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When it comes to fundraising, you can 
never plan enough. While it might seem like 
hard work in the beginning, we promise, in 
the long run you will have greater success.

If this is your first time planning a 
campaign, there is no need to be 
concerned. In this toolkit you will find 
all the resources you need to run a 
successful campaign. If you are a more 
seasoned fundraiser, skip ahead to the 
resource sections to get a jump start on 
your creative.

 THE GOAL 
YOU HAVE TO BE S.M.A.R.T
The best way to make sure you have a strong goal in place is to ensure it is 
Specific, Measurable, Attainable, Relevant and Time Bound or S.M.A.R.T.

 INTRODUCTION 

S M A R T

SPECIFIC MEASURABLE ATTAINABLE RELEVANT TIME BOUND
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 SPECIFIC  
What exactly are you raising funds for?  Is it for new club rooms, uniforms, travel to a carnival?  What is the 
exact dollar amount you need?  Be as specific as possible, we have written some examples for you latter in 
this guide.

 SPECIFIC 
What exactly are you raising  
funds for? 

Is it for new club rooms, uniforms, travel to a carnival?  What is 
the exact dollar amount you need?  Be as specific as possible, 
we have written some examples for you later in this guide.

 MEASURABLE 
How will you measure and keep tabs on 
whether you’re moving towards your goal, 
if indeed, it has been achieved?

Fortunately, when using the Sports Foundation’s Fundraising 
platform your campaign will have a donation thermometer that 
will keep you updated on how your campaign is tracking against 
your goal.

 S.M.A.R.T 
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 ATTAINABLE 
Your goal, it should be realistic. What is the size of your project? Does your 
club have the people, time and resources available to raise the funds?  
Don’t over-reach. 

 TIME BOUND 
As this is a tax time campaign 
setting an end date for your goal is 
easy, 30th of June. 

Having a deadline creates a sense of urgency, which in 
turn increases the motivation of everybody involved.

This marketing tool is designed to help you lock in on 
what it is you want to achieve. Having a S.M.A.R.T goal 
in place will make it easier to develop your messaging. 

TAX TIME

Figuring out what is attainable is often hard for new 
fundraisers. Luckily there are lots of fundraising 
calculators available that can help you calculate what 
is achievable.

Let’s take a look at one such fundraising calculator 
found at  
https://sumac.com/fundraising-gift-range calculator/

Using the calculator is simple. 

Enter in your fundraising target into the “Target 
Amount” field. The calculator will then work out how 
many people you will need to ask, “No. Of Prospects 
Required” field to get the required “Gift Amount”. 

If the calculator gives you numbers which you don’t 
believe you can achieve, change the “No. Of Gifts” 
field to adjust all the calculations. With this calculator 
you will know how many people you will need to ask 
to get your fundraising target. 

Across all our fundraising projects we find that the 
average donation amount around $100 dollars and 
the most common amount donated is $50 dollars

 RELEVANT 
How will your goal advance your club or organisation? 
Will it attract new and better players? Or provide better 
amenities for spectators? Make sure its relevant.

sumac.com/fundraising-gift-range-calculator/
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 1. SHAREABILITY 
Does your story really engage the 
reader and make them think “I’ve got 
to tell more people about this!”? 

Having a ‘shareable’ story makes your job much easier 
because the reader will spread your message for you 
and increase the chances of getting donations. 

 2. EMOTIVE 
As we mentioned above the aim 
here is to make the reader feel 
something. 

Make the potential donor care about the project 
you are trying to get them to donate to and get 
them to link the story you are telling to their own 
experiences and how they personally are connected 
to your cause.

 EXPLAIN YOUR NEED   
THE ART OF GOOD STORYTELLING
Think about causes you’ve personally donated to in the past, what 
motivated you to do that? More often than not it’s because someone 
shared an emotive story with you. A story that made you feel something.   

Whether it was feelings of passion about the cause/message, excitement about what’s to come or concern 
about what could happen if people don’t act. That’s what you should be aiming for when telling your 
fundraising story, evoking a feeling of emotions in your potential donor that makes them want to donate and/
or share your cause with others. 

