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	Page 1	 PwC's Skills for Australia
[bookmark: _Toc39672308]Graphic Design Units (12 units)
Graphic Design Units (12 units)


[bookmark: _Toc39672309]CUAGRD311 Prepare files for print
[bookmark: O_792050]Equivalence statement 
[bookmark: _GoBack]Updated unit according to policy requirements. Updated unit title to reflect industry feedback on outdated technology and appropriate terminology. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence, knowledge evidence and assessment conditions. Vocational / work outcome remains unchanged.

[bookmark: O_792051]Application
This unit describes the skills and knowledge required to prepare electronic files for print. It applies to files that still require some processing before printing or electronic distribution. 
It applies to individuals who may provide administrative support or technical expertise when preparing their own files for print as either hard or soft copy documents. It involves clarifying printing requirements, preparing files for print processes and confirming files meet printing requirements.
No licensing, legislative or certification conditions apply to this unit at the time of publication.
[bookmark: O_792054]Unit Sector
Visual communication – graphic design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Clarify formatting requirements
	1.1 Obtain and review documented information for printing requirements and end use for text and image files
1.2 Plan work for printing requirements, including deadlines, in consultation with required personnel

	2. Prepare text for print processes
	2.1 Review and save text according to printing requirements
2.2 Apply templates and styles according printing requirements

	3. Prepare graphics for print processes
	3.1 Complete scans using scanning curve according to printing requirements
3.2 Save colour in format that meets printing requirements
3.3 Complete basic manipulation of digital images as required
3.4 Confirm combined images can be edited and adjusted
3.5 Check that all templates and styles have been applied according to printing requirements
3.6 Save final graphic images in format that meets printing requirements

	4. Finalise work
	4.1 Evaluate final files according to printing requirements
4.2 Improve own skills in preparing files for printing using feedback from others
4.3 Submit files to required personnel according to printing requirements
4.4 Make back-up copies of files in line with organisational procedures


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Learning
	Demonstrates awareness of self as a learner and seeks opinions of others when improving own skills

	Reading
	Interprets straightforward textual information from different sources when planning and completing tasks 
Reviews text for accuracy and compliance with requirements

	Writing
	Records key information related to task requirements for personal use

	Oral Communication
	Articulates clearly using required language when discussing requirements
, Confirms understanding using listening and questioning techniques

	Numeracy
	Interprets numerical data when performing technical requirements

	Self-management
	Understands role and associated responsibility when completing work to required standards, timelines and organisational procedures

	Initiative and enterprise
	Makes routine decisions about preparation and production of text and image files that meet printing requirements

	Planning and organising
	Plans and organises own workload taking production requirements into account and completing tasks in a logical sequence

	Technology
	Understands the purposes and functions of digital systems and tools and operates them according to printing requirements


Unit Mapping Information
Supersedes and is equivalent to CUAGRD301 Prepare files for publication
Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672310]Assessment Requirements for CUAGRD311 Prepare files for print
[bookmark: O_792060]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
prepare files for print according to at least two different printing requirements.
In the course of the above, the candidate must:
prepare text and graphic files that meet printing requirements
review own work quality using reflection and feedback from others
finalise prepared files according to printing requirements.
Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
common requirements when preparing files for print that include:
different printing processes
industry standard print preparation software
file formats for various outputs
technical and visual standards
fitness for purpose
deadlines.
common organisational procedures when preparing files for print
differences between hard copy and electronic publishing processes
the importance of image resolution when preparing files
common image manipulation techniques 
basic colour systems used to prepare files for print 
common styles and templates used when preparing files for print.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
documentation that specifies job requirements
software to reproduce graphic designs
interaction with required personnel.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5























