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[bookmark: _Toc24286443]5.0 Technical Skills – Marketing (35 units)
[bookmark: _Toc24286444]BSBMKG431 Identify and evaluate marketing opportunities 401 Profile the market
[bookmark: O_711545][bookmark: O_711546]Application
This unit describes the skills and knowledge required to  identify marketing opportunities and to analyse and evaluate opportunities according to organisational marketing objectivesprofile a target market or market segments in accordance with a marketing plan and to develop market positioning strategies.
It applies to individuals working in a variety of marketing communications occupational roles who have responsibility for a range of tasks involving analysis and planning.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711549]Unit Sector
Technical Skills – Marketing
[bookmark: O_711550]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare opportunitiesSegment market
	1.1 Identify marketing objectives according to task and organisational requirements 
1.2 Review existing marketing clients for gaps and opportunities 
1.3 Select target market according to task requirements in consultation with relevant personnel 
1.4 Research and compile marketing opportunities according to target market1.1 Identify criteria for use in segmenting market in accordance with marketing plan
1.2 Identify and access sources of information for segmenting and profiling markets in accordance with marketing plan
1.3 Segment market in accordance with identified criteria
1.4 Review market segments for their usefulness in terms of factors such as their size, potential, distinctive needs, easy identification of members or distinctive media use patterns
1.5 Select market segments to meet marketing objectives, and choose and apply new segmentation criteria if required

	2. Analyse opportunitiesIdentify target market
	2.1 Perform a market segmentation according to task requirements 
2.2 Identify relevant marketing factors for analysis of market segmentation according to task requirements 
2.3 Review market segments against market factors identified 
2.4 Identify opportunities for focus of marketing efforts2.1 Evaluate approaches to determining and describing total market for a product or service
2.2 Define target market in terms of consumers to be included as prospective users of a product or service, and selected market segments
2.3 Use segment descriptors to describe target market
2.4 Identify available strategic marketing options and select targeting strategies that best meet requirements of the marketing plan

	3. Evaluate opportunitiesProfile target audience
	3.1 Analyse opportunities against marketing objectives Describe total market and selected market segments using a consumer profile
3.2 Select preferred marketing opportunities in consultation with relevant organisational personnel Identify consumer characteristics in standard statistical terms and/or descriptive terms used in media selection in consumer profile
3.3 Document opportunities for presentation to managementUse demographic and/or psychographic descriptions in consumer profile in accordance with requirements of the marketing plan
3.4 Describe consumer attitudes to products or services being offered
3.5 Ensure profile meets organisational requirements of language, format, content and level of detail

	4. Develop positioning strategy
	4.1 Identify available positioning strategies and choose a strategy to meet marketing requirements and consumer profile
4.2 Write a positioning implementation plan containing several options, in accordance with organisational requirements
4.3 Submit plan to supervisor within specified timelines and make appropriate adjustments based on feedback



[bookmark: O_711551]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Gathers, interprets and analyses a variety of textual information from a range of sources to identify relevant and key information

	Writing
	Prepares strategic business documentation incorporating appropriate vocabulary, grammatical structure and conventions appropriate to text and audience

	Numeracy
	Uses mathematical skills to interpret and process data and statistical information

	Self-management Navigate the world of work
	Adheres to implicit and explicit organisational goals, policies and procedures

	Interact with others
	Selects appropriate form, channel and mode of communication for a specific purpose relevant to own role

	Planning and organising Get the work done
	Develops and implements plans to manage relatively complex, non-routine tasks with an awareness of how they contribute to organisational goals
Makes decisions by systematically analysing information, identifying and evaluating options against set criteria, and choosing most appropriate option



[bookmark: O_711553]Unit Mapping Information
No equivalent unit. Supersedes but is not equivalent to:
BSBMKG401 Profile the market
BSBMKG408 Conduct market research.

[bookmark: O_711560]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286445]Assessment Requirements for BSBMKG431 Identify and evaluate marketing opportunities 401 Profile the market
[bookmark: O_711555][bookmark: O_711556]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
identify and evaluate marketing opportunities according to task requirements on at least three occasions.. 

In the course of the above, the candidate must:
identify and research marketing opportunities 
perform a market segmentation and identify marketing focus using segmentation results 
evaluate and select preferred marketing opportunities in consultation with organisational personnel 
document and present selected opportunities to management. 
[bookmark: O_711557]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
identify relevant information relating to the Australian Marketing Institute Code of Professional Conduct
outline requirements of legislation affecting marketing roles
explain data collection and analysis techniques
outline relevantmarketing industry knowledge, including:
components of marketing mix
elements of marketing planning
explain marketing communications concepts and processes
identify organisational structures, roles, responsibilities, business and marketing plans
demonstrate knowledge of relevant product and service standards and best practice models
outline relevant statistical terms used by the Australian Bureau of Statistics.

[bookmark: O_711558]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation, regulations, standards and codes
relevant workplace documentation and resources relevant to performance evidence.
case studies and, where possible, real situations.

[bookmark: O_711561]Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10
[bookmark: _Toc24286446]
BSBMKG43215 Research international markets
[bookmark: O_711697][bookmark: O_711698]Application
This unit describes skills and knowledge required to undertake market research to select international markets to pursue.
It applies to individuals working with minimal supervision but with support and assistance of a more senior person within the organisation. 
The activities focus on the target market and involve communication and executing tasks across cultural and geographic barriers. 
The tasks involved in marketing goods and services internationally include selecting and implementing appropriate marketing activities, andactivities and monitoring and reviewing marketing performance.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711701]Unit Sector
Technical Skills – Marketing
[bookmark: O_711702]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to researchCollect information about target markets
	1.1 Identify international target markets to research as new international markets from brief or manager
1.2 Identify and confirmConfirm research objectives and information requirements for market researchwith manager 
1.3 Seek assistance as required, with sourcing and accessing required information
1.34 Identify and access sources of required information

	2. Perform research Investigate trends in target markets
	2.1 Collate required information from information sources according to task requirements 
2.2 Apply statistical analysis tools to information to identify trends
2.3 Seek assistance as required, with analysing required information
2.4 Analyse Investigate causal influences for trends 
2.35 Document and report identified trends and causal influences to relevant organisational personnel within organisation

	3. Finalise research  Utilise data in decision-making
	3.1 Base decision-making on available data Develop recommendations from research according to task requirements 
3.2 Verify accuracy of recommendations against data Check consistency of decision-making against data, and document rationale for decision-making on markets to pursue
3.3 Document and communicate report recommendations to relevant organisational personnel within organisation according to task requirements and organisational policies and procedures



[bookmark: O_711703]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets textual information obtained from a range of sources and determines how content may be applied to organisational requirements

	Writing
	Integrates information from a number of sources to develop material that supports purposes and format of documentation using suitable grammatical structure and clear, logical language

	Oral Communication
	Participates in a variety of spoken exchanges using suitable language and non-verbal features
Uses active listening and questioning techniques to confirm requirements and understanding

	Numeracy
	Collates and interprets numeric information and analyses trend data relevant to marketing activities

	Interact with others
	Selects appropriate form, channel and mode of communication for a specific purpose relevant to own role
Seeks assistance and guidance from others as required

	Self-management  
	Seeks assistance and guidance from others as required


	Planning and organising Get the work done
	Takes responsibility for planning, organising, confirming and completing tasks to achieve required outcomes
Takes responsibility for outcomes of routine decisions related directly to own role
Evaluates effectiveness of decisions in terms of how well they meet stated goals
Initiates standard procedures when responding to familiar problems within immediate context
Uses digital tools to complete tasks

	Technology 
	Uses digital tools to complete tasks




[bookmark: O_711705]Unit Mapping Information
Supersedes and is equivalent to BSBMKG415 Research international markets.
Supersedes but is not equivalent to:
BSBINT301 Apply knowledge of the international trade environment to complete work
BSBINT401 Research international business opportunities
BSBINT409 Plan for international trade.

[bookmark: O_711712]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286447]
Assessment Requirements for BSBMKG43215 Research international markets
[bookmark: O_711707][bookmark: O_711708]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
research international markets for a work task on at least three occasions. 

In the course of the above, the learner must: 
identify and document trends in target market according to task requirements 
apply statistical analysis to identify trends validate trends
develop marketing recommendations from research according to task requirements

document and communicate recommendations to relevant personnel according to task requirements and organisational policies and procedures.
document decision-making processes based on available data.
[bookmark: O_711709]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
discuss cultural aspects relevant to international markets researched
compare and contrast market research techniques and tools
outline required formats for reporting research outcomes
identify and list external and internal information sources related to international markets.

[bookmark: O_711710]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry.
This includes access to:
office equipment and resources
relevant workplace documentation for market research.
case studies and, where possible, real situations.

[bookmark: O_711713]Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10


[bookmark: _Toc24286448]BSBMKG43314 Undertake marketing activities
[bookmark: O_711678][bookmark: O_711679]Application
This unit describes the skills and knowledge required to prepare, coordinate and review plan, implement and manage basic marketing and promotional activities. It is a foundation unit covering general and basic marketing and promotional activities that do not require detailed or complex planning or implementation.
It applies to people with no previous experience in marketing. It could be undertaken as part of a broader role of a person in a small enterprise, or as part of a marketing plan for a larger enterprise.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711682]Unit Sector
Technical Skills – Marketing
[bookmark: O_711683]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to undertake marketing activityResearch marketing information
	1.1 Identify activity requirements according to organisation’s marketing plan and relevant policies and procedures according to task requirements
1.2 Review identified marketing activities according to industry trends and competitive activity 
1.3 Develop and document action plan for marketing activities according to task requirements 
1.4 Seek approval of action plans from relevant organisational personnel1.1 Research concept of marketing as it applies to the organisation
1.2 Identify and analyse organisation’s marketing plan and relevant policies and procedures
1.3 Identify need for marketing activities from established marketing plan
1.4 Investigate previous marketing activities for relevant information
1.5 Identify profile of market segment
1.6 Identify positioning and market mix for each target segment
1.7 Identify outcomes expected from marketing activities

	2. Co-ordinate marketing activitiesPlan marketing activities
	2.1 Identify and access resources required for work activities according to action plan 
2.2 Contribute to assigning responsibilities and functions to relevant marketing personnel 
2.3 Manage marketing activities within job role
2.4 Monitor implementation of marketing activities according to activity plan as required2.1 Undertake analysis of collected basic marketing information
2.2 Develop and document work activity plans for marketing activities
2.3 Obtain approval of plans from relevant enterprise personnel

	3. Review Implement marketing activities
	3.1 Measure and record outcomes of marketing activities against marketing plan 
3.2 Review results of activities against expected marketing plan outcomes 
3.3 Prepare report of marketing activities and share with relevant organisational personnel3.1 Determine and access resources required for work activities
3.2 Undertake marketing activities within job role
3.3 Assist with assigning responsibilities and functions to relevant personnel performing specific marketing functions
3.4 Monitor marketing activities, and review and amend activity plan as required

	4 Review marketing activities
	4.1 Measure and record outcomes of marketing activities
4.2 Review marketing activities against expected outcomes and record identified improvements
4.3 Prepare reports of marketing activities and communicate to relevant enterprise personnel



[bookmark: O_711684]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets textual information obtained from a range of sources and determines how content may be applied to organisational requirements

	Writing
	Integrates information from a number of sources to develop material that supports purposes and format of documentation, using suitable grammatical structure and clear, logical language

	Oral Communication
	Participates in a variety of spoken exchanges using suitable language and non-verbal features

	Numeracy
	Collates and analyses numeric information relating to costs, timeframes and other activities

	Self-management  Navigate the world of work
	Adheres to organisational policies and procedures and considers own role in terms of its contribution to broader goals of work environment
Takes responsibility for outcomes of routine decisions related directly to own role


	Problem solving 
	Recognises and takes responsibility for addressing predictable and some less predictable problems in familiar work contexts

	Interact with others
	Selects appropriate form, channel and mode of communication for a specific purpose relevant to own role

	Planning and organising Get the work done
	Develops plans to manage tasks with an awareness of how they may contribute to longer term operational and strategic goals
Takes responsibility for outcomes of routine decisions related directly to own role
Understands purposes, specific functions and key features of common digital systems and tools and operates them effectively to complete routine tasks
Recognises and takes responsibility for addressing predictable and some less predictable problems in familiar work contexts

	Technology 
	Identifies functions and key features of common digital systems and tools and operates them effectively to complete routine tasks



[bookmark: O_711686]Unit Mapping Information
Supersedes and is equivalent to BSBMKG414 Undertake marketing activities.

[bookmark: O_711693]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286449]Assessment Requirements for BSBMKG43314 Undertake marketing activities
[bookmark: O_711688][bookmark: O_711689]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
undertake marketing activity for a work task on at least three occasions, including: 
researching marketing practices of the organisation
planning and implement a marketing activity
recording activities and processes used in marketing activity.
review effectiveness of marketing plan.

[bookmark: O_711690]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
concept of marketing 
sources of marketing information 
basic foundations of marketing practices
organisational policies and procedures on marketing
specific product knowledge related to products and services being marketed.

[bookmark: O_711691]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
office workplace equipment and resources relevant to performance evidence
examples of products or services to be marketed
marketing plans, policies and procedures. 

[bookmark: O_711694]Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286450]BSBMKG43413 Promote products and services
[bookmark: O_645558][bookmark: O_645559]Application
This unit describes the skills and knowledge required to coordinate and review the promotion of an organisation’s products and services.
It applies to individuals with a broad knowledge of the promotion of products and services specific to an organisation. They may have responsibility to provide guidance or to delegate aspects of these tasks to others.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_645562]Unit Sector
Technical Skills – Marketing
[bookmark: O_645563]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Establish promotional activitiesPlan promotional activities
	1.1 Identify need for promotion of product and service according to organisational or market requirements 
1.2 Identify overall promotional objectives in consultation with relevant stakeholders 
1.3 Analyse and select promotional activity options for meeting promotional objectives 1.1 Identify and assess promotional activities to ensure compatibility with organisational requirements
1.2 Plan and schedule promotional activities according to the marketing needs of the organisation
1.3 Determine overall promotional objectives in consultation with designated individuals and groups
1.4 Ensure that timelines and costs for promotion of activities are realistic and consistent with budget resources
1.5 Develop action plans to provide details of products and services being promoted

	2. Coordinate promotional activities
	2.1 Communicate roles and responsibilities for delivery of promotional services and allocate to relevant personnel 
2.2 Monitor progress of promotional activities according to action plan 
2.3 Identify and address potential issue/s during implementation within scope of own responsibility 
 2.4 Apply contingency plan 2.1 Ensure personnel and resources to support promotional activities are identified and prepared to facilitate the achievement of promotional goals
2.2 Identify and agree roles and responsibilities for delivery of promotional services and allocate to relevant personnel
2.3 Establish and conduct relationships with targeted groups in a manner which enhances the positive image of the organisation
2.4 Use networks to assist in the implementation of promotional activities

	3. Review and report on promotional activities
	3.1 Analyse effectiveness of planning processes audience using feedback and data to determine the impact of the promotional activity on the delivery of products and services
3.2 Identify possible improvements in future activities Assess effectiveness of planning processes to identify possible improvements in future activities
3.3 Collect feedback and provide to personnel and agencies involved in promotional activity
3.4 Analyse costs and time lines for to evaluate the benefits accruing from the promotional activities
3.5 Prepare conclusions and recommendations from verifiable evidence and provide constructive advice on future directions of promotional activities



[bookmark: O_645564]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets, analyses and collates textual information relevant to promotional activities from a range of sources

	Writing
	Uses clear and specific language to develop formal and informal documents for different audiences in accordance with organisational requirements

	Oral Communication
	Actively participates in verbal exchanges of ideas and elicits the views and opinions of others by listening and questioning
Uses clear and specific language to clarify, explain and present information relating to the promotional activity

	Numeracy
	Classifies, analyses and compares numeric information, including costs and timelines, relevant to the promotional activity

	Self-management  Navigate the world of work
	Adheres to legislative requirements and organisational policies and procedures
Evaluates effectiveness of decisions in terms of how well they meet stated goals

	Teamwork Interact with others
	Selects and uses appropriate conventions and protocols with a range of stakeholders to project a professional image while seeking or sharing information
Recognises the importance of building rapport to establish and maintain positive working relationships

	Planning and organising Get the work done
	Sequences and schedules complex activities, monitors implementation and manages relevant communication
Uses systematic, analytical processes in complex, non-routine situations, gathering relevant information and identifying and evaluating options against agreed requirements
Evaluates effectiveness of decisions in terms of how well they meet stated goals
Uses a range of digital tools to access data, and to extract, organise, integrate and share relevant information

	Technology 
	Uses a range of digital tools to access data, and to extract, organise, integrate and share relevant information



[bookmark: O_645566]Unit Mapping Information
Supersedes and is equivalent to BSBMKG413 Promote products and services.
Supersedes but is not equivalent to:
BSBPRO301 Recommend products and services
BSBPRO401 Develop product knowledge.

[bookmark: O_645573]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286451]Assessment Requirements for BSBMKG43413 Promote products and services
[bookmark: O_645568][bookmark: O_645569]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
identify the context for the promotional activities, including:
relevant legislation and /regulations
organisation’s goals, objectives, systems, policies and procedures
budget and timelines
marketing needs and, if defined, marketing plans
objectives of the promotional activities
consult with relevant stakeholders to plan promotional activities to meet objectives, budget and timelines
coordinate promotional activities including:
allocation of personnel, roles and responsibilities
using communication channels to convey responsibilities 
sourcing other resources and promotional products as appropriate
use of networks and relationships
analyse feedback and data to evaluate the effectiveness of planning processes and promotional activities and make recommendations on future directions of promotional activities.


[bookmark: O_645570]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
outline the legislative and regulatory context of the organisation as relevant to the marketing plan
content of action plans, including:
task steps
costs
timeframe 
resources and responsibilities 
stakeholders involved in coordinating marketing activities including internal and external personnel
outline the planning processes for organising promotional activities
explain the organisation’s marketing objectives and how they support the overall business objectives
explain how common promotional activities could be used to support the marketing objectives, including: with reference to
advertising
client functions
employee functions
media announcements
product launches
web pages.

[bookmark: O_645571]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation, regulations, standards and codes for promoting products and services 
relevant workplace documentation and resources for promoting products and services.
case studies and, where possible, real situations
interaction with others.



Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

[bookmark: O_645574]Links
Companion Volume implementation guides are found in VETNet -– https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286452]BSBMKG43519 Analyse consumer behaviour
[bookmark: O_768887][bookmark: O_768888]Application
This unit describes the skills and knowledge required to analyse consumer behaviour for markets and specific needs.
It applies to individuals who need to analyse consumer behaviour to examine factors that impact decisions to purchase products or services. They conduct a thorough analysis of consumer attitudes and behaviour, and make recommendations on marketing strategies to increase consumption of the product or service being marketed.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_768891]Unit Sector
Technical Skills – Marketing
[bookmark: O_768892]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Evaluate  consumer behaviour driversConfirm product or service market
	1.1 Source Gather information on market or market segment for a product or service according to a in accordance with a marketing plan
1.2 Identify consumer attributes for market or market segment from market profile or existing customer data
1.3 Identify and comparetest features of product or service in according to accordance with a  marketing plan
1.4 Investigate consumer need for the product or service through analysis of trends and past performance

	2. Evaluate Assess reasons for existing levels of consumer interest
	2.1 Investigate consumer need for the product or service through analysis of trends and past performance
2.2 Review past marketing or positioning of product or service in relation to effectiveness of its focus of appeal
2.3 Assess, estimate and test impact of individual, social and lifestyle influences on consumer behaviour for a product or service
2.14 Analyse consumer responses to previous marketing communications
2.25 Review relevant data andto determine consumer digital footprints, engagement journeys and expectations
2.36 Establish Assess organisational capability to respond quickly to consumer demand for products or services according to in accordance with marketing plan

	3. Recommend focus of appeal for marketing focus strategies for product or service
	3.1 Ensure marketing strategies address innate and acquired needs of consumers and appeal to motives that influence decision-making3.12 Present a rationale for marketing focus focus of appeal that outlines how influences on consumer behaviour will be used to target effective marketing strategies
3.23 Clarify the role of the consumer in the digital marketing environment and model engagement conversations and interventions
3.34 Ensure Confirm focus of appeal meets legal and ethical obligations and budgetary requirements of marketing plan



[bookmark: O_768893]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets and analyses text from a range of sources to identify relevant and key information 

	Writing
	Prepares strategic business documentation incorporating appropriate vocabulary, grammatical structure and conventions appropriate to purpose and audience

	Oral Communication
	Gathers information through active listening and questioning 
Presents information using suitable words and non-verbal features

	Numeracy
	Uses mathematical skills and techniques to interpret and process data and analyse trends

	Self-management  Navigate the world of work
	Complies with implicit and explicit organisational procedures and processes 
Adheres to ethical, legal and regulatory responsibilities relevant to own work context 

	Teamwork Interact with others
	Selects and applies appropriate form and mode of communication for a specific purpose and audience

	Planning and organising Get the work done
	Develops plans to manage relatively complex tasks with an awareness of how they may contribute to longer-term operational and strategic goals
Makes decisions by systematically analysing information, identifying and evaluating options against set criteria, and choosing most appropriate option



[bookmark: O_768895]Unit Mapping Information
Supersedes and is equivalent to BSBMKG419 Analyse consumer behaviour.


[bookmark: O_768902]Links
Companion Volume implementation guides are found in VETNet -– https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286453]Assessment Requirements for BSBMKG43519 Analyse consumer behaviour
[bookmark: O_768897][bookmark: O_768898]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
analyse consumer behaviours for a work task on at least four occasions, including: . 
confirming consumer behaviour drivers
evaluating Assess reasons for existing levels of consumer interest document
presenting findings and recommendations about marketing strategies that should be developed to influence consumers.
[bookmark: O_768899]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
industry, and product andor service knowledge for analysis of consumer behaviour 
marketing communication concepts and processes
current digital channels relevant to the business and consumer against costs and benefits
objectives of marketing strategy including:
addressing innate and acquired needs of consumers 
appealing to motives that influence decision-making
organisational structures, procedures and marketing objectives.

[bookmark: O_768900]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and regulations relevant to business consumer behaviour
relevant workplace documentation and resources for relevant to consumer behaviour analysis 
software and technology for consumer behaviour analysis. 

[bookmark: O_768903]Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10
[bookmark: _Toc24286454]BSBMKG43609 Design and test direct marketing activities direct response offers
[bookmark: O_711602][bookmark: O_711603]Application
This unit describes the skills and knowledge required to design and test, implement and evaluate direct marketing activities response offers which match organisational business according to and marketing objectives and resolve marketing problems.
It applies to individuals working in a marketing assistant or account manager role who are required to create and implement direct marketing activities design direct marketing offers for products or services. Such individuals may work in small, medium or large enterprises across a variety of industries; they usually work with a team and customers to design offers.
Direct response offers include payment related promises such as offers in relation to exchanging goods and services for money; terms of payment; performance and quality guarantees; delivery method; and time, place and method of order placement. Offers may also be made that do not involve payment matters, such as the offer of a free brochure or catalogue in return for providing a name and address.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711606]Unit Sector
Technical Skills – Marketing
[bookmark: O_711607]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare marketing activities for testing Design offer components
	1.1 Identify objectives for testing direct marketing activities Determine what will be supplied in direct response offer in conjunction with team members
1.2 Identify components of direct marketing for testing according to task objectivesDetermine what respondent must supply or do in response to offer
1.3 Analyse and select testing method according to task objectives Select and document appropriate types of offer to be made to customers

	2. Test marketing activities direct response offers
	2.1 Identify parameters of testing for direct marketing activities Provide customers with a range of direct response offer options
2.2 Perform test according to parameters and task objectives Provide vehicles for customers to provide feedback on direct response offer options
2.3 Collate results according to organisational policies and procedures Analyse customer responses to test offers and follow up if appropriate2.4 Modify products or services being offered based on provided customer feedback
2.5 Ensure offer option selected matches organisational marketing objectives and solves marketing problems
2.6 Match supporting material requirements to type of direct marketing sale

	3. Evaluate marketing test results Select offer pricing structure
	3.1 Use statistical techniques to analyse results Evaluate factors affecting pricing to determine normal or average selling price of offer
3.2 Refine direct response offers according to results obtained Determine short‑term pricing strategies
3.3 Document and present results to relevant personnel according to organisational policies and procedures Select payment term options

	4. Determine and design required customer service levels
	4.1 Design process ensuring accepted offers are fulfilled promptly
4.2 Develop procedures to ensure prompt answers to queries and complaints regarding product or service
4.3 Ensure access to instant, accurate information on status of delivery of products or services and customer accounts, including after‑hours, to provide enhanced customer service



[bookmark: O_711608]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Gathers, interprets and analyses textual data from a range of sources and identifies relevant and key information

	Writing
	Integrates information from a number of sources to develop material that supports purposes and format of documentation using suitable grammatical structure and clear, logical language

	Oral Communication
	Participates in a variety of spoken exchanges using suitable language and features
Elicits views and opinions of others with active listening and questioning

	Numeracy
	Examines and analyses numerical information to determine pricing strategies and payment terms

	Self-management  Navigate the world of work
	Identifies Recognises, develops and follows explicit and implicit protocols and meets expectations associated with own role


	Problem solving
	Responds intuitively to problems requiring immediate attention, quickly drawing on past experience to devise solutions

	Interact with others
	Selects appropriate form, channel and mode of communication for a specific purpose relevant to own role

	Get the work done Planning and organising
	Applies formal processes when planning more complex tasks, producing plans with logically sequenced steps
Selects from a range of options in routine situations, identifying and taking some situational factors into account when decision-making
In familiar contexts, responds intuitively to problems requiring immediate attention, quickly drawing on past experience to devise solutions



[bookmark: O_711610]Unit Mapping Information
No equivalent unit. Supersedes but is not equivalent to:
BSBMKG409 Design direct response offers
BSBMKG410 Test direct marketing activities
BSBMKG411 Analyse direct marketing databases.

[bookmark: O_711617]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286455]Assessment Requirements for BSBMKG436 09 Design and test direct marketing activitiesresponse offers
[bookmark: O_711612][bookmark: O_711613]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
design and test a range of direct response offers which meet organisational marketing objectives on at least three occasions.

In the course of the above, the candidate must: 
identify and select direct response offer component to be tested
create and test a range of hypothesis 
conduct and re-perform tests on offer components until marketing outcomes have been achieveddevelop a pricing structure, customer service levels and relevant support materials for a product or service
present a direct response offer for a product or service.
use a range of office equipment (telephones, internet) and software (databases) to formulate and refine direct response offers.

[bookmark: O_711614]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
marketing communication concepts and processes 
media options 
statistical methods, tests and techniques can be used for measurement and analysis 

software applications used in direct marketing. explain typical components of design offers
list the vehicles for gathering customer feedback
describe the types of direct marketing sales, including support material requirements
describe the factors that affect pricing of offers.

[bookmark: O_711615]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant workplace documentation and resources relevant to performance evidence. 
case studies and, where possible, real situations.


Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_711618]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286456]BSBMKG43721 Create and oOptimise digital media impact
[bookmark: O_768925][bookmark: O_768926]Application
This unit describes the skills and knowledge required to create and optimise digital media impact for application within the context of marketing communications.
It applies to individuals working in a variety of marketing communications occupational roles who have responsibility for developing and implementing client solutions within the digital communications space. Individuals may work individually or as part of a multidisciplinary team. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_768929]Unit Sector
Technical Skills – Marketing
[bookmark: O_768930]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to promote digital media Analyse digital media impact
	1.1 Identify Determine measurable impact objectives for digital media
1.2Analyse  Review and deliver insights from onlineexisting online and offline channel data for insights and gaps in engagement and expectations
1.3 Identify tools and technologies accessed by customers
1.4 Establish Clearly establish audience engagement characteristics, expectations and responses
1.5 Identify gaps in engagement and expectations

	2. Support optimisation of digital media Establish an experimentation framework
	2.1 Use technology to create a deliverable according to task and organisational requirements Design, build, and test a learning environment using industry tools and technologies
2.2 Develop Prepare strategies for rapid real-time response, and rapid changes 
2.3 Model channel interaction options
2.4 Test interaction with target groups
2.5 Adapt deliverable according to test outcomes and verify wth relevant personnel Learn and adapt rapidly to changing customer expectations and interactions

	3. Evaluate digital media use Create optimised digital channels
	3.1 Collate digital data on customer engagement, conversations and conversions
3.2 Moderate data to identify exceptions from agreed performance
3.3 Document issues and recommendations to improve further digital media optimisation3.1 Ensure channels are established using current industry tools and technologies
3.2 Enable visibility of the customer journey in digital environments
3.3 Utilise tools and technologies for visualisations, dashboards and reports for a unified view across multiple digital platforms

	4. Support channel strategies
	4.1 Work effectively with other experts as part of a multi- disciplinary network
4.2 Enable rapid change to process and interventions to match real-time customer requirements 

	5. Evaluate effectiveness of digital impact
	5.1 Collate digital data on customer engagement, conversations and conversions
5.2 Moderate data to identify exceptions from agreed performance
5.3 Document issues and recommendations to improve further digital media optimisation




[bookmark: O_768931]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Identifies and interprets textual information to establish current industry and project status from relevant information

	Writing
	Researches, plans and prepares documentation using format and language appropriate to context, organisational requirements and audience

	Oral Communication
	Presents information and seeks advice using language appropriate to audience

	Numeracy
	Identifies and interprets data from a range of sources
Uses modelling capacity and data analysis to establish and test systems, monitor results and make adjustments

	Initiative and enterprise 
	Recognises and responds to rapidly changing expectations within digital sphere

	Teamwork
	Selects and uses appropriate conventions and protocols when communicating with internal and external parties to seek or share information
Works effectively with other experts as part of a multi- disciplinary network to achieve desired outcomes for organisation and clients
Works positively with those from other disciplines to achieved desired outcomes for organisation and clients

	Planning and organising 
	Plans and organises data categories, tasks and workloads
Uses testing to identify and solve routine and non-routine problems 
Sequences and schedules complex activities, monitors implementation, and manages relevant communication

	Technology 
	Uses and manipulates digital technology to create, extend and enhance job role, products and capacity to deliver optimised digital media
Uses tools and technologies for visualisations, dashboards and reports for a unified view across multiple digital platforms
Identifies and responds to rapidly changing expectations within digital sphere



[bookmark: O_768933]Unit Mapping Information
Supersedes and is equivalent to BSBMKG421 Optimise digital media impact.
Supersedes but is not equivalent to BSBMKG420 Create digital media user experiences.

[bookmark: O_768940]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286457]Assessment Requirements for BSBMKG43721 Create and oOptimise digital media impact
[bookmark: O_768935][bookmark: O_768936]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
establish realistic digital channel performance measures
analyse digital media data and offline information andto determine engagement characteristics of target audience
identify variation between target and actual performance
create a digital media deliverablelearning environment
model and test alternative methods and techniques to optimise digital impact
respond rapidly to changing expectations, feedback and technological environment 
usetilise tools and technologies to monitor digital activity
work effectively as a team member in a rapidly changing environment
use data evaluation methods accurately.
[bookmark: O_768937]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
list current industry tools and technologies used in digital media channels
types of digital deliverables including:
visualisations
dashboards
explain current industry level performance metrics and measures
compare characteristics of users across alternative digital channels
identify nodes of integration across multiple digital environments.

[bookmark: O_768938]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation and regulations for digital media 
communications equipment and technology required for task 
relevant workplace documentation and resources relevant to digital media 
case studies, or where possible, real situations 
industry software packages and apps according to task requirements (where applicable).

[bookmark: O_768941]Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10


[bookmark: _Toc24286458]BSBMKG438 Implement and monitor advertising production 	Comment by Author: Amalgamates ADV404 and ADV408
Application
 This unit describes the skills and knowledge required to implement and monitor advertising production, including establishing the initial media requirements, booking advertising production and developing a monitoring report.
It applies to those in an entry-level position who are not expected to supervise the work of others, but are required to have a broad knowledge of advertising media. These individuals may be responsible for media planning, media buying or advertising within an advertising team.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to implement advertising production
	1.1 Confirm advertising and media requirements according to creative brief, organisational and legislative requirements 
1.2 Develop and cost media schedule
1.3 Analyse and select suppliers for production process
1.4 Seek approval from relevant organisational stakeholders 

	2. Implement advertising production
	2.1 Book advertising space and time 
2.2 Lodge advertisement
2.3 Report status of initial implementation to relevant organisational stakeholders

	3. Monitor advertising production
	3.1 Confirm details of post-production activities with relevant organisational stakeholders
3.2 Identify and rectify issues with advertising production within scope of own responsibility 
3.3 Develop monitoring report


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	Uses mathematical techniques to identify cost and schedule requirements within budgetary constraints

	Reading
	Identifies and interprets textual information to determine and confirm advertising, media and procedural requirements

	Writing
	Produces clear and legible reports in required format documenting key findings

	Teamwork
	Applies negotiation skills to establish understanding and reach agreement
Uses a range of strategies to establish connections when communicating with relevant personnel to seek and share information

	Initiative and enterpriseSelf-management 
	Takes responsibility for providing quality advertising scheduling services complying with organisational policies and procedures
Uses scheduling experiences to suggest adjustment or improvement to organisational procedures
Systematically gathers and analyses all relevant information and evaluates options to decide on appropriate research strategy

	Planning and organising
	Determines job sequence and works logically and systematically to undertake clearly defined tasks to deadlines
Uses scheduling experiences to suggest adjustment or improvement to organisational procedures
Recognises and takes responsibility for addressing unforeseen problems in complex work contexts

	Problem solving
	Recognises and takes responsibility for addressing unforeseen problems in complex work contexts

	Technology
	Uses digital technologies and systems to locate information, and enter data accurately
Uses familiar digital technologies and systems to locate, organise and present information


Unit Mapping Information
Supersedes and is equivalent to:
BSBADV404 Schedule advertisements
BSBADV408 Review advertising media options.
Supersedes but is not equivalent to:
BSBADV402 Conduct pre-campaign testing
BSBADV403 Monitor advertising production
BSBADV405 Perform media calculations
BSBADV406 Buy and monitor media
BSBADV407 Apply media analysis and processing tools.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _heading=h.30j0zll][bookmark: _Toc24286459]Assessment Requirements for BSBMKG438 Implement and monitor advertising production 
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
implement and monitor an advertising production for a work task on at least three occasions. 

