visit us at www.pentairpool.com.au

MAKING WAVES
Maytronics Elite Dealer Conference a success

The Maytronics Elite Dealer team.
August 2nd marked the commencement of Maytronics Australia’s 4th
Elite Dealer Conference in sunny Saigon, with a team of 80 delegates
and staff from across Australia, New Zealand and Asia taking part in the
four-day event.
Maytronics Marketing Manager Praneel Lal said, “The turnout was
great for this time of year and the feedback has been nothing more than
positive, with our Elite dealers saying that this is the best conference
they have attended by Maytronics. We took it up a notch and put together
some really engaging activities which got the attendees truly involved.
A personal highlight was the bike building activity in Van Thanh Park,
where we teamed with Saigon Children’s Charity to not only build bikes
for the children but also to donate to such a worthy cause that has become
dear to our hearts.”
The conference program included seminars on new products, as
well as a range of presentations on digital marketing, social media and
business coaching, given by guest speakers.

A gala dinner and awards presentation rounded out the conference,
with the following companies being state award winners:
• Qld — Active Pool Supplies
• NSW — Dural Poolsmart
• Vic — Mornington Pool & Spa
• WA — Pool Logic
• SA — Advanced Pools
• North Qld & NT — Tropical Pool Maintenance
The coveted President’s Award went to Poolside Beaconsfield.
Congratulations go out to all the award winners and a big thank-you to
all the attendees who, by all reports, enjoyed a truly unique experience. The
Maytronics team thank you and are looking forward to 2016.
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POOLSCAPING

PROJECT COMPLETE
A RETURN TO GLORY
Situated high on the hill of Palm Beach in Sydney,
ORE
with 360° views over Pittwater and the Pacific
BEF
Ocean, this 1930s house was once a jewel in the
crown of the exclusive northern beaches suburb
but had long ago lost its original lustre. Thankfully,
through the vision and dedication of its new
owners, the gem was saved from demolition and
restored far beyond its former glory.
The poolscaping project started under ideal
circumstances; it was conceived in tandem
with plans to renovate the house, which meant a clear and collaborative
relationship with the builder (Country Constructions) and architect (Bentley
Vitale Design) from the very beginning of the design process. This ensured
a consistency and seamlessness in the overall function and aesthetic of
the site.
The clients’ design brief to Land Forms was to create a year-round
family retreat, connecting the pool to the landscape so that it served as
much as a visual feature when it was not being used.
It offers something from every angle — a visually stunning water feature
viewed from the entertaining deck and the reflections of light and ambient
sounds of the spillover wall enjoyed from the fire pit.
The design makes best use of a steep slope and is built up into individual
entertaining spaces across various levels including the pool area, a fire
pit, lawn, mounding and curved retaining walls which respond to existing
topography.
The Land Forms design team created a concept based on the
microclimates of the site and the flow of movement. This determined the
position of the pool and structural landscape features, which create usable
rooms and interesting perspectives.
The first stage of the construction was extensive site clearing. The
existing site incorporated an old tennis court slab that had cracked and
the entire garden was overgrown with large tracts of invasive bamboo and
other shrubs and trees.
Preservation of heritage was a key component to the project and the
extensive excavation revealed the original source of sandstone used to
build the house, as well as others in the area, in the early 1900s. The stone
matched the colour and banding of the stonework in the original dwelling,
which was cut and squared into 100 mm thick veneers on-site and then
fixed to the garden and pool walls in a random ashlar pattern using stainless
pins and epoxy.
The new landscape was to be constructed in a land-slip and fire hazard
zone, which required special engineering considerations. Structural
retaining walls were constructed to support the site and the existing house
perched above the garden using 300 mm series concrete blocks.
These walls were built on cantilevered concrete footings with machined,
N16 hot-dipped galvanised steel reinforcement. The footings were keyed
and chemically anchored into the layers of machine-sawn levelled bedrock.
Excavators from 1.5- to 12-tonne were engaged for the bulk excavation and
rock sawing required.
The pool shell was formed using suspended plywood shutters to
achieve the desired curve of the infinity edge pool wall and ballast tank.
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The engineering requirements required 3 m
deep concrete piers to the extent of the pool.
The steel reinforcing for the pool shell involved
a double cage (top and bottom) of S12 bars at
a 150 mm grid. Special care was taken using
an added pressure shotcrete applicator and
a carefully selected slump mix of concrete to
ensure full cover was achieved around the tight
steel reinforcing cage. The result was a pool free
of honeycombing throughout, which was vital
considering the proximity to the ocean.
Some of the more subtle, yet equally defining, characteristics of the
project included a hand-carved foot basin for the outdoor shower and
a curved fire pit area. Large irregular offcuts from quarry blocks were
sourced to match the house stone colour and these irregular slabs were cut
and carved by hand on-site to build the garden stairs, paths and stepping
stones. Land Forms was also engaged to clad sections of the house as
part of its renovation and also dismantled and rebuilt the chimney of the
original house.
On the upper western side of the garden, diamond sawn slabs were
used in a more formal layout for stepping stones and paved terraces. The
driveway and patio flowing out from the house was constructed in a mix
of concrete finishes. Polished concrete with a slip-resistant topping was
used to tie the patio area in with the house and sawn stone slabs were
used as capping and also honed to give a seamless finish. The driveway
was finished in exposed aggregate to give the required slip resistance but
also to tie in visually with the adjoining patio area.
The poolside deck was built using custom profiled Iron Bark decking
boards. The boards were cut with a 3 mm ‘cricket bat’ profile on the top
face to ensure water would run off, and all stainless bugle fixings were
concealed using plugs from the same timber.
The soft scape included large quantities of soil conditioner across the
1500 m2 site. Plants and a fully automatic irrigation system were installed
to all garden and lawn areas, along with a 10 m2 green wall constructed to
screen a neighbouring dwelling. Land Forms’ maintenance team continues
to maintain the garden, which should continue to improve over the coming
years as the plants prosper.
The client feedback says it all: “The integration of the landscaping
and pool into our overall design scheme and timeline was integral to the
success of the project. The end result references and complements the
heritage aspects of the house while still delivering a timeless, functional
and spectacular outdoor amenity.
“We can’t speak highly enough of Julien and the Land Forms team.
Creative, hardworking, professional and willing to explore all alternatives
to deliver the best possible result.”
Since its completion, the project has been nominated for the 2015 Master
Builders Pool and Spa Award.
Landforms is a member of the LNA Master Landscapers Association
NSW & ACT.
Land Forms Pty Ltd
www.landforms.com.au
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POOLSCAPING
Choosing a landscape designer
Georgia Harper, Georgia Harper Landscape Design, on behalf of Landscaping Victoria

Just as a pool or spa is an asset to any home, finishing it off
with a well-designed garden is what makes the job complete.
While many pool builders have their own ideas about what makes
the ideal outdoor space, some lack the design and horticultural
expertise to take those ideas and adapt them to meet specific
site, lifestyle and budget requirements.
Landscape designers are trained to work in a variety of styles
and have the experience to offer design solutions that you might
not otherwise have considered. Even with your own ideas, a good
designer will help refine them.
Finding the right designer
First, and most importantly, make sure that any designer you
speak to is suitably qualified, insured and a member of the appropriate professional association. Your first search should be on
the Landscaping Australia website (www.landscapingaustralia.com.
au) where you can find a link to your state body.
You then need to ensure that the person you engage is approachable, a good listener, open to your ideas and someone
with whom you feel completely at ease. Working closely with
them means you’ll need good chemistry — and communication — between you.
Putting in the groundwork
For larger jobs, it’s not unusual to have initial consultations
with a few designers to gauge how each would approach the
process. If possible, see if you can visit projects the designer
has completed in the past. At the very least, ask the designer
to show you photos and plans of past projects.
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When looking at previous work, keep
in mind that every job brings with it
different opportunities and limitations
so what may work for one garden (or
budget) may not work for another. The
goal is to get a sense of the designer’s
style — or variety of styles — and
perhaps source some ideas that could
be adapted for your project.
The consultation process
Generally, a consultation runs for an
hour (possibly more) and is charged at
a set rate. It gives you an opportunity
to talk about your requirements and
your ideas and to listen to the designer’s initial suggestions and
recommendations so you can get a feel for their approach and
a sense of whether you gel with them as a person.
Ask about their fees up front. Consultations are charged differently
by different designers, based on the length of time and what
they cover, the designer’s level of expertise and experience, and
what distance they have to travel if the meeting is to take place
on-site. Most designers will take the cost of the consultation
off the final planning fees should you decide to engage them.
Preparing for a consultation
When you first meet a designer to discuss your project, it’s
important to have a good basic idea of both goals and budget
restrictions. Prepare a client ‘wish list’ including expectation of
gardens, materials, plants and decorative features; work out the
basic budget and timeframe; and have a scaled plan of the house
as it sits on the block. Armed with all of this information you
can hit the ground running and maximise the designer’s input.
Commissioning a designer
Commissioning a design will incur design fees, which will vary
greatly depending on the level of input needed, how much structure
is involved and other variables. A landscape designer will provide
a fee proposal outlining what is entailed and a breakdown of
the design process, which will include concept and final plans.
Much like building a house, landscape design projects involve
a number of client meetings, researching and the sourcing of
materials and plants.
Using a landscape designer — and choosing the right one — can
impact greatly on delivering on client expectations. A professional
landscape designer can bring your
client’s ideas to life and can help
put the finishing touches on a project. Ensure you do your research
and only engage the services of
a landscape designer who has all
the correct qualifications, and who
is a suitable fit to you, your style
and your clients.