[bookmark: _Toc39672311]CUAGRD312 Use typography techniques
[bookmark: O_675002]Application
This unit describes the skills and knowledge required to use typography techniques in design work. 
It applies to individuals that provide administrative support within an enterprise or work in specialist design and printing companies completing various print jobs such as helping to create brochures, corporate stationery, artwork for billboards, display banners and textile products. At this level, work would be undertaken independently, but within established guidelines.
No licensing, legislative or certification conditions apply to this unit at the time of publication.
Unit Sector
[bookmark: O_675003]Visual communication – graphic design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Plan typographic work
	1.1 Identify requirements for typographic work in briefing documentation and clarify requirements with required personnel
1.2 Collect reference material on typefaces and typography according to briefing documentation 
1.3 Organise workspace and equipment according to safety requirements and organisational procedures

	2. Test and explore a range of typographical techniques 
	2.1 Identify approaches to typography design and establish criteria for selection of final approach
2.2 Select materials, tools and equipment that test approaches, styles and techniques
2.3 Trial typography techniques that meet briefing requirements 
2.4 Evaluate trials against criteria and select design approach that meets briefing requirements

	3. Complete typographic work
	3.1 Develop typographic work with selected design approach according to briefing requirements
3.2 Review work in progress against project objectives and specifications
3.3 Seek and use feedback on work in progress and make adjustments to typographic work as required 
3.4 Ensure typography meets briefing requirements
3.5 Store files and completed documentation according to organisational requirements
3.6 Present completed work within agreed time and quality parameters


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Reading
	Interprets straightforward textual information from required sources and identifies required information
Reviews spelling and grammar accuracy and compliance with specifications 
Identifies required corrections to typography

	Oral Communication
	Confirms information and requirements using simple and industry standard language
Confirms understanding using listening and questioning techniques

	Self-management 
	Takes personal responsibility for following safe work practices and organisational requirements when planning and completing tasks

	Teamwork 
	Follows accepted communication practices and techniques, confirms requirements and requests feedback

	Planning and organising 
	Plans and implements routine and investigative tasks in a logical sequence
Considers scope of creative exploration required and evaluates effectiveness of outcomes against established criteria
Finalises work to meet organisational and project requirements and within established timeframes


[bookmark: O_675006]Unit Mapping Information
Supersedes and is equivalent to CUAGRD302 Use typography techniques.
Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672312]Assessment Requirements for CUAGRD312 Use typography techniques
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
Use typography techniques according to at least two different briefing requirements.
In the course of the above, the candidate must:
interpret briefing documentation and collect relevant reference material
experiment with typography styles and techniques
produce typography solutions that meet the creative and technical requirements of briefing documents and publishing processes
perform quality checks and produce final product within timelines
back up and store files according to requirements.

Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
characteristics and uses of a range of typefaces 
criteria to evaluate a range of approaches to typography design
workspace requirements for typographic work, including selection and set-up of workspace
physical properties and capabilities of a range of materials, tools and equipment used for typographic work
typographic output devices and processes	Comment by Author: Question for Industry:

What do 'typographic output devices and processes' refer to? Is this an appropriate bullet point to add cosideration of printing requiremens?
procedures for working safely with typographic equipment and materials.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
products that require the application of typographic techniques 
computers and software necessary to produce graphic designs
opportunities for discussion and feedback.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational education and training legislation, frameworks and/or standards.

Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5






















[bookmark: _Toc39672313]CUAGRD401 CUAGRD411 Research and apply graphic design techniques
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to research and apply techniques to produce graphic design work. It involves interpreting work briefs, organising resources, testing ideas, and refining approaches to a range of design challenges. 
The unit applies to those still developing a full range of skills. Research, experimentation and refinement are used to produce a range of general design works. Individuals generally produce work independently, with guidance as required.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_792092]Unit Sector
[bookmark: O_792093]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret and plan graphic design briefs
	1.1 Interpret specifications in graphic design briefs and clarify issues with relevant people, as necessaryrequired personnel
1.2 Take Consider user or client requirements into account when making decisions about graphic design work
1.3 Consider parameters and constraints and clarify with relevant people as requiredrequired personnel
1.4 Research contemporary and historical information relevant tofor briefs as required

	2. Organise resources materials
	2.1 Identify workspace, materials, tools and equipmentworkspace and materials required for graphic design work
2.2 Prepare and care for resources materials according to safety and organisational requirements
2.3 Follow storage and inventory procedures