In the course of the above, the candidate must: 
of identify and confirm media and the chosen means to advertise according to the media plan  
locate and analyse organisational policies and procedures relevant to media schedules 
use appropriate industry technology 
organise timing and distribution of advertisements and negotiate costs with media sellers.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
industry products and services including media types and media vehicles 
legal and ethical requirements for the advertising industry 
principles of advertising as it relates to the marketing mix 
organisational policies and procedures for scheduling advertisements. 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
software required to implement and monitor advertising plans
media plan
relevant organisational policies and procedures
relevant organisational scheduling procedures.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286460]BSBMKG439 Develop and apply knowledge of communications industry  	Comment by Author: Amalgamates BSBMKG418 and PUB401 
Application
This unit describes the skills and knowledge required to research, analyse and apply knowledge of the communications industry. This includes the marketing communications and public relations industries.
It applies to those who undertake roles in entry-level positions with a general knowledge of the structure, organisation and function of the communications industry. Individuals in this role may play a limited leadership and guidance to others. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1.  Research communications information
	1.1 Identify and access sources of information on communication industry 
1.2 Analyse communication industry sectors, associations, networks and societal role and key stakeholders 
1.3 Analyse developments for marketing communication within digital communications technology

	2. Apply knowledge
	2.1 Identify application task requirements with relevant organisational personnel 
2.2 Use research to prepare a deliverable according to work role 
2.3 Establish criteria for assessing deliverable

	3. Review knowledge  
	3.1 Seek feedback on deliverable from relevant organisational personnel 
3.2 Apply self-reflection techniques to deliverable 
3.3 Incorporate changes to deliverable according to task requirements 


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Learning
	Identifies and evaluates information from external sources to assist in clarifying and extending knowledge
Uses a continuous learning approach to improve capacity to work effectively and identify and solve problems as they occur, and to address emerging opportunities and issues

	Numeracy
	Uses mathematical skills to interpret data and statistical information

	Reading
	Gathers, interprets and analyses a variety of textual information from a range of sources to identify relevant and key information

	Writing
	Integrates information from a number of sources to create cohesive documents using suitable format and grammatical structure, with clear, logical language suitable to the audience and purpose

	Teamwork
	Fosters positive relationships with others and maintains open communication

	Self-management 
	Understands and adheres to legal and regulatory responsibilities related to own work

	Planning and organising
	Prioritises and completes tasks within a set timeline


Unit Mapping Information
Supersedes and is equivalent to BSBMKG418 Develop and apply knowledge of marketing communication industry.
Supersedes but is not equivalent to BSBPUB401 Develop and apply knowledge of public relations industry.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286461]Assessment Requirements for BSBMKG439 Develop and apply knowledge of communications industry  
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
research and report on the marketing communications industry structure, its role in society and within organisations
develop stakeholder analysis for specific organisation
scope the impact of new and alternative communication technology on the marketing communications industry
research and report on the current issues affecting the marketing communications industry
report on the current issues affecting the public relations industry.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
current issues and trends which affect the marketing communications industry
industry structures and networks
organisational and client operating environments, structures, and business and marketing plans
current digital communications technologies, platforms and devices
principles and practices of marketing communications and media strategies.
employment obligations and opportunities 
trends including impact of technologies on the industry.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and regulations relevant to communications industry 
communications equipment and technology
workplace documentation and resources for communicationsrelevant to performance evidence.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286462]BSBMKG44017 Apply marketing communication across a convergent industry
[bookmark: O_768830][bookmark: O_768831]Application
This unit describes the skills and knowledge required to work effectively within the convergent marketing communication industry.
It applies to individuals working in a variety of marketing communication roles utilising skills and knowledge from marketing, advertising, public relations and/or convergent media sectors to achieve outcomes.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_768834]Unit Sector
Technical Skills – Marketing
[bookmark: O_768835]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Establish Identify the convergent environment
	1.1 Identify role and features of each Review and identify the role of the traditional siloed sectors in marketing communication industry  according to task client requirements
1.2 Identify the potential points of integration between sectors 
1.3 Identify Establish the role of the customer within the convergent environment
1.4 Confirm and ensure that messages can be unified across an integrated offering 
1.5 Identify relevant and current legislation, regulations and policies applicable to that may impact on marketing within the convergent environment according to task requirements 

	2. Prepare cross sector marketing tools and techniques
	2.1 Identify and analyseevaluate applicability of existing tools and techniques from traditional sectors to the integrated marketing communication environment
2.2 Create convergent tools and techniques suitable for use within a divergent media environment
2.3 Create tools and techniques suitable for use within a customer-centric environment
2.4 Confirm suitability Review and confirm the fit-for-purpose and cost effectiveness of relevant tools and techniques according to task requirements with relevant organisational personnel 

	3. Apply convergent marketing communications
	3.1 Select and usetilise integrated, cross sector and media divergent marketing communication solutions according to task to meet client requirements3.2 Identify and engage the use of sector and technology specific experts where appropriate
3.23 Establish channels to empower and respond rapidly to customer perspectives
3.34 Establish and maintain expert and business networks relevant to marketing communication convergence 



[bookmark: O_768836]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Identifies and interprets textual information to establish current industry and project status from relevant information

	Writing
	Researches, plans and prepares documentation using format and language appropriate to context, organisational requirements and audience

	Oral Communication
	Presents information and seeks advice using language appropriate to audience

	Numeracy
	Identifies and interprets data from a range of sources
Use testing and data analysis to establish and test systems, monitor results and weigh costs

	Initiative and enterpriseSelf-management  
	Develops, monitors and modifies organisational policies and procedures in accordance with legislative requirements and organisation goals

	Teamwork 
	Works positively with those from other disciplines to achieved desired outcomes for organisation and clients

	Planning and organising 
	Sequences and schedules complex activities, monitors implementation, and manages relevant communication
Uses systematic, analytical processes in relatively complex situations, setting goals, gathering relevant information, and identifying and evaluating options; creating new tools and techniques where appropriate

	Technology 
	Uses and manipulates digital technology to create, extend and enhance job role, products and capacity to deliver effective service design



[bookmark: O_768838]Unit Mapping Information
Supersedes and is equivalent to BSBMKG417 Apply marketing communication across a convergent industry.

[bookmark: O_768845]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286463]Assessment Requirements for BSBMKG44017 Apply marketing communication across a convergent industry
[bookmark: O_768840][bookmark: O_768841]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
apply marketing communication across a convergent industry on at least three occasions. 

In the course of the above, the learner must: 
identify the convergent environment for marketing communication in establishing a client solution, including:
reviewing the traditional roles and client groups serviced by the marketing, advertising and public relations sectors
using the impact of capacity in communications technology
using the impact of ubiquitous enabled mobile devices
integrating the rise in ‘customer-centric’ and the ‘empowered customer’ in client solutions
develop client and customer messaging that can be engaged by a target group across multiple distribution points
create fit-for-purpose tools, techniques and solutions that are effective within a convergent media environment and verify with organisational personnel 
establish processes that empower customers
work with client and customers to implement an integrated solution within a highly iterative environment
engage effectively with experts and others within the industry.
[bookmark: O_768842]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
identify the characteristics and points of difference between traditional and convergent approaches to marketing communication
explain how customers take a central and empowered role within convergent marketing
list the impact of convergence on the traditional siloed industry
identify the current key technologies and distributed services that impact on convergent solutions
situations requiring engagement of technology experts 
list the type of experts and business networks appropriate to a convergent marketing solution
list relevant and current legislation, regulation and organisational policy to the field of marketing communication.

[bookmark: O_768843]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and regulations relevant to marketing across a convergent industry
relevant workplace documentation and resources for marketing across a convergent industry.

[bookmark: O_768846]Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286464]BSBMKG441PUB403 Develop public relations documents
[bookmark: O_708281][bookmark: O_708282]Application
This unit describes the skills and knowledge required to design, produce and edit public relations documents for various target audiences, and to evaluate their effectiveness in the marketplace.
It applies to individuals who would usually work as part of a public relations campaign team and who analyse and evaluate information from a variety of sources. In this role, individuals use well-developed advertising skills and a broad knowledge base.
No licensing, legislative, regulatory or certification requirements apply to this unit at the time of publication.
[bookmark: O_708285]Unit Sector
Technical Skills – Marketing 
[bookmark: O_708286]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to develop document Research appropriate public relations documents
	1.1 Identify task objectives and applicable legal and ethical frameworks Research previous communication documents for tone, content and style
1.2 Research previous organisational public relations documents, distribution channel information and evaluation dates according to task objectives Research previous communication media and media distribution channels using appropriate methods
1.3 Confirm document objectives, message and process with relevant organisational personnel Research and analyse existing evaluation data
1.4 Identify outsourcing resources, timelines and costs in consultation with relevant organisational personnel Conduct research about target public, clients or relevant organisations

	2. Establish final document Plan production of communication document
	2.1 Draft documents according to task and organisational requirements Identify and segment the target public
2.2 Seek feedback from relevant organisational personnel on public relations documents Identify and agree upon communication objectives, messages and processes with other team members or supervisors in accordance with organisation procedures
2.3 Agree upon modifications and incorporate into final draft Ensure communication message is aligned to the organisation’s strategic objectives and operational plans2.4 Identify and gain agreement on appropriate communication media and media channels to communicate message
2.5 Identify and agree upon processes to test the success of planned public relations communications
2.6 Determine outsourcing resources, and provide input into developing timelines and costs
2.7 Identify legal and ethical constraints impacting on communicating message

	3. Review finalised documents Create and edit public relations documents
	3.1 Distribute document according to timelines, task and organisational requirements 
3.2 Monitor and collate feedback on the effectiveness of distributed documents 
3.3 Evaluate feedback results against task objectives 
3.4 Record and file evaluation results and recommendations for future improvements according to organisational policy and procedure Design and write communication documents which align with the organisation’s objectives and effectively communicate issues, policies and practices of the organisation to target audiences
3.2 Scan documents to ensure compliance with legal and ethical requirements and proofread to identify and correct errors
3.3 Assess appropriateness of the style and tone of text for the target public and carry out structural editing to ensure the document flows logically
3.4 Edit the document to ensure its scope and format is in accordance with the organisation’s strategic communications plan and complies with house style
3.5 Seek feedback from appropriate personnel on content of public relations documents following proofreading
3.6 Test document and amend it in response to feedback
3.7 Determine and agree upon modifications and incorporate into final draft

	4. Implement and evaluate public relations documents
	4.1 Forward any required document to outsourced resources within scheduled timelines
4.2 Distribute document in accordance with scheduled timelines using appropriate public relations publications to communicate and promote the goals of the organisation
4.3 Gather feedback and regularly monitor the effectiveness of distributed documents using appropriate evaluation methods
4.4 Evaluate results of public relations documents against communication, organisation and/or client objectives
4.5 Record and file evaluation results and any improvement recommendations for future reference




[bookmark: O_708287]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets and analyses information from a range of sources
Checks workplace documentation for clarity, accuracy, compliance with house style and legislative, regulatory and ethical requirements

	Writing
	Uses clear, accurate and relevant language to record information
Develops and completes documents in a range of styles and tones suitable to different audiences and contexts

	Oral Communication
	Articulates information clearly using language and features appropriate to the audience
Employs active listening and questioning techniques to clarify information and confirm understanding

	Numeracy
	Interprets numerical information and makes basic calculations to determine outsourcing expenditure and workplace scheduling

	Initiative and enterprise Navigate the world of work
	Understands organisational goals and adheres to implicit and explicit organisation policies and procedures
Monitors outcomes, considering results from a range of perspectives, and identifies key concepts and principles that could be improved in future situations

	Self-management 
	Adheres to implicit and explicit organisation policies and procedures

	Teamwork Interact with others
	Actively identifies the requirements of important communication exchanges, selecting appropriate channels, format, tone and content to suit purpose and audience
Collaborates with others as part of familiar routine activities

	Planning and organising Get the work done
	Takes responsibility for planning, sequencing and prioritising tasks and own workload to meet timelines and achieve outcomesAnalyses relevant information to make decisions directly related to role 
Monitors outcomes, considering results from a range of perspectives, and identifies key concepts and principles that could be improved in future situations
Uses digital applications to record, store, retrieve and share documents

	Technology 
	Uses digital applications to record, store, retrieve and share documents



[bookmark: O_708289]Unit Mapping Information
Supersedes and is equivalent to PUB403 Develop public relations documents.
Supersedes but is not equivalent to BSBPUB402 Develop public relations campaigns.

[bookmark: O_708296]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286465]Assessment Requirements for BSBMKG441 PUB403 Develop public relations documents
[bookmark: O_708291][bookmark: O_708292]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop a public relations document on at least two occasions. 

In the course of the above, the candidate must:
research content, format and processes for public relations document and confirm with relevant organisational personnel, design, 
develop , test, and modify a draft public relations document according to task requirements and feedback from organisational personnel 
distribute public relations documents according to timelines, task and organisational requirements 
monitor and evaluate feedback to identify future improvements to public relations documents
record and file results according to organisational policy and procedures. implement and evaluate a range of public relations documents intended to communicate different concepts to different audiences.


[bookmark: O_708293]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
outline principles, practices and theories of marketing, media, and public relations
content of public relations documents including: 
communication objectives 
communication messages 
communication processes 
methods to assess effectiveness of public relations documents in fulfilling task objectives including stakeholder feedback 
organisational requirements relevant to public relations documents 
key .media and media distribution channels including public relations publications 
summarise current issues and trends which affect the public relations industryexplain the importance of gathering information about target market segments
outline methods of evaluating results of public relations documents
outline key provisions of relevant legislation, codes of practice and national standards that affect public relations campaigns.

[bookmark: O_708294]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
public relations documents.
office equipment and resources
case studies and, where possible, real situations.


Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_708297]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10


[bookmark: _Toc24286466]BSBMKG4412 Conduct e-marketing communications
[bookmark: O_711659][bookmark: O_711660]Application
This unit describes the skills and knowledge required to prepare electronic advertisements for use in internet, email or facsimile marketing communications, and to evaluate their effectiveness in achieving marketing objectives.
It applies to individuals working in promotional roles who are required to use electronic communications and existing business websites to effectively convey marketing communications and achieve marketing objectives in accordance with marketing or e-marketing plans.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711663]Unit Sector
Technical Skills – Marketing
[bookmark: O_711664]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare for e-marketing Prepare electronic advertisements
	1.1 Identify legal and ethical and organisational frameworks according to task requirements Choose media for electronic advertisements in accordance with the organisation’s marketing (or e-marketing) strategy
1.2 Select existing electronic advertisement according to task requirements Select multiple marketing channels to optimise marketing effort
1.3 Select media for electronic advertisements according to organisation’s marketing (or e-marketing) strategy Ensure copy and design elements communicate desired image, features and benefits of products or services, and suit characteristics of chosen media
1.4 Select e-marketing platforms for advertisement according to task requirements and organisational policy Position and size each element of advertisement to achieve balance and focus1.5 Ensure typeface selections suit product, chosen media and central message of advertisement, and that layout achieves balance in its elements including white space and margins
1.6 Ensure any added sound, animation or graphics enhance content of advertisements and do not distract from message
1.7 Ensure advertisements meet requirements of marketing strategy as well as legal and ethical requirements

	2. Use Perform e-marketing business website as e-marketing tool
	2.1 Use e-marketing platform for electronic advertisement according to e-marketing objectives Identify website marketing objectives in organisation’s marketing (or e-marketing) strategy and plan
2.2 Confirm that e-marketing meets all task specifications Ensure website design meets objectives and conveys required image of the business and features and benefits of its products or services
2.3 Present electronic advertisement on e-marketing platform to management prior to finalisation Ensure website content, site map, navigation buttons, frames and multiple pages are in accordance with marketing strategy and plan
2.4 Ensure website incorporates data recording, contacts and feedback mechanisms to allow evaluation of website as a marketing tool

	3. Evaluate use of e-marketing Use e-marketing
	3.1 Monitor transmission of electronic advertisement and rectify errors or omissionsIdentify required media vehicles and website hotlinks for electronic advertisements, and negotiate contracts for website development where necessary to meet requirements of the marketing strategy, budget and legal and ethical requirements
3.2 Evaluate effectiveness of e-marketing advertisements against measures of effectiveness and record outcomes according to organisational requirements Promote marketing channels to identified target market segments
3.3 Plan for improvements to e-marketing strategies Place or disseminate electronic advertisements in accordance with marketing strategy, media contracts, and legal and ethical requirements

	4. Monitor and evaluate results of e-marketing
	4.1 Monitor transmission of electronic advertisements or other e-marketing products and rectify any errors or omissions
4.2 Develop measures of effectiveness for e-marketing advertisements and monitor effectiveness
4.3 Evaluate effectiveness of e-marketing advertisements against measures of effectiveness and record outcomes in accordance with organisational requirements
4.4 Use outcomes of evaluation activities and other feedback from marketing channels to plan for improvements to e-marketing strategies and products



[bookmark: O_711665]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets textual information obtained from a range of sources and determines how content may be applied to individuals and to organisational requirements

	Writing
	Integrates information from a number of sources to develop material that supports the purposes and format of the documentation using suitable grammatical structure and clear, logical language

	Oral Communication
	Articulates ideas and requirements clearly and creatively based on techniques appropriate to audience and environment
Elicits the view and opinions of others by listening and questioning

	Numeracy
	Uses basic mathematical skills to ensure advertisement layout designs are correct
Interprets and analyses statistical information to help design and determine measures of effectiveness

	Self-management  Navigate the world of work
	Applies Appreciates the implications of ethical, legal and regulatory frameworksresponsibilities related to own work
Complies with Adheres to organisational policies and procedures and considers own role in terms of its contribution to broader goals of the work environment
Takes responsibility for the outcomes of routine decisions related directly to own role

	Interact with others
	Selects the appropriate form, channel and mode of communication for a specific purpose relevant to own role

	Planning and organising Get the work done
	Develops plans to manage tasks with an awareness of how they may contribute to longer term operational and strategic goals
Takes responsibility for the outcomes of routine decisions related directly to own role
Understands the purposes, specific functions and key features of common digital systems and tools and operates them effectively to complete routine tasks
Identifies Understands and explicitly applies some basic principles of analytical and lateral thinking
Recognises and takes responsibility for addressing predictable and some less predictable problems in familiar work contexts

	Problem solving 
	Identifies and takes responsibility for addressing predictable and some less predictable problems in familiar work contexts

	Technology 
	Identifies key purposes, specific functions and key features of common digital systems and tools and operates them effectively to complete routine tasks



[bookmark: O_711667]Unit Mapping Information
Supersedes and is equivalent to BSBMKG412 Conduct e-marketing communications.
Supersedes but is not equivalent to BSBCUE303 Conduct a telemarketing campaign.

[bookmark: O_711674]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286467]Assessment Requirements for BSBMKG4412 Conduct e-marketing communications
[bookmark: O_711669][bookmark: O_711670]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
prepare an electronic advertisement for a product or service to promote on an e-marketing platform according to organisational marketing strategy and task objectives on at least two occasions.

In the course of the above, the candidate must: 
develop electronic advertisement for a product or service using electronic media to convey marketing communications consistent with an organisational marketing strategy and objectives
finalise communication with management according to organisational marketing strategy and objectives
review e-marketing communication and record according to organisational policies and procedures 
assess effectiveness of advertisement and plan for improvements to e-marketing strategies according to task objectives.
monitor and evaluate results of electronic advertisements and marketing.


[bookmark: O_711671]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
identify key provisions of relevant legislation, codes of practice and national standards that affect marketing operations
describe industry products and services knowledge
explain intellectual property requirements
identify organisational structure, roles and responsibilities
outline principles of marketing and advertising
describe software applications used in conducting electronic advertising and marketing.