WWW.POOLANDSPAREVIEW.COM.AU

© Paul Vinten/Dollar Photo Club

POOLSCAPING

TOP TIPS

FOR A STYLISH AND FUNCTIONAL GARDEN
Home owners adding new functional spaces to outdoor areas this summer
can create on-trend landscaping designs with grey pavers, according to Boral.

G

rey tones can provide a sleek and modern look for
broader landscaping visions. The darker, neutral
tones contrast with the earthy hues of timber
decking or screening and the greens and blues of
surrounding garden and pool areas. The finished
look is visually interesting and allows the pavers to shine as
a design feature in their own right.
“With their prevalence in this year’s hit renovation shows,
grey pavers are expected to be a popular choice this summer,”
said Mark Dell, national sales and marketing manager of Boral
Roofing & Masonry East.
For added appeal and depth, home owners can lay pavers
in interesting patterns or combine different colours.
Adding a paved area can enhance the functionality of outdoor spaces and create different lifestyle zones. In addition
to using pavers for pool surrounds and barbecue areas, home
owners can add practical new design elements to their garden.
A path adds an access point to the home and can enhance
street appeal, while a small paved pergola area can create a
reading nook or tranquil area for afternoon tea.

Top tips for a better garden
• Before making any changes, draw a simple plan of the
existing area and mark all the key points. Think about how
the space will be used and pencil in your design ideas,
remembering to account for paved areas, access points,
landscaping, furniture and shade requirements.
• For driveways, use extra-strong, thicker pavers designed
to withstand vehicle weight. Add a touch of style with a
contrasting border.
• Direct traffic and reduce the amount of dirt carried into the
home with a new path. Laying pavers in a stretcher bond
pattern across the width of the path can make it appear
more substantial.
• Add a paved area to reduce the size of the lawn and the
time spent mowing. A pergola and outdoor furniture can help
to create a functional space for the family.
• Pave poolside areas for more usable space. Choose bullnose pavers for a smoother finish around pool edges, and
remember to seal pavers to protect them from salt and
chlorine damage.
Boral
www.boral.com.au
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POOLSCAPING

PROJECT COMPLETE
YEAR-ROUND ENTERTAINING
The days of a pool being a separate, stand-alone backyard feature are
gone. Today’s home owner demands a distinctive, integrated outdoor
entertaining area that offers year-round usability and creates a link
to existing elements of the home.
For the owners of this previously modest backyard and pool, a
focus on privacy, entertaining and flexibility was key to the design
and development of a new outdoor space. The brief was to modernise
the backyard using natural materials, utilising the existing hedges
to maintain privacy and to allow for a variety of entertaining spaces
with new gardens to complement the design.
They wanted to take the indoor space outside and to incorporate a
TV, fireplace and barbecue, making the space suitable for year-round
entertaining. The vision was to create an area for relaxation and
dining with friends and family, all while the kids played nearby in the
pool. Finally, they wanted to ensure that the design would provide an
area that could be enjoyed for many years to come. Landscape design
and construction experts Sand and Stone Landscapes developed a
plan that met the brief on all counts and delivered a suburban oasis
for year-round use.
The first stage of the 14-week project was to drain the pool and to
remove existing pavers, waterline tiles and the pool fence. Unwanted
trees and plants were removed and the yard excavated down to the
required height.
Autumn Travertine tiles and Spanish mosaic waterline tiles were
installed around the pool area. A feature wall clad in Alpine stone
was added to the back of the pool, providing a visual point of interest.
The existing pool wall was raised and cement rendered to match the
elements already in place. Finally, the addition of a a frameless glass
pool fence helped to create a feeling of spaciousness and allowed
the owners to easily keep an eye on the kids.
The main feature of the outdoor patio is a stone fireplace
incorporating a 1.2 m x 800 mm x 3 m high column made of 800
bricks, which was then clad in Alpine stone using adhesive. The
fireplace is surrounded by timber bench seating built from Spotted

The separate pergola houses an outdoor kitchen, providing the perfect
entertaining space.
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The use of natural materials creates a sense of warmth.

The patio extends the living area, connecting indoors and out.
Gum hardwood and the stone fireplace surround features a television,
effectively adding an additional living space to the home.
A barbecue area under the pergola, positioned near the pool,
creates an additional entertaining space with all the amenities of
a kitchen. A 13 m2 Spotted Gum timber deck and tiled pergola are
designed to match the house roof, further linking the new area to
the existing one.
The turf area incorporates 70 m2 of Sir Walter Buffalo turf. The
low-maintenance turf is ideal for the harsh Australian environment
and is particularly suited to pool areas, as it is both soft underfoot
and easy to look after. Nine stepping stones linking the patio area
to the barbecue pergola create a seamless link. Soft mall mulch
was used to create an area for the kids’ trampoline and the existing
Murraya hedge was supplemented with the planting of Elecarpus
Emundii around the pool. Garden beds feature a drip line irrigation
system and the lawn is maintained using watering pop-ups.
The use of natural materials throughout the project creates a
sense of warmth for the outdoor area and delivers a timeless design
that the owners will enjoy for many years to come.
Sand and Stone Landscapes
www.sandandstonelandscapes.com.au
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IMPORTANT
CONSIDERATIONS FOR
POOLSIDE FENCING
Designing an idyllic recreation and entertaining setting around a pool can add value and deliver
many lifestyle benefits. Yet the pool design itself is just one of several elements that need to
be considered when planning an outdoor oasis. Fencing, paving, tiling and landscaping are all
equally important and should not be tacked on as an afterthought.

I

nstalling a high-quality, architectural-style fence will surround
the pool area beautifully and be the perfect backdrop for
furniture, plants and other elements such as an outdoor
kitchen for alfresco dining.
When deciding on a poolside fence, it is imperative to
have good design principles and safety compliance in mind from
the outset. Once safety has been established, consider the style
of fence to ensure it complements the home and garden. Look
at the surrounding entertaining spaces as critical to the overall
design outcome and how they can connect to enhance the space.
Ask yourself questions regarding whether the entertaining space
sits better inside the internal fence zone or outside it? Should it
include a covered area?
Also consider what the space is to be used for. This will help
determine the general orientation of the pool and adjacent cabanas so that you can make the best use of available space.
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For example, if the area is to be used for capturing the sun for
weekend breakfasts, then choose an east-facing orientation. If a
sunset party space is preferred, then a west-facing orientation
is more appropriate.
Creating a real connection between spaces ensures each area
contributes to the form and flow of the property. The pool area
should be in line with the outdoor entertaining space, and the
outdoor entertaining space in line with the adjacent living area
and kitchen.
An architectural-style fence allows for customisation to suit any
property and lifestyle, blends in with the home’s overall design
and showcases the pool to its full effect. To achieve this, consider
also replacing the existing perimeter fence for a consistent look.
With smaller sites, large planting may not be possible to frame
or enhance a space and connect it with the home. In these
instances, the fence becomes a greater consideration.
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POOLSCAPING

DEFINE ZONES WITH DAYBEDS FOR
RELAXATION OR FEATURE PLANTS
FOR ENTERTAINING AESTHETICS.