	3. Test graphic design approaches 
	3.1 Produce preliminary visual representations
3.2 Identify possible design approaches and establish criteria for selecting final approach
3.3 Select materials, tools and equipment and test approaches and techniques
3.4 Evaluate test outcomes against criteria and select the best final design approach for the requirements of briefs
3.5 Review own work and seek feedback as required
3.6 Refine and document the design approach based on results of testing and evaluation

	4. Produce graphic design work
	4.1 Create graphic designs using selected design approach
4.2 Respond to feedback and refine graphic design work
4.3 Present finished work within agreed work parameters


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Reading
	Interprets detailed textual and visual information to inform ideas and determine design requirements

	Writing
	Uses clear language and industry related terminology to document idea development, testing and evaluation outcomes

	Oral Communication
	Articulates using clear and direct language to determine requirements and seek feedback
Uses listening and questioning techniques to confirm understanding

	Navigate the world of workSelf-management
	Takes responsibility for safe use and maintenance of resources and follows required procedures for their registration and storage

	Interact with othersTeamwork 
	Selects and uses appropriate communication conventions and techniques to confirm requirements and request feedback from others

	Get the work donePlanning and organising 
	Plans, organises and completes work to meet established time requirements
Identifies resources suited to a range of graphic design work and analyses task requirements to make appropriate choices
Analyses scope of exploratory techniques required and critically evaluates effectiveness of test samples against established criteria for designs
Determines final design choice based on test results and client requirements
Produces, refines, documents and presents final graphic design solutions that meet creative and technical requirements

	Problem solving
	Analyses scope of exploratory techniques required and critically evaluates effectiveness of test samples against established criteria for designs
Determines final design choice based on test results and client requirements
Produces, refines, documents and presents final graphic design solutions that meet creative and technical requirements



[bookmark: O_792096]Unit Mapping Information
Supersedes and is equivalent to CUAGRD401 Research and apply graphic design techniques.
[bookmark: O_792103]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672314]Assessment Requirements for CUAGRD401 CUAGRD411 Research and apply graphic design techniques
[bookmark: O_792098][bookmark: O_792099]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
produce at least two graphic designs using different design approaches.
In the course of the above, the candidate must:
interpret information in briefs and related research
select and care for required resources 
test graphic design methods and techniques and document outcomes and design approaches
produce examples of graphic design work that meet the requirements of a range of briefs.
[bookmark: O_792100]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
techniques for using explain the use of experimentation in developing and refining graphic design work
explain the importance of researching information about graphic design when completing design work
explain typical information found in graphic design briefs
discuss typical parameters and constraints that need to be considered when interpreting design briefs, including:
 intellectual property considerations
, and availability of resources
, time and budget
identify common techniques, materials, tools and equipment used in graphic design
briefly describe the health and safety requirements related to establishingment of work space and usinge of materials and equipment for graphic design work.
[bookmark: O_792101]Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
graphic design briefs
information sources for graphic design research
equipment and tools used to produce graphic design work
opportunities for discussion and feedback.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792104]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672315]CUAGRD504 CUAGRD514 Create and manipulate graphics
[bookmark: O_792164][bookmark: O_792165]Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to create and manipulate graphics using a combination of creative design skills and technical software proficiency.  It involves the analysis, application and refinement of graphic design techniques to meet assigned design objectives.
The unit applies to those working in various industries such as graphic design, commercial printing, advertising, publishing, television and marketing. Individuals work independently and create original graphics or work with graphic objects created by others. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_792168]Unit Sector
[bookmark: O_792169]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Analyse design needs
	1.1 Confirm communication objectives for the graphics work based onaccording to the design brief and consultation with relevant people as requiredrequired personnel
1.2 Evaluate design brief specifications
1.3 Source and evaluateEvaluate legal, ethical and contractual information as required pertinent to the project

