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Welcome to the Winter 2019 edition of 

Pool+Spa magazine. Many of our readers 

will be surprised to learn it is also the last 

issue we will publish in this format.

Far from being a time of sadness over untimely 

endings, the phrase “when one door closes, 

another opens” feels particularly apt at the 

moment. That’s because we can finally an-

nounce an exciting new undertaking from the 

SPASA Australia stable — a new consumer, 

after-market focused publication for the swim-

ming pool and spa industry.

Those of you familiar with the annual SPASA 

Australia Awards of Excellence companion 

magazine Choosing your pool & spa will 

recognise the value in a dedicated end-user 

focused title that delivers valuable technical 

advice for the savvy swimming pool and 

spa owner — seasonal tips on maintenance, 

water and energy saving, fencing regulation 

compliance, equipment guidance and more. 

Additionally, the SPASA Pool, Spa and Out-

door Living Expo events encourage new pool 

ownership and direct tens of thousands of 

consumers each year to consider investing in 

a pool or spa.

To complement these brands and to promote 

the pool and spa industry to a wider audience, 

we’ll be publishing four issues of Pool & Spa 

Enhancing Outdoor Living each year, aimed 

at arming pool and spa owners with the most 

up-to-date information and advice. Who better 

to promote the benefit of ownership than cur-

rent pool and spa owners. Available via both 

the current and an entirely new distribution 

method, you’ll see the first issue of Pool & 

Spa Enhancing Outdoor Living land this spring.

In the meantime, I’d like to thank our loyal 

readers for their continued interest in all things 

Pool+Spa. It’s been my absolute pleasure to 

edit the magazine and website over the years 

and I do hope you enjoy this, our final trade-

only issue. I look forward to bringing you a new 

and exciting Pool & Spa very soon.

All the best,

Dannielle Furness

EditorYour copy of Pool+Spa is now available as an online eMag.  

READ ONlINE!
www.poolandspareview.com.au/magazine
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A modernist 
mAsterpiece
E v e r y t h i n g  a b o u t  A n g u s 
Gemmell’s freshwater pool 
i s  ex t reme.  A  modern i s t 
masterpiece overlooking Jervis 
Bay on the NSW South Coast, the 
monumental structure is bigger, 
sharper, more ‘man-made’ 
than anything in its immediate 
surrounds. Yet the real hero of 
this oversized landmark is not 
the owner, builder or architect... 
it’s the landscape.
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T
he emotion in Angus Gemmell’s voice as he guides 
the first water truck along the steep drive tells 
us everything we need to know about the pas-
sion and drive that has underpinned the project.

“Six years of planning, eighteen months of 
construction. Seeing those water trucks coming up the hill 
was the end of a long journey,” Gemmell said, reflecting 
on the build in his video diary entry from that day.

“I wanted to create an experience that celebrated the 
beauty of the site with natural materials. Yes, it’s a pool, 
but it’s a lot more than that,” he said.

A celebration of nature
The pool’s location — high on a cliff with panoramic views 
over Shoalhaven River and Morton National Park — demanded 
special attention to all elements of construction and design.

Despite its epic size — the 42-metre wet edge extends 
beyond the footprint of the home — the pool hangs ef-
fortlessly off the hillside; while dramatic shifts in the light 
and weather provide a constantly changing view across the 
valley to Jervis Bay, mirrored in the surface of the water.

Project Designer Nik Scott said the decision to step the 
pool down the hill below the floor level of the house and 
adjoining deck was just one of the many design elements 
that add drama and connect with the landscape.

D E S I g N  +  C O N S T R u C T
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“We toyed with seating the whole thing into the hill, but it’s 
become so much more interesting in its addition as a sculptural 
piece portraying tension and majesty within the landscape. Angus 
has said that ‘it looks like it’s about to take off, like a brumby 
rearing up off the ground’. To get that effect took vision and com-
mitment,” Scott said.

The project scale was a major design and logistical challenge. 
The freestanding pool required double-sided formwork, which meant 
building the shape of the pool twice. Additionally, negotiating the 
step access road meant trucks carrying materials were often only 
half loaded.

The cantilevered structure is a long way from the kidney-shaped 
‘natural’ pools of the past, yet every feature has been carefully 
considered to work back with the natural elements.

Opting for large pieces of granite rhyolite rather than traditional 
ceramic tiles gives the water a natural, mottled effect, consistent 
with the environment.

Bringing the elements together
The magnificent escarpments of Kangaroo Valley are a long way 
from waterfront homes of Noosa, where Sunshine Coast pool builder 
Jack Boyd practises his trade. Drawn by the challenging scale of 
the project, Boyd was on board with Gemmell and Scott’s vision 
from the outset.

“I love building things that other people walk away from. It’s 
my job to ensure that my customer’s vision comes out of the 
ground,” Boyd said.

The same approach to environmentally conscious design led 
him to recommend the Enviroswim pool sanitation system over 
traditional chemicals to create a swimming experience that mirrored 
the natural elements.

“Angus knew he wanted swimming water that felt natural with 
no chemical residue, but he wasn’t sure what the alternatives to 
chlorine were. We’ve been working with the Enviroswim system for 
a couple of years and the feedback from clients is always posi-
tive,” Boyd said.

Enviroswim offers a cleaner, greener, safer alternative to using 
chemicals — no chlorine feeling, sore eyes or smell. The system 
water is so pure it can be used in the garden.

Keeping energy and maintenance costs down is also a major 
factor for most pool owners who, unlike Gemmell, don’t have 22 
kW of solar panels and three Tesla power walls to offset heating, 
in-floor cleaning and pumps.

“Enviroswim reduces pump run times by up to 50%, so the 
savings on electricity and pool chemicals quickly balance out the 
additional up-front installation cost,” Boyd said.

The finer details
Once complete the pool dwarfed the home, which prompted Gem-
mell to follow up with renovations that enhanced the connection 
between the two.

Expansive bi-fold doors now open to create an airy pavilion, 
linking the indoor living areas to the pool, garden and valley 
beyond. Hardwood timber decking anchors the pool’s charcoal 
slate surrounds while silver foliage contrasts against the burnished 
ochre of the steel garden beds.

This is not just a pool to look at and the design includes 
space to do laps, jump deep (up to 3 metres) or lie down and 
simply take in the view. There’s even a bushfire bunker built in 
underneath.

Fire, earth, air and water. High on the hill above Kangaroo 
Valley, all of nature’s finest elements are firmly at play.

Enviroswim 
www.enviroswim.com

•	420 sqm granite rhyolite
•	35-metre infinity edge
•	30 water trucks to fill 310,000 litres
•	3 Enviroswim units for chlorine-free swimming

D E S I g N  +  C O N S T R u C T

The sysTem WATer is so 
pure iT CAn Be used in 
The gArden.
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Since the last issue the pool and spa 
market seems to have exploded with 
new milestones; the New Zealand pool 
and spa industry banded together to 
create its first consumer-focused expo; 
women in business of all sizes and sec-
tors supported each other at leadership 
workshops around Australia; two separate 
and proactive groups of builders and 
retailers in the Northern Territory and 
Tasmania put aside local competitive 
views and actively sought to improve 
professionalism for their local regions, 
staff and businesses; and new brand-
ing options are being seen in traditional 
markets and consolidating competitors 
are forming new and powerful alliances.
I have been privileged to attend or be 
part of the above examples and several 
others in recent months. So, what has 
caused these various and seemingly 
unrelated changes? Action. The very 
act of moving towards a purpose is 
the consistent ideal. Matt Church, the 
opening keynote speaker at August 
2019 Leadership Convention uses the 
model that ‘action precedes clarity’ or 
‘to take on a ready-fire-aim mentality’. To have motivation 
and clarity of purpose requires strong action as the third 
component for desired results.
I see many practical people in business using the 80/20 
rule in measuring results but not using this same rule for 
actions. When the pareto of 80/20 is used for projects and 
decision-making, a ‘launch before its ready’ mentality can 
save time and capitalise on opportunities. In his book The 
Lean Start-up, Eric Ries explores the idea of a minimum 

viable product or launching before its 
ready. In short, it is about getting a 
product or service 100% out, as opposed 
to 100% right. It can be beneficial to 
learn fast from challenges and evolve 
onto the next iteration.
This magazine is about to do just that; 
evolve to the next level to fulfil its purpose 
or motivation. Pool+Spa has delivered 
decades of content and information into 
a proactive vibrant industry. The industry 
looks very different now and moves a lot 
faster than it did when this magazine was 
young. Continuous improvement delivers 
opportunity to retain positive values of 
the past and present them — along with 
new ideas — into an increasingly diverse 
market. I for one am excited about this 
change and what it can deliver.
Jamie Pride, the author of Unicorn Tears 
and a leader around business start-
ups and entrepreneurial spirit, explains 
that a business can be an ‘AND/ALSO’ 
operation, but not an ‘EITHER/OR’ one. 
The pool and spa industry reflects this 
philosophy with so many variations of 
business models operations, projects and 

divisions. I encourage a positive mindset for the dynamic 
change and suggest we can all consider being thoughtful 
risk takers, motivated by action towards a clear purpose.