 WHEN CREATING A REALLY GOOD STORY THERE 
ARE FIVE FEATURES, WE WANT EVERYONE TO HIT  
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 4. CHANGE 
By telling your story you need to 
promote to your audience that this 
project is going to create change 
and impact upon the lives of those 
involved. 

Additionally, that the donor themselves will be 
personally responsible for that change by  
making a donation.

 3. IMAGERY 
While your words can be effective 
in telling your story, it’s also 
important to use images to allow 
the donor to visualise the outcome 
or the problem that needs to be 
resolved. 

For example, if this tax time you want to raise 
enough funds to buy new uniforms for the club, the 
best photos you could use might be of the current 
uniforms and then an example of what the new 
uniforms will look like. 

 5. URGENCY 
For this element you can play to 
the June 30 deadline of the tax-time 
appeal and compel the reader to 
donate with urgency.  

A good way to do this is to create a fork in the road: 
If you donate, this will happen, however if we don’t 
raise our targeted funds, this is what the future 
holds. This approach is really good for eliminating 
those who do not care enough to donate and 
bringing to the surface those who do care and want 
to make a difference.
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Think about your favourite sports team, everyone has different 
areas they specialise in, like netball as an example: your tallest 
player is likely to be goal shooter and your fastest might be 
centre court.

Now think about what skills are around your 
club. Think about the playing group but also your 
volunteers, staff, parent group, board members etc. 

Put a call out ‘on social media asking for help and list 
what sort of roles you’re after. 

Some examples of people that might be able to help 
you include:

• Photographers

• Graphic Designers

• Social Media Gurus

Any gaps that you can identify, try and fill them with 
your own team. 

 IDENTIFY ALL POSSIBLE 
SUPPORTERS : 
YOUR COMMUNITY 
WANTS TO HELP  
Lots of clubs and organisations feel 
like their community is too small to 
be able to reach their fundraising 
goals and to that we say, they aren’t 
looking far enough. 

It’s important to identify all your possible supporters, you might be surprised how many in the wider 
community will help.

Rural and small towns might lack large population numbers however there is no shortage of mateship and 
community unity.

Potential donors could be past donors, local businesses, community groups, ex-players, volunteers or anyone 
that wants to see their community benefit. As the saying goes “You miss 100% of the shorts you don’t take” so 
it’s worth asking as many people as you can. 

 IT’S NOT JUST YOU  
YOUR FUNDRAISING TEAM
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 TOOLS OF THE TRADE  
THE STANDARD MARKETING TOOL BOX
The staples of any modern fundraising campaign is the usage of digital marketing tools such 
as email and social media covered in great visuals and stories to drive awareness to your 
cause. The great thing about these tools are that many are free if you know where to look.

 EMAIL MARKETING 
AND NEWSLETTERS 
Email marketing tools such as 
Mail Chimp or Campaign Monitor 
provide easy-to-use templates for 
electronic newsletters, and have 
the ability to personalise emails, 
such as addressing recipients by 
their first name. Even better Mail 
Chimp is free to use if you have 
less then 2000 subscribers.

While email marketing is cost effective the old 
printed newsletter shouldn’t be forgotten as it can 
be handed out at games, training sessions, even on 
the street, if you do not have a database to send 
emails to. 

HI SAM!

 SOCIAL MEDIA 
Your social media channels of Facebook and Instagram provide a great 
platform for you to get your fundraising messages out. 

In this guide we provide a lot of templated messages you can post to help reach your objective, however, 
this can be a very time-consuming activity. 

Fortunately, there are tools which can automate this for you. One such tool is called Hootsuite which 
enables you to schedule all your social content in one go. Enter in all your content one afternoon and 
basically set and forget. Best of all they also offer this tool for free.
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https://mailchimp.com/?gclid=EAIaIQobChMIrcSk_s2r4gIVRAwrCh2nBAxyEAAYASAAEgJKjvD_BwE&gclsrc=aw.ds
https://www.campaignmonitor.com/?1=1&utm_source=google&utm_medium=cpc&utm_campaign=G_Search_AUS_Branded_EM&utm_term=campaign%20monitor&utm_a=20181001&utm_b=e-302357147208
https://hootsuite.com


 GRAPHICS 
The web is largely a visual medium 
and as such you will want great 
pictures and graphics for your 
fundraising campaign. 