	2. Develop and refine ideas for graphics
	2.1 Identify relevant sources and conduct Conduct design research to inform ideas for graphics
2.2 Consider the opportunities and constraints offered byAnalyse different graphic techniques and technologies
2.3 Assess the relationship of the graphic objects to the other components of the design
2.4 Create and refine ideas and options for layouts
2.5 Refine ideas using technical experimentation
2.6 Evaluate and select approaches that meet the communication need
2.7 Produce and present visual representations of design ideas to others for their approval

	3. Manipulate Create graphic objects
	3.1 Create graphic objects based on selected ideas
3.2 Manipulate, edit and enhance objects using an extended range of digital tools and features
3.3 Integrate graphics with other visual design elements
3.4 Identify and resolve technical problems based on developing expertiseas required
3.5 Achieve desired outcomes through application of design skills and technical expertise
3.56 Establish and followFollow safe work practices in the work process

	4. Finalise technical aspects of graphics work
	4.1 Edit and refine graphics to meet technical requirements
4.2 Follow correct protocols for saving, exporting and storing files
4.3 Establish appropriate file formats for output

	5. Evaluate graphics work
	5.1 Critique graphics from both a technical and aesthetic perspective in the context of the design objectives
5.2 Seek feedback from others as required, and make appropriate adjustments


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Reading
	Interprets and evaluates complex textual and visual information from a range of sources to identify content relevant to own work

	Oral Communication
	Participates in discussions using active listening and questioning techniques to seek feedback and confirm understanding of design requirements
Presents detailed information using language, tone and pace appropriate to audience and purpose

	Navigate the world of workSelf-management
	Considers Evaluates legal requirements and responsibilities when planning responses to design briefs 
Takes responsibility for establishingment and adheringence to safe work practices
Takes responsibility for managing and sequencing tasks and processes in own workload

	Interact with othersTeamwork
	Selects and uses appropriate communication methods and practices to identify shared goals, seek feedback and present information to others

	Get the work doneInitiative and enterprise
	Takes responsibility for management and sequence of tasks and processes within own workload
Invests time in developing options using a combination of creative and critical thinking and exploratory techniques to manipulate graphics before production of preliminary visuals
Makes intuitive and analytical decisions using design skills, and software tools and features to finalise the production of refined graphics that meet aesthetic and technical requirements
Reviews effectiveness of aesthetic and technical decisions to meet objectives with input from others
Considers Evaluates purpose when selecting and using digitally based technology and applications to effectively realise graphics for output in appropriate file formats



[bookmark: O_792172]Unit Mapping Information
Supersedes and is equivalent to CUAGRD504 Create and manipulate graphics.
[bookmark: O_792179]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672316]Assessment Requirements for CUAGRD504 CUAGRD514 Create and manipulate graphics
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· produce at least two graphics using different technical editing and manipulation techniques.
In the course of the above, the candidate must:
analyse graphics requirements in briefs and other information sources
develop and present ideas for graphics 
create original graphics for at least two different graphic design projects 
use an extended range of tools and features of relevant software with a high level of technical proficiency 
integrate technical and creative processes to produce outcomes that meet design objectives
evaluate the technical and aesthetic effectiveness of graphics work.
[bookmark: O_792176]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
explain the use of graphics within different types of communication, including corporate, editorial and promotional communication
identify sources of information for developing ideas about different graphics options
identify the current range of software programs available to graphic designers and discuss their tools and features 
identify the different types of graphic file formats and explain their use in different contexts
explain technical requirements for the manipulatingon and formatting of visual components and file types, including:
bitmap images
charts
graphics
page layouts
text
vector graphics
outline file management protocols and procedures for a range of print and web-based publications
explain key safety requirements for the use of compfor using computer and keyboard.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
industry standard briefs for graphics work 
relevant information sources
opportunities to present ideas to others 
industry-current graphic design software.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792180]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672317]CUAGRD505 CUAGRD515 Design and manipulate complex layouts
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to design complex publication layouts by combining creative design skills with technical software proficiency. It involves the design and manipulation of layouts using graphic design software to meet design objectives. 
The unit applies to those working in various industry contexts such as graphic design, commercial printing, advertising, publishing, television and marketing. At this level, individuals work independently and are responsible for the overall layout design.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_792187]Unit Sector
[bookmark: O_792188]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Analyse design needs
	1.1 Confirm communication objectives for the publication based on the design brief and consultations with required personnel with relevant people
1.2 Evaluate particular specifications of the design brief
1.3 Source and evaluateEvaluate legal, ethical and contractual information pertinent to the project as required