Lindsay McGrath
CEO
SPASA Australia

purpose



It’s the chlorinator
that knows best

eXO®
INTRODUCING
     THE

NEXT GENERATION CHLORINATOR

WIFI
CONFIGURED

FULL 
CONTROL 
from your 
SMART 
PHONE

SMART TECHNOLOGY,
BEAUTIFULLY DESIGNED 

Zodiac’s next generation eXO® chlorinator 
system  is an all in one chlorinator / controller / 
and water chemistry monitor. 

Its purpose? To make life for a pool owner 
easier and more cost effective.

Speak to your Zodiac Fluidra 
account manager or call

1300 763 021
www.zodiac.com.au 

Loaded with smart-tech 
features the Zodiac eXO® 
puts full control right at 
their finger tips, saving 
them time and money. 

Optional Add-ons include:
– Water Chemistry Detection  
 and Control (pH and ORP)
– Multi Colour Light Control

Increases lifestyle 
benefits

Cost effective for  
day-to-day operation 

Easy management
for any size pool

ULTRA LONG 
LIFE RP CELL

iAQUALINK 
BUILT IN 

VARIABLE SPEED 
PUMP CONTROL

SMART TEMPERATURE 
SENSOR

http://www.zodiac.com.au
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I
t’s no secret that warmer pools get more use, extending the 
swimming season and contributing to better health and an en-
hanced lifestyle. Owners of heated pools are also more likely to 
recommend a new pool to their family, friends and neighbours, 
which in turn helps keep our industry growing.

Create a backyard retreat
A heated pool instantly transforms a backyard into a private oasis, 
where family and friends can gather for fun and exercise. No matter 
what stage of life our customers are in, a heated pool can become 
the centrepiece of their lifestyle. Early morning exercise, kids learning 
to swim, personal quiet time and even late-night swims are all part 
of an enhanced lifestyle with a heated pool.

heating options
A range of heating options are available, offering various benefits 
depending on the application and the desires of the pool owner.

Solar heating
Solar pool heating systems are extremely popular in Australia be-
cause they supply warmer water for an extended season with very 
low running costs. Solar-heated pools can double a swim season 
in most climates, stretching swimming days into the spring and 
autumn. In warmer regions, swimmers may even enjoy their pool 
year-round with solar.

A solar pool heating system is protected from increases in energy 
costs, providing pool owners with years of warm, comfortable swim-
ming at no additional expense.

Solar heating systems are sized according to the pool area, with 
the solar absorber usually being between 80 and 100% of the 
surface area. Pool water is circulated through the absorber, where 
it gains free heat from the sun and is then 
returned to the pool.

A second pump to circulate the water is 
usually installed alongside the filtration pump. 
With an automatic controller installed as a 
part of the package, the solar system is fully 
automatic, turning on and off according to 
pool water temperature, weather conditions 
and the pool owner’s individual desired setting.

If a pool owner is simply looking for a longer swim season with 
low running costs, solar heating is a great option.

Heat pumps
Heat pumps function like a reversed air conditioner. They draw in 
large quantities of air from the atmosphere, extract the heat con-
tained in the air and transfer it to the water from the pool or spa 
passing through the unit.

Heat pumps can provide energy to the pool that is many times 
the amount of energy they take to run. This factor is called the heat 
pump’s coefficient of performance or COP.

Combined with their high energy efficiency, heat pumps can be 
connected to off-peak or time-of-use electricity pricing.

Heat pumps are ideal for those pool owners who want to swim 
year-round and at a pre-determined set temperature.

Gas heaters
Gas heaters provide flexibility to the pool owner, because of their 
rapid heating ability.

Gas heaters can easily maintain any desired water temperature, 
as typical sizing is usually based on providing heating capacity of a 
12–14°C rise in water temperature over 24 hours. This allows a cold 
pool to be heated to between 28 and 30°C in around one day, even 
in winter. This heating strength makes gas heaters perfectly suited 
for pools that are left unheated for most of the time and used oc-
casionally for entertaining or when the grandkids visit.

Pool covers
Pool covers/blankets do several things. They can help increase the 
pool temperature by allowing heat in, they insulate the water to 
prevent direct heat loss, and they help prevent heat loss through 
evaporation. Pool covers usually require a roller so they can be 
removed easily for swimming.

So, what’s the best option? It really 
depends on what your client is trying to 
achieve. Over the phone assessments and 
quotes will usually lead to an unsatisfactory 
installation and result, so a site visit by a 
trained pool heating expert is always recom-
mended and will deliver the best outcome.

Heliocol 
www.heliocol.com.au

A swimming pool is an 
important investment, 
adding value to your 
client’s home. Installing 
a heating system and 
extending the swimming 
season helps make the 
most of that investment.
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G
reat skills are no longer enough; contemporary leaders 
must have the capability to create ideas, eliminate 
redundant practices and roll out new initiatives.

The distinction between leaders who create great 
businesses and those who are mediocre is usually how 

they think! The ability to think more creatively has become the key 
to business success.

The SPASA Leadership Convention is a one-day program designed 
for leaders looking to grow their business and to make leadership 
their vocation. Be inspired, motivated and walk away with life-changing 
tips from world-renowned leadership authors and some of the best 
in our industry.

The Leadership Convention will be held in conjuction with the 
2019 SPASA Australia Awards of Excellence. Join us for an evening 
of celebration that recognises achievements in design, construction, 
innovation, service and professionalism across the pool and spa industry.

2019 Leadership Convention — The speakers
Matt Church

Matt Church is the founder and chairman of Thought 
Leaders, an organisation focused on helping in-
vididuals and organisations gain a competitive ad-
vantage by capturing, packaging and delivering ideas 
for greater commmercial success.

Church is consistently voted one of Australia’s top 
conference speakers, recognised as the 2014/15 

Australian Speaker of the Year and recently included in the world’s 
top 10 motivational speakers as judged by professional speaker 
association eSpeakers.

A prolific author, Church’s publishing history is a demonstration 
of his polymathic nature. His ability to draw from this incredibly di-
verse sphere of knowledge means he can often shed new light on 
a topic which an industry has “done to death”. From this space, he 
inspires people to think, expertly delivering key messages and weav-
ing them together with narratives from a diverse range of sources. 
Many say his presentations are watershed moments in industry and 
business culture.

Presentation — Amplifiers: The power of motivational 
leadership to inspire and influence
As the founder of Thought Leaders Global and the author of Ampli-
fiers, Church has long been driven to understand the most important 

elements of influential leadership. He believes that leadership is in 
essence about bringing out greatness in others and this principle is 
at the centre of his keynote on amplifiers.

Organisations that succeed have leaders and teams that are 
inspired by what they do and what their work stands for. Church 
unpacks the process by which transformational leaders can amplify 
their impact — amplify their productivity, amplify their creativity and 
amplify their results.

Having committed decades to research and development in this 
field, Church has the skills and strategies to unlock and amplify 
transformational leadership in your organisation.

Your amplified leaders will become masters of maximising hu-
man potential and developing other great leaders among their 
colleagues.