Most pressing when it comes to pool fencing is making sure
that the fence complies with the strict council laws that govern
the installation of pool fences. Recent changes in laws across
states and territories have been implemented to improve safety
and there are standard minimum requirements, with the NSW
certifying regulations requiring all pools to be recorded on the Pool
Register. Regardless of whether the fence sits on the boundary or
is a freestanding fence, compliance is mandatory. At a minimum,
the Australian Standard AS1926 requires that a fence must be
1.8 metres high from the pool coping or 1.2 metres high around
the freestanding pool perimeter, with a non-climbable zone of
90 centimetres outside the pool area.
For a fence that will not only exceed the minimum height requirement imposed by councils, but also has a smooth non-climbable
surface with no ‘good’ and ‘bad’ side, consider SlimWall. This is
an important consideration as, by law, the ‘good’ non-climbable
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side of an alternative timber fence must face the neighbouring
property, leaving pool owners with an unappealing look around
their swimming and entertaining area.
Also, check the property for easements or restrictions that
may impact on the child-resistant barriers to secure the pool.
Restrictions that apply to some properties may affect the location,
height, design, material and style of the fence barrier. These may
include, but are not limited to, land prone to bushfires, flooding
or sea level change; foreshore building zones or additional public
places with setback restrictions; heritage sites; land subject to
drainage easements with overland flow paths; and rights of carriageway or walkways.
Pool fences can also be susceptible to excessive moisture,
which is why the durability and performance of the fencing product
you select is another important consideration. The impact of a
beautifully landscaped pool can be quickly diminished by rotting
timber or buckling metal. Instead, the best option is to choose a
composite panel product made from strong fibre cement sheeting
that will withstand the test of time and comes with the added
benefit of brilliant acoustic qualities.
The poolside noise often generated by young families or visiting friends can impact on neighbours. Good fencing incorporates
acoustic panels that have proven noise barrier qualities. SlimWall
panels deliver a 20 dB+ or fourfold audible reduction in noise
levels, making it a great choice for those conscious of not disturbing surrounding residents. The acoustic benefits extend to both
sides of the fence, reducing the impact of neighbour noise on
the property owner installing the fence as well.
Other critical design considerations for an aesthetically pleasing space include the location of the pool filter and pumps. By
looking at how these elements are placed, the visual appeal
and enjoyment of the pool area will be enhanced. The underfoot
paving or finishing surfaces are also a high-priority safety and
design element. They must be able to stand up to the rigours of
high traffic, while being resistant to chemicals often used in pool
maintenance, such as salt and chlorine. If space allows, a simple
grassed zone can make the area appear all the more luxurious
and adds another texture underfoot.
Finishing around the fence is important. Define zones with
daybeds for relaxation or feature plants for entertaining aesthetics.
And don’t forget to choose a paint finish that will set the scene.
Choose a product that can be painted in any colour to complement
the chosen outdoor style. A premium render effect can provide
the look of a rendered masonry wall for a fraction of the price.
Modular Wall Systems
www.modularwalls.com.au
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POOLSCAPING
PRODUCTS
WATERPROOF SHADE
STRUCTURES
The Triax system from Scully Outdoor Designs takes the difficulties
out of designing and installing
waterproof shade structures.
The system gives architects,
builders, designers and installers the freedom to create individual and customised designs.
The light construction coupling system allows two pipes to be permanently joined at any
angle, on-site, without welding. It can be assembled by inexperienced installers with the use
of simple, non-specialty tools and without the need to rely on precision critical measurements.
Structures can be wall mounted, roof mounted or freestanding on posts. The tension of the
membrane cover is not transmitted to the mounting points, instead being contained within the
frame itself. This means that unlike with traditional membrane covers, the structural integrity of
existing buildings is not compromised. Difficult site restrictions can be overcome and minor

QUAD SKIMMER LID

design modifications can be adopted if and when they occur.

Designed and patented in Australia, the

The bearers on either side support the rafters and the spreader bar prevents the rafters from

Quad Skimmer Lid offers builders and

rolling in under the tension of the

pool owners a designer skimmer box

cover. The couplings support

lid that blends into the surroundings.

a span of up to 6 m between

The Quad Lid is supplied fitted with

bearers, which do not need to

a piece of pool coping from the project

be level or parallel. Two Triax

and a keyhole already fabricated. The

T50 brackets bolt together back

system is supplied fully assembled and

to back to form an adjustable

ready to be laid with the coping. No

coupling for 50NB pipe.
T50 brackets are also used

additional on-site cutting or fabrication
is needed.

individually to anchor the bearers in place — bolted to the top of a post, the side of a wall

The stainless steel tray measures

or any other suitably resilient existing structure. When installing, the rafters and Triax couplings

336 x 336 mm square. The depth of

are strapped in place before being permanently fixed with Tek screws, allowing the installer to

the tray can be chosen depending on

check that the rafter is in the correct position and plumb, and to adjust if necessary.

the thickness of the paving material to

Scully Outdoor Designs Australia Pty Ltd

be inserted. Four depths are available:

www.scully.net.au

15, 25, 35 and 45 mm. To replace the
traditional plastic dress ring, the Quad
lid can be housed by an optional recess
frame which is available to suit the 25
or 35 deep lid.

OUTDOOR OVEN

The Quad lid conforms to the Aus-

The Bollyhood outdoor oven from Robert

tralian Standard AS 1926.3 2010 Swim-

Plumb makes outdoor entertaining simple.

ming Pool Safety – Water Reticulation

The ovens use the same design principles

Systems. Older-style lids cut from a

as a tandoor and blend traditional art with

stone tile with a hole drilled through

modern techniques.

are generally not compliant with the

The traditional tandoor design has been

Australian Standard, which states that

further developed to add accessories includ-

the lid must be childproof.

ing a pizza hood cooker and stone, as well

Both the lid and frame are fabricated

as a tagine suitable for cooking wet and dry

in heavy-duty marine-grade 316 stain-

curries. The versatile oven can be used to

less steel and only the key allows for

produce paellas, Moroccan tagines and a

easy, controlled removal of the lid.

large variety of dishes including marinated,

The keyway also provides the required

skewered meats, poultry, vegetables and

ventilation in line with AS 1926.3 and

fish, and also naan breads and pizzas on

is not a trip hazard.

the detachable stone.

Europe Imports Pty Ltd

Robert Plumb

www.europeimports.com.au

robertplumb.com.au
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POOLSCAPING
PRODUCTS
BESPOKE RANGEHOOD SOLUTIONS
Creative Drain Solutions offers bespoke rangehood solutions that
combine elegance with ease of maintenance. Presenting an aesthetically pleasing cover, behind the custom-designed rangehood
is an industrial-powered exhaust fan that incorporates cut-outs for
lighting and filter media.
Manufactured exclusively from 316 marine-grade stainless steel,
the designs are durable and corrosion resistant, making them
suitable for poolscaping, beachside environments, outdoor and
indoor living and entertainment areas.
All Creative Drain Solution products undergo an in-house electropolishing process, further improving surface corrosion resistivity,
creating an attractive, high-quality, blemish-free finish; and they
are also available in a mirror or brushed finish.
Other available custom products include air grills, vanities,
BBQ splashbacks, housing for fountains and water features and
indoor and outdoor drains.
Creative Drain Solutions
www.creativedrainsolutions.com.au

For Distributor
enquiries call

02 9608 1111
www.aquafun.com.au

Backyard fun
starts here!
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POOLSCAPING
PRODUCTS
LED POOL LIGHTS
Waterco’s Britestream LED Lights have undergone significant technical and aesthetic enhancements. The replacement light is
now dual voltage, enabling it to be connected to either a 12 V system or a 24 V system.
Upgrades to the product now make it simple to upgrade older pool lights, replacing halogen lights that are less efficient than
LEDs slashing power consumption by 85%.
Waterco’s Replacement Pool Light Kit, which consists of a retrofit electrical connector and a universal ¼-turn twist-lock adaptor
plate, is designed to replace most major pool lighting brands. It is designed for quick and easy installation.
Additional technical and cosmetic improvements include enhanced ventilation slots for quicker heat dissipation, improved water
circulation and refinement of its overall appearance.
Britestream LED lights utilise energy-efficient, super-bright LEDs capable of delivering up to
352 lumens of light (white LEDs). They require only 15 W of energy — 85% less than a halogen light. The fact that LEDs have a long life, are energy saving and have multicoloured
options are just some of the reasons pool owners are making the switch to Britestream.
It comprises a precision-built printed circuit board that is totally enclosed in a waterproof
housing constructed from polycarbonate materials that are UV-, abrasion- and corrosiveproof. The lights are five times more efficient than a halogen light — durable, versatile
and longer lasting than traditional halogen underwater lights. They have a life span of
over 70,000 h, which is the equivalent of over 30 years of illumination.
Britestream lights are available in white and blue colours or multicoloured (RGB) without
the use of a coloured lens.
Waterco Limited
www.waterco.com.au

Specialists In Unique Stainless Steel Designs

Crave Stainless Designs is an Australian owned business which supplies to both stores
and homes with high quality stainless steel products. With the unique and clean look
of stainless steel our water features include stacked stone, slate tile, glass, mirrored
stainless steel, patterned stainless steel and mirrored glass. Crave also manufactures sheer
descents and sheer descent kits for projecting and cascading waterfall effects. Crave
specialises in other stainless steel products such as indoor and outdoor tables, splash
backs and handrails.
Also available for purchase on eBay.

www.cravedesigns.com.au
Unit 3, 28 Jones Street, Wagga Wagga NSW 2650

WWW.POOLANDSPAREVIEW.COM.AU

|

Tel: 0418 712 211

|

Fax: 02 6925 9334

|

E: craiga695@gmail.com

September/October 2015

|

POOL + SPA | 33

POOLSCAPING
Pool+Spa editor Dannielle Furness spoke
with Adrian Swaine, Landscape Designer,
Arboricultural Consultant and Founder of
ecodesign.