[bookmark: O_711672]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation, regulations, standards and codes for e-marketing 
relevant workplace documentation and resources relevant to performance evidence.
case studies and, where possible, real situations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_711675]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286468]BSBMKG5401 Identify and evaluate marketing opportunities
[bookmark: O_711735][bookmark: O_711736]Application
This unit describes the skills and knowledge required to identify, evaluate and take advantage of marketing opportunities by analysing market data, distinguishing characteristics of possible markets and assessing viability of changes to operations.
It applies to individuals working in a supervisory or management marketing or advertising role within a marketing or advertising team or media organisation.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711739]Unit Sector
Technical Skills – Marketing
[bookmark: O_711740]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Explore Identify marketing opportunities
	1.1 Analyse information on market and business needs for marketing opportunitiesAnalyse information on market and business needs to identify marketing opportunities
1.2 Identify potential new marketsResearch potential new markets and assess opportunities to enter, shape or influence each market, and the likely contribution to the business
1.3 Research innovative approaches for the development of potential marketing opportunitiesExplore entrepreneurial, innovative approaches and creative ideas for their potential business application, and develop into potential marketing opportunities

	2. Evaluate  Investigate marketing opportunities
	2.1 Identify and analyse opportunities for organisational fit according to organisational goals and capabilitiesIdentify and analyse opportunities in terms of their likely fit with organisational goals and capabilities
2.2 Evaluate each opportunity to determine its impact on current business and customer base
2.23 Analyse external and financial viability of each opportunity Use an assessment of external factors, costs, benefits, risks and opportunities to determine the financial viability of each marketing opportunity
2.34 Determine probable return on investment and potential competitorsDetermine probable return on investment and potential competitors
2.45 Select marketing opportunity according to outcomes of viability analysisDescribe and rank marketing opportunities on their viability, and likely contribution to the business

	3. Evaluate required changes to current operations
	3.1 Identify and document changes needed to current operations to take advantage of viable marketing opportunitymarketing opportunities
3.2 organisational changes to service an increased or different customer base Ensure organisational changes to service an increased or different customer base including provision for continued quality of service to existing customers
3.3 Identify resource requirements for marketing opportunityEstimate resource requirements for changed operations
3.34 Document and communicate viability of marketing opportunity to key stakeholdersDetermine and communicate viability of making changes to current operations to key stakeholders
3.5 Document newly identified marketing opportunities and required changes



[bookmark: O_711741]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Evaluates and comprehends textual information from a range of sources and draws own conclusions

	Writing
	Integrates information from a number of sources to develop material that supports purposes of documentation using suitable grammatical structure and clear, logical language

	Oral Communication
	Presents opinions, ideas and organisational requirements clearly and creatively using language and presentation techniques appropriate to audience and environment
Elicits views and opinions of others by listening and questioning

	Numeracy
	Evaluates financial and marketing data using whole numbers, decimals and percentages to make accurate calculations

	Initiative and enterprise Navigate the world of work
	Recognises and follows explicit and implicit organisational protocols and meets expectations associated with own role
Evaluates outcomes of decisions to identify opportunities for improvement
Develops new and innovative ideas through exploration, analysis and critical thinking

	Self-management 
	Identifies and follows explicit and implicit organisational protocols and meets expectations associated with own role

	Interact with others
	Selects appropriate form, channel and mode of communication for a specific purpose relevant to own role

	Planning and organising Get the work done
	Develops plans to manage relatively complex tasks with an awareness of how they may contribute to longer-term operational and strategic goals
Makes decisions by systematically analysing information, identifying and evaluating options against set criteria, and choosing most appropriate option
Evaluates outcomes of decisions to identify opportunities for improvement
Develops new and innovative ideas through exploration, analysis and critical thinking



[bookmark: O_711743]Unit Mapping Information
Supersedes and is equivalent to BSBMKG501 Identify and evaluate marketing opportunities.
Supersedes but is not equivalent to:
BSBMKG518 Plan and implement services marketing
BSBMKG519 Plan and implement business-to-business marketing
BSBMKG521 Plan and implement sponsorship and event marketing.

[bookmark: O_711750]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286469]Assessment Requirements for BSBMKG5401 Identify and evaluate marketing opportunities
[bookmark: O_711745][bookmark: O_711746]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
identify and evaluate at least marketing five marketing opportunities to and determine whether they can meet organisational objectivesselect marketing opportunity to implement according to organisational objectives.

In the course of the above, the candidate must: 


identify organisational changes required to implement marketing opportunity 

communicate and document potential of identified marketing opportunity to key stakeholders. 
document how current business operations need to be modified, and list resources required, to take advantage of newly identified and evaluated opportunities.
[bookmark: O_711747]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
outline key provisions of relevant legislation, codes of practice and national standards affecting marketing operations
describe organisational marketing plan, structure, products and services
explain principles of marketing and marketing mix
describe statistical methods and techniques to evaluate marketing opportunities, including forecasting techniques.

[bookmark: O_711748]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation, regulations, standards and codes for marketing 
relevant workplace marketing documentation and resources relevant to performance evidence
organisational strategic and marketing plans.
case studies and, where possible, real situations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

[bookmark: O_711751]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10


[bookmark: _Toc24286470]BSBMKG542 Establish and monitor the marketing mix 	Comment by Author: Amalgamation of BSBMKG502 Establish and adjust the marketing mix, 
BSBMKG514 Implement and monitor marketing activities
Application
This unit describes the skills and knowledge required to identify and establish a strong marketing mix for a business. It includes preparing the marketing, implementing and monitoring the market mix. 
It applies to those who have management roles in marketing who are responsible for developing marketing and promotional mix within an organisation. These individuals may monitor the marketing mix to adjust according to new marketing opportunities identified. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare marketing mix
	1.1 Identify task requirements 
1.2 Analyse effects of pricing policy, promotional methods, channels of distribution on marketing outcomes 
1.3 Identify potential customer base and key pressure points 
1.4 Test effects of components of marketing mix on each other and relative importance to customer base 
1.5 Select marketing mix

	2. Implement marketing mix
	2.1 Identify required resources
2.2 Brief stakeholders of roles and responsibilities in implementation 
2.3 Establish communication and team building strategies 
2.4 Establish strategies for monitoring the marketing activities

	3. Monitor marketing mix
	3.1 Assess marketing performance against targets for task objectives 
3.2 Compare and record variances in marketing revenue and costs against budget
3.3 Prepare and present marketing reports indicating ongoing progress towards marketing objectives


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	Evaluates financial and marketing data using whole numbers, decimals and percentages to make accurate calculations

	Reading
	Evaluates and comprehends textual information from a range of sources

	Writing
	Documents results of analysis of marketing mix
Presents analysis results in required format

	Teamwork
	Collaborates with others to achieve joint outcomes, playing an active role in facilitating effective group interaction

	Problem solving
	When dealing with complex issues identifies cause of the problem, and uses analytical processes to generate possible solutions

	Planning and organising
	Develops plans to manage relatively complex tasks with an awareness of how they may contribute to longer-term operational and strategic goals

	Self-management
	Makes decisions by systematically analysing information, identifying and evaluating options against set criteria, and choosing most appropriate option
Evaluates outcomes of decisions to identify any required adjustments


Unit Mapping Information
Supersedes and is equivalent to BSBMKG502 Establish and adjust the marketing mix.
Supersedes but is not equivalent to:
BSBMKG514 Implement and monitor marketing activities
BSBMKG529 Manage client account.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286471]Assessment Requirements for BSBMKG542 Establish and monitor the marketing mix 
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
establish and monitor organisational marketing mix, including:  
reporting on activities undertaken to establish marketing mix in organisation
reporting information on each element of marketing mix, including: 
customer service levels
distribution
pricing
promotion.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
organisational policies, procedures, products and services related to marketing
principles and concepts of marketing, including consumer and buyer behaviour 
elements of marketing mix 
statistical techniques used to gather and analyse marketing information.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation, regulations and codes relevant to marketing mix
organisational and marketing strategic plans.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL





[bookmark: _Toc24286472]BSBMKG543 Plan and interpret market research 
Application
 This unit describes the skills and knowledge required to conduct an analysis of market data in order to plan and interpret market research. 
It applies to those who conduct market research planning at a managerial level. These individuals require a good general knowledge of market research, detailed understanding of the organisation’s operations, objectives and application 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills - Marketing
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Plan market research
	1.1 Identify market research objectives and requirements 
1.2 Identify market research requirements
1.3 Identify and select data collection methods 
1.4  Develop market research plan 

	2. Perform market research
	2.1 Obtain approval from relevant organisational personnel to undertake market research 
2.2 Research according to market research plan developed 
2.3 Collate and document research according to market research plan

	3. Analyse results of market research
	3.1 Analyse organisational and competitor performance data using statistical and qualitative analysis techniques
3.2 Identify redevelopment and withdrawal of products according to results of market research 
3.3 Forecast existing and emerging market needs 
3.4 Identify organisational marketing threats and opportunities for future marketing activity

	4. Report on market research  

	4.1 Interpret and prepare data for presentation 
4.2 Identify and rectify errors in presentation 
4.3 Present research findings to relevant stakeholders 


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	· Collects, organises and analyses data to draw conclusions or make forecasts about trends and probability
· Uses specialised statistical analysis techniques

	Reading
	· Researches, evaluates, analyses and interprets market information from a range of sources, and interprets requirements

	Writing
	· Prepares reports containing complex ideas and concepts and writes in a range of styles to suit different audiences

	Problem solving
	· Develops plans and uses effective organisational and time management skills to complete tasks with an awareness of how they may contribute to longer term operational and strategic goals
· Applies systematic and analytical decision making processes in complex and non-routine situations

	Technology
	· Uses digital technologies and systems to enter and analyse data and to present information


Unit Mapping Information
Supersedes and is equivalent to:
BSBMKG506 Plan market research
BSBMKG507 Interpret market trends and developments.
Supersedes but is not equivalent to BSBMKG528 Mine data to identify industry directions.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286473]Assessment Requirements for BSBMKG543 Plan and interpret market research 
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
plan and interpret market research according to organisational objectives on at least two occasions. 

In the course of the above, the learner must:  
identify market research objectives, requirements, data collection methods 
develop a marketing research plan 
research and collate market findings
obtaining required approvals 
apply statistical and qualitative analysis techniques to identify: 
current business performance 
competitor performance 
potential threats and opportunities 
apply qualitative and forecasting techniques to identify existing and emerging market needs 
document the analysis of market research and present findings. 
 Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
internal and external sources of information relevant to forecasting market trends including: 
business and strategic objectives 
comparative market information 
changes in technology 
industry trends 
social, cultural and economic trends 
political activity and legislative changes 
content and development of market research plan 
software applications that are commonly used in quantitative and qualitative analysis 
marketing codes of practice and conduct such as the Australian Direct Marketing Association (ADMA) Direct Marketing Code of Practice and Trade Practices Report 
market research principles and practices including:  
project design according to timelines and budget requirements 
development and use of hypothesis 
role of research in enterprise development 
statistical concepts, methods, techniques and reporting formulas commonly used in marketing including:
conversion rates of leads to sales  
measures of central tendency
measures of  dispersion 
nature and degree of relationship between variables 
net response rate 
normal distribution probability curve
sampling 
speed of response curve 
recency or frequency grids
lifetime value of customers 
net present value of customers 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation, regulations, standards and codes relevant to market research
workplace documentation and resources for market research. 

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286474]BSBMKG544 Plan and monitor direct marketing activities 
Application
This unit describes the skills and knowledge required to plan and monitor direct marketing activities for specific services and products.
It applies to individuals who are responsible for attracting a brand’s target audience to increase brand involvement. Individuals work across a variety of industries and possess a sound theoretical knowledge base. They demonstrate a range of managerial skills to ensure business activities are conducted legally and effectively.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills - Marketing
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Plan direct marketing activities 
	1.1 Research and select direct marketing activities
1.2 Create budget for selected direct marketing activities 
1.3 Plan timelines for implementation and continuation of direct marketing activities
1.4 Produce a direct marketing activities proposal 
1.5 Present direct marketing activities proposal to relevant marketing personnel  

	2. Implement direct marketing activities
	2.1 Initiate negotiations required to proceed with selected direct marketing activities
2.2 Facilitate drafting of contracts direct marketing activities according to negotiation outcomes 
2.3 Assemble resources to implement direct marketing activities according to marketing proposal and negotiation outcomes 
2.4 Brief key staff on their required input to direct marketing activities

	3. Evaluate direct marketing activities
	3.1 Develop a range of indicators to evaluate effectiveness of direct marketing activities
3.2 Calculate effectiveness of direct marketing activities using indicators 
3.3 Recommend modifications to direct marketing activities according to evaluation performed
3.4 Record improvement opportunities for future marketing opportunities


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Learning
	Draws selectively on experience to adapt past learning to new circumstances

	Oral communication
	Participates in verbal exchanges using appropriate language and non-verbal features
Uses active listening and questioning to confirm understanding

	Reading
	Identifies and analyses complex text to identify sponsorship and marketing opportunities

	Writing
	Prepares detailed documentation using appropriate terminology and format to convey clear messages to team members and relevant stakeholders


Unit Mapping Information
Supersedes and is equivalent to:
BSBMKG508 Plan direct marketing activities
BSBMKG509 Implement and monitor direct marketing activities.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286475]Assessment Requirements for BSBMKG544 Plan and monitor direct marketing activities 
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
plan and monitor a direct marketing activity according to organisational objectives on at least four occasions. 

In the course of the above, the learner must: 
research, select and create budget for direct marketing activities 
develop direct marketing activity proposal 
present proposal to relevant personnel according to organisational policies and procedures 
negotiate and draft contracts for direct marketing activities in consultation with relevant organisational personnel 
assemble, and brief staff to implement sponsorship and event marketing strategy
evaluate success of sponsorship and event marketing strategy according to evaluation criteria developed
recommend and record improvements to future marketing activities.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
types of direct marketing activities 
target audience outcomes from direct marketing activities 
content of a proposal for direct marketing activities including: 
objectives and purpose of marketing strategy
detailed budget
timelines 
implementation plan
performance indicators 
development of a marketing proposal for direct marketing activities 
negotiation strategies
methods of evaluating effectiveness of direct marketing activities  
sources of advice available on contract requirements for direct marketing activities.

Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
workplace documents and data on direct marketing activities.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286476]BSBMKG5415 Conduct a marketing audits
[bookmark: O_711962][bookmark: O_711963]Application
This unit describes the skills and knowledge required to conduct prepare and manage a marketing audit, with reference to an organisation’s marketing plan.
It applies to individuals who are required to develop a comprehensive description of the organisation’s marketing operations as part of the marketing, planning and management auditing process. 
The outcomes of marketing audits are generally used to inform an organisation’s marketing plan. In this role, individuals must possess a sound theoretical knowledge of advertising management and demonstrate a range of managerial skills. Typically, they have responsibility for work of other staff.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_711966]Unit Sector
Technical Skills – Marketing
[bookmark: O_711967]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare for marketing audit
	1.1 Identify objectives main purposes of marketing audit according to in accordance with organisational requirements
1.2 Identify Determine scope of marketing audit and audit methodology according to in accordance with organisational requirements
1.3 Identify participants required for marketing audit process Determine when a marketing audit should be undertaken, in accordance with organisational requirements
1.4 Identify participants likely to be involved in carrying out a marketing audit

	2. Identify form of marketing audit
	2.1 Identify main characteristics of marketing audit according to task requirements in terms of relevance to task and audit priorities
2.2 Identity main elements to be included in marketing audit and its format according to, in accordance with organisational requirements
2.3 Source Identify various forms of marketing audit and select those that best meet requirements of marketing plan according to, in accordance with organisational requirements

	3. Establish Conduct external marketing audit
	3.1 Identify criteria to use in external marketing audit, in according to accordance with organisational requirements
3.2 Identify and describe, in qualitative and quantitative terms, external environmental factors which meet requirements of audit process
3.3 Identify and describe, in qualitative and quantitative terms, technological factors, market characteristics and competitive factors relating to or affecting the business, which meet audit process requirements
3.4 Perform external marketing audit

	4. ConductEstablish internal marketing (self) audit
	4.1 Identify criteria to use in an internal marketing audit according to in accordance with organisational requirements
4.2 Describe the marketing organisation in accordance with organisational and audit requirements
4.3 Describe the marketing systems in accordance with organisational and audit requirements
4.24 Identify marketing productivity according to in terms of profitability and cost effectiveness
4.3 , and Rrecord results according to in accordance with organisational and audit requirements

	5. Prepare marketing audit report
	5.1 Develop Write a marketing audit report according to in accordance with organisational requirements
5.2 Verify Ensure marketing audit report meets reporting requirements of marketing audit form selected and marketing plan
5.3 Confirm accuracy of marketing audit report with relevant organisational personnel Ensure marketing audit report meets requirements of the marketing plan



[bookmark: O_711968]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Identifies and evaluates complex textual information when auditing workplace documentation

	Writing
	Uses clear, accurate and relevant language to organise and record information using suitable organisational formats

	Oral Communication
	Participates in verbal exchanges using appropriate language and non-verbal features

	Numeracy
	Makes Interprets numerical data and makes basic calculations from numerical data to audit external marketing, quantify data and determine financial gains

	Navigate the world of workProblem solving
	Adheres to organisational policies and objectives, and considers own role for its contribution to broader goals of work environment
Identifies cause of the problem, and uses analytical processes to generate possible solutions when dealing with complex issues

	Self-management 
	Complies with organisational policies and objectives, and considers own role for its contribution to broader goals of work environment

	Planning and organising Get the work done
	Develops plans and uses effective time management and organisational skills to complete tasks with an awareness of how they may contribute to longer-term operational and strategic goals

In more complex, non-routine situations, uUses formal decision-making processes to , setting or clarifying goals, gathering information, and identifying andidentify and evaluatievaluateng several choices against a set of criteria in complex, non-routine situations
Recognises and uses a range of relevant digital language and symbols
When dealing with complex issues, identifies cause of the problem, and uses analytical processes to generate possible solutions

	Technology 
	Identifies and uses a range of relevant digital language and symbols



[bookmark: O_711970]Unit Mapping Information
Supersedes and is equivalent to BSBMKG515 Conduct a marketing audit.
Supersedes but is not equivalent to:
BSBMKG520 Manage compliance within the marketing legislative framework
BSBMKG522 Plan measurement of marketing effectiveness.

[bookmark: O_711977]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286477]Assessment Requirements for BSBMKG5415 Conduct a marketing audits
[bookmark: O_711972][bookmark: O_711973]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
cConduct a marketing audit on at least four occasions. , document and report on an internal and external audit of an organisation’s marketing activities, in accordance with organisational reporting requirements.

In the course of the above, the candidate must: 
identify the objectives, scope and relevant personnel involved in marketing audit 
identify elements and form of marketing audit according to task requirements and audit priorities 
establish internal and external marketing audits 
develop and confirm marketing audit report with relevant organisational personnel. 
[bookmark: O_711974]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
marketing organisation in accordance with organisational and audit requirements
marketing systems according to organisational and audit requirements 
identify elements of marketing planning
scheduling of a marketing audit and considerations of organisational requirements
discuss organisational business and marketing plans
explain research methodologies and data collection techniques appropriate to marketing services industry
summarise different types of marketing audits.