In this high-impact presentation Matt will show you how to:
•	Master the essential communication tools for making an impact
•	Bring out the best in people and maximise their impact
•	Employ positive tactics that inspire others to achieve the 

unimaginable
•	Create work worth doing and cultures worth belonging to
•	Become leaders worth following

Matina Jewell
An Australian to be proud of, Jewell’s unique 
story is one of inspiration, of authentic leadership 
and resilience in the face of crippling adversity and 
of thriving through change across a trailblazing 
military career.

Her keynote presentations and workshops have 
transformed some of the countries biggest companies, empowering 
leaders from all walks of life. The bestselling author of Caught in 
the Crossfire, Jewell has also been the subject of ABC’s Australian 
Story and has served on the ANZAC Centenary Commission and 
the Prime Minister’s Advisory Council where she has given a voice 
to the rights of Veterans throughout the country. Jewell’s vast 

Head to Adelaide this August for the SPASA Australia 
2019 Leadership Convention, featuing internationally 
acclaimed speakers set to inspire and motivate.
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experience with the military both during and after her years of 
service, coupled with her powerful storytelling, has resulted in 
countless standing ovations from Australia’s biggest corporations.

Audiences sit spellbound as they hear how Jewell tracked down 
war lords, fast roped onto ships and took command, leading 
teams under extreme conditions under fire during the Lebanon 
War. With ‘on-the-ground’ footage from life-threatening missions 
bringing audiences into the moment, Jewell shares an incredible 
journey; drawing out the lessons from her varied experience that 
affect long-lasting change in leaders, teams and organisations, 
for years to come.

Presentation — Caught in the Crossfire: Leadership 
lessons from the front lines of change
We all walk a tightrope every day, whether it’s juggling the con-
flicting demands of work and home, our team and our leaders, or 
the needs of our customers and our staff — it’s how we handle 
these times that will define and ultimately determine our success.

Jewell’s unique story is one of authentic leadership, of resil-
ience in the face of crippling adversity and of thriving through 
change across a trailblazing military career. This thought-provoking 
and moving presentation forces audiences to question everything 
they think they know, inspiring long-lasting change through self-
reflection.

Key takeaways include:
•	Demonstrating leadership; even when it’s not in your job 

description
•	Finding a way forward in high-pressure situations: decision-

making strategies, thinking outside the box and adapting to 
succeed

•	Overcoming fear to lead through adversity: seeing challenge 
and change as opportunity

•	Being the catalyst for teamwork, empowerment and coopera-
tion: taking responsibility to motivate teams and inspire others

•	Building resilience in teams
•	The keys to creating effective communication

David Staughton B.Sc (Hons) CCEO Member PSA
David Staughton is an award-winning international 
speaker, author and expert on selling and cus-
tomer service for small to medium sized enter-
prises (SMEs).

Staughton graduated as a scientist and worked 
for some of Australia’s largest companies before 

starting his own business; a wedding reception venue. He grew 
the business into an award-winning hospitality empire, hosting 
more than 2000 weddings over 15 years.

He has over 25 years of hands-on sales experience across a 
broad range of industries including hospitality, tourism, health and 
business consulting. Staughton is passionate about small business, 
loving your customers and making more sales.

He has helped many SMEs grow, coached business leaders 
and their teams, and has assisted many small business associa-
tions and groups. He has been responsible for multimillion-dollar 
sales turnarounds and helped several companies grow and list 
on the ASX.

 As a best-selling author, Staughton has contributed to books 
on sales, small business and most recently on The VIP Principle 
— the long-term business benefits of improving your customer 
experience.

A highly entertaining speaker, Staughton has been performing 
in front of audiences globally for over 20 years. Some of his 
clients include Hard Rock Café, Tyrepower, QBE, Inenco (BSC/
CBC) and Goldwell.

In 2017 he was awarded the Nevin Award by Professional Speak-
ers Australia for outstanding service to the speaking profession.

Presentation — Sales Leadership: Building and 
leading your team to sell more
Salespeople can be the best investment you ever make or your 
biggest nightmare. You need to build a high-performance sales 
team to help your business outperform and grow in a turbulent 
and disrupting market.

This highly practical presentation is based on real sales expe-
rience. You’ll find out what other successful sales organisations 
are doing to build a more effective and sustainable sales team. 
Discover great tools, technologies and techniques that you can 
use for best-practice sales leadership.

The interactive and fun session will cover:
•	Three essential strategies of successful sales leaders
•	The significant impact and value that a high-performing sales-

person can add
•	The keys to attracting, selecting, inducting and retaining bet-

ter salespeople
•	How to inspire, motivate and reward your salespeople
•	The biggest mistakes that sales leaders make in building a 

great sales team
•	The secrets of a more systematic approach to sales — devel-

oping your sales playbook
•	The rise of ‘SMarketing’ — combining sales with automated 

marketing tools

SPASA Australia 
www.spasa.com.au 

l I F E- C H A N g I N g  l E A R N I N g
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• Auto-clean function with overload protection
• Easily to read LED lights for setting output
• Adjustable chlorine control – zero to maximum
• Quality Grasslin 24hr timer with battery backup
• Resetable circuit breaker
• Australian Standard Approved
• Approval no NSW26379

CELL
• Designed for maximum chlorine output
• Highest quality electrodes ensure extended cell life
• Clear ultra-violet stabilised casing
• 40/50mm inlet-outlet ports
• IP 66 rated Chogori plug system

MODELS
G15L  suitable for pools up to 45,000 litres
G25L  suitable for pools up to 90,000 litres
G40L  suitable for pools up to 150,000 litres

JOY POOL SYSTEMS
Unit 21/2 Richard Close, North Rocks, NSW  |  02 9630 5011

sales@aquajoy.com.au  |  www.aquajoy.com.au

pRODuCT
pAvIlION

pooL fenCing
Sentrel Australia offers a functional and high-quality 

range of fencing options that fit seamlessly into most 

poolside spaces. Made of thin, vertically oriented 

cables tensioned between hardwood timber or 

extruded aluminium, the fences give a sleek finish 

to pool areas and natural environments. The vertical 

orientation removes the safety concerns associated 

with horizontal balustrade systems, whereby children 

could enter the pool area.

Unlike glass fencing, Sentrel’s barrier system 

and subtle cables do not require cleaning or pro-

hibit airflow. The system can also be enhanced by 

under-rail lighting.

Easy to install and requiring little maintenance, 

the product utilises NSW State Forestry certified 

Australian hardwood and other sustainably sourced 

timbers. Sentrel fencing is manufactured in panel 

form and shipped Australia-wide for on-site instal-

lation by a carpenter or competent handyman.

Sentrel Pool Fencing

sentrel.com.au

http://www.aquajoy.com.au
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pRODuCT
pAvIlION

premium grouT
S P E C T R A LO C K  P R O 

Premium Grout  f rom 

LATICRETE is a high-

performance epoxy grout 

which offers vibrant colour 

consistency, durability and 

ease of installation. De-

signed for use on ceramic 

tile, glass tile and stone, it 

is suitable for interior and 

exterior use on floors and 

walls and is especially suited to swimming pools, fountains and other 

wet-area applications.

Antimicrobial product protection inhibits the growth of stain-causing 

mould and mildew in grout joints, while the uniform colour means no 

blotchiness or shading.

Easy to maintain and highly stain resistant, the product features a 

non-sag formula for walls and floors and meets performance require-

ments under AS ISO 13007-3.

It is suitable for use with SPECTRALOCK DAZZLE, a component 

with metallic and glow-in-the-dark enhancements for tiled areas that 

require extra visibility during low- or no-light periods.

LATICRETE Pty Ltd

www.laticrete.com.au

heAT pump
The Z400 heat pump is Zodiac’s lat-

est mid-sized residential pool heater. 

Using reverse-cycle heating technol-

ogy, the product is able to provide 

temperature control that is suitable for 

use in all seasons. It can also be used 

for intensive defrosting or cooling the 

pool if required.

The product features a vertical air 

outlet which differs from the traditional 

horizontal air-discharge heat pumps, allowing it to fit within confined 

spaces around all types of pools. The heat pump is quiet, with its 

SILENCE mode halving noise output, making it suitable for installa-

tion in small spaces.

Designed with elegance in mind, the unit’s sleek, modern look 

helps it to blend effortlessly into the pool’s surroundings. Suitable for 

harsh Aussie conditions using a patented titanium heat exchanger, 

it is built to last.