ASK AN EXPERT
Pool+Spa: Can you tell us a bit about your
background?
Adrian Swaine: Having studied horticulture, landscape design, arboriculture, permaculture and bush regeneration, the backyard
and outdoor living aspect of the pool industry
was something I fell into quite naturally.
P+S: When you were starting out, did you
imagine you’d end up where you are now?
AS: Initially, we were working mainly on
landscape documentation for council development applications. We found an increasing
need to incorporate pools into our designs
usually around new homes for architects builders and developers. At all times we stayed
focused on where we were at that time and
making sure we did the best we could for
our clients; looking a few steps ahead, relying on good relationships and partnerships to
progressively build the business organically.
P+S: In both commercial and residential
environments, the pool has come a long
way over the last 50 years — it’s no longer
just a concrete hole filled with water. Is this
a fair statement and does it reflect current
customer expectations?
AS: Our approach to pool design and
poolscaping is to consider the water as a
space rather than a volume. This allows us
to unshackle from traditional pool layouts and
to tailor the structure to individual functional
requirements. Through design we can make
them more compact whilst also maximising
the usefulness, but also making them more
beautiful. If well designed, a swimming pool
can provide returns of up to 400% on your
investment. The squeeze of the great Aussie Backyard has seen a reinterpretation of
the backyard pool. Space is a premium, but
there has not been a decline in the desire
for a refreshing summer dip in the backyard
swimming pool.
P+S: How important is it for designers and
builders to have an ethos of sustainability?
Does the average customer think about the
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environmental impact of a pool and surrounding elements?
AS: A sustainable mindset is one which
is not limited to environmental sustainability,
but rather it is a way of approaching all aspects of a business holistically. A sustainable
business should recruit, retain and reward
clients, staff, suppliers, contractors, strategic
partners equally. If a business owner is able
to do this the business will be sustainable
and rewarding in the long term. Environmental
responsibility doesn’t mean ticking boxes and
wearing a badge. The responsibility needs
to be engendered into all aspects of the
business culture and operations.
P+S: What are some of the value-add
elements that can be incorporated into
the design of a pool and surrounding areas
without running the risk of overcapitalisation
on a property?
AS: When designing the landscape
surrounding your pool garden lighting is a
great asset, especially when you consider
the amount of time you spend entertaining
friends and family in the evening. A covered
outdoor entertaining area is also sure to get
a 2:1 return on investment as a minimum.
If you are able to surround your pool and
covered outdoor entertaining area with a
well-designed plantscape you will have the
complete oasis. If return on investment at
sale time is of prime concern, consider
framing the important views from inside the
home and the entertaining areas.
P+S: In a residential environment, how
important is the existing home when it
comes to design — does it always pay to
make the two spaces flow as one or can it
work equally well as two distinct or disconnected areas?
AS: Your entertaining areas should be
like an extension of your home so your
decor should flow through and out to your
entertaining areas. The look and feel of
finishes, the volume of spaces and the

quality of appointments should be consistent inside and out — in this way balance
can be achieved.
P+S: How important is communication
between all stakeholders in a poolscaping
project? What are the pitfalls if everyone is
not on the same page?
AS: Concrete is relatively flexible and
inexpensive to install but once it is in place
it is quite expensive to change or remove.
Things like provision for gas, water and
electricity is very difficult to retrofit once a
pool and its surrounds are in place. During the construction process there can be
unforeseen events which require changes to
be made. Recently, on a project where a
new pool was being installed next to a newly
built home, it became apparent that an air
conditioner was to be installed within the
pool area, which had not been documented
on the plans. The implication required the
pool to be moved just over a metre, which
created a void between the house and the
pool that needed to be creatively resolved
without losing the original design intent.
P+S: What has been the biggest change
in the last 10 years with regard to design
and building trends, as well as customer
involvement/engagement?
AS: We have seen clients become more
educated, more savvy and looking to involve
themselves in the process. As a result, they
also have a more realistic understanding of
the cost associated with achieving a premium
finish. We see more people investing in good
simple design which maximises functionality
and impact.
P+S: What do you see as the biggest challenge in the next 10 years and what trends
do you think will prevail?
AS: The Australian style will see influence
from global trends towards technology such
as 3D printing and integrated automation.
Hopefully this will transform pools by increasing forma and function.
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PORTABLE PHOTOMETER
When first released, the LaMotte Mobile WaterLink
Spin portable photometer from Vendart had Bluetooth
capability and could only work via an Android tablet or
smartphone. It is now available with Apple connectivity
and works on a cloud-based platform.
The testing system has streamlined a previously
cumbersome process which involved crushing tablets,
cleaning a test tube and waiting specific times to perform
individual tests. WaterLink Spin only requires the user
to place three millilitres of pool water onto a reagent
disc, which is then placed into the laboratory-grade
photometer, and the system does the rest.
WaterLink Spin performs nine tests simultaneously in
just 60 s: free and total chlorine, pH, alkalinity, calcium
hardness, cyanuric acid, copper, iron and bromine.
Tests results are uploaded to a cloud-based platform
and sent into a central database. The system also
produces work orders from the pool shop, affording
the user greater productivity.
Mobile WaterLink Spin now also uses the upgraded
DataMate Web software, which includes all the chemistry algorithms of the previous software, but the user
interface has been improved for greater navigability
and an improved look.
Mobile WaterLink Spin comes complete in a waterproof carry case with foam inserts and a battery, with
charger, that lasts approximately 150 tests.
Vendart Pty Ltd
www.vendart.com

WWW.POOLANDSPAREVIEW.COM.AU

September/October 2015

POOL + SPA | 35

HOLDING ON

AGEING ICONS
You just can’t stop progress. Or can you? Increasing land values and exorbitant costs
are leading many local councils in Australia to rethink the viability of ageing council
pools, but not if some die-hard fanatics get their way.
Dannielle Furness

W

e’ve always been a nation of swimmers — must
be all that coastline — but our prowess in the
pool at three successive Olympic Games, from
1956 through to 1964, took things to giddy
new heights. Spurred on by the success of
our home-grown team, we took to the water in droves, taking
advantage of the good proportion of our country towns and
city suburbs that elected to build public swimming facilities.
Prior to this building boom, Aussies had been reliant on ocean
swimming baths and foreshore enclosures, which offered dubious levels of water quality thanks to near-shore ocean sewage
outfall and fertiliser run-off from farming in rural communities.
The mass construction of pools in the 1960s and ’70s
signalled a state of modernity for Australia and it was funded
after the introduction of the Local Government (Personal Income Tax Sharing) Act 1976. Under the Act local governments
were entitled to proceeds from federal government-generated
income tax, to be allocated to community facilities, including
public swimming pools.
The pull of clean water proved strong. Let’s face it, if you
didn’t spend at least one day in the 1970s eating a rapidly
melting ice-cream in the blazing sun (without the benefit of
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sunscreen or even so much as a sun visor), eyes burning and
hair stained green from the chlorine, with blisters forming on
the soles of your feet (those concrete pool surrounds were
hot!), then you probably didn't grow up in Australia.
Flash forward a few decades and those same council pools
have reached what ladies of old would delicately refer to as ‘a
certain age’. The inevitable decline and presence of conditions
including concrete cancer, coupled with the subsequent hike
in upkeep requirements, has become a headache for many
local councils.
We’ve also moved much of our work and leisure activity to
the great indoors — we shop in megamalls rather than the
local high street, watch movies in air-conditioned comfort spelling the end of the drive-in theatre and we’ll cheerfully scale
a man-made indoor ‘mountain’ instead of climbing a perfectly
good outdoor one. It makes sense to house some activities
inside, particularly where weather conditions can effectively
halve the operational season, but does it make you yearn for
simpler times?
Some councils have elected to refurbish existing facilities to
include all-weather indoor pools and additional amenities such
as gyms, cafes, kids play areas, water slides and wave simula-
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OUR ICONS ARE AGEING AND
IT’S A SCENE THAT’S PLAYING
OUT ACROSS THE COUNTRY, AS
TIMES CHANGE AND WE CHANGE
WITH THEM.