[bookmark: O_711975]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
office equipment and resources
appropriate documentation and resources used to conduct marketing audit activities.

case studies and, where possible, real situations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

[bookmark: O_711978]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286478]BSBMKG54637 Develop a social media engagement plans
[bookmark: O_1001457][bookmark: O_1001462]Application
This unit describes the skills and knowledge required to effectively develop an plan engagement plan with a preferred target audience on social media.
It applies to individuals working in a variety of marketing and communications occupational roles who have responsibility for developing social media plans and facilitating social engagement on behalf of a business or organisation.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_1001461]Unit Sector
Technical Skills – Marketing
[bookmark: O_1001460]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to develop social media strategy Identify preferred target audience
	1.1 Identify client requirements and characteristics of target audience for social media strategy and review relevant client or organisational requirements for product, brand or organisational engagement in social media
1.2 Research and document Identify and specify the characteristics, online habits, typical journey  of the target audience according to organisational policy 
1.3 Identify and analyse common responses to triggers, interventions, preferred and avoided behaviours on social media platforms and applications Research and document online habits of the target audience and deliver to appropriate personnel in accordance with organisational policies and procedures
1.4 Evaluate market research to identify the attention span and retention characteristics of alternative content types and engagement patterns
1.5 Document research results and deliver to appropriate personnel

	2. Document expected behaviours of target audience
	2.1 Model the typical journey of the target audience across devices, platforms, sites and applications
2.2 Identify common responses to triggers and interventions on social media platforms and applications
2.3 Conduct market research with users on preferred and avoided behaviours on social media 
2.4 Evaluate market research to identify the attention span and retention characteristics of alternative content types and engagement patterns
2.5 Document research results and deliver to appropriate personnel

	23. Devise social media engagement strategy
	32.1 Select preferred social media platforms and applications according to to meet organisational and /client and audience requirements
23.2 Select content and engagement interventions for relevant to the target audience according to , in line with organisational strategies
23.3 Establish Set measurable metrics for successful performance on social media performance according to, in line with organisational strategies
3.4 Optimise the use of positive viral and other self-generating expansion techniques 
23.45 Identify and develop mitigation solution for any risks in the plan to integrity of to brand and message integrity, and trust of target audience

	34. Facilitate content delivery
	34.1 Develop relevant content and schedule release for maximising to maximise attention of the target audience attention 
34.2 Engage with target audience on chosen social media platforms by offering personalised responses to target audience questions, comments and reactions
34.3 Identify and implement Review and apply third party tools to automate the engagement process in applicable delivery areas when possible
34.4 Apply measurable metrics for posts, responses and updates
4.5 Maximise cross-platform, device, site and application engagement for effort using suitable tools and techniques

	45. Monitor and evaluate social media engagement
	45.1 Develop a plan for regular review of performance using a social analytics service
45.2 Review and iIdentify gaps in performance against requirements and adjust as necessary according to, in line with organisational plan
45.3 Evaluate and report on social media engagement effectiveness for delivery, delivering to relevant personnel



[bookmark: O_1001459]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Identifies and analyses complex texts to determine legislative, regulatory, organisational and client requirements
Reviews a range of texts and reported information to understand the audience of the social media engagement

	Writing
	Integrates information from a number of sources to develop materials suitable for purpose and audience

	Oral Communication
	Presents information and seeks input using structure and language appropriate to audience 
Uses questioning and listening to confirm understanding

	Numeracy
	Analyses data from a range of sources to effectively understand audience, and define strategy success

	Initiative and enterprise Navigate the world of work
	Adheres to legal and regulatory responsibilities, and job requirements relevant to social media engagement

Draws insights from reported information, enabling increased understanding within the organisation and opportunities for improvement

	Self-management
	Adheres to legal and regulatory responsibilities, and job requirements relevant to social media engagement
Responds rapidly and shows flexibility by taking advantage of the organic nature of social media where it is advantageous for organisation and client

	Interact with others
	Selects and uses appropriate conventions and protocols when communicating with internal stakeholders and external suppliers or users to seek or share information

	Planning and organising Get the work done
	Plans and organises workload and processes to ensure compliance with organisational policies and procedures, and legislative requirements
Responds rapidly and shows flexibility by taking advantage of the organic nature of social media where it is advantageous for organisation and client
Draws insights from reported information, enabling increased understanding within the organisation and opportunities for improvement



[bookmark: O_1001458]Unit Mapping Information
Supersedes and is equivalent to BSBMKG537 Develop a social media engagement plan.
Supersedes but is not equivalent to:
BSBMKG534 Design effective digital user experiences
BSBMKG535 Devise a search engine optimisation strategy.

[bookmark: O_1001451]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286479]Assessment Requirements for BSBMKG54637 Develop a social media engagement plans
[bookmark: O_1001453][bookmark: O_1001456]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop a social media engagement plan on at least two occasions. 

In the course of the above, the candidate must: 
specify a target audience for social media engagement to meetaccording to client or organisational requirements
, including by setting measurable metrics for determining success
research online behaviours and characteristics of target audience and identify typical responses and journeys
review and select social media platforms and applications to meet requirements
develop and schedule release of relevant content that aligns to strategy
ensure develop a plan for social media interactions including requirements formaintain consistent messaginge to brand and develop trust, and automateing engagement process where possible
monitor and react positively to changes in the social media space.
[bookmark: O_1001455]Knowledge Evidence
The candidate must be able to demonstrate the following knowledge to effectively complete the tasks outlined in the elements and performance criteria of this unit, and to manage tasks and reasonably foreseeable contingencies in the context of the work role.
Key features of existing legislation and policy relevant to social media
qualitative and quantitative terms to describe:
external environmental factors which meet requirements of audit process
technological factors
market characteristics and competitive factors relating to or affecting the business
which meet audit process requirements

Key features of existing social media platforms and their relevance to key industry functions
benefits of consistent messaging in social media, including branding and the development of trust
methods of engaging target audience on social media including:  
offering personalised responses to target audience questions
comments 
reactions 
Key features of typical response characteristics of users to common social media interventions
Key features of existing major tools and techniques used to engage users on social media
Key features of performance measures commonly used to evaluate social media engagement
Key features of relevant organisational strategies, policies, and procedures.

[bookmark: O_1001454]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and regulations for business social media engagement 
communications equipment and technology
relevant workplace documentation and resources relevant to performance evidence.– including organisational policies and procedures
case studies or, where possible, real situations 
industry digital platforms and applications (where applicable).

[bookmark: O_1001452]
Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286480]BSBMKG54736 Develop strategies to monetise digital engagement
[bookmark: O_1001441][bookmark: O_1001446]Application
This unit describes the skills and knowledge required to monetise digital engagement through focus on customer engagement, content relevance and real-time digital payment systems.
It applies to individuals working in a variety of marketing and communications occupational roles who have responsibility for working with clients (both internal and external) on improving income streams from their digital strategies.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_1001445]Unit Sector
Technical Skills – Marketing
[bookmark: O_1001444]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. EstablishAnalyse the monetisation of digital engagement digital channel to be monetised
	1.1 Identify task requirements and applicable legal, organisational and financial frameworks and evaluate the opportunities for paid, owned or earned customer engagement
1.2 Prepare criterion for successful channel monetisation according to organisational marketing strategies Audit prior experience with channel monetary transactions, where applicable
1.3 Research opportunities for paid, owned or earned customer engagement Identify existing barriers to streamlined transactions for digital users
1.4 Select channel for monetisation Prepare key observable and measurable criterion for successful channel monetisation, in line with organisational strategies 
1.5 Recognise and incorporate financial service requirements within current legislation, regulation and organisational policy

	2. Create design interventions
	2.1 Analysessess digital processes for reliability and customer trust
2.2 Define the features and digital applications required to enable transactions
2.23 Specify Use authentication and security requirements for securing to secure transactions according to, in accordance with organisational policies and procedures
2.43 Model the digital customer engagement to select points-of-sale and closure according to in line with organisational strategies

	3. Select and implement tools and technologies
	3.1 Negotiate with financial institutions to establish effective processing parameters in line with financial institutions according to task requirements and organisational strategies
3.2 Evaluate and select payment processing tools and technologies
3.3 Identify and evaluate reliability of systems for the collection and analysis of transaction data
3.4 Ensure tools, technologies and applications are tested and activated within identified performance parameters


	4. Monitor and evaluate performance
	4.1 Conduct review of performance with  a financial analytics service according to in accordance with organisational strategies
4.2 Track transaction metrics using suitable technologies
4.3 Monitor and identify gaps in performance against requirements and adjust as necessary
4.4 Evaluate and report on monetisation effectiveness to relevant personnel in appropriate format



[bookmark: O_1001443]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets and analyses text where meaning may be embedded or implicit; drawing on, and making connections with, prior knowledge and experience
Identifies and analyses complex texts to determine legislative, regulatory and business requirements
Reviews reported information to evaluate workplace strategies and improvement practices

	Writing
	Researches, plans and prepares documentation using format and language appropriate to context and audience, as well as legislative and organisational requirements 

	Oral Communication
	Presents information and seeks advice using language appropriate to audience and context

	Numeracy
	Interprets and analyses data from a range of sources
Analyses data to inform implementation decisions and reviews on appropriateness, effectiveness and cost

	Navigate the world of workSelf-management
	Identifies Recognises and follows legislative requirements and organisational policies and procedures associated with own role


	Problem solving 
	Anticipates problems, taking steps to solve them; and evaluates outcomes of decisions to identify opportunities for improvement

	Teamwork Interact with others
	Selects and uses appropriate conventions and protocols when communicating with internal stakeholders, external service providers and clients to seek or share information

	Planning and organising Get the work done
	Plans, organises and implements work activities that ensure compliance with organisational policies and procedures, and legislative requirements 
Sequences and schedules complex activities, monitors implementation, and manages relevant communication
Uses systematic, analytical processes in relatively complex situations, setting goals, gathering relevant information, and identifying and evaluating options and outcomes against agreed criteria 
Anticipates problems, taking steps to solve them; and evaluates outcomes of decisions to identify opportunities for improvement



[bookmark: O_1001442]Unit Mapping Information
Supersedes and is equivalent to BSB536 Develop strategies to monetise digital engagement.

[bookmark: O_1001435]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286481]Assessment Requirements for BSBMKG54736  Develop strategies to monetise digital engagement
[bookmark: O_1001437][bookmark: O_1001440]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop strategy to monetise digital engagement on at least two occasions.

In the course the above, the candidate must: 
analyse a digital engagement channels and identify and evaluate the opportunities to monetise transaction
devise measurable success criteria for monetised transactions
design a model of customer engagement showing preferred points-of-sale and closure
describe how digital authentication and security works to develop customer trust
evaluate, negotiate and enter into service agreements
identify, document and present trends and performance information from transaction data.


[bookmark: O_1001439]Knowledge Evidence
The candidate must be able to demonstrate the following knowledge to effectively complete the tasks outlined in the elements and performance criteria of this unit, and to manage tasks and reasonably foreseeable contingencies in the context of the work role.
Key differences between paid, owned and earned customer engagement
barriers to streamlined transactions for digital users
features of digital applications required to enable transactions
Key features of the engagement features of common digital financial transaction systems
Key features of current payment processing tools and technologies used in digital transactions
Key features of relevant financial services legislation that impact on digital financial transactions
Key features of relevant organisational strategies, policies and procedures.

[bookmark: O_1001438]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation and regulations relevant to monetising engagements for businesses 
software communications equipment and technology for monetising engagements for businesses
relevant workplace documentation and resources – including policies and procedures for strategy development and business engagements
case studies or, where possible, real situations . 
industry digital applications and platforms (where applicable).

[bookmark: O_1001436]
Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286482]
BSBMKG448 BSBMKG548 Forecast international market and business needs 
Application
This unit describes the skills and knowledge required to evaluate and draw insights from international market intelligence to promote business development. 
It applies to those who with a considerable understanding of international business management and possess the managerial and supervisory skills to facilitate the effective functioning of business activities. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare market intelligence 
	1.1 Identify task objectives and target market
1.2 Apply forecasting technique to Australian and international markets and identify trends and developments 
1.3 Collate and record information according to organisational objectives 

	2. Evaluate information  
	2.1 Identify organisational business capabilities and resources 
2.2 Analyse international market information 
2.3 Identify threats and opportunities for business development according to forecasting results 

	3. Establish recommendations 
	3.1 Identify potential organisational changes to improve performance according to forecasting results and organisational policies and procedures 
3.2 Prepare recommendations according to task requirements 
3.3 Discuss recommendations with relevant organisational personnel 


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	· Analyses and interprets complex business data to track strengths and weaknesses and to forecast trends 

	Reading
	· Identifies, analyses and compares complex textual information to interpret market developments and opportunities

	Writing
	· Produces complex reports forecasting market and business needs using clear and well organised graphical and textual information 

	Planning and organising
	· Develops plans and uses effective organisational skills to complete tasks with an awareness of how they may contribute to longer term operational and strategic goals 
· Uses systematic and analytical decision making processes to gather and evaluate data in complex non-routine situations 

	Technology
	· Uses a range of digital applications to access and filter data, extract, organise, integrate and share relevant information 


Unit Mapping Information
Supersedes and is equivalent to BSBMKG512 Forecast international market and business needs.
Supersedes but is not equivalent to:
BSBINT405 Apply knowledge of import and export international conventions, laws and finance
BSBMKG511 Analyse data from international markets.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286483]Assessment Requirements for BSBMKG548 Forecast international market and business needs  
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
forecasting international markets according to organisational objectives on at least three occasions. 

In the course of the above, the candidate must: 
prepare marketing information according to task requirements and organisational policies and procedures 
analyse and use market information to identify threats and opportunities for business development
develop and discuss recommendations on potential business improvements with relevant organisational personnel.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
forecasting techniques including:
bottom-up forecasting 
delphi techniques 
model building 
projection 
scenario planning 
intention surveys 
top-down forecasting 
sources of information relevant to forecasting international market and business needs including: 
core activities, customer base, business value sand current business direction 
marketing and other business performance
comparative market information 
changes in technology 
demographic changes 
political events 
social and cultural factors 
economic trends 
government activities and legislative changes 
industry trends 
impacts of international market performance on internal business operations 
legislative and regulatory context of organisation in relation to forecasting market and business needs 
organisational information for forecasting international market and business needs including core activities and capabilities
software commonly used in marketing forecasting and analysis.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation, regulations, standards and codes related to forecasting international marketing needs 
workplace documentation and resources for forecasting international marketing needsrelevant to performance evidence.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286484]BSBMKG549 Profile and analyse consumer behaviour for international markets
Application
This unit describes the skills and knowledge required to profile and analyse consumer behaviours for a range of international markets.
It applies to those who have managerial responsibility for selecting and confirming appropriate international markets by identifying target markets, analysing customer behaviour and recommending strategies.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to profile 
	1.1 Identify task objectives and international target markets 
1.2 Research consumer behaviours for target international markets 
1.3 Identify and select the targeting strategy according to task and organisational requirements
1.4 Develop a consumer profile for the total and selected market
1.5 Develop a positioning strategy 

	2. Analyse consumer behaviours
	2.1 Analyse consumer needs in Australia and target international markets 
2.2 Review effectiveness of past marketing plans, strategies, campaigns and positioning of products and services 
2.3 Assess individual, social, cultural, lifestyle influences on consumer behaviour 

	3. Recommend strategies
	3.1 Develop strategies for profiling and analysing consumer behaviours 
3.2 Seek areas for improvement to developed strategy in consultation with relevant organisational personnel 
3.3 Present strategy to relevant stakeholders for feedback according to task requirements 


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	Interprets trends to inform understanding of consumer needs 
Performs calculations to ensure plans meet budgetary requirements 

	Oral communication
	Presents information using language and features appropriate to the context and audience 

	Reading
	Identifies and analyses complex texts to assess consumer behaviour and determine legislative requirements 

	Writing
	Produces comprehensive rationale using language and structure appropriate to context and audience

	Self-management 
	Adheres to organisational objectives, policies and legislative requirements 
Considers own role in terms of its contribution to broader goals of work environment 

	Planning and organising
	Uses effective organisational skills to complete tasks with an awareness of how they may contribute to longer-term operational and strategic goals 
Uses analytical processes to gather and access information required to decide on most appropriate marketing strategies 

	Technology
	Uses digital tools to gather and analyse data about consumer behaviours 


Unit Mapping Information
No equivalent unit. Supersedes but is not equivalent to:
BSBMKG516 Profile international markets
BSBMKG517 Analyse consumer behaviour for specific international markets.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286485]Assessment Requirements for BSBMKG549 Profile and analyse consumer behaviour for international markets
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
profile and analyse consumer behaviour for at least five international markets according to organisational objectives. 

In the course of the above, the candidate must: 
confirm a target market 
analyse consumer interest
recommend marketing strategies.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
cultural aspects relevant to international markets profiled
consumer profile content including consumer characteristics in standard statistical terms
market profiling techniques and related software programs 
key provisions of relevant legislation affecting consumer behaviours for products and services including: 
Trade Practices Act
World Trade Organisation
Privacy Act 
sources of information on international markets
· segment descriptors to define international target markets 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation, regulations, standards for markets for international markets
examples of plans, strategies and campaigns.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL

[bookmark: _Toc24286486]
BSBMKG550 Promote products and services to international markets
Application
This unit describes the skills and knowledge required to promote products and services to international markets in line with the organisational marketing plan and marketing strategy for a specified target market.
It applies to those who have a managerial-level responsibility for promoting products and services to international markets. This includes planning, coordinating and reviewing on promotional activities. These individuals use well-developed problem-solving skills to create solutions to unpredictable problems through analysis and evaluation of information from a variety of sources. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Plan promotion
	1.1 Identify and confirm task objectives and requirements with relevant stakeholders 
1.2 Access information sources for assistance in planning 
1.3 Develop a potential range of marketing activities for international target market 
1.4 Select activities according to suitability against task requirements 
1.5 Document selected marketing activities for approval to implement

	2. Coordinate promotion
	2.1 Identify and prepare personnel and resources for the implementation of promotional activity 
2.2 Implement marketing activity according to marketing activities and budgetary requirements 
2.3 Assign responsibilities for on-going evaluation of promotional activity 
2.4 Address variations between expected and actual performance of promotion from monitoring according to marketing objectives and organisational policy

	3. Review promotion
	3.1 Gather feedback on all aspects of the marketing mix to improve targeting and outcomes 
3.2 Analyse promotional outcomes against costs and timelines 
3.3 Identify process improvements for future international marketing opportunities 
3.4 Prepare recommendations for future direction of internationally based promotional activities


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Learning
	Evaluates outcomes of decisions to identify opportunities for improvement

	Numeracy
	Collates and interprets numeric information to analyse trend data, targets and resource requirements

	Reading
	Interprets textual information obtained from a range of sources and determines how content may be applied to organisational requirement

	Writing
	Communicates with others using clear and detailed language to request specific information and brief relevant personnel
Integrates information from a number of sources to develop material that supports purposes and format of documentation using suitable grammatical structure and clear, logical language

	Self-management 
	Takes personal responsibility for adherence to legal and regulatory responsibilities relevant in own work context
Identifies and follows explicit and implicit protocols and meets expectations associated with own role
Identifies and takes responsibility for addressing predictable and some less predictable problems in familiar work contexts

	Planning and organising
	Develops plans to manage tasks with an awareness of how they may contribute to longer-term operational and strategic goals


Unit Mapping Information
Supersedes and is equivalent to BSBMKG513 Promote products and services to international markets.
Supersedes but is not equivalent to BSBMKG416 Market goods and services internationally.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286487]Assessment Requirements for BSBMKG550 Promote products and services to international markets
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
promote products and services to three international markets according to organisational objectives. 