The product features iAquaLink connectivity. Once enabled it can 

be connected to a Wi-Fi network and controlled via smartphone using 

the iAquaLink app, allowing users to select operating modes, adjust 

temperature, activate SILENCE mode and more.

Zodiac Group Pty Ltd

www.zodiac.com.au

http://waterlillyaustralia.com
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I
t’s important to recognise that the performance requirements 
and classifications in AS/ISO13007 describe a select range 
of physical characteristics of an adhesive that can’t be 
solely relied on when it comes to the selection and use of 
tile adhesives for the wide variety of projects we encounter.

For the most part, they should be seen as a starting point. 
There are other characteristics you should consider; compressive 
strength, shear capacity and immersed installation abilities are 
just a few that should be factored in when assessing options and 
making an appropriate selection. 

I have noticed a growing trend over the years where tile adhe-
sive selections are being determined solely by their classification 
and designation as outlined in AS/ISO13007.1.

The implication here is that classification and designation alone 
are sufficient to make an appropriate choice for a given project 
and that this is sufficient information from which to determine 
what product should be used for a project, without any investi-
gation of the manufacturer’s information regarding the products 
features and limitations.

For instance, a specifier may simply ask for a C2TES1 adhesive 
for a driveway installation. Assuming tile and substrate compat-
ibility, many C2TES1 adhesives may be suitable for this type of 
installation but some will not. Therefore, risk exists — especially if 
the chosen adhesive does not have (say) the compressive strength 
for the service conditions this application demands.

C O N S T R u C T I O N

Standards are useful starting points for determining the suitability of a tile adhesive, but there are 
more factors to consider.

The specification and selection of tile adhesives can be very 
complex and requires more than a reliance on their AS/ISO13007 
classification and general industry guides to gauge suitability for 
a given project.

Evaluating the installation environment, service requirements 
of the installation, tiles to be installed and the effects from the 
tiling background is an important part of the process in estab-
lishing the right adhesive properties for a project.

It is important that selections are made together with the 
adhesive manufacturer’s recommendations and documentation 
to ensure the best possible outcome is achieved. After all, we 
make the adhesives and have far more knowledge about the 
true capabilities of our products, especially given we tested 
our products above and beyond the requirements of the AS/
ISO13007 standard.

Working with the manufacturer means accessing a greater 
understanding of what works because of history, depth of experi-
ence and a unique knowledge of our own product, which simply 
can’t be translated in a series of numbers on a bag. Involving 
the manufacturer in the specification process ensures that the 
selection is truly fit for purpose, so request a written specifica-
tion for your next project.

LATICRETE Pty Ltd 
www.laticrete.com.au

choosing the right 
tile Adhesive
Fred Gray, Technical Services Manager
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Best April pools day response to date
Australia is set to be a safer place to live, with close to 4000 people taking up the quest to 
learn how to save a life as part of poolwerx’s annual April pools day cpr education initiative.

research reveals that only 38% of Australians believe they possess the skills to save a life, 
so the need to educate people is vital and one of the key motivators behind the idea to provide 
free cpr training.

John o’Brien, ceo and founder of poolwerx, said this year had the greatest response in the 
campaign’s history.

“our research shows 93% of people believe cpr qualifications should be compulsory, 
especially for parents and pool owners, and the fact there was an increase of over 400% in the 
number of Australians taking advantage of the free training shows the extent of the community 
support,” he said.

“the reality is legislating cpr training will take a long time, if ever. so, April pools day is our 
way of educating people about the importance of cpr and helping put live-saving skills into the 
hands of as many Australians as possible. to us, each person who learns cpr is a potential life 
saved, because the earlier someone receives cpr, the more likely they are to survive.”

supported by Australian red cross and Kids Alive, April pools day launched on 1 April, with 
the community able to access free Australian red cross online cpr courses.

Australian red cross First Aid trainer Janie mccullagh said greater awareness of cpr is 
vital, especially with research showing 36% of Australians had or knew someone who had a 
near-drowning experience.

“the longer you delay cardiopulmonary resuscitation, the less chance of survival and most 
people panic when they don’t know what to do,” mccullagh said.

“the best way to prevent this is to undertake training regularly, which is why Australian red 
cross has team up with poolwerx to provide free online cpr training for April pools day. it is 
aimed at giving people the knowledge and confidence to step in and take action in the case of a 
life-threatening drowning emergency.”

laurie lawrence, founder of Kids Alive and long-time ambassador of April pools day, said 
unfortunately people did not prioritise cpr training.

“only 6.9% of poolwerx survey respondents 
learnt cpr to help protect their children; the 
majority gained the skill because of work, so that 
leaves a lot of people just not bothering to learn 
how to save a life,” he said.

“to see 4000 people sign up this year is amazing 
and will create a safer environment, especially in 
our backyards.

“Knowing how to save someone’s life is an 
incredible gift you can give to yourself and it is 
reassuring to know that until the day cpr training 
becomes legislated in this country there are 
companies, like poolwerx, doing what they can to 
make it as accessible as possible for everyone.”

MAKINg wAvES
F l u i d r a  b u i l d s  o n 
competition pool success
Fluidra is adding to its stable of competition 
facility builds, with a contract to supply three 
pools for the Aquatic Arena in sentani, located 
in the indonesian province of papua. the venue 
will host aquatic events during national sports 
Week in 2020, a national multi-discipline 
tournament held every four years. the project 
includes design and installation of an olympic 
swimming pool, water polo pool fitted with an 
automatic bulkhead unit and an olympic diving 
pool, all featuring skypool panels.

skypool  is  Astra lpool ’s  range of 
prefabricated panels that can be adapted to fit 
existing and new infrastructures. galvanized 
in zinc, the panels are are protected against 
rusting, safe and long-lasting.

All pools are to be constructed in line with 
stringent FinA (Fédération internationale de 
natation) requirements, including the warm-
up pool and spa. the pools will utilise praga 
filters and Kivu pumps and will incorporate 
uv disinfection technology.

this is the latest high-profile commercial 
pool project to be awarded to Fluidra in 
indonesia. skypool panels were also used for 
the construction of four pools used in the 2018 
Asian games held in Jakarta and an olympic 
swimming pool at the Aceh Aquatic centre 
located in Jantho, Aceh.
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pROjECT COMplETE
WAding in The shALLoWs

located a 90-minute drive north-
west of melbourne, the city of 
Ballarat operates a number of 
aquatic facilities that service 
its growing population. safety 
is obviously paramount,  so 
when pool management noticed 
an increase in worn tiles at 
a popular pool, it was time to 
investigate options.

Finding the balance between 
compliance and comfort can be 
a challenge for aquatic facility 
managers and operators. most 
conforming non-slip surfaces 
are rock hard, meaning they’re 
bone-jarring, they’re abrasive 
and they really don’t allow kids 
to play like kids.

Ballarat’s eureka Aquatic 
centre is a large outdoor facility 
incorporating a 50 m competition 
pool, a 25 m learn-to-swim pool and a dedicated kids wading area. 
it was the wading pool — and specifically the sloping entry — where 
ageing ceramic tiles were becoming worn, potentially creating a 
slippery surface.

From the sloped entry, the remaining pool area levels out to a 
depth of 250 mm. the surface is painted concrete and, whilst not 
particularly slippery, the floor was both hard and abrasive. 

the city of Ballarat wanted to address any potential slipping 
problem before it became an issue, so decided to use life Floor soft, 
antislip, non-abrasive tiles for the entire wading pool area. the tiles 
are designed especially for aquatic recreational applications where 
people are barefoot, as the foam rubber construction means the tiles 
are soft underfoot, as well as being non-abrasive. manufactured in 
the united states from an evA closed-cell polymer, the life Floor 

system has antimicrobial 
qualities and is impervious 
to just about anything.

Whilst the installation 
can easily accommodate 
incorporation of existing 
ceramic tiles, in this instance 
the city of Ballarat elected to 
have them removed and to 
affix life Floor tiles directly 
to the concrete floor.

local Ballarat contractor 
evole Floors removed the 

existing ceramic tiles, then used a floor grinder to remove all traces 
of the cement mortar and paint. the result was a smooth and clean 
base on which to apply the new foam rubber system.

the life Floor design studio created a four-colour customised 
design for the city of Ballarat that included attractive sea creature 
inlays. evolve Floors worked with accredited life Floor installer 
maurer Wall and Floor tiles to carry out installation over three days. 
tiles are affixed using a proprietary waterproof contact adhesive, 
with no requirement for grout. 

the new life Floor system has quickly transformed the look of 
the facility and is sure to keep patrons safe and comfortable for 
years to come.