tors — all of which reflect the current consumer demand.
But what about the old-school 50 m outdoor laned pool and
separate diving pool complete with springboard and tower?
To a developer’s eye, that’s good land gone to waste and
to a councillor, it’s a public liability nightmare tied to a
bottomless money pit. But to those with a taste for nostalgia, it’s an iconic community amenity that harks back to
a bygone era and they’ll do whatever they can to save it.
Holroyd Council, in Sydney’s western suburbs, found out
just how much these sites meant to locals earlier this year.
After three decades of planning, the council announced the
closure of three pools (Merrylands, Guildford and Wentworthville) to fund the development of a new aquatic centre on
the Merrylands site. Despite a 48% drop in patronage since
1980 (even in the face of a population increase), secret
swimmers came out of the woodwork and the community
rallied to save all three sites. 5000 signatures were gathered and a public forum was held to determine the fate of
Guildford and Wentworthville.
Celebrations were apparently in order as the people of Holroyd fought the good
fight and won. What remains a bit hazy is how council will cover the cost. Funding
required for the new Merrylands facility is projected at $62 million and the upgrade
of the two ageing sites around $8 million apiece. The upkeep of all three had hit
$5.7 million in the last four years, so something certainly had to change. While
there is potential to attract subsidies from state and federal government, just how
much is unknown and it depends largely on the council’s ability to successfully
lobby at both levels.
Our icons are ageing and it’s a scene that’s playing out across the country, as
times change and we change with them. Bowling alleys and ice-skating rinks are
few and far between these days and our ocean baths are in a state of disrepair,
but at least the kids of western Sydney will have plenty of choice when it comes
to cooling off next summer and the broader community will benefit.
Nostalgia is a funny thing and you can’t help but wonder where the owners of
those 5000 petition signatures have been since the 1980s — were they putting a
token in the turnstile at the local pool? Who knows. Perhaps it doesn’t even matter. We live in such an age of ‘out with the old and in with the new’ — maybe we
need urban vigilantes to ensure that some things remain and to maintain that link
to our past.
You can be sure about one thing: somewhere out there a property developer
is weeping for his loss and tearing up the blueprints for two hundred hastily built
townhouses. No matter how you look at it, it’s probably not a bad result.
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SELLING VARIABLE
SPEED —
THE VIEW FROM CALIFORNIA
Scott Webb, Executive Editor, AQUA Magazine

For decades, we put high-horsepower singlespeed pumps on pools and watched those
electric meter dials spin around and around
and around. We created all this resistance to
flow, and our customers paid untold millions
of dollars in sky-high utility bills to overcome
a problem of our own creation.

I
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t was silly.
Now we know better. The high-TDH, high-flow holdouts
are an ever-diminishing percentage of the industry. And
now we have the opportunity to look like geniuses to
our customers by selling them something that pays
for itself over and over — and keeps the water clearer.
But how do you broach the subject with your customers?
What are some of the most compelling arguments and how
do you craft them?
Ben Honadel has some good ideas on that topic. A
27-year industry veteran, Honadel owns Pools by Ben, a
service company in Santa Clarita, Calif. An early adopter of
new technology, he bought one of the first variable speed
pumps (VSPs) sold in California. He has since become a
leader in sales and installations, and has provided technical
support and consulting to leading manufacturers of variable
speed pumps. He currently teaches a seminar on how the
VSP can help service pros make money and improve the
pool experience for homeowners.
I originally intended to interview him as background for
this story, but his responses were so good, I decided to
leave them just as they are in a Q&A.
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It’s been an education process for the last 10 years. Where
is the industry at with respect to the advantages of the VSP
and low-flow pumping?
The industry has come around. There are a lot fewer guys out
there saying “Oh, the variable speed pump is too expensive, you’re
better off with a cheaper 1 hp single-speed pump” — even though
that’s a poor decision because you will pay so much more in
electrical costs, and also it’s against the law in California. Some of
the old-school guys were slow to come onboard with that. They’d
say, “I’ve been doing this for 30 years, and I always put a 2 hp
single-speed pump on my pools, and anybody who doesn’t like it
can go pound sand.”
But you know, the world changes.
And I can understand where they’re coming from. Any time you
make any change, you have to train, and the new system may have
its own issues. But the industry has incorporated the variable speed
pump as a whole, and we’re down to that last 20% of builders that,
no matter what, you’ll never get them to change. They’re the guys
that don’t have email, either.
How do you approach the homeowner about a new VSP?
I’ll be there working on something, talking to them about their
pool. And I’ll point to their 2 hp pump and say, “Your pump is working just fine, but it’s using 2400 watts. That’s like a house lit up
with 24 100-watt lightbulbs. The new ones today are much more
energy efficient. They use less than 100 watts.”
And I show them that, using the online tools from the pump
manufacturers that are available.
The average home owner can understand that. I’m replacing
24 100-watt lightbulbs with just one. Obviously that will be an
energy savings.
And a lot of times, they’ve heard a little bit about it. They may
be sceptical or unsure, especially when the pool guy is not confident
and says something like, “I don’t know, I’ve heard they save money,”
or maybe, “They’re really expensive but they save electricity,” or
something like that.
You need to say, “This is a great financial move. It will save you
$1000 a year. It will pay for itself in x number of months.” You
need a ringing endorsement.
So you break it down with them?
Yes, I start with where they are. I say, “This is what you’ve got
right now — 2400 watts” (or 2000 watts or whatever they are using).
And I tell the home owner, “It’s going to cost you $1500 installed,
but there’s a $500 rebate, and it will save you $1000 a year. You’ll
get your money back the first year.”
Everyone’s savings will be a little bit different. You try to be as
precise as you can, but some people will save $1500 and some
will save $890, but the savings are going to be good enough that
they are not going to come back and say, “This pump only saved
me $890 this year, go rip it out.”
These numbers are from my territory here in Southern California
where energy is expensive (35 cents per kilowatt). But even in other
areas where electricity is cheaper, it’s still a really good deal.
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How do you use the rebates?
The rebates are a double-edged sword.
In one area here they give a $500 rebate. Many others are less,
but I use this fact to provide independent confirmation that the pump
will save energy. I tell the customer, “Look, the power company gives
a $50 rebate for an energy star fridge, but it gives a $500 rebate
for a variable speed pump. That’s because they really want to reduce
usage and these variable speed pumps are better than just about
anything at cutting electrical power usage. The utility is telling you
these pumps really work; they’re right, and you should get one.”
In our area, DWP is giving $500 rebates, Edison and PG&E
are giving $300 rebates. I’ve been complaining for years to them
because of that $300, the installer gets $100, which I pass on to
the home owner anyway.
You give your rebate to the customer?
Yes, splitting the rebate only complicates things and reduces
their incentive.
Rebates already have a bad reputation, most home owners don’t
really believe in them. They say, “You're full of crap. I hate filling
out paperwork, and whenever I apply for a rebate, I never end up
getting it.”
So I tell my customers, “I do the rebate paperwork 20 times a
month; I’ve got it down. So I’ll do the rebate paperwork for you. I’ll
take the $300 or $500 off your bill upfront, and then I’ll just take
the rebate check when it comes.” (With Edison that’s 6-8 months
by the way).
This is helpful because it lowers the size of the check the customer
has to write upfront. If it’s a $500 rebate, that means the home
owner only has to write a check for $1000 and he’s done. They
like that a lot better than writing a check for $1500 and filling out
forms and waiting for a rebate check they’re not sure will ever arrive.
You mentioned the confidence necessary to convince the
home owner. How do you acquire that?
I think you have to prove it to yourself first. When we started
installing them, I wanted to see for myself how it would work in the
real world. So I did my own research. I said to my customers, “We’ll
let you buy the pumps in $20 monthly installments, but you’ve got
to send me a copy of your power bill each month.
And people did it.
There is some randomness to everything, but on the whole we saw
these tremendous drops in people’s power bills. The home owners
noticed, too. They were like, “Hey, Ben, my power bill dropped $150
this month, and the pump is only costing me $20 so I’m getting
$130 in new money. This is the best thing ever!”
Watching that happen again and again convinced me that these
pumps are for real, and enabled me to look the home owner in
the eye and say, “You’re going to save at least $1000 a year with
this pump because I’ve seen it for myself.”
If they were sceptical I’d say, “The only way you won’t save that
is if you’re not running your pool pump. But if you’re using your
pump normally, that’s what you’ll save.” That has overcome a lot
of hesitating home owners.
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What about the performance advantages of VSPs?
Honestly, I think people would buy the pump just for the performance advantages if we sold it that way. When the VSP came out,
people in the industry were saying, “Nobody’s ever going to spend
that much money on a pump.”
I’m like wait — if you run the pump slow for a long period of
time, the pool skims better, the chemicals are mixed up better, it
filters better, your water is clearer and your pool is cleaner.
I think they could have sold it for the clear water alone. They
could have said, “Use this pump, and you’ll get crystal clear water
and a clean pool.” And that would have been true, and people would
have bought it for clear water, which is what they want.
And then you could add that, “Oh, by the way, your utility bill is
going to drop by quite a bit, too.”
But when the pumps came out, all they pushed was energy savings. And people were sceptical. And everybody got their calculators
out. I did, too. I bought one of the first ones.