In the course of the above, the candidate must: 
research, prepare and document culturally-appropriate activities 
coordinate promotion of marketing activity 
manage resources
monitor and address issues in promotion according to marketing objectives and organisational policy 
review and analyse promotional activity 
develop recommendations for internationally-based promotional activities.  
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
key provisions of legislation, codes of practice and standards affecting international market promotion opportunities 
promotional activities including:
advertisements 
demonstration activities 
product launches 
distribution of free samples 
key features of target international market including: 
cultural social, economic, political factors affecting marketing opportunity 
media channels available  
legislative requirements 
organisational client relationship strategy 
national, bilateral or regional trade agreements
World Trade Organisation rules  
marketing concepts, principles and strategies 
evaluation principles and strategies. 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
office equipmentworkplace documentation and resources relevant to promoting products and services to international marketsperformance evidence 
organisational policies for promoting products and services to international markets 
legislation applicable to promotion of products and services for international markets.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286488]BSBMKG551 Create multiplatform advertisements for mass media
Application
This unit describes the skills and knowledge required to create multiplatform advertisements for the communication of a product, service or idea to consumers. 
It applies to those who work in supervisory management roles within an advertising team or media organisation primarily responsible for the development of advertisements.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret creative brief
	1.1 Confirm task objectives and requirements with client
1.2 Confirm times, schedule and budget constraints for advertisement  
1.3 Identify legal and ethical framework applicable to task  

	2. Develop multiplatform advertisement
	2.1 Select advertising platforms according to task objectives 
2.2 Prepare advertisement according to task objectives and client and platform specifications 
2.3 Present advertisement to client for confirmation 
2.3 Implement advertisement on platform according to platform specifications in consultation with client

	3. Review multiplatform advertisement
	3.1 Seek feedback on advertisement from client 
3.2 Analyse feedback to identify areas for improvement  
3.3 Document key learnings according to organisational policies and procedures


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Learning
	Identify and interpret a range of textual information to ensure creative brief, legal and ethical requirements are met

	Numeracy
	Interprets budgetary and scheduling information

	Writing
	Records explicit information and develops effective messages for a variety of audiences and purposes

	Self-management 
	Takes full responsibility for adherence to legislative and ethical requirements

	Planning and organising
	Works independently and collectively to make range of aesthetic and technical decisions meeting creative, legislative and ethical requirements

	Technology
	Identifies purposes, specific functions and key features of common digital systems and tools, and operates them effectively to product digital media


Unit Mapping Information
No equivalent unit. Supersedes but is not equivalent to:
BSBADV503 Coordinate advertising research
BSBADV509 Create mass print media advertisements
BSBADV510 Create mass electronic media advertisements
BSBADV603 Manage advertising production
BSBMKG530 Create distributed multiplatform digital advertisements.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286489]Assessment Requirements for BSBMKG551 Create multiplatform advertisements for mass media
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
create at least three advertisements for multi-platform advertising.

In the course of the above, the candidate must: 
interpret and confirm creative brief
adhere to time, schedule, budget and legal requirements 
evaluate multiplatform advertisements and identify and document areas for improvement. 
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
industry, services, products and organisation 
principles and purposes of advertising 
principles of consumer behaviour 
content and development requirements for specific advertising platform 
provisions of legislation, codes of practice and standards affecting business operations 
ethical principles relevant to advertising industry 
requirements for advertising timelines, budget and resources according to creative brief. 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and codes of practice relevant to creating multiplatform advertisements
organisational policies and procedures for developing advertisements
industry software and technology for developing advertisements
creative briefs.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286490]BSBMKG552 Design and develop marketing communication plans
Application
This unit describes the skills and knowledge required to identify and evaluate the range of marketing communication options and media to design and develop marketing communication plans.
It applies to those who work in advertising, public relations, marketing or other promotional roles who plan electronic communications to effectively convey marketing communication messages and support achievement of marketing objectives. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare marketing communication plan information
	1.1 Confirm marketing communication purpose and objectives with client 
1.2 Gather client and product information 
1.3 Confirm timelines and budgets with client

	2. Design marketing communication plan
	2.1 Undertake research according to task requirements 
2.2 Select communications mix according to marketing communication brief
2.3 Identify assessment indicators for marketing communication plan

	3. Finalise marketing communication plan
	3.1 Identify intended objectives of advertising
3.2 Prepare budget proposal 
3.3 Select and recommend media for marketing strategy
3.4 Present marketing communication plan to client 


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	· Collates and interprets numeric data to analyse trends data, develop targets and prepare budgets for marketing activities

	Reading
	· Identifies, analyses and evaluates complex texts to determine requirements of advertising brief, legislative, regulatory and business requirements

	Initiative and enterprise
	· Develops new and innovative ideas through exploration, analysis and critical thinking

	Planning and organising
	· Takes responsibility for following implicit and explicit voluntary constraints related to budget, legal and ethical requirements in development of marketing communication plan 
· Plans, organises and implements tasks to achieve outcomes with an awareness of client requirements, time and budgetary constraints

	Technology
	· Uses digital technologies to enter data, organise and present information


Unit Mapping Information
Supersedes and is equivalent to BSBMKG523 Design and develop an integrated marketing communication plan.
Supersedes but is not equivalent to:
BSBADV507 Develop a media plan
BSBMKG510 Plan e-marketing communications.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286491]Assessment Requirements for BSBMKG552 Design and develop marketing communication plans
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
create a marketing communication plan according to organisational objectives on at least three occasions. 
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
legislative requirements relevant to marketing communication plans
content and format of marketing communication plans including: 
purpose statement 
definition of target audience 
analysis of product or service 
legal and ethical constraints 
marketing communication functions and media vehicles 
procedures for developing budget proposals for media vehicles. 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation, regulations and codes of practice for marketing communications plans.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286492]BSBMKG553PUB502 Develop public relations campaigns and manage complex public relations campaigns
[bookmark: O_708379][bookmark: O_708380]Application
This unit describes the skills and knowledge required to develop and implement multifaceted and potentially ongoing public relations campaigns. It builds upon the skills and knowledge acquired in the unit BSBPUB402 Develop public relations campaigns.
It applies to individuals working in senior roles who possess sound theoretical business skills and knowledge and who often have substantial experience and are seeking to further develop their skills across a wide range of business functions.
No licensing, legislative, regulatory or certification requirements apply to this unit at the time of publication.
[bookmark: O_708383]Unit Sector
[bookmark: O_708384]Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret a complex public relations campaign brief
	1.1 Identify the primary objective of a complex public relations campaign brief
1.2 Identify the campaign’s messages, strategies, roles and responsibilities, resource requirements including budget, timing and evaluation measures
1.3 Identify legal and ethical constraints in relation to the brief

	2. Identify and evaluate options for a complex public relations campaign
	2.1 Analyse information about the target public and their attributes, and the public relations environment
2.2 Identify and evaluate a range of options for message concepts using appropriate methods
2.3 Identify, access and and select media appropriate to the target public and the campaign objectives
2.4 Ensure selected media enables reach and frequency requirements to be met within budget
2.45 Consult media directories for verification that to ensure that that enlisted journalistssuitable journalists and any other personnel are selected for the most appropriate for the campaign
2.6 Ensure selected media meets media operational requirements
2.7 Ensure selected media  meets legal and ethical requirements
2.58 Identify requirements for external suppliers and engage or contract these resources according to task requirements where required

	3. Prepare public relations campaign plans
	3.1 Plan Scope, plan and document a complex public relations campaign and its approach to suit client requirements
3.2 Seek quotations from suppliers for materials and evaluate against budgetary requirements or constraints
3.3 Identify and incorporate budget, timing and schedules 
3.3 Determine and agree on budget
3.4 Determine and agree on timing and schedules
3.35 Identify potential sources of risk and develop and document appropriate control mechanisms
3.6 Produce plans on time
3.7 Finalise plan, ensuring it complies with organisational, client, professional and legal requirements

	4. Implement public relations campaign plans
	4.1 Implement and regularly monitor public relations plan
4.2 Identify, agree on and implement any changes to the plan
4.3 Complete planning and implementation activities on time



[bookmark: O_708385]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Interprets, analyses and synthesises complex information from various sources 

	Writing
	Uses clear, engaging and persuasive language to produce documentation in a range of styles for different audiences and contexts

	Oral Communication
	Clearly articulates instructions and information using appropriate language and features for various audiences
Employs listening and questioning techniques to confirm understanding

	Numeracy
	Uses mathematical formula to calculate whole numbers and decimals to determine work schedules and budgetary requirements

	Self-management  Navigate the world of work
	Complies with organisational, legal and ethical requirements relevant to own role

	Teamwork Interact with others
	Selects the appropriate form, channel and mode of communication for a specific purpose relevant to own role
Collaborates with others to negotiate agreement on plans

	Planning and organising Get the work done
	Prioritises and sequences work plans to ensure work deadlines are met
Analyses options to make decisions related to campaign
Anticipates potential risks and formulates contingency plans to deal with them
Uses digital applications to record, store, retrieve and share documents

	Technology
	Uses digital applications to record, store, retrieve and share documents



[bookmark: O_708387]Unit Mapping Information
Supersedes and is equivalent to BSBPUB502 Develop and manage complex public relations campaigns.
Supersedes but is not equivalent to:
BSBPUB503 Manage fundraising and sponsorship activities
BSBPUB504 Develop and implement crisis management plans.

[bookmark: O_708394]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286493]
Assessment Requirements for BSBMKG553 Develop public relations campaigns PUB502 Develop and manage complex public relations campaigns
[bookmark: O_708389][bookmark: O_708390]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop a public relations campaign on at least two occasions.

In the course of the above, the candidate must: 
evaluate complex public relations campaign brief 
analyse target audience and develop range of options for message concepts 
select media appropriate to target public and consult to verify that suitable personnel are selected for campaign
identify and contract external suppliers according to task requirements 
prepare document a complex public relations campaign plan containing the organisation’s objectives, messages and strategies, risk assessment, roles and responsibilities, scheduling, budgetary and resource requirements. engage external suppliers where appropriate
implement a complex public relations campaign effectively
monitor the success of ca
[bookmark: O_708391]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
summarise key provisions of relevant legislation, codes of practice and national standards that affect public relations
techniques for evaluating options for message concepts 
public relations campaign budget requirements 
timing and schedule requirements according to task  
ethical and legal frameworks relevant to task 
task requirements for;
media reach and frequency 
media operational requirements 
outline a range of media vehicles and explain the factors for consideration prior to useto consider before using them
describe techniques for managing complex public relations projects
explain techniques used to identify and manage risks.

[bookmark: O_708392]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
office equipment and resources
examples of public relations communication documents.
case studies and, where possible, real situations
interaction with others.


Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

[bookmark: O_708395]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286494]BSBMKG554PUB501 Plan and develop public relations publicationsManage the public relations publication process
[bookmark: O_708330][bookmark: O_708331]Application
This unit describes the skills and knowledge required to plan and develop manage the design, production, implementation and evaluation of public relations publications in accordance with organisational requirements.
It applies to individuals who possess a sound theoretical knowledge base in advertising management and demonstrate a range of managerial skills to ensure that advertising functions are effectively conducted in an organisation or business area. In this role, individuals may either manage the publication process independently or coordinate the activities of people working under their supervision.
No licensing, legislative, regulatory or certification requirements apply to this unit at the time of publication. 
[bookmark: O_708334]Unit Sector
Technical Skills – Marketing 
[bookmark: O_708335]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to develop public relations document Research publication requirements and segment target audience
	1.1 Prepare a public relations research brief according to task requirements that specifies the research objectives, methodology, time schedule and budget
1.2 Consider the internal and external factors that may impact on the effectiveness of a public relations publication
1.23 Assess primary and secondary research methods for their capacity to provide information on publications requirements and market segments
1.34 Analyse and select Evaluate and choose criteria to use in segmenting the audience according to in accordance with the public relations brief
1.45 Define the target audience in terms of prospective readers of the publications
1.56 DevelopEnsure the target audience profile according to meets organisational requirements in terms of level and style of language usage, format, content and level of detail

	2. Plan public relations publications
	2.1 Ensure publication purpose is consistent with the organisation’s mission, vision and corporate values
2.12 Identify, obtainDocument and obtain  agreement on and document publication objectives and central message from relevant organisational personnel consistent with messages in other organisational publications
2.23 Select team members according to skill and knowledge requirements
2.34 Develop and obtain agreement on budgets and schedules with relevant stakeholders
2.45 Identify appropriate suppliers of goods and services and obtain quotations as required
2.56 Develop criteria to test and evaluate the success of the publication

	3. Develop and evaluate public relations publications
	3.1 Design and write publication text iaccording ton accordance with communication objectives and house style
3.2 Check readability of material to ensure it is aligned to the target audience’s reading levels
3.23 Test document with relevant stakeholders and incorporate findings in the final publication
3.4 Ensure publications, including any changes, comply with legal and ethical requirements
3.35 Select and contract suppliers to complete publication production processes
3.46 Distribute publication according to public relations plan
3.57 Evaluate aspects of the publication in line with stakeholder feedback and against evaluation criteria



[bookmark: O_708336]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Gathers and analyses textual information from a range of sources and identifies relevant and key information
Assesses workplace documentation for clarity and accuracy to comply with house style and agreed communication objectives

	Writing
	Uses clear, accurate and engaging language to develop research briefs and materials in a range of styles for various audiences

	Oral Communication
	Employs listening and questioning techniques and negotiation skills to clarify information and confirm understanding
Clearly Aarticulates instructions and information using language and features suitable for diverse audiences

	Numeracy
	Uses basic mathematical formula to calculate whole numbers and decimals to determine suppliers’ costs, project budgets and projected schedules

	Self-management  Navigate the world of work
	Identifies Understands organisational goals and adheres to implicit and explicit organisation policies and procedures
Identifies the implications of legal and regulatory responsibilities related to own work

	Teamwork Interact with others
	Actively identifies the requirements of important communication exchanges, selecting appropriate channels, format, tone and content to suit purpose and audience and monitoring impact
Collaborates with others to achieve joint outcomes, playing an active role in facilitating effective group interaction

	Planning and organising Get the work done
	Coordinates and sequences tasks to ensure timelines are met and work flows efficiently
Analyses relevant information to make decisions about staffing, contractors, market segments and target audiences
Evaluates results to identify whether objectives have been met 
Uses digital applications to record, store, retrieve and share documents

	Technology 
	Uses digital applications to record, store, retrieve and share documents



[bookmark: O_708338]Unit Mapping Information
Supersedes and is equivalent to BSBPUB501 Manage the public relations process.

[bookmark: O_708345]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286495]Assessment Requirements for BSBPUBBSBMKG554 Plan and develop public relations publications501 Manage the public relations publication process
[bookmark: O_708340][bookmark: O_708341]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop a public relations document on at least three occasions. 

In the course of the above, the candidate must: 
prepare and analyse a public relations brief to develop a target audience profile 
identify and obtain agreements for team members budgets, schedules and good and services suppliers to prepare publication assessment criteria
develop, test and evaluate the public relations documentsresearch, develop, implement and evaluate at least ONE complex public relations publication for a specific audience in accordance with organisational requirements

[bookmark: O_708342]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of: 
contents of public relations brief including: 
target audience segmentation 
research objectives
methodology
time schedule
budget
internal and external factors that impact effectiveness of publications 
outline internal and external factors that may impact publication requirements
explain what primary and secondary research methods are, and how they can be used in public relations
explain the criteria used to select team members 
outline suppliers who may be required to complete publication production processes
summarise key provisions of relevant legislation, codes of practice and national standards that affect public relations
explain the relevance of ethics to public relations.

[bookmark: O_708343]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
office equipment and resources
examples of previous public relations documents
workplace documentation and resources relevant to performance evidence.
case studies and, where possible, real situation
interaction with others.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_708346]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286496]BSBMKG555WRT501 Write persuasive copy
[bookmark: O_711393][bookmark: O_711394]Application
This unit describes the skills and knowledge required to interpret a creative brief and evaluate a range of innovative options to write persuasive copy.
It applies to individuals who use well-developed advertising skills and a broad knowledge base to communicate messages in a wide range of contexts. In this role, individuals may develop copy individually or may work in a supervisory, management or freelancing capacity coordinating a team of writers.    
No licensing, legislative, regulatory or certification requirements apply to this unit at the time of publication.
[bookmark: O_711397]Unit Sector
Technical Skills – Marketing
[bookmark: O_711398]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Establish content purposeAnalyse and interpret creative brief
	1.1 Identify purpose of creative brief for persuasive contentAnalyse and confirm technique/s for expressing central idea or creative concept  
1.2 Source requirements for development of a creative briefIdentify and check content and supporting information for accuracy and completeness  
1.3 Develop a creative brief according to marketing strategies or activitiesConfirm schedule and budgetary requirements for creating copy  
1.4 Seek approval of the creative brief from relevant stakeholders according to organisational policy and proceduresIdentify legal and ethical constraints impacting copy to be developed 

	2. Prepare contentEvaluate creative options
	2.1 Evaluate design and copy options according to creative brief  Evaluate design and copy options against requirements of creative brief  
2.2 Select option/s enabling required information and images to be communicated within time and budgetary requirements 
2.3 Create persuasive content according to creative brief

	3. Finalise contentPrepare persuasive copy
	3.1 Consult with stakeholders for feedback Create original copy with impact, which sets product, service or idea being communicated apart from the competition and competitor’s promotional material
3.2 Evaluate feedback and produce final persuasive contentCreate copy which communicates required image, and features and benefits of the product, service or idea
3.3 Seek approval for persuasive content from relevant organisational personnel prior to releaseCreate copy which meets requirements of creative brief in terms of information, format, language, writing style, and level of detail
3.4 Produce copy on time and within budget 
3.5 Produce copy which complies with legal, organisational and ethical requirements



[bookmark: O_711399]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Recognises and interprets textual information to establish job requirements from relevant information
Proofreads content to ensure accuracy and completeness

	Writing
	Creates documents to ensure clarity of meaning, accuracy, and consistency of information using specific and detailed language to convey explicit information and requirements.