Sport + Venues (Australia)
www.sportandvenues.com.au

The attractive four-colour design incorporates  
sea creature inlays.

The City of Ballarat 
elected to resurface 
the entire pool area.
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When Clean Enough is simply 
Not Good Enough 

CHOOSE THE 
POWER AND 

PERFORMANCE 
of the 

iCleaner 
range.

www.roboticpoolcleaning.com.au
03 9357 5662  |  +61 3 9357 5662
Sales@roboticpoolcleaning.com.au

ICH Roboter Australia,  
A division of ICH International 

pooL Cover
Pool owners have traditionally had two functional 

options for pool covers based on construc-

tion material: a transparent solar choice that 

increases water temperature or an opaque 

material option that reduces filtration and 

chemical costs. The EnergyGuard cover from 

Aussie Pool Covers and Rollers delivers the 

benefits of both through use of its Selective 

Transmission and GeoBubble technologies.

Designed to inhibit light entry into the pool, 

the cover construction material makes it difficult 

for algae to survive and reduces the amount of 

filtration required. It reduces power consumption 

by up to 50% and offers the same benefits as a 

solar pool blanket by heating the water naturally.

EnergyGuard delivers a more sustainable pool through a reduction in energy required for filtration and heating, as well 

as water-saving properties. It is 100% recyclable, made from Grade 4 LDPE.

The pool blanket is available from July 2019. Supplied in a durable 600 micron material and improved UV package de-

signed for the harsh Australian climate, it comes backed with an extended factory warranty and payback period of one year.

Aussie Pool Covers

www.aussiepoolcovers.net.au

pRODuCT
pAvIlION

http://www.roboticpoolcleaning.com.au
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reTrACTABLe shAde Cover
The Greensafe electrically retractable shade canopy system 

can be built to any length and width, making it suitable for 

outdoor pool applications.

Manufactured from heavy-duty commercial-grade mono-

filament, the shade cloth features no flat tape and is able 

to withstand high winds and cyclonic conditions while still 

letting in light. The cloth is sewn with UV-resistant 100% 

expanded polytetrafluorethylene (PTFE) thread, with a 14-

year warranty against UV degradation.

The system comprises square hollow structural (SHS) 

hot-dipped galvanised steel posts engineered specifically 

for project requirements. The main supporting cables are 

20 mm high tensile, galvanised, waxed and polypropylene sheathed to between eight and 10 tonnes. The cloth is attached 

to side cables via an injection-moulded connector and carried on top of intermediate cables, giving a smooth even height 

that will not pull or sag.

The shade cloth is extended and retracted by stainless steel wires drawn by a three-phase powered 1.5 HP industrial 

electric motor. The system features a ten-year structural warranty including cloth and stitching, in addition to the 14-year UV 

degradation warranty on thread.

Greensafe

www.greensafe.com.au

pRODuCT
pAvIlION

http://ecosolarpoolheating.com.au
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T
he Swimming Pool & Spa Association of Victoria's (SPASA 
Victoria) 'Water Neutral Pool program' is a benchmark in 
energy efficiency and water sustainability. Supported by 
the greater metropolitan water retailers, a Water Neutral 
Pool is one that creates a new standard for swimming 

pools utilising both water-saving and water-harvesting devices 
to ensure that it is 'water-wise' by minimising mains water use.

A Water Neutral Pool delivers a range of benefits including:
•	Reduced water use — delivering water savings, energy savings 

and cost savings while reducing the impost on mains water.
•	Reduced chemical use — cuts pool maintenance costs.
•	Water collection at site — another way of saving water and 

money by storing water and diverting it for use in laundries 
and toilets, and on gardens.

•	Enhanced property value.
•	Demonstration of the pool owner's responsible attitude to 

water conservation. 
The Water Neutral Pool program has been designed using Bureau 

of Meteorology rainfall figures and evaporation rates to assess the 
effectiveness of a range of water-saving devices and techniques.

A Water Neutral Pool must, at a minimum, have the follow-
ing features:

•	Water tank, to collect rainfall to top up the pool as needed.
•	Pool cover, to conserve 90% of water lost through evaporation.
•	Backwash minimisation system, to prevent excessive backwash-

ing (eg, cartridge filter, oversized sand filter, centrifugal/pre-filter 
device, backwash recycle system etc).

•	Energy-efficient equipment. 
There are a range of other positive options that pool owners 

can take to maintain a water-wise pool, including:
•	Installing shade sails and wind covers to help prevent evaporation.
•	Ensure the pool has suitable overhanging pavers or decking 

to keep splash-out to a minimum.
•	Never over-fill a pool.
•	Keeping your pool's water in the correct condition or 'balanced' 

to avoid emptying polluted water.
•	Check pipes and drains each year to ensure there are no leaks.
•	Keeping pets out of the pool.
•	Discouraging rough play and unnecessary splashing by pool users. 

Analysis shows a Water Neutral Pool can save thousands of 

S u S TA I N A b I l I T y

the WAter neutrAl 
pool progrAm
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www.localpoolheating.com.au  |  1300 724 132  |  sales@localpoolheating.com.au

SOLAR   |   GAS   |   HEAT PUMP

Pool heating specialists
We can help you with your heating requirements

 18 years of service in the Pool industry

litres of water every year. Over a 12-month period, pool owners 
with an adequate-sized rain tank, who conscientiously use a 
pool blanket (physical or chemical) and a backwash minimisation 
system, will not need to use mains water to top up their pool.

This has been tested using two scenarios — average rainfall 
in Melbourne over a 30-year period (1971–2000) and average 
rainfall in the past 10 years (1997–2007) — that have been 
affected by climate change and drought.

The results show for both examples there is excess water in 
the rainwater tank that can be used for other purposes around 
the home over the 12-month period.

The table below shows how much water can be saved annually 
by implementing a Water Neutral Pool. The data is based on an 
8 x 3.5 metre, 40,000-litre capacity pool (calculations are based 
on use of pool cover 50% of the time) and compares:

A. A non-Water Neutral Pool.
B. A Water Neutral Pool over a 30-year period (1971–2000) 

based on average rainfall and evaporation rates.
C. A Water Neutral Pool over a 10-year period (1997–2007) 

based on average rainfall and evaporation rates during this time 
of drought and climate change.
The data shows:

•	Even during a time of drought, a Water Neutral Pool provides 
6351 surplus litres of water that can be used by the pool 
owner in their garden, laundry or toilet.

•	The importance simple devices such as water tanks and pool 
covers can play.

•	A mix of devices produces the best water conservation 
outcomes.

•	Having a Water Neutral Pool is easy and achievable and 
delivers real water savings benefiting the whole community.
To calculate water collection capacity, Bureau of Meteorol-

ogy average rainfall data was used to determine the amount 
of water a pool could capture as well as how much run-off a 
50 m2 roof would send to a water tank.

To calculate water loss, Bureau of Meteorology evaporation 
rates based on a pool’s surface area, backwash loss from the 
filter and the diverter were used. The diverter is connected to 
the water tank and stops pollutants from the catchment area 
entering the tank, losing some water in the process.

The experience of SPASA Victoria members was used to 
determine the amount of water used in an average swim-
ming pool.

SPASA Victoria is keen to be a leader and promote good 
water management practices as well as to educate consumers 
on how they can own a pool as well as make real, positive 
contributions towards water efficiency.

SPASA Victoria is proud of its Water Neutral Pool program 
and is pleased to work with industry and consumers who are 
keen to play their part and promote sensible water use and 
water-wise behaviours.