Home owners have variable speeds too
The success of the variable speed pump purchase depends to a
large extent on the ability of the home owner to operate the equipment. These units have become more user-friendly over the years,
but some home owners can have trouble, especially if it’s not part
of some overall backyard automation system. Honadel uses videos
to instruct home owners on necessary tasks; these videos reside on
their home computers, ready to use when needed:
“Say they have a spa and they need to know how to start it up.
I use my iPhone to take a video of me starting up their spa — here
I am hitting ‘speed 1’ to turn the pump on, it speeds up, then you
rotate this valve, and rotate this other valve, and then you go over
to the heater and you hit this button to raise the spa temperature
up to 104. Stop. That’s spa on.

THE SUCCESS OF THE VARIABLE
SPEED PUMP PURCHASE DEPENDS
TO A LARGE EXTENT ON THE ABILITY
OF THE HOME OWNER TO OPERATE
THE EQUIPMENT.

“And then I email them the videos of me operating their equipment. So in six months, when they want to start up their spa, they
just go to their computer, run the video, and it shows them exactly
how to turn on their equipment. This eliminates a lot of calls we
used to get from people who forgot how to start their spa.
“The idea came from my teenage son. He was sitting in my office, playing with his phone, waiting for a ride home, and this lady
calls — I’d installed her pump a week before and now she can’t
remember what I said about turning on the spa.
“And I’m trying to explain it to her on the phone. And she’s not
getting it. I’m trying to be patient, and my son’s trying to be patient,
too. And I’m trying to talk to this lady, and I look over at my son,
and he’s pointing to his phone, saying, ‘Dad… Dad… Dad…’
And put the lady on hold and say, ‘What do you want?’
And he says, ‘Just take a video and send it to her. Then she’ll
never call you again.’
“Hmmm... Now why didn’t I think of that? I took the lady off hold
and said, ‘I’ll be over later to take a video of the whole procedure,
email it to you, and you’ll always know how to do it from now on.
I apologise, I should have done this in the first place.’
“She’s thrilled. And I’m thinking, ‘Why does it take an 18-year-old
kid to tell me to do a common sense thing that is free?’”
This article was reprinted with kind permission from AQUA Magazine.

Pool heating specialists
We can help you with your heating requirements
18 years of service in the Pool industry

SOLAR | GAS | HEAT PUMP

www.localpoolheating.com.au | 1300 724 132 | sales@localpoolheating.com.au
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Successfully failing
Spiros Dassakis
Failure is a predictable, inescapable and a dominant
part of evolving into a successful business leader.
It is all too common for people with a fixed mindset
to see failures as purely negative.
I have always felt that failure has many perspectives.
The great benefit in failure is the “new mind” that it
creates within those courageous enough to push forward
with new ventures, ideas and opportunities.
History is filled with stories of successful leaders who
were failures in their early years.
Thomas Edison’s teachers told him he was “too silly
and stupid to learn anything”. His mother, who had a
different view about her son’s intellect, removed her
son from school and taught him at home. Thomas
later created the light bulb after 1000 failed attempts.
Soichiro Honda applied for an engineering job at Toyota
but he was unsuccessful. After many other job knockbacks, Mr Honda created his own company and started
selling piston rings to Toyota before going on to create
Honda Motorcycles and Honda Motor vehicles.
The Honda Corporation now directly employs over
120,000 people with sales in excess of US$120 billion per annum.
Walt Disney was fired by a newspaper editor because
they said he “lacked vision, imagination and was full
of dull ideas”. Walt Disney later went on to create
Disneyland after several previous businesses had failed.
To me, success is almost always the result of belief,
hard work, determination and persistence.
That is why it is important to never look upon failure
as the end but rather the stepping stone to achieving
success.
Failure teaches us about our weaknesses. It also guides
and inspires us to believe that we have the strength
to act in a more decisive and informed way next time.
Success is different for all of us.
Success may not always have the same look, feel or
results but its reckoning is always the same: 1) Know
the reasons why, 2) Know your outcome, 3) Take massive action, 4) Monitor your results and 5) Change
your approach if your success equation does not line
up with your vision.
The author of Harry Potter was
recently quoted as saying: “It
is impossible to live without
failing at something, unless
you live so cautiously that you
might as well not have lived
at all, in which case you have
failed by default.”
For me, the greatest secret
to success is learning to fail
better!
Comments welcome:
spiros@spasa.org.au.
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PROJECT COMPLETE
AN EXTRA LAYER OF SAFETY

Safety is always paramount in the design
and construction of a pool, but when the
ultimate users are members of an aged
care community and will use the space
for therapeutic purposes, as well as for
leisure, there is a requirement for additional
considerations to ensure the ultimate safety
of users.
When Intrec Management and Wright
Pools NSW were commissioned to build a
swimming pool in Sydney’s Little Bay, the
brief was to provide a safe environment for elderly and infirm users and to
provide a suitable non-slip surface that gives additional grip for the mobilityimpaired residents who use the pool for hydrotherapy-like exercises.
The 10 x 4 m pool is fully tiled and heated to 28°C, offering a year-round
facility for exercise and recreational swimming. While not a hydrotherapy
pool by strict definition, the facility does have hydrotherapy properties; and
the design incorporates an Atlas UFF filtration system to ensure the water
remains crystal clear and of high quality.
Aside from easy access for less mobile users, the client required the
tiled surfaces to include anti-slip properties to facilitate ease of use and
to eliminate risk of accidents.
Wright Pools NSW spoke to Europe Imports about suitable tile choices
and settled on the Ezarri Niebla 2508-A for the walls and the Ezarri
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Niebla 2508-A Anti-Slip for the floor of the
pool. The Ezarri range of Spanish Glass
mosaic tiles is environmentally friendly
and sustainable, with 100% recycled glass
used in the production of the tiles. The tiles
come with a certificate of guarantee and
authenticity and are produced with round
corners and no sharp edges, providing a
further element of safety for pool users.
As with other products in the Ezarri
range, Niebla carries the JointPoint backing
system that allows for 92% adhesion to the back of the tile. The system
has no paper or plastic front, enabling tilers to create an aligned finish
without the additional process of removing films.
A range of LATICRETE products was used to ensure the best possible
finish. LATICRETE 3701 render, permacolour white and 4237/290
adhesive are all suitable for immersed installations.
The product choices have provided the client with a design that more
than meets the brief. The end result is a beautiful and functional space
that provides users with all of the additional safety measures they require.