	2. Develop and refine layout ideas
	2.1 Identify relevant sources and conduct Conduct research to inform layout ideas
2.2 Consider the opportunities and constraints offered by different techniques and technologies Analyse different graphic techniques and technologies
2.3 Assess the different elements that need to be incorporated intoelements required for overall design of layout
2.4 Create and refine ideas and options for layouts
2.5 Refine ideas using technical experimentation
2.56 Evaluate and select design approaches based on their potential to meet the communication need
2.67 Produce and present visual representations of design ideas to others for their approval

	3. Create and manipulate layouts
	3.1 Set up the document using the capabilities of appropriate software
3.2 Manipulate and enhance the layout through use of an extendedusing a range of tools and features
3.3 Support communication objectives with effective integration of text and visuals
3.4 Identify and resolve technical problems based on developing expertiseas required
3.5 Apply design skills and technical expertise to achieve desired outcomeslayouts
3.6 Enhance outcomes by working creative and technical processes together
3.67 Establish and followFollow safe work practices in the work process

	4. Evaluate design work
	4.1 Critique the layout from functional and aesthetic perspectives in the context of the design objective
4.2 Seek feedback from others as required, and make appropriate adjustments
4.3 AssessMake assessment of own work and identify key learnings to inform future work

	5. Finalise technical aspects 
	5.1 Edit and refine layouts to meet technical requirements
5.2 Follow correct protocols for saving, exporting and storing files
5.3 Establish appropriate file formats for output and appropriate colour management profiles


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Reading
	Interprets and evaluates complex textual and visual information from a range of sources to identify content relevant to own work

	Oral Communication
	Participates in discussions using active listening and questioning techniques to confirm understanding of design requirements and seek feedback from others
Presents detailed information using language, tone and pace appropriate to audience and purpose

	Navigate the world of workSelf-management
	Considers Evaluates legal requirements and responsibilities when planning responses to design briefs
Takes responsibility for establishment and adherence to safe work
Takes responsibility for planning and managing tasks and processes within own workload

	Interact with othersTeamwork
	Selects and uses appropriate communication methods and practices to identify shared goals, seek feedback and present information to others

	Get the work doneProblem solving
	Takes responsibility for planning and managing tasks and processes within own workload
Invests time in developing options using a combination of creative and analytical thinking, technical exploration and design refinement before production of preliminary layout visuals
Makes intuitive and analytical decisions about manipulation and integration of text and type into layouts that meet aesthetic and communication requirements, solving technical problems as they arise
Reviews effectiveness of aesthetic and technical decisions to meet objectives with input from others, and appraises design solutions for opportunities to inform future work
Considers Evaluates purpose when selecting and using software tools to develop and refine visual information 