SPASA Victoria 
www.spasavic.com.au

 

 Rainfall  
into pool

Rainfall into  
water tank

Loss to water  
tank diverter

Water  
gained

Loss through 
evaporation

Backwash  
loss

Total  
water loss

Surplus  
water

A 18,329 N/A N/A N/A 34,124 5724 39,848 -21,519

B 18,329 32,730 8700 42,359 17,062 2862 19,924 22,435

C 12,555 22,420 8700 26,275 17,062 2862 19,924 6351

S u S TA I N A b I l I T y

http://www.localpoolheating.com.au
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Consumer ConsTruCTion Advisory
Builder Background Checks (BBC) is a Victoria-based service 

offering independent advice and investigative reports on 

prospective builders, allowing consumers to select the right 

builder for their construction project.

The company aims to negate issues that can arise 

from choosing the ‘wrong’ builder when consumers 

are faced by an overwhelming number of issues 

including industry jargon, regulations, registration, 

permits and insurance laws. While many builders 

are truly professional and an expert in their trade, 

the service has been developed to help avoid less 

reputable operators before problems arise.

BBC offers a means for consumers who want to 

drill down deeply into the commercial background 

of a builder before signing a contract. Each report 

provides data from over 20 government agencies, 

regulatory and digital media sources. The results 

are then rated and each builder is given a score 

out of 100, providing a simple means for shortlist 

comparisons relative to industry.

Builder Background Checks

www.builderchecks.com.au

pooL And spA frAnChise
Clark Rubber is adding pool and spa shops and service vans to its 

franchising model, building on its network of 60 stores and 70-year 

retailing history.

In addition to its large-format retail stores, Clark Rubber now offers 

smaller-format Clark Pool & Spa stores and a standalone van-based 

pool care service model, specialising in on-site pool care and ser-

vicing. The recent additions create a range of business options at 

different investment levels.

All three franchise models will enjoy the group buying power that 

comes only from being a part of a large national network, will benefit 

from the strength of the Clark Rubber brand and reputation, and will 

be supported by solid marketing initiatives and ongoing operational 

assistance.

Clark Rubber

www.clarkrubber.com.au
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http://www.waterco.com
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pROjECT COMplETE
exTending fiLTer mediA Life

new Zealand’s leading swim school, hilton Brown swimming, was 
founded in 1973 by 1966 British empire and commonwealth games 
medallist hilton Brown. Brown won bronze in the 440 yard (400 m) 
men’s medley relay and placed fifth in the 220 yard (200 m) men’s 
backstroke final at the Jamaica games.

starting with a single learn-to-swim program in Auckland, hilton 
Brown swimming grew to incorporate seven swim schools throughout 
new Zealand’s upper north island. the latest is hilton Brown 
hobsonville, a state-of-the-art facility that includes a fully heated, 20 
m purpose-built pool.

the reputation of any swimming facility is only as good as its water 
hygiene and sanitation. poorly filtered and sanitised pool water can 
have negative physical health implications including skin infections, 

eye irritations and respiratory difficulties. According to matt pickford 
from h2o engineering, unhygienic pool water can also easily undermine 
decades of good will and hard work.

“While this new facility doesn’t have massive bather loads — though 
it is growing — the school’s goal is to provide high-quality water for 
their swim staff and students,” pickford said.

“hilton Brown swimming is committed to not only providing quality 
learn-to-swim programs, but also creating a health environment for 
everyone.”

the project called for a water filtration solution that not only delivered 
on that goal, but also effectively managed ongoing power, water and 
chemical costs.

pickford said using Waterco’s commercial fibreglass nozzle plate 
Filters helped the Wapotec pool water treatment system remove 
contamination and get the most from the filtration plant. the filters 
ensure uniform flow for both filtering and backwashing, guaranteeing 
maximum performance through the media bed.

the nozzle plate system introduces pressurised air directly into the 
bottom of the filter media. this provides vigorous agitation and the filter 
media expansion required for an effective air/water backwash, leading 

The reputation of any facility is only as good as its water quality.
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exTending fiLTer mediA Life
to reduced backwashing times and water consumption, saving up to 
25% of backwash water. 

“You really need nozzle plate filters so you can air scour the filters 
from backwash and remove the coagulated material from the filter media. 
that is a very important part of the process for long-term reliability and 
performance,” pickford said.

normally with any strong coagulant, such as aluminium sulfate or 
polyaluminium chloride, filter media only lasts 12–18 months without 
the use of an air scourer. 

“Whereas with nozzle plate filters, you introduce air every time 
you backwash to break up the media and release all of the congealed 
material into the backwash. 

“We’ve got Waterco nozzle plate Filters on another council complex 
with three pools — which does get a hammering — and they have been 
producing really good water quality for around three years,” pickford 
said. 

With the pool currently operating at 0.8–0.85 free chlorine and almost 
zero chlorine combined — at 32°c — there is virtually no chlorine or 
chemical odours. 

“We've always been impressed with Waterco’s high-quality 
commercial range, their level of service and their price range. together, 
that makes it a very appealing product to recommend and install,” 
pickford said. 

since installation in April 2018, the facility has received plenty of 
positive feedback from teaching staff.

“they haven’t reported any eye or ear irritations. in fact, they’ve said 
they feel the same getting out of the pool as when they got in, despite 
having been in the water for three or four hours,” pickford said.

Waterco Limited
www.waterco.com.au

Lis Garman – Operations Manager, Hilton Brown Swimming Hobsonville.

http://lamottepacific.com
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Spiros Dassakis, Chief Operating Officer, SPASA Australia

Workplace disagreements and tensions are inevitable. We’ve 
all been there.
Whilst speaking your mind is commendable and at times 
appropriate, it’s not advisable to pursue every difference of 
opinion you have with your work colleagues and try to get 
them to change their mind.
When we get challenged, it is natural for us to become 
defensive and feel as though we are being scrutinised or 
under attack. Whilst one party may win and the other party 
lose, it’s almost always a lose-lose situation.
Disagreement should never be mistaken for disrespect. 
Work colleagues should be allowed to disagree with you 
and each other.
Always trying to prove you are right can quickly turn toxic in 
the workplace. Anyone can manipulate data and arguments 
to substantiate their preferred position. It’s human nature 
to seek out information that supports our own beliefs. The 
problem with this trait is that everyone else is generally 
wired the same way.
Being right is often an illusion. What we think we know is 
what generally gets us stuck, especially when we are at 
battle with work colleagues who have a different opinion or 
way of doing a task.
Every manager and employee must learn to take a step back 
and evaluate the situation and ask, “Am I opposed to the 
difference in my colleague’s viewpoint or am I just opposed 
to my colleague?”
If it’s the latter, then then you need to look inward and ask 
yourself if you are being too rigid in your own beliefs. Try to 
put yourself in your colleague’s position to better understand 
the experiences, lifestyle and line of thinking that has led 
to a different viewpoint. When you take a step back and 
try to understand instead of being staunch in your views, 
it can lead to a stronger team and give you a healthier 
perspective on the situation.
Just because you and a colleague cannot see eye to eye on 
a topic, process or belief, it doesn’t give you or them the 
right to draw battlelines. Valuing each other’s position to 
be wrong and right can breed a culture of success, respect 

and an environment that 
will support each other’s 
personal growth.
Remember to give your-
self permission to evolve 
your belief system by 
keeping an open mind to 
what others are saying. 
Your ego can be your 
worst enemy in battle, 
so tear off the mask 
and discover something 
unexpected or unknown 
rather than something 
you were looking for.

Workplace battles

http://www.waterco.com
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An award-winning 
dual purpose pool cover 
solu� on to maximise 
pool temperature & 
inhibit algae

Find out more at
www.aussiepoolcovers.com.au

REDUCE YOUR...
Chemical usage by 60%
Pump & fi ltra� on � mes by 60%
Energy consump� on by 60%
Water evapora� on by 98%

ADDITIONAL BENEFITS...
Dual purpose solar & winter cover
Dual layer technology
Advanced UV package
Less weld lines = be� er looking pool
Improved for Australian climate
Payback period of 1 year
Extended factory warranty

mArBLe pooL surround pAvers
The Cumulus Grey marble range from Europe Imports is a hardy and 

durable paving option that offers beautiful silver and grey tones to 

match modern-day design choices and 

colour palettes.

Marble is a metamorphic rock that 

is formed when limestone is exposed 

to high temperatures and pressures, 

creating an extremely dense material 

that is suitable for use in the most 

demanding conditions such as swim-

ming pool surrounds.