Europe Imports Pty Ltd
www.europeimports.com.au
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DRAIN SOLUTIONS
Zero Threshold Drains are designed to enable
an entirely flat, seamless connection between
indoor and outdoor living and entertaining areas.
The drains are custom made, exclusively
from 316 marine-grade stainless steel to suit
many types of doors and applications including: living to alfresco, pool houses, wheelchair
access to main doorways, aged care facilities, bedroom to balconies and public access to building foyers.
The Zero Threshold Drain consists of an exterior lineal drain with a custom-designed, integrated sub-sill which cradles
the sliding or bi-fold door or window track to be installed.
The external lineal drain acts as a water barrier between the outdoor and indoor living areas. The sub-sill door track
then collects and directs water or condensation on the interior and exterior of the doors or windows into the external drain.
The Zero Threshold Drain is available in two styles: Lineal Grated Drain or Slot Drain finish.
The Zero Threshold Lineal Grated Drain is available in a removable 7- or 9-bar wide format and is custom manufactured
to integrate with virtually any door track extrusion, be it timber, PVC or aluminium.
This system is designed to work in conjunction with the simplest top hung bi-folding doors to complex and intricate
four-track sliding doors with integrated flyscreens.
The Zero Threshold Slot Drain provides a discreet, cost-effective alternative to the Grated Drain.
Creative Drain Solutions
www.creativedrainsolutions.com.au
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PRODUCT
PAVILION

IN-FLOOR POOL CLEANING SYSTEM
An innovative cleaning system designed to remain almost invisible, Pool Water Products’ Paramount In-Floor cleaning and circulation system is virtually
maintenance-free.
Each system is custom engineered using the CAD engineering program to
ensure a comprehensive clean for any pool design.
The cleaning jets can be positioned in all pool features including spas,
benches, walls and fountains, making it suitable for any pool design.
The system’s patented cleaning jets pop up under the surface of the pool,
remaining almost invisible. These gather any debris into the collection area,
or areas depending on the layout of the pool, and a containment canister,
hidden and easily accessed from poolside.
Independent testing has revealed that pools without in-floor cleaning systems
can consume up to 50% more chemicals and 30% more heat in comparison
to those with in-floor cleaning systems. Also, in other systems, chemicals can
often become concentrated at the pool’s surface, causing a build-up of algae in areas of the pool, despite repeated cleaning.
The Paramount system ensures that chemicals are circulated and dispersed throughout the pool so that all areas remain algae-free, making it an eco-friendly alternative.
Pool-Water Products Pty Ltd
www.poolwaterproducts.com.au

POOL CLEANER
The Pool Cleaner has been rebranded for Swimart and Waterco
as the Swimkleen ATV.
Available through Swimart retail stores, the cleaner includes a
patented steering system that enables it to clean pools of a variety
of sizes and shapes. The left wheel is set to reverse at intervals,
which allows the cleaner to reach all areas of the pool easily.
Its robust tyre treads help with climbing and manoeuvrability,
plus there are other kinds of tyres available for fully tiled pools. The
tyres have stainless steel wheel bearings that are non-corrosive.
These also work to minimise friction in the wheels, improving
torque to increase suction power.
The cleaner’s self-adjusting turbines maximise power from water
flow, improving suction and debris collection. This reduces the
chance of clogging, making the equipment easier to maintain.
The energy-saving throat allows operation at low water flow,
making it suitable for use with a variable speed pump at low
speed, saving energy use and costs. Easy and fast to install and
suitable for all pool surfaces and shapes, the cleaner can be set
up in a few minutes without the need for extra equipment or tools.
Waterco Limited
www.waterco.com.au
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PRODUCT
PAVILION
STAINLESS STEEL FURNITURE
Crave Stainless Designs supplies stainless steel water features, furniture
and garden accessories. Crave’s stainless frame (304 or 316 grade)
and timber slatted or Future Wood tables are made from heavy-duty
materials and come with an 8-year warranty on the Future Wood
timber. The settings can be supplied to match customer decking or
as frames only for the DIY enthusiast.
Tables vary in size from a 900 x 900 mm four-person setting through
to a 4000 x 800 mm option that seats 14. Larger tables feature wheels
so they can be easily relocated and incorporate stems for umbrellas.
A range of stainless steel pots and garden features is also available.
Crave Stainless Designs
www.cravedesigns.com.au

Continuous
Duty Blowers
If you want efficient, reliable aeration,
along with quality advice and support,
ESAM is the blower for your business.
Benefits of ESAM blowers:
• Energy efficient aeration
• Delamination of temperature layers
• Smooth & quiet operation
• 5 Year warranty
• Induction motor (brushless)
…and service to you is our priority.

www.sidechannelblowers.com.au
Phone 03 9484 5719
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ENERGY STARS —
REALISTIC RATING OR BASELINE MEASURE?
Dannielle Furness

Our Industry Roundtable on variable speed pumps generated some interesting discussion among
participants. It didn’t take long for the subject of energy rating systems to raise its head.
So, what’s the story? Does the program provide a realistic rating and point of difference for
consumers, or is it simply a baseline measure?

A

ustralia is home to one of the oldest energy rating
labelling schemes in existence. Only the United States
and Canada pre-date the Australian scheme. It was
first proposed way back in the 1970s, with respect
to a range of household appliances, by the NSW and
Victorian state governments. When raised with appliance manufacturers
in 1982, the concept was opposed based on a desire for national
uniformity and voluntary participation over mandatory.
By 1986 it was mandatory in the two original states and on its
way to national consensus by 1992. It passed in all states and
territories in 2000 and the National Greenhouse and Minimum
Standards (GEMS) legislation replaced the state-based systems in
2012. So, it’s been through a turn or two to get to its current form.
Despite the somewhat protracted development of a uniform national scheme, there’s no denying the influence it now exerts over
consumers. A report released in 2014 found that the Energy Rating
Label (ERL) scheme continues to be an effective communication and
reference tool for buyers. A review committee discovered that 97%
of Australian consumers recognise the ERL, 72% correctly interpret
an increase in the star rating as an increase in energy efficiency,
62% of consumers use the ERL to research an appliance’s energy
consumption and 80% compare ERL information between appliances
when making a purchasing decision.
Since April 2010, a Voluntary Energy Rating Labelling Program in
relation to swimming pool pump-units (pump-units) has been offered
under the Equipment Energy Efficiency Program (E3). According to the
Energy Rating website: “In the case of swimming pool pump-units,
participation in the Minimum Energy Performance Standards (MEPS)
and energy rating labelling program is currently only voluntary. This
means that Australian suppliers can choose to register their products
(and thereby attach an energy label) if they can supply test reports
along with their application that show that the pump-units meet
the required MEPS level. These test results must be in the format
specified by the Australian Standard AS5102-2009. It is between
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the manufacturers and the Australian suppliers to decide who will
carry out this testing. Ultimately, it will be the Australian suppliers’
responsibility to ensure that the label they are displaying on their
pump-unit is accurate.”
So, for now at least, it’s voluntary. The website also goes on
to say: “The Voluntary Energy Rating Labelling Program helps pool
owners make informed decisions when they need to purchase new
pump-units. It will also assist the swimming pool pump industry
to transition to any future efficiency standards such as mandatory
Minimum Energy Performance Standards (MEPS) and Energy Rating
Labelling. If mandatory MEPS and labelling are introduced for swimming
pool pump-units, the Voluntary Energy Rating Labelling Program will
cease to exist. As a supplier, if you have an existing Voluntary Energy
Rating Label on your pump-unit you may then need to update it.”
Those last two sentences seem to suggest that mandatory MEPS
and labelling are not beyond the realms of possibility.
Testing and certification is rarely as cut and dried as anticipated
and, according to our panel of experts, there has been significant
debate between manufacturers and the Energy Council about how
the rating is arrived at. The argument is that it is not a true applesfor-apples comparison and that is not confined only to pool pumps.
Peter Wallace of AstralPool used rating systems on a fridge as
an example: “It’s a bit like looking at a fridge and seeing a four-star
rating. But if you run it down at 1°C, it’s going to cost you more
than running it at 3.5°C, 4°C. Same with the pump: depending on
the hydraulic efficiency, you may have to change the speed, but it
still will be more efficient than another pump if it’s got more stars.
So as a baseline I think it’s fine.”
While the advent of mandatory participation in the ERL scheme
may be a way off, Mal Jensen of Continental Water suggests that
variable speed pumps will be a compulsory addition in future newbuilds: “You build a new house, you build a new pool, you will have
to have a variable speed pump on there. Simple as that. And that’s
the way we’ll go.”