Emails, social and web pages all look a lot better 
with great pictures, but unless you are a graphic 
designer creating impactful graphics can be a 
challenge. 

Well, there is a great Aussie software tool to help 
with that, called Canva. The Canva software can 
help you create great looking graphics for your 
social posts, emails and newsletters. Best of all it is 
free to use as well. You can find it here. canva.com/  

Now if you don’t have any pictures there are a 
number of great websites that produce professional 
pictures which are free to use. These websites have 
what is known as royalty free stock photos. 

Some our favourites are: 

• Pexels: pexels.com/ 

• Unsplash:  unsplash.com/ 

• Stock Up:  sitebuilderreport.com/stock-up

• Pixabay:  pixabay.com/ 
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https://www.pexels.com/
https://unsplash.com/
https://www.sitebuilderreport.com/stock-up
https://pixabay.com/
https://www.canva.com/q/pro/?v=11&utm_source=google_sem&utm_medium=cpc&utm_campaign=ACQ_AU_EN_C4W_Branded_Tier1_Core_EM&utm_term=ACQ_AU_EN_C4W_Branded_Tier1_Core_EM&gclid=EAIaIQobChMI7sHrgM-r4gIVxw0rCh3DjQFKEAAYASAAEgKfhPD_BwE
https://www.canva.com/q/pro/?v=11&utm_source=google_sem&utm_medium=cpc&utm_campaign=ACQ_AU_EN_C4W_Branded_Tier1_Core_EM&utm_term=ACQ_AU_EN_C4W_Branded_Tier1_Core_EM&gclid=EAIaIQobChMI7sHrgM-r4gIVxw0rCh3DjQFKEAAYASAAEgKfhPD_BwE


 STORY 
 TEMPLATE 

RESOURCES

To help you get started we’ve created four different story templates which 
reflect the four most common sports fundraising areas we see:

• Facility upgrades (ovals, changerooms, clubhouse etc.)
• Team travel  
• Uniforms and Equipment  
• Development funds 

Simply cut and paste the story that matches your objective, replace the 
highlighted sections with your own clubs’ information. It’s your short cut to 
getting started.
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ASF Football Club have a few big goals in 2019, most are on-field goals and one of our big ones is to 
help our women’s team grow, prosper and succeed. Without continual growth and development, 
ASF football club will fall behind, so it is of absolute importance that we start now to ensure we’re a 
leader in the league, both on and off the field.  

To reach our goal we are calling on our passionate ASF community to help us to raise funds for 
the development of a new women’s changeroom. We believe that in order to play well on-field, it 
is important to be welcomed and feel included off-field – and this starts with having a place to call 
home.  

With the growing popularity of AFLW, our women’s team has grown from just 25 members in 2015 
to over 60. This has brought about the need to extend our current changeroom building to include 
another space for the women’s team and some extra bathroom facilities.  

We have received a quote from a local building company and need to raise $20K to successfully 
complete our project.  

Each week we see an amazing turn-out of passionate supporters coming to games and events, our 
supporter base is diverse: made up of past players, officials and volunteers. The one thing we all 
have in common is our passion for ASF Football Club and desire to see it’s continuous growth.  

If each one of our members gave just $100 we would be able to reach our goal. 

ASF Football club is made up of 6 different teams ranging from juniors all the way to our first grade 
mens, but despite the different teams we are all part of one club and share one goal.  

We know that not every member or supporter will be impacted by the development of a women’s 
changeroom facility but every woman will be impacted by the continuous growth of our club. And 
when one of us grow, we all grow. 

Please show your support by making a tax deductible donation today. 

ASF FOOTBALL CLUB
Facility Upgrade Story 

 FACILITY UPGRADE 

https://asf.org.au/
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ASF football Club have a few big goals in 2019, most are on-field goals and one of our big ones is to 
help our athletes grow, prosper and succeed through competing in the National Championships in 
Tasmania this September. Without continual growth and development, ASF football  Club will fall 
behind, so it is of absolute importance that we’re a leader in the league.  

To reach our goal we are calling on our passionate supporters to help cover the travel cost of our 
players. This is a fantastic opportunity for the team and one that not only benefits the players but 
benefits our club through positive representation and through the skills and experience the players 
will gain on their trip.  