The pavers come standard as 610 x 

406 x 30 mm, with other sizes available.

Europe Imports Pty Ltd

www.europeimports.com.au

minerAL sWim sysTem
Maytronics has introduced the pH Drive automated dosing option for 

its Ozone Swim system, designed to give customers even more benefit. 

An environmentally friendly choice for pool and spa sanitation, Ozone 

Swim reduces chlorine levels by up to 80% and effectively destroys 

organics, impurities, bacteria and viruses while further oxygenating water.

The system kills chlorine by-products (chloramines), which are 

known to cause eye and skin irritation and to trigger allergies and 

respiratory conditions. Ozone Swim also eradicates chlorine resistant 

parasites, such as Cryptosporidium.

While ozone provides powerful sanitising benefits, it also breaks 

down quickly. Maytronics says that a low level residual disinfectant 

(like chlorine) is an important part of the sanitation system, which it 

describes as 'Ozone + Chlorine = Total Solution'. The Ozone Swim 

Total Solution incorporates a premium chlorination cell and ozonator. 

Chlorination systems can be replaced in entirety with the Total Solution, 

without the need for new filters or pumps. Alternatively, the ozonator 

can be added to existing chlorination systems.

Maytronics Australia Pty Ltd

www.maytronics.com.au/

http://www.aussiepoolcovers.com.au
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MAKINg wAvES

super chlorination recommended 
after crypto outbreak
the shire of Broome in WA’s Kimberley region is on 
alert after a spike in reported Cryptosporidium cases, 
according to a media release issued by the council late 
last week. While cases aren’t necessarily rare, nine over 
a three-week period in Broome is uncommon enough 
for the WA department of health to urge the community 
to take extra precautions.

shire of Broome coordinator environmental health 
Andrew Waters said the WA department of health, WA 
country health service and the shire were working 
together to provide information and advice about 
preventing the spread of cryptosporidiosis to childcare 
centres, schools, commercial pool operators and 
remote communities.

“Both the BrAc swimming pool and town Beach 
water playground maintain adequate disinfection and 
filtration systems to kill microorganisms, but as an 
added precaution both the BrAc pool and town Beach 
water playground were closed and super chlorinated 
this week,” he said.

“it’s also recommended that private pool owners 
who suspect an infected person has been swimming 
should carry out a super chlorination, with information 
available from the shire website,” Waters said.

Accredi tat ion incorporated into 
franchisee scheme
Jim’s pool care recently collaborated with spAsA Australia to develop 
streamlined accreditation for franchisees.

initially, accreditation for pool servicing may not seem like an obvious 
necessity, but it is an important part of becoming a pool care technician. 
most Jim’s pool care franchise owners have completed a certificate iii 
in swimming pool & spa service as a minimum.

spAsA’s peter holland and Jim’s pool care general manager Brett 
Blair recently met to commence collaboration and to integrate the pool 
& spa certificate into one of Australia’s largest franchise systems. 
course requirements ensure that franchise owners are certified and will 
be applying up-to-date best practice when servicing swimming pools, 
maintaining high quality standards across the industry.

certification benefits not only pool professionals, but also pool owners 
and users. the longer-term goal of the spAsA and Jim’s pool care collaboration is to develop an accredited workforce of pool 
care professionals who can provide feedback into the accreditation process. this, in turn, will enable more industry members 
to meet nationally benchmarked standards. For Jim’s, it will also help more than 100 franchise owners build valuable skills.

Blair said Jim’s was “happy to support spAsA Australia’s efforts to educate pool professionals which will, in turn, help 
to support pool owners all over Australia”, while holland said the collaboration was exciting.

“it is great to have the opportunity to enhance the industry standards, and great to work with Brett and Jim’s pool care 
in order to do so. the idea of having all new franchisees enrolled and immediately educated in the best practices of the 
industry is always good,” he said.

Peter Holland, SPASA Australia and Brett Blair, Jim’s Pool Care Australia.
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W
ith more Australians now owning a smartphone 
than a laptop or computer, the way we’re ac-
cessing the internet is changing. In 2014, 71.4% 
of our internet access was on a computer and 
just 17.4% on a mobile. Fast forward just five 

years, however, and those figures are now 51.1% and 38.8% 
respectively. With the rollout of 5G underway across Australia 
in 2019, our mobile capabilities are likely to increase further. 
Adopting a mobile strategy could therefore present significant op-
portunities for pool and spa businesses to help reach and engage 
with more customers.

Pools and spas are desirable, high-specification and luxury 
products, so it’s important to have a mobile strategy that does 
them justice. You might not get a second chance with a product 
that is a once-in-a-lifetime purchase for many Australians, so it’s 
important to capture a customer’s imagination on the platforms 
they’re using most. Here are a few ways you can do so.

make your website mobile friendly
One of the first things to consider is whether your website is 
optimised for mobile screens. This means that your entire website 
works as effectively, and looks as good, on a mobile as it does 

M A R K E T I N g  T E C H N O l O g y

on a computer. To test whether it’s optimised for mobile, navigate 
to your website on your smartphone and ask yourself how it looks 
and whether it’s compatible. Many of the most effective mobile 
websites are successful because they don’t overwhelm customers; 
they’re simple, sleek and user-friendly.

If your desktop website is complex, make the important informa-
tion easier to find on mobile. If your images are high resolution, 
consider compressing them so pages load faster. If you have to 
zoom in to read the text, try using a bigger font, and be more 
succinct with your words. And because you want to catch cus-
tomers while they’re interested, make sure your contact details 
are clearly visible. For pool and spa businesses, your power is in 
your product. So whether your strengths are the quality of your 
visuals or the glowing nature of your testimonials, play to them 
on mobile.

Consider your social media presence
Many an Australian homeowner has dreamed of one day owning 
a pool or spa; therefore, tactical social media could be a great 
way to capture your audience’s imagination. Considering 81% of 
Australians access social media networks from their smartphone, 
it can be an extremely useful marketing tool if utilised effectively. 

tApping moBile
WhY moBile should Be driving Your  
pool And spA Business
Tracy Hall, Marketing Director
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For example, 80% of Instagram users follow a business account. 
When you create a business account on Instagram, the platform 
provides real-time metrics and insights so you can see how fol-
lowers are interacting with your content.

So, how to capture their imagination? Imagine, for example, 
all those commuters scrolling through their social media feeds 
wishing they were anywhere but a crowded train or bus during 
rush hour. Consider scheduling a post during rush hour with a 
high-praise testimonial alongside a beautiful photo or video of a 
swimming pool bathed in sunshine. You might find that, if you 
time your outreach well, those commuters will soon be thinking 
of what a pool might look like in their own backyard.

sms and email promotions
Let’s face it, most of us like offers and discounts, but we don’t 
all love cold calls. SMS and email marketing can help you target 
your customers in a subtle, unobtrusive fashion that lets them read 
your correspondence at their convenience, without cold calling.

No matter how big the discount is, it’s unlikely a customer 
is going to buy a second swimming pool. But if your business 
offers a maintenance service or cleaning products, for example, 
targeted SMS or email mobile promotions could be an effective 
way to drive customer engagement. Similarly, why not reach out 
to existing customers offering an incentive if they refer a friend? 
Try not to bombard them, though. Only send an SMS or email 
when you can offer them something of value. And offer them the 
option to opt out, as customers like to have the option to leave.

Advances in mobile technology are helping to raise the stand-
ards for what spa and pool businesses can achieve through their 
websites. And with 5G expected to be introduced in Australia soon, 
the power of our mobile networks is likely to increase further. So 
to reach the growing number of customers who use their mobiles 
to shop and do business, committing to a mobile strategy could 
see your pool or spa business swimming with new customers.

GoDaddy Australia & New Zealand 
www.godaddy.com.au

M A R K E T I N g  T E C H N O l O g y

sms And emAiL mArkeTing CAn heLp you TArgeT your 
CusTomers in A suBTLe, unoBTrusive fAshion.

http://jimspoolcare.com.au


http://www.heliocol.com.au
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T
oday, you can use software applications to assist you 
by enhancing communication with your team, clients 
and suppliers. This allows you to:

•	close more business, faster;
•	enhance the customer experience;

•	reduce hassles and time wastage with jobs, growing your 
profits; and

•	free up literally hours of your week to do more of what mat-
ters most to you.
These are five essential no- or low-cost software applications 

that you can use in your business today.