	Numeracy
	Interprets numerical information to confirm budget constraints and job deadlines 

	Self-management  Navigate the world of work
	Takes full responsibility for following policies, procedures and legislative requirements

	Planning and organising Get the work done
	Accepts responsibility for planning, prioritising and sequencing complex tasks and workload
Uses systematic, analytical processes in complex, non-routine situations, designing, gathering relevant information and evaluating options 
Develops new and innovative ideas through exploration and analysis
Understands purposes, specific functions and key features of common digital systems and tools and operates them effectively to complete routine tasks

	Technology 
	Identifies purposes, specific functions and key features of common digital systems and tools and operates them effectively to complete routine tasks




[bookmark: O_711401]Unit Mapping Information
Supersedes and is equivalent to BSBWRT501 Write persuasive copy.

[bookmark: O_711408]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286497]Assessment Requirements for BSBMKG555WRT501 Write persuasive copy
[bookmark: O_711403][bookmark: O_711404]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
write persuasive content in digital, print and audio formats.

In the course of the above, the candidate must: 
identify and source requirements to develop a creative brief according to organisational marketing strategy
seek approval of the brief from relevant stakeholders 
evaluate deign and copy options and develop persuasive content according to creative brief 
consult with stakeholders for evaluation of persuasive copy 
evaluate and seek approval on final persuasive content from relevant organisational personnel. 
analyse and evaluate a design brief including:
check information for accuracy
work to schedule
work to budgetary requirements
locate and adhere to organisation’s legal and ethical constraints
produce persuasive copy with high impact, surpassing competitor’s promotional material.
[bookmark: O_711405]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
structure and content of a creative briefs including:
communication purpose and objective 
positioning strategy 
customer profile and positioning 
key messages
communication tool 
call to action 
budget
timeframe
legal and ethical considerations required to develop a creative brief and persuasive content
persuasive content requirements including:
positioning 
key messages
call to action 
formatting requirements for content including:
language 
writing style
level of detail discuss ethical requirements which may impact production and delivery of creative copy
explain relevant legislation, standards and codes of practice affecting production and delivery of copy
outline constraints to be considered during analysis, evaluation and preparation of copy
explain organisational policies and procedures relevant to writing copy

describe persuasive writing techniques.
explain structure of persuasive copy.

[bookmark: O_711406]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
organisational policies and procedures relating to process of copywriting
relevant legislation, standards and codes of practice 
equipment and resources for advanced copywriting and design.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_711409]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286498]BSBMKG62108 Develop organisational marketing strategyobjectives
[bookmark: O_712331][bookmark: O_712332]Application
This unit describes the skills and knowledge required to conduct a strategic analysis to develop an organisational marketing marketing strategyobjectives. This involves identifying the organisation’s strategic direction, evaluating developing marketing opportunities, and exploring and formulating a marketing strategyevaluating new marketing opportunities.
It applies to senior marketing professionals who are responsible for providing strategic direction to the marketing function of an organisation. Their responsibilities include analysing information on internal and external business and marketing environment; examining current marketing performance; identifying new marketing opportunities arising from emerging trends; and devisingdevising a marketing strategy. strategies to achieve overall business objectives. 
Individuals operating at this level generally conduct these activities using information gathered by people working under their direct and indirect supervision at lower levels of the organisation.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_712335]Unit Sector
Technical Skills – Marketing
[bookmark: O_712336]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. EstablishIdentify strategic direction
	1.1 Confirm organisation’s mission, vision, purpose and values according to organisational policies and procedures from current organisational materials or from owners, directors or senior management
1.2 Analyse strategic organisational documents to identify organisational directions and targets
1.23 Complete a situational analysis identifying factors impacting the marketing direction and performance of the organisationbusiness 
1.34 Identify and analyse current key products or services and major markets for strengths, weaknesses, opportunities and threats
Identify legal and ethical requirements for the organisation
1.5 Document and confirm strategic direction of the organisation with owners, directors or senior management, and identify its impact on marketing activities1.4 Assess marketing performance against previous objectives for critical success factors, and areas for improvement

	2. Review marketing performance
	2.1 Evaluate effectiveness of previous marketing and positioning strategies to identify lessons learned
2.2 Analyse current key products or services and major markets for strengths, weaknesses, opportunities and threats
2.3 Evaluate previous marketing opportunities captured by the organisation, and examine and document their profitability
2.4 Evaluate marketing performance against previous objectives, targets to identify critical success factors, and areas for improvement

	2. Evaluate Scope marketing opportunities
	23.1 Identify and analyse marketing opportunities for viability and likely contribution to the business
23.2 Determine Use an assessment of external factors, costs, benefits, risks and opportunities to determine scope of each marketing opportunity using external factors such as costs, benefits, risks and opportunities 
23.3 Analyse opportunities for likely fit with organisational goals and capabilities
23.4 Evaluate each opportunity to determine its likely impact on current business and customer base

	3. Formulate marketing strategyobjectives
	34.1 Develop marketing strategy objectives in consultation with key internal stakeholders using prepared research  that are attainable and measurable, and that identify nature and extent of what is to be achieved
4.2 Ensure objectives are consistent with forecast needs of the business and market
4.3 Ensure objectives are compatible with the organisation’s projected capabilities, resources and financial position
4.4 Ensure objectives are compatible with the organisation’s direction and purpose, and meet legal and ethical requirements
34.25 Formulate long-term strategic objectives and related key performance indicators for marketing strategy by product or service, market segment and overall
34.36 Develop a risk management strategy for to identifying risks and managinge contingencies, and to ensure marketing objectives are met in accordance with overall organisational requirements
34.47 Document marketing strategy according to organisational policies and procedures objectives



[bookmark: O_712337]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Accesses, analyses and evaluates information from a range of sources relating to the marketing process

	Writing
	Uses a range of writing styles to articulate complex concepts
Revises and edits documents based on feedback
Uses appropriate formats and grammatical structures to present information logically for different audiences

	Oral Communication
	Uses appropriate language and non-verbal features to explain and present information to a range of personnel
Uses active listening and questioning to elicit feedback and clarify or confirm understanding

	Numeracy
	Analyses complex numerical information on trend data, targets and budgets

	Self-management  Navigate the world of work
	Works autonomously making high-level decisions to ensure organisational objectives and regulatory requirements are met
Understands own legal and ethical rights and responsibilities

	TeamworkInteract with others
	IdentifiesRecognises importance of taking audience, purpose and contextual factors into account when making decisions about what to communicate with whom, why and how
Fosters a collaborative culture within own sphere of influence, facilitating a sense of commitment to shared goals

	Planning and organising Get the work done
	Uses logical planning processes, and an increasingly intuitive understanding of context, to extract relevant details when conducting strategic analysis
Systematically analyses information to formulate and evaluate alternative strategies
Makes a range of critical and non-critical decisions in relatively complex situations, taking a range of factors into account



[bookmark: O_712339]Unit Mapping Information
Supersedes and is equivalent to BSBMKG608 Develop organisational marketing objectives.
Supersedes but is not equivalent to BSBCUE605 Develop and maintain a customer engagement marketing strategy.

[bookmark: O_712346]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286499]Assessment Requirements for BSBMKG62108 Develop organisational marketing strategyobjectives
[bookmark: O_712341][bookmark: O_712342]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop an organisational marketing stratemarketing objectives for an organisation includinggy, including:
establishing organisational strategic direction 
undertaking strategic analysis 
reviewing current marketing performance for strengths, weaknesses and opportunities and threats
analysing and evaluating marketing opportunities for organisational fit, viability and impact on current business and customer base
undertaking strategic analysis reviewing current marketing performance
formulating ing short and long-term marketing objectives
develop key performance indicators and aa  marketing risk management strategy.


[bookmark: O_712343]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
summarise financial management techniques
identify and provide overview of key provisions of relevant legislation, codes of practice and national standards affecting marketing operations
analyse organisational structure, policies, procedures, products or services and overall strategic plans of an organisation
discuss principles and concepts of marketing and evaluation methodologies
compare and contrast strategic, operational and tactical analysis techniques.

[bookmark: O_712344]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
examples of previous marketing strategy, analyses and plans
office equipmentworkplace documentation and resources relevant to performance evidence
relevant legislation, regulations, standards and codes relevant to organisational marketing strategies. 
case studies and, where possible, real situations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_712347]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286500]BSBMKG62203 Manage organisational marketing processes the marketing process
[bookmark: O_712179][bookmark: O_712180]Application
This unit describes the skills and knowledge required to manage organisational marketing processes. strategically manage the marketing process and marketing personnel within an organisation.
It applies to senior personnel who are responsible for managing the overall marketing process of an organisation, and for managing marketing personnel. Typically the. These individuals typicallyy manage a portfolio of products or services across the organisation, rather than a single product or a few products.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_712183]Unit Sector
Technical Skills – Marketing
[bookmark: O_712184]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Manage marketing performance
	1.1 Manage marketing efforts toward  to ensure it is directed towards areas of greatest potential for the organisation
1.2 Manage integration of marketing, promotional and sales activities according to in accordance with strategic marketing objectives
1.3 Monitor product, distribution, pricing and marketing communication policies according to market movements, marketing plan objectives and organisational requirements
1.4 Use marketing metrics to monitor overall marketing progress against performance targets, ensuring activity, quality, cost, and time requirements are met

	2. Manage marketing personnel
	2.1 Communicate strategic marketing objectives across the organisation in ways suited to levels of knowledge, experience and specific needs of personnel
2.2 Identify and agree roles, responsibilities and accountabilities of staff and contractors involved in all elements of marketing effort
2.3 Develop communication strategy to for collaboration between ensure personnel responsible for each element in the marketing mix personnel work together to meet organisation’s marketing objectives
2.4 Provide mentoring, coaching and feedback to support individuals and teams to achieve agreed objectives and use resources to required standard
2.5 Identify and address individual and team underperformance, according to organisational policies and procedures and instigate corrective action promptly to safeguard marketing outcomes

	3. Evaluate and improve strategic marketing performance
	3.1 Analyse marketing outcomes, review strategic objectives and marketing metrics, and revise if required
3.2 Analyse successes and performance gaps considering cause and effectt, and use this to improve strategic performance
3.3 Analyse over‑performance against targets for trends and set new targets
3.4 Analyse changes in market phenomena, and identify and document their impact on strategic marketing objectives
3.5 Document review of marketing performance against key performance indicators according to in accordance with organisational requirements



[bookmark: O_712185]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Learning
	Actively reinforces own knowledge and skills by mentoring and coaching others

	Reading
	Accesses information from a range of sources and accurately interprets and analyses data relevant to marketing process

	Writing
	Prepares detailed documentation using appropriate terminology and format to convey clear messages to team members and relevant stakeholders

	Oral Communication
	Participates in verbal exchanges using appropriate vocabulary and non-verbal features to articulate information
Uses active listening and questioning to confirm understanding

	Numeracy
	Analyses and evaluates complex numeric information relating to budgets, targets and trend data

	Self-management  Navigate the world of work 
	Monitors adherence to organisational policies and objectives
Considers own role for its contribution to broader goals of work environment
Supports new ideas on the basis of their contribution to achievement of broader goals

	TeamworkInteract with others
	Collaborates with others to achieve joint outcomes, playing an active role in facilitating effective group interaction
Identifies Recognises importance of taking audience, purpose and contextual factors into account when making decisions about what to communicate with whom, why and how

	Planning and organising Get the work done
	Develops plans to manage relatively complex, non-routine tasks with an awareness of how they contribute to longer term operational and strategic goals
Makes a range of critical and non-critical decision in relatively complex situations, taking a range of constraints into account
Recognises and addresses some unfamiliar problems of increasing complexity within own scope
Supports new ideas on the basis of their contribution to achievement of broader goals

	Problem solving 
	Identifies and addresses some unfamiliar problems of increasing complexity within own scope



[bookmark: O_712187]Unit Mapping Information
Supersedes and is equivalent to BSBMKG603 Manage the marketing process.
Supersedes but is not equivalent to BSBMKG611 Manage measurement of marketing effectiveness.

[bookmark: O_712194]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286501]Assessment Requirements for BSBMKG622 Manage organisational marketing processes 603 Manage the marketing process
[bookmark: O_712189][bookmark: O_712190]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
manage organisational marketing processes according to organisational objectives, including: 
monitoring marketing performance across an organisation byand comparing performance against key performance indicators
effectively communicating e marketing objectives to relevant personnel according to in accordance with organisation requirements
providing e feedback, mentoring and coaching to staff
capitalisinge on over-performance and or minimiseing under‑performance against marketing objectives.
[bookmark: O_712191]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
summarise economic, social and industry directions, trends and practices
outline different organisational structures, roles, responsibilities and policies
describe own/relevant industry product and service knowledge
explain principles of marketing, strategic analysis and strategic management
marketing performance targets including: 
activity, quality, cost, and time requirements 
communication strategies 
summarise statistical and data evaluation techniques to measure marketing performance.

[bookmark: O_712192]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
workplace documentation and resources relevant to performance evidence.office equipment and resources
interaction with others
case studies and, where possible, real situations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

[bookmark: O_712195]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286502]BSBMKG62309 Develop a marketing plans
[bookmark: O_645631][bookmark: O_645632]Application
This unit describes the skills and knowledge required to research, develop and present a marketing plans for an organisation.
It applies to individuals working in senior marketing positions who are responsible for formulating a marketing plan by developing specific marketing strategies and tactics in accordance with the organisation’s overall marketing objectives. 
Individuals operating at this level may receive input from people working under their supervision who collect information required to devise specific marketing strategies and tactics.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_645635]Unit Sector
Technical Skills – Marketing
[bookmark: O_645636]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare to write marketing planDevise marketing strategies
	1.1 Research market conditions Evaluate marketing opportunity options that address organisational objectives and evaluate their risks and returns in the selection process
1.2 Consult with key stakeholders and seek additional context  Develop marketing strategies that address strengths and opportunities within the organisation’s projected capabilities and resources
1.3 Review previous marketing plans and marketing performanceDevelop strategies which increase resources or organisational expertise where gaps exist between current capability and marketing objectives
1.4 Collate information for development of marketing plan Develop feasible marketing strategies and communicate reasons that justifies their selection
1.5 Ensure strategies align with organisation’s strategic direction
1.6 Develop a marketing performance review strategy, incorporating appropriate marketing metrics to review the organisational performance against marketing objectives

	2. Write marketing planPlan marketing tactics
	2.1 Develop marketing objectives according to organisational goals and objectives Detail tactics to implement each marketing strategy in terms of scheduling, costing, accountabilities and persons responsible	Comment by Author: market objectives
marketing strategy or marketing mix 
budget
implementation plan 
monitor or evaluation control plan including risk contingency plan

2.2 Develop marketing strategies according to marketing objectivesIdentify coordination and monitoring mechanisms for scheduled activities
2.3 Develop budget according to marketing strategyEnsure tactics are achievable within organisation’s projected capabilities and budget
2.4 Develop action plan according to marketing strategyEnsure tactics meet legal and ethical requirements
2.5 Develop a marketing performance review strategy for the assessment of organisational performance against marketing objectivesEnsure tactics provide for ongoing review of performance against objectives and budgets and allow marketing targets to be adjusted if necessary

	3. Finalise marketing planPrepare and present a marketing plan
	3.1 Ensure marketing plan meets organisational, as well as marketing, objectives and incorporates marketing approaches and a strategic marketing mix
3.2 Ensure marketing plan contains a rationale for objectives and information that supports the choice of strategies and tactics
3.13 Communicate marketing plan for approval according to required format and timeframePresent marketing plan for approval in the required format and timeframe
3.24 Adjust marketing plan in response to feedback from key stakeholders and 
3.3 Ddisseminate for implementation within the required timeframe
3.4 Store information according to organisational policy and procedures 



[bookmark: O_645637]Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria
	Skill
	Description

	Reading
	Accesses information from a range of sources and accurately analyses and evaluates complex information relating to the marketing process

	Writing
	Uses a range of writing styles to articulate complex concepts and ideas
Revises and edits documents based on feedback
Uses appropriate formats and grammatical structures to present information logically for different audiences

	Oral Communication
	Uses appropriate language and non-verbal features to explain and present information to a range of personnel
Uses active listening and questioning to elicit feedback

	Numeracy
	Analyses and manages complex information relating to timelines, targets and budgets

	Self-management  Navigate the world of work
	Works autonomously making high level decisions to ensure organisational objectives and regulatory requirements are met
Understands own legal and ethical rights and responsibilities


	Problem solving 
	Uses problem-solving processes to identify key information and issues, evaluate alternative strategies, anticipate consequences and consider implementation issues and contingencies

	Interact with others
	Selects and uses appropriate conventions and protocols when communicating with diverse internal and external stakeholders to seek feedback or share information
Demonstrates sophisticated control over oral, visual and/or written formats, drawing on a range of communication practices to achieve goals

	Planning and organising Get the work done
	Accepts responsibility for planning and sequencing complex tasks and workload to meet timelines
Uses problem-solving processes to identify key information and issues, evaluate alternative strategies, anticipate consequences and consider implementation issues and contingencies



[bookmark: O_645639]Unit Mapping Information
Supersedes and is equivalent to BSBMKG609 Develop a marketing plan.
Supersedes but is not equivalent to BSBMKG610 Develop, implement and monitor a marketing campaign.

[bookmark: O_645646]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286503]Assessment Requirements for BSBMKG62309 Develop a marketing plans
[bookmark: O_645641][bookmark: O_645642]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop marketing plan according to organisational objectives, including:
researching information 
consulting with stakeholders 
developing marketing objectives, strategies, budget and a marketing performance review strategy according to task requirements 
seeking approval for marketing plan from relevant stakeholders 
adjusting and disseminating final marketing plan according to feedback and organisational policy and procedures.devise, document and present a marketing plan including:
evaluation of marketing opportunity options
marketing strategies that utilise existing strengths and opportunities and develop resources and expertise as needed to meet objectives
marketing tactics that are legal, ethical, achievable and can be reviewed
costs, scheduling, responsibilities and accountabilities for tactics
strategic use of marketing approaches and marketing mix
rationale for objectives and chosen strategies and tactics
adjust marketing plan in response to feedback from key stakeholders and disseminate for implementation.


[bookmark: O_645643]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
summarise organisational structure, products and services and overall strategic and marketing objectives
components of a marketing plan including 
environmental analysis 
segmentation, target market and positioning 
market objectives
marketing strategy or marketing mix 
budget
implementation plan 
monitor or evaluation control plan including risk contingency plan
outline common marketing opportunitiesy options including:
strategic alliances and cooperative business models
new products or services thato target specific markets
greater market penetration with existing products or services
take-overs
new businesses and franchising
other options relevant to the organisation
outline common marketing strategies and marketing approaches
explain processes to ensure marketing strategies, approaches and marketing mix align to organisation’s objectives and are legal, ethical and achievable
outline the legislative and regulatory context of the organisation as relevant to the marketing plan.