We want our club to be one of the best in the state and to achieve this goal it is important that 
our teams are challenged through playing the best of the best. Our boys have worked so hard to 
get to this position and it would be an enormous shame if some of them had to miss out due to 
financial constraints.  

Each week we see an amazing turn-out of passionate supporters coming to games and events, our 
supporter base is diverse: made up of past players, officials and volunteers. The one thing we all 
have in common is our passion for ASF Football Club and desire to see it succeed and grow.  

To fly each player, the coach and two support staff to Tasmania for five days will the cost is 
estimated to be $700 each.  

If each one of our members gave just $100 we would be able to cover the costs of all players and 
staff.  

ASF Football club is made up of 6 different teams ranging from juniors all the way to our first grade 
mens, but despite the different teams we are all part of one club and share one goal.  

We know that not every member or supporter will be impacted by the team travelling to the 
national championship  but every player attending will be impacted greatly through the experience. 
And when one of us grow, we all grow. 

Please show your support by making a tax deductible donation today

ASF FOOTBALL CLUB
Team travel Story  

 TEAM TRAVEL STORY 

https://asf.org.au/
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ASF football Club have a few big goals in 2019, most are on-field goals but one of our big ones is to help 
our players grow, prosper and succeed and an important step towards this goal is the purchase of new 
uniforms. Uniforms are for more than just identifying who is your teammate, they create a sense of unity 
amongst the team and supporters alike.  

We want our club to be amongst the best in the league and this starts with looking the part.  

To reach our goal we are calling on our passionate supporters to help support the kit out of our club. 
This is a fantastic opportunity for not only the team but all supporters who can purchase the awesome 
merchandise and show their support for ASF football Club.  

We want our club to be one of the best in the state and an important first step is to ensure we look like the 
best in the state. 

Our teams have worked so hard over the last few years and it would be an enormous shame for some 
players to have to miss out on receiving new uniforms because of the financial constraints. 

Each week we see an amazing turn-out of passionate supporters coming to games and events, our 
supporter base is diverse: made up of past players, officials and volunteers. The one thing we all have in 
common is our passion for ASF Football Club and desire to see it succeed and grow.  

To supply each player, with a new jersey and jumper it will cost $120 pp. 

If each one of our members donated $50 we could significantly reduce the price of the uniforms for the 
players and make sure everyone is included. 

ASF Football club is made up of 6 different teams ranging from juniors all the way to our first grade mens, 
but despite the different teams we are all part of one club and share one goal.  

We know that not every member or supporter will be impacted by the new uniforms but every player will 
be impacted greatly through the experience. And when one of us grow, we all grow. 

Please show your support by making a tax deductible donation today

ASF FOOTBALL CLUB
Uniforms and Equipment   

 UNIFORMS AND EQUIPMENT 

https://asf.org.au/
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ASF football Club have a few big goals in 2019, most are on-field goals but one of our big ones is to help 
the club to grow, prosper and succeed. We have had much success in our years and want to continue this 
well in to the future and have financial security as a club.  

To reach our goal we are calling on our passionate supporters to help support our development fund. This 
development fund will go straight back in to the ASF club community through development of grounds 
and facilities, uniforms and travel.

We want our club to be one of the best in the state and an important first step is to ensure we have 
financial security to continue for many years to come.  

Our teams have worked so hard over the last few years and we want to make sure the club has no 
financial constraints in the decades to come.  

Each week we see an amazing turn-out of passionate supporters coming to games and events, our 
supporter base is diverse: made up of past players, officials and volunteers. The one thing we all have in 
common is our passion for ASF Football Club and desire to see it succeed and grow.  

We are hoping that each of our supporters will donate $200 towards our club’s future.  

ASF Football club is made up of 6 different teams ranging from juniors all the way to our first grade mens, 
but despite the different teams we are all part of one club and share one goal.  

We know that not every member or supporter will be impacted by the actions of the development fund 
but every player will be impacted greatly through it. And when one of us grow, we all grow. 

Please show your support by making a tax deductible donation today

ASF FOOTBALL CLUB
Development Funds Story  

 DEVELOPMENT FUNDS 

https://asf.org.au/
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