Zoom
Zoom is an online video meeting platform that allows 
you to easily connect with your team and customers 

with great quality. It is available on all mobile platforms and 
desktop hardware and allows you to instantly meet with your 
team at various locations, and even meet with your customers 
in a virtual, face-to-face environment. You will save hours of 
travel time and find that this platform is convenient for all users. 
Meetings up to 40 minutes long are free and you can connect 
multiple parties, from multiple sites, all at one time. The quality 
over Wi-Fi and 4G is exceptional.

recup
RecUp is a voice recording app that allows you to 
record messages on the go, that are then saved to 

a shared Dropbox folder. The value in this is that you can leave 
messages for your team in the office whilst you are out on the 
road, without having to call them multiple times throughout the 
day. This will save playing tag team on the phone, plus your 
office staff will thank you for the reduction in (what they may 
see as annoying) calls from you, that really just tend to interrupt 
their workflow for things that may not need to be completed 
immediately.

Wunderlist
Wunderlist is a free app that allows you to create lists 
of items, shared with multiple parties. Picture the old 

scenario of getting your team to text you for items that need to be 
picked up from a local supplier at the end of the day, for the next 
day’s job. Wunderlist allows you to create a new list for each job 
and your team can add to it throughout the day, creating a simple 
purchase list that can be ticked off either shopping online or in the 
store. This can save forgetfulness and those extra trips to the sup-
plier throughout the day which cost time and profits.

evernote
This is a software application that covers all platforms and 
is your virtual notebook for everything. Evernote allows 

you to create searchable documents and notes for everything that 
you can think of. Create note pages for each job, brainstorm new 
ideas and collaborate with other team players. Overall, it’s a great 
way to empty your mind and free up your biggest asset. Notes are 
searchable by words and you can store photos, sketches, movies... 
in fact, anything. All data is stored in the cloud to be accessible 
anywhere at any time.

Cam to plan
This is a practical measuring tool for those who are 
on the job and wish to take measurements accurately. 

Cam to Plan allows you to scan floor spaces, calculate area and 
volume, and convert them to a 2D layout to quickly price jobs and 
communicate to team players. This can save minutes on each job, 
adding up to hours during the week.

Obviously, the more you use these tools the better and more 
efficient you become. Have fun and enjoy the time that it saves 
you every week.

PROTRADE United 
www.protrade.com.au

M O b I l E  A p p S

Five must-hAve Apps For 

trAdes 
on the 
roAd
With the speed at which business is moving, 
the office and business set-up of the past is 
being transcended by the use of technology.

Jon Mailer, CEO
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unsealed rainwater tanks potentially 
contributing to disease outbreaks
scientists are calling for people to check their rainwater tanks, after new 
research revealed unsealed and damaged tanks could expose millions of 
Australians to the risk of mosquito-borne infectious diseases like dengue 
fever.

the Aedes aegypti mosquito infects hundreds of millions of people 
across the globe each year with dengue, Zika, chikungunya and yellow fever.

in Australia the mosquito is found mostly in north Queensland but also 
exists in a number of towns in the Wide Bay region closer to Brisbane.

“previous studies had suggested that conditions in Brisbane were 
inhospitable for the species during winter, but our findings show that 
rainwater tanks could provide year-long protection for the Aedes aegypti 
mosquito in Brisbane and other sub-tropical areas of Australia,” csiro 
scientist dr Brendan trewin said.

right: Wrong!
it is believed that more than 40% of Brisbane properties now have 

rainwater tanks, though this number could be much higher as there is no 
formal registration or monitoring procedure.

“the last time Brisbane had significant Aedes aegypti and dengue 
epidemics they also had a lot of unsealed rainwater tanks, and our research 
suggests it was the decision to remove these tanks in the 1950s that was 
one of the keys to driving the disease-carrying mosquito out of the city,” 
dr trewin said.

“We are not suggesting that rainwater tanks should be removed, but 
we think it is important for people to be aware that if their rainwater tanks 
are not maintained properly, large areas of southern Australia may see 
the return of the Aedes aegypti and other exotic disease vectors, bringing 
with them potentially serious implications for Australian public health.”

dr trewin said many people were unknowingly adding to the risk by 
making modifications to their tank like removing the sieve that collects 
leaves from the roof and gutters or adding modified downpipes.

“Biosecurity is just as important in the backyard as it is at the border,” 
he said.

“people need to check to make sure their water tanks are compliant, 
fully sealed and not capable of allowing mosquitoes in or out of their tanks.”

researchers measured mosquito survival and development during 
simulated Brisbane winter conditions in rainwater tanks and buckets and 

sydney water restrictions
sydney's first water restrictions in a decade were announced late may and 
came into effect 1 June. 

According to sydney Water, the level 1 restrictions mean its okay for 
pool owners to top up an existing pool or spa to replace water lost through 
evaporation, or to fill a new or renovated pool with a capacity of less than 10,000 
litres without a permit.

For pool owners hoping to fill a new or renovated pool or spa with capacity 
greater than 10,000 litres, they'll need to incorporate a pool cover that has been 
certified under the spAsA climate care program and accompanied by a permit 
issued by their pool builder or renovator.

not following restrictions can result in fines.

found that 70% of mosquito larvae survived to adulthood in water tanks 
and 50% in buckets.

Qimr Berghofer medical research institute Associate professor greg 
devine said each year, hundreds of people arrived in Australia infected 
with dengue and other infectious diseases which could be transmitted by 
the Aedes aegypti.

“these noncompliant tanks pose a real risk of becoming Aedes aegypti 
habitats and breeding sites, which could lead to outbreaks of dengue, 
chikungunya and Zika to a population that has no immunity to these 
diseases,” Associate professor devine said.

dr trewin said a large focus for csiro was on monitoring for disease-
carrying vectors like mosquitoes that could cause an infectious disease 
epidemic, while at the same time planning for how Australia would respond 
if one did occur.

the results of the research were recently published in PLOS One: ‘life 
on the margin: rainwater tanks facilitate overwintering of the dengue 
vector, Aedes aegypti, in a sub-tropical climate’.

how to mosquito-proof tanks:
• check there are sieves at the entrance and overflow and there are no 

gaps.
• check for cracks in plastic tanks.
• make sure the sieves aren’t rusting and there are no holes.
• mosquitos feed on broken down leaves so keep gutters leaf-free.
• check that first flush devices are draining.
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July 2019
What: Australian Swim Schools  
Conference
When: 29 July–1 August
Where: Cairns, Queensland
Website: australianswimschools.org.au/
wp-content/uploads/2019/01/ASSA-Confer-
ence-2019-Program.pdf
 

August 2019
What: SPASA Leadership Convention
When: 29 August
Where: Adelaide, South Australia
Website: www.spasa.com.au
 

september 2019
What: Swimming Pool, Spa & Sauna 
Show
When: 17–21 September
Where: Prague, Czech Republic
Website: www.forarch.cz/en/cz
 
What: Hotel & Spa Innovation and Tech-
nology Expo
When: 18–19 September
Where: London, United Kingdom
Website: www.hoteltechlive.co.uk/
 

october 2019
What: Pool Expo
When: 2–5 October
Where: Istanbul, Turkey
Website: www.poolexpo.org/en

What: Piscina & Wellness
When: 15–18 October
Where: Barcelona, Spain
Website: www.piscinawellness.com/en/
home
 

november 2019
What: International Pool Spa Patio Expo
When: 5–7 November
Where: New Orleans, United States
Website: www.poolspapatio.com
 
What: Aquanale/FSB
When: 5–8 November
Where: Cologne, Germany
Website: www.aquanale.com/www.fsb-
cologne.com
 

december 2019
What: Salon Piscine & Bien-Etre
When: 7–15 December
Where: Paris, France
Website: www.salonpiscineparis.com

February 2020
What: Gyms & Pools Israel
When: 18–19 February 2020
Where: Tel Aviv
Website: www.stier.co.il
 

July 2020
What: SPLASH!
When: 29–30 July 2020
Where: Gold Coast, Queensland
Website: www.splashexpo.com.au
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