[bookmark: O_645644]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation, regulations, standards and codes relevant to developing marketing plans 
relevant workplace documentation and resources relevant to performance evidence.
case studies and, where possible, real situations
interaction with others.


Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_645647]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10



[bookmark: _Toc24286504]BSBMKG62407 Manage market research
[bookmark: O_712312][bookmark: O_712313]Application
This unit describes the skills and knowledge required to prepare for, manage and evaluate market research projects across an organisation.
It applies to senior marketing professionals who are responsible for preparing market research plans for implementation, engaging external consultants, managing market research activity, and evaluating research processes and findings across an organisation.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_712316]Unit Sector
Technical Skills – Marketing
[bookmark: O_712317]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare market research plans for implementation
	1.1 Determine research policies and procedures
1.2 Develop and or commission and review market research project plan and detailed work plans to point of finalisation
1.3 Use researchExecute processes to obtain required resources to implement market research project plan and work plans

	2. Engage external consultants or service providers
	2.1 Identify requirements for external consultants from market research project plan
2.2 Specify goods and services required to implement plans, and detail criteria for selection
2.3 Identify and , evaluate and select potential consultants or other providers of required goods and services
2.4 Contract selected consultants or providers of goods and services

	3. Manage market research activity
	3.1 Monitor work plan activity to ensure adherence to market research project plan and work plans
3.2 Verify, and consistency with organisational market research policy and procedures
3.2 3 Manage external consultants or providers of goods and services service providers to ensure performance is in line with expectations and contractual requirements

	4. Evaluate research processes and findings
	4.1 Obtain information and data by market research 
4.2 Confirm validity of information and data obtained by market research
4.32 Review relevance and usefulness of findings against research objectives outlined in market research project plan
4.43 Assess performance of project against all relevant elements of market research project plan and work plans
4.54 Discuss Measure stakeholder satisfaction with research process and findings in consultation with relevant stakeholder
4.65 Prepare reports for future improvements to research process
4.76 Implement revised policy and practices in accordance with organisational requirements



[bookmark: O_712318]Foundation Skills
This section describes language, literacy, numeracy and employment skills incorporated in the performance criteria that are required for competent performance.
	Skill
	Description

	Reading
	Accesses complex information from a range of sources and accurately analyses data relevant to marketing activities

	Writing
	Prepares a range of workplace documentation, using clear language and required format, to convey priorities and critical strategic information

	Oral Communication
	Actively participates in verbal exchanges using suitable language and non-verbal features
Uses active listening and questioning techniques to confirm understanding

	Numeracy
	Measures and analyses complex numeric information during evaluation process

	Self-management  Navigate the world of work
	Understands and adheres to organisational policies and objectives
Is highly autonomous, taking responsibility and ownership for most or all aspects of own work

	TeamworkInteract with others
	Identifies Recognises importance of taking audience, purpose and contextual factors into account when making decisions about what to communicate with whom, why and how

	Planning and organisingGet the work done
	Uses logical planning processes, and an increasingly intuitive understanding of context, to gather relevant information
Systematically analyses and evaluates information to assess performance and identify opportunities for improvement
Makes a range of critical and non-critical decisions in relatively complex situations, taking a range of factors into account
Recognises potential of new approaches to enhance work practices and outcomes

	Problem solving 
	Makes a range of critical and non-critical decisions in relatively complex situations, taking a range of factors into account
Recognises potential of new approaches to enhance work practices and outcomes



[bookmark: O_712320]Unit Mapping Information
Supersedes and is equivalent to BSBMKG607 Manage market research.

[bookmark: O_712327]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10


[bookmark: _Toc24286505]Assessment Requirements for BSBMKG62407 Manage market research
[bookmark: O_712322][bookmark: O_712323]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
prepare, manage, implement and evaluate at least one market research plan, including: 
prepare a market research plan
developing specifications for research components, outsourced to external consultants as appropriate
managing e market research activities in accordance with organisational market research policy and procedures
evaluatinge research processes and findings against relevant market research project plan and work plans
preparinge and presenting a report on market research findings.

[bookmark: O_712324]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
outline principles and practices of market research including:
data processing methods and data analysis techniques
project design to meet given budgets and other resource constraints
qualitative and quantitative research
design of samples
development and application of hypotheses
role of research in enterprise development
use of survey instruments
compare and contrast project management principles and practices, including:
consultation and stakeholder involvement
development of policies and procedures
methods of action to ensure performance
monitoring of timelines, budgets and other implementation plans
organisational procedures for engagement of consultants
provide an overview of key provisions of relevant legislation, codes of practice and national standards affecting marketing operations
discuss the impact of economic, social and industry directions, trends, and practices on marketing functions.

[bookmark: O_712325]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
office equipment and resources
previous market research plans and exemplars of market research project specifications.
case studies and, where possible, real situations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

[bookmark: O_712328]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286506]
BSBMKG625 Implement and manage international marketing programs 
Application
This unit describes the skills and knowledge required to assess the international environment, identify market factors and risks, evaluate and improve international marketing programs.
It applies to those who use are senior marketing or management personnel or those who have responsibility for international marketing programs.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Develop international marketing objectives
	1.1 Select international marketing opportunities and develop objectives according to organisation's capabilities and resources
1.2 Identify international marketing objectives according to organisation's strategic direction
1.3 Develop strategic objectives and related key performance indicators by product, service, country or international grouping, and overall
1.4 Relate risk factors to international business cycles and terms of economic conditions and estimate their impact on potential market

	2. Determine marketing approach and operational structure
	3.1 Identify resources and capabilities for implementation of program
3.2 Identify global and customised approaches for promotion of products or services
3.3 Identify options for choice of marketing approaches

	3. Implement programs
	3.1 Implement and monitor program according to agreed timelines
3.2 Provide support and assistance to staff and contractors involved in implementing the program
3.3 Assess and respond to the need for adjustments to plans, systems and procedures
3.4 Provide progress and other reports according to event requirements 

	4. Manage international marketing performance
	4.1 Identify resources and capabilities for implementation of program
4.2 Identify global and customised approaches for promotion of products or services
4.3 Identify options for choice of marketing approaches
4.4 Manage integration of marketing, promotional and any sales activities in accordance with international marketing objectives

	5. Evaluate and improve international marketing performance
	5.1 Monitor product, pricing and distribution policies in relation to market changes, objectives of marketing plan and organisational requirements
5.2 Monitor overall marketing progress against performance targets to ensure activity, quality, cost, and time requirements are met
5.3 Review and revise marketing outcomes and objectives
5.4 Analyse successes and performance gaps as to cause and effect, and use them to improve international marketing performance
5.5 Analyse changes in market phenomena, and identify and document their potential impact on international marketing objectives
5.6 Document review of marketing performance against key performance indicators according to organisational requirements


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Numeracy
	Performs complex mathematical calculations to analyse trend data, business development opportunities and cost benefit analyses

	Reading
	Researches and analyses a range of textual information from a variety of sources to identify key details and determine relevance to strategic organisational requirements 

	Writing
	Records results of research and analysis using language and format appropriate to organisation and purpose 

	Planning and organising
	Uses logical planning processes, and an increasingly intuitive understanding of context, to identify risk factors, and to evaluate alternative strategies and resources

	Problem solving
	Makes a range of critical and non-critical decisions in relatively complex situations, analysing information and taking a range of factors and constraints into account 

	Self-management
	Keeps up-to-date with legislation or regulations relevant to own rights and responsibilities and considers implications of these when negotiating, planning and undertaking work 

	Technology
	Identifies potential of new approaches, including new technologies, to enhance work practices and outcomes 


Unit Mapping Information
Supersedes and is equivalent to BSBMKG606 Manage international marketing programs.
Supersedes but is not equivalent to BSBMKG605 Evaluate international marketing opportunities.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286507]Assessment Requirements for BSBMKG625 Implement and manage international marketing programs
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
implement and manage international marketing program according to organisational objectives, including: 
developing international marketing objectives 
establishing marketing approach and operational structure 
evaluating and improving performance. 
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
organisational policies and procedures related to international marketing programs 
provisions of legislation, codes of practice and standards for international marketing programs 
KPIs for international marketing programs
Impacts of market changes on international marketing programs  
common international marketing strategies and approaches
risk factors and mitigation strategies for international marketing opportunities 
processes for implementing an international marketing plan. 
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
workplace policies and procedures for international marketing 
legislation, regulations, standards and codes on international marketing.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL




[bookmark: _Toc24286508]BSBMKG626ADV602 Develop an advertising campaigns
[bookmark: O_702244][bookmark: O_702245]Application
This unit describes the skills and knowledge required to develop an advertising campaign in response to an advertising brief, including clarifying and defining campaign objectives, preparing the advertising budget, and scheduling.
It applies to individuals working in a senior advertising management or account management role within an advertising or media organisation.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_702248]Unit Sector
Technical Skills – Marketing 
[bookmark: O_702249]Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Define campaign objectives
	1.1 Identify Clarify advertiser’s purpose and objectives according to from the advertising brief and use these to set objectives for the advertising campaign
1.2 State campaign objectives in measurable terms and identify nature and extent of what advertising is to accomplish 
1.23 Identify Ensure campaign objectives are feasibleaccording to, given constraints of time, budget, product and market factors 
1.34 VerifyEnsure campaign objectives take into consideration factors which may affect consumer responses and legal and ethical requirements 
1.5 Ensure campaign objectives meet legal and ethical requirements

	2. Prepare advertising budget
	2.1 Assess and identifyspecify research resource requirements for the advertising campaign 
2.2 Assess and identifyspecify resource requirements for range of media options, creative and production services
2.3 Identify relevant resources and allocate to each component of advertising campaign and check they are sufficient to achieve campaign objectivesJustify resources allocated to each component of advertising campaign and ensure they are sufficient, in relative terms, to achieve campaign objectives
2.4 VerifyEnsure overall budget meets requirements of the advertising brief 

	3. Develop schedule for proposed advertising activities
	3.1 Confirm campaign length and timing from the advertising brief 
3.2 Identify service providers with required expertise and negotiate their costs and availability
3.3 Base the choice of service providers on merit and value for money and ensure selection meets legal and ethical requirements
3.4 Confirm Ensure time allowed in schedule to meet creative, media and production requirements is sufficient to achieve advertising objectives 
3.5 Include milestones for monitoring progress and expenditure against budget, and for evaluating campaign effectiveness in the schedule



[bookmark: O_702250]Foundation Skills
This section describes language, literacy, numeracy and employment skills incorporated in the performance criteria that are required for competent performance.
	Skill
	Description

	Reading	
	Identifies, analyses and evaluates complex texts to determine requirements of the brief, and relevant legal and ethical requirements

	Writing
	Develops material for a specific audience using clear and detailed language to convey explicit information

	Oral Communication
	Interacts effectively to question and clarify objectives with the advertiser using appropriate listening and questioning

	Numeracy
	Develops budget and schedules according to requirements of the advertising brief

	Self-management   Navigate the world of work
	Verifies that Ensures campaign objectives and service provider selection process meet legal and ethical requirements  
Accepts responsibility for analysis of campaign requirements and management of related tasks and workload

	Teamwork Interact with others
	Uses collaborative techniques to engage external suppliers in consultation and negotiation

	Get the work donePlanning and organising 
	Accepts responsibility for analysis of campaign requirements and management of related tasks and workload
Uses systematic, analytical processes in relatively complex situations; setting goals, gathering relevant information, and identifying and evaluating options against agreed criteria 
Uses main features and functions of digital technologies and tools to complete work tasks efficiently and effectively

	Technology 
	Uses main features and functions of digital technologies and tools to complete work tasks efficiently and effectively



[bookmark: O_702252]Unit Mapping Information
Supersedes and is equivalent to BSBADV602 Develop an advertising campaign.

[bookmark: O_702259]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286509]
Assessment Requirements for BSBMKG626ADV602 Develop an advertising campaigns
[bookmark: O_702254][bookmark: O_702255]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
develop an advertising campaign campaign according to organisational objectives on at least two occasions, including: which meets the advertiser’s purpose and objectives as specified in the advertising brief, including:

define campaign objectives according to task and organisational requirements 
prepare advertising budget according to task and organisational requirements 
develop a schedule for proposed advertising activities. 
specified timelines for task completion
resource requirements
budgetary allocations and justifications.
[bookmark: O_702256]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
explain principles of effective advertising for different markets
describe contents of advertising briefs
define what is meant by industry, services, products and organisation
outline and describe ethical requirements relevant to the advertising industry
identify organisational products or services
explain principles and purposes of advertising, consumer behaviour, and influences on buyer behaviour
identify and give an overview of key provisions of relevant legislation, codes of practice and national standards affecting business operations.

[bookmark: O_702257]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
relevant legislation and codes of practice for advertising campaigns 
organisational policies and procedures on advertising campaigns 
office equipment 
business technology for developing advertising campaigns 
advertising copy and creative brief. 

 Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.
[bookmark: O_702260]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=11ef6853-ceed-4ba7-9d87-4da407e23c10

[bookmark: _Toc24286510]
BSBMKG627 Execute advertising campaigns  
Application
This unit describes the skills and knowledge required to execute an advertising campaign including preparing an advertising campaign, negotiating media contracts and monitoring the campaign.
It applies to those who work in senior advertising roles within an advertising or media organisation.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Prepare advertising campaign
	1.1 Identify task requirements from creative brief 
1.2 Negotiate media contracts 
1.3 Develop plan for advertising campaign 

	2. Implement advertising campaign
	2.1 Organise and brief required resources for implementation of advertising campaign
2.2 Communicate task requirements to relevant stakeholders according to advertising campaign plan 
2.3 Develop processes to support organisational personnel fulfil implementation requirements

	3. Monitor advertising campaign
	3.1 Review performance of campaign at allocated campaign points according to task requirements 
3.2 Identify and address variations in performance between expected and actual performance 
3.3 Identify areas of improvement in future execution of advertising campaigns


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Learning
	Evaluates outcomes of decisions to identify opportunities for improvement 

	Numeracy
	Develop budget and schedules according to requirements of the advertising campaign 

	Reading
	Evaluates and analyses textual information to determine requirements according to media plans and creative brief
Analyses and interprets a range of familiar industry information and complex legal texts

	Writing
	Records information according to organisational requirements 
Composes and edits texts, selecting appropriate vocabulary and structure for audience and purpose 

	Self-management 
	Takes responsibility for adherence to legal and ethical requirements in coordination and monitoring of advertising campaigns 

	Planning and organising
	Sequences and schedules complex activities and tasks, and monitors implementation 
Systematically gathers and analyses all relevant information to makes decisions about campaign delivery and performance evaluation 

	Technology
	Selects and uses appropriate digital tools and measurement systems  to perform complex analytical tasks 


Unit Mapping Information
Supersedes and is equivalent to BSBADV604 Execute an advertising campaign.
Supersedes but is not equivalent to BSBADV605 Evaluate campaign effectiveness.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286511]Assessment Requirements for BSBMKG627 Execute advertising campaigns  
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
execute an advertising campaign according to organisational objectives on at least two occasions. 

In the course of the above, the candidate must: 
organise resources, communicate task requirements and establish processes required to implement advertising campaign 
review performance of advertising campaign, address variations and identify areas of improvements in future advertising campaigns.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
media pricing policies
campaign contingencies
organisational budget, products and services 
principles of advertising, creative briefs and media plans 
print, television, film, video production processes 
ethical requirements of advertising industry 
key provisions of relevant legislation, codes of practice and national standards affecting advertising 
specifications in advertising, creative and media briefs.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and codes of practice relevant to executing an advertising campaign 
organisational policies and procedures for execution of advertising campaigns
media brief
technology and software for execution of advertising campaigns. 

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL



[bookmark: _Toc24286512]BSBMKG628 Lead organisational public relations   
Application
This unit describes the skills and knowledge required to lead public relations in an organisation by developing and implementing plans to improve public relations policies and evaluate and document outcome from change to public relations policies and activities. 
It applies to managers with responsibilities that extend across the organisation or across significant parts of a large organisation. They may have a dedicated role in public relations or work in a public relations policy area
No licensing, legislative or certification requirements apply to this unit at the time of publication.
Unit Sector
Technical Skills – Marketing 
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Identify organisational public relations
	1.1 Review existing organisational public relations policies and procedures 
1.2 Research organisational best practice in area of public relations
1.3 Identify public relations gaps and areas for improvement in existing policies and procedures according to best practice and legislative requirements 
1.4 Develop plan to update organisational policies and procedures to address best practice in consultation with relevant stakeholders

	2. Promote public relations in organisation
	2.1 Implement public relations tasks in consultation with relevant organisational personnel 	
2.2 Evaluate and address opportunities to improve existing public relations activities in consultation with team 
2.3 Support resourcing processes for organisational public relations team

	3.  Monitor public relations
	3.1 Seek feedback from clients and internal personnel on opportunities for improvement to organisational public relations systems 
3.2 Evaluate performance of public relations activities against organisational public relations objectives 
3.3 Document feedback on public relations changes according to organisational policies and procedures


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	SKILL
	DESCRIPTION

	Learning
	Actively looks for and accepts ways to maintain and improve own skills and performance 

	Reading
	Evaluates and integrates facts and ideas to construct meaning from a range of text types

	Writing
	Researches, plans an prepares documentation using format and language appropriate to the audience

	Teamwork
	Collaborates and cooperates with others, playing an active role in leading and facilitating effective group interaction and influencing direction

	Self-management 
	Makes high-level decisions related to the achievement of organisational goals
Identifies and complies with ethical and other organisational responsibilities 
Accepts responsibility for planning and sequencing complex tasks and workload of self and others 
Identifies systems, devices and applications with potential to meet current or future needs

	Planning and organising
	Uses systematic, analytic processes in complex, non-routine situations, setting goals, designing strategies, gathering relevant information and evaluating options to inform decision-making 
Sequences and schedules complex activities of self and others and manages relevant communication 
Uses formal and informal processes to monitor implementation of public relations systems, reflect on outcomes and then take appropriate action when required


Unit Mapping Information
No equivalent unit. New unit.
Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


[bookmark: _Toc24286513]Assessment Requirements for BSBSBMKG628 Lead organisational public relations   
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
review and analyse organisational best practice and identify gaps in existing policies and procedures and areas for improvement 
develop plans to improve organisational policies and practices in consultation with relevant stakeholders 
implement public relations tasks, support resourcing requirements and promote organisational public relations 
seek and evaluate feedback against public relations organisational objectives.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
organisational public relations policies and procedures 
principles and theories of public relations 
best practice in public relations for similar organisations 
key provisions of relevant legislation, codes of practice and national standards that affect public relations campaigns.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
legislation and codes of practice relevant to executing an advertising campaign 
organisational policies and procedures for execution of advertising campaigns.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: Insert link to URL