WWW.POOLANDSPAREVIEW.COM.AU

SPASA AWARDS

SPASA
BEST OF THE BEST

S

PASA Australia is pleased to announce Victorian pool builder Out From The
Blue as winner of the prestigious Pool of the Year award at this year’s
National Awards of Excellence held in Sydney.
Sponsored by Protector Aluminium, the black tie gala dinner held at
the Sydney Showground attracted hundreds of industry leaders to celebrate
awards in the design, innovation, sustainability, professionalism and many more categories
across all sectors of the national pool and spa industry.
Gold medal winners included Neptune Pools, Victoria – Residential Enclosed/Indoor
Pool; Australian Outdoor Living, SA – Display Pools; Cascade Pools, Qld – Commercial
Pool over $250,000; Award Pools Group, NSW – Best Renovation up to $25,000; Barrier Reef Pools, WA – Residential Fibreglass Pool $40,000 to $60,000.
Pool Shop of the Year was awarded to Bayside Poolmart, Qld; Adam Camilleri from
Pristine Pool & Spa NSW won Service Technician of the Year; and Spa Retailer of the
Year was Endless Spas from Victoria.
Innovative product was awarded to Sunbather for its Information Kiosk and the Sustainable product award went to Supreme Heating for its Heatseeker Nova Inverter Heat Pump.
The prestigious Supplier of the Year was awarded to Astral Pool Australia.
For a complete listing of award winners, go to the SPASA Australia website (www.
spasa.com.au).
Congratulations to all the winners.
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PRODUCT

POOL PH TESTING APP

PAVILION

Sensorex’s SAM-1 Smart Aqua Meter, available from Envirosensors,
is now compatible with Android devices. The SAM-1 measures and
records pH, ORP, conductivity and temperature values. With the release of the Android app, Android users can now use the portable
water quality meter for accurate pool monitoring. SAM-1 replaces
cumbersome test kits containing reagents, vials or strips that rely on
user interpretation and measurement. Instead, SAM-1 quickly delivers
accurate analytical measurements in residential pools, spas or commercial aquatic centres.
The SAM-1 Smart Aqua Meter transforms smartphones or tablets
into convenient and powerful pH, ORP or conductivity/TDS meters with
integral temperature measurement. It plugs into the headphone jack

ROBOTIC POOL
CLEANER

of virtually any smartphone or tablet and easily connects to Sensorex

Maytronics will release the Dolphin S Series of robotic cleaners to

the smart sensor and provides an easy-to-use interface for taking

the Australian market this year.

measurements and managing data. Readings can be tagged with

smart analytical sensors. The free SAM-1 App instantly recognises

The Dolphin S50 is the first tier model from the range and offers
a lightweight design and fast, debris-free water release feature.
The all-surface active S50 features a large leaf canister, powerstream drive system and active scrubbing brush. The cleaner scrubs,
vacuums and filters all pool surfaces with a cycle time of 1.5 h.

GPS location, and user comments and stored data can be securely
transmitted via email and opened in Excel for analysis and reporting,
eliminating data transcription errors.
The language-aware SAM-1 App operates in the set phone language.
Languages supported by the app include: English, French, German,

It is a plug-and-play device, requiring no pre-installation or con-

Japanese, Italian, Russian, Spanish and Simplified Chinese. The free

nection to the pool system and is self-programming for optimal

SAM-1 App can be downloaded from the Google Play app store for

pool scanning.

Android devices and the Apple Store for Apple devices.

Maytronics Australia

Envirosensors Pty Ltd

www.maytronics.com.au

www.envirosensors.com.au

YOUR DESTINATION FOR
SWIMMING POOL & SPA INDUSTRY
NEWS AND INFORMATION
Subscribe today to PoolandSpaReview.com.au and enjoy:
• Breaking news to your inbox every fortnight
• Choice of a bimonthly print or digital magazine
• In-depth analysis from industry experts
• Products, case studies, industry events

Visit PoolandSpaReview.com.au/subscribe
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PROJECT COMPLETE
A FOCUS ON WELLNESS

The basin landscape of the new health centre is illuminated by colour-changing light.
The newly refurbished SoleVital health centre in Bad Laer, Germany,
incorporates a new building housing a swimming pool area, an exercise
and treatment pool with a height-adjustable floor, an ‘experience’ room
with a steam bath, a wellness department complete with gymnastics
hall and rooms for physiotherapy and other treatments. Adjoining the
foyer, the building also features a restaurant and saltwater lounge.
After about 40 years of operation, the old spa resort required
complete refurbishment and modernisation, particularly in terms
of energy efficiency, fire protection and structural strength. It was
deemed a more effective solution to construct a new health centre next
to the existing building, averting temporary closure of the facilities.
Natural and artificial light are important design elements in the new
building. The pool and treatment rooms are atmospherically charged
with lighting changing colours, with coloured light being used to full
effect against the white background of the rooms. A high degree of
daylight illumination is achieved via the large floor-to-ceiling windows.
The health centre appeals equally to relaxation and rehabilitation
seekers, as well as sports practitioners of all age groups. In addition to
massage jets and neck showers, the experience room offers relaxation
in the saltwater bath, a tub with highly concentrated salt water, a salt
water shower fed from a spring and a hot stone surface on which
to sit and rest. All of the pools are filled with salt water, which is a
unique feature in Osnabrück’s rural district.
The spa offers a varied and attractive range of fitness, wellness
and rehabilitation courses in and out of the water and courses include
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aquarobics, aqua-pilates and back gymnastics. This diversified health
and exercise offering is accentuated visually and acoustically.
Underwater spotlights, light domes under the hall roof and
continuous strips of LEDs immerse the hall and the pools themselves
in light of changing colours. In addition, the pools are acoustically
enlivened by a liquid sound system with underwater loudspeakers
emitting music while the pool user relaxes in heated water.
The light and dark effects and attractions are controlled by a
bus system in the pool attendant’s room. The control enables the
operator to select individual elements separately and manually or
play programmed course scenarios. The pool water undergoes
ultrafiltration for treatment and inline chlorine electrolysis for
disinfection.
The pool’s functional areas have been organised for efficient
operations to suit the various activities and have been so flexibly
planned that they can be used for different treatments and courses.
In addition, accessibility for users with restricted mobility is achieved
with the neat, orientation-friendly arrangement of the functional
areas and the spaciousness of the changing cubicles and sanitary
and shower areas.
The design phase for the project commenced in September 2013,
with full construction complete in December 2014.
pbr Planungsbüro Rohling AG
www.pbr.de
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Coming
Events
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(Locked Bag 1289) Wahroonga NSW 2076 Australia
Ph: +61 2 9487 2700 Fax: +61 2 9489 1265
Editor: Dannielle Furness
dfurness@westwick-farrow.com.au
Chief Editor: Janette Woodhouse

October
What: 2015 World Aquatic Health
Conference
When: 7 to 9 October
Where: Scottsdale Plaza Resort,
Arizona
Website: www.thewahc.org
What: Piscina & Wellness Barcelona
2015
When: 13 to 16 October
Where: Fira Gran Via Exhibition
Centre, Spain
Website: www.salonpiscina.com
What: LIWA Aquatics South West
Seminar 2015
When: 21 October
Where: Albany Leisure Centre
Website: www.liwaaquatics.org.au/
events/conference/14-2015-regionalseminar-albany.html
What: aquanale 2015
When: 27 to 30 October
Where: Cologne, Germany
Website: www.aquanale.de
What: FSB
When: 27 to 30 October
Where: Cologne, Germany
Website: www.fsb-cologne.com
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What: LIWA Aquatics Wheatbelt
Seminar 2015
When: 28 October
Where: Kondinin Aquatic Centre
Website: www.liwaaquatics.org.au/
events/conference/15-2015-regionalseminar-kondinin.html

Associate Publisher: Glenn Silburn
gsilburn@westwick-farrow.com.au
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November

Ph: 0428 864 100

What: International Pool | Spa |
Patio Expo
When: 10 to 12 November
Where: Mandalay Bay Convention
Centre, Las Vegas
Website: www.poolspapatio.com

ASIA: Lachlan Rainey

icunningham@westwick-farrow.com.au
Ph: +61 (0) 402 157 167
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If you have any queries regarding our privacy policy
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January 2016
What: The Pool & Spa Show 2016
When: 26-28 January 2016
Where: Atlantic City Convention
Centre, US
Website: www.thepoolspashow.com
What: Spatex 2016
When: 31 January to 02 February
2016
Where: Jaguar Exhibition Hall,
Coventry, UK
Website: www.spatex.co.uk
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All material published in this magazine is published in good
faith and every care is taken to accurately relay information
provided to us. Readers are advised by the publishers to ensure
that all necessary safety devices and precautions are installed
and safe working procedures adopted before the use of any
equipment found or purchased through the information we
provide. Further, all performance criteria was provided by
the representative company concerned and any dispute should
be referred to them. Information indicating that products are
made in Australia or New Zealand is supplied by the source
company. Westwick-Farrow Pty Ltd does not quantify the
amount of local content or the accuracy of the statement
made by the source.
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