[bookmark: O_792191][bookmark: _Hlk39570450]Unit Mapping Information
Supersedes and is equivalent to CUAGRD505 Design and manipulate complex layouts.
[bookmark: O_792198]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672318]Assessment Requirements for CUAGRD505 CUAGRD515 Design and manipulate complex layouts
[bookmark: _Hlk39570590]Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· produce and edit at least two layouts according to design brief requirements.
In the course of the above, the candidate must:
analyse layout requirements in briefs and other information sources
develop and present layout concepts 
create original designs for the layout of at least two publications
use an extended range of tools and features of relevant software with a high level of technical proficiency 
integrate technical and creative processes to produce outcomes that meet design objectives
evaluate the effectiveness of layouts.
[bookmark: O_792195]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
explain common features and formats of different types of publications
identify sources of information for developing ideas about different layout options
explain interrelationships between different visual design components within a complex layout
identify the current range of software programs available to graphic designers and explain the opportunities and constraints of their application to different technologies
identify different graphic file formats and explain how and why theyse are used in different contexts
explain technical requirements for the manipulatingon and formatting of visual components and file types
discuss file management protocols and procedures for a range of print and web-based publications, both print and web-based
explain key safety requirements for the usinge of computer and keyboard.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
briefs for complex layout work 
information sources
opportunities to present ideas to others 
graphic design software.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792199]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672319]CUAGRD506 CUAGRD516 Develop graphic design practice to meet industry needs
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to develop an industry focus for graphic design practice and to adapt that practice to meet both current and emerging industry opportunities. It involves engaging with professional networks and researching policies and requirements in the graphic design industry.
The unit applies to those who are developing a graphic design practice to meet different industry needs.
No licensing, legislative or certification requirements apply to this unit at the time of publication. 
[bookmark: O_792651]Unit Sector
[bookmark: O_792652]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Develop an industry focus for design practice
	1.1 Establish the range of current and potential professional opportunities for graphic design practice
1.2 Determine key professional relationships for graphic designers
1.3 Evaluate ways that graphic designers do business and the business practices they usegraphic design business practices
1.4 Engage with industry networks and sources as part of a developingto acquire connections for professional practice

	2. Address key legal and safety requirements for graphic design practice
	2.1 Evaluate key legal considerations for graphic design practice
2.2 Build safe work practices into all graphic design work according to relevant legislation and standards
2.3 Perform work in ways that take account ofUnderstand and adhere to intellectual property issues requirements in graphic design practice

	3. Research and evaluate graphic design trends
	3.1 Source Research information on local and global graphic design trends using formal and informal research strategies
3.2 Assess ways in which industry practice may change in response to different trendsindustry trends in graphic design
3.3 Evaluate convergence and connections that are developing betweenconnections between graphic design and other professions and industries

	4. Develop skills to meet trends
	4.1 Analyse the impact of current and emerging trends on the skills needed by graphic designers
4.2 Analyse the impact of trends on fundamental skills and professional expertise
4.23 Take action to address the need for own skills development

	5. Develop own response to changing trends and technologies
	5.1 Assess implications and consequences of Compare graphic design trends on to own graphic design work
5.2 Use critical analysis to identifyAnalyse creative or commercial opportunities presented by emerging trends
5.3 Use networking and professional development opportunities to identify and respond to industry trends
5.4 Refine approaches to work in response to current and emerging trends


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Learning
	Identifies own professional development needs and seeks and accepts opportunities to update or extend skills

	Reading
	Interprets and evaluates complex textual and visual information from a range of sources to inform changes in own practice

	Writing
	Extracts and records key facts, information and ideas from a variety of sources for own use
Composes and edits text to communicate effectively with others selecting vocabulary and structure for audience and purpose

	Oral Communication
	Participates in exchange of complex ideas and information with groups and individuals using detailed and clear language
Uses listening and questioning skills to elicit information and confirm understanding

	Navigate the world of workSelf-management
	Self directs independent research to support professional practice and self-development
Takes responsibility and ownership of goals, plans and related decisions to implement change in own practice
Takes responsibility for the implementation of relevant legislation, standards and practices, particularly those relating to safety and intellectual property, within own practice

	Interact with othersTeamwork 
	Identifies and uses appropriate communication methods and practices to initiate and participate in exchange of ideas and information with others
Engages in professional networking as part of a developing practice

	Get the job doneInitiative and enterprise 
	Takes responsibility and ownership of goals, plans and related decisions to implement change in own practice
Uses research, critical and analytical thinking and networking strategies to develop own approach to industry opportunities, trends and changes



[bookmark: O_792655]Unit Mapping Information
Supersedes and is equivalent to CUAGRD506 Develop graphic design practice to meet industry needs.
Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672320]Assessment Requirements for CUAGRD506 CUAGRD516 Develop graphic design practice to meet industry needs
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· research and analyse at least two graphic design trends.
In the course of the above, the candidate must:
use a range of professional graphic design business practices in own work 
adopt intellectual property and safety standards required for graphic design practice 
research and evaluate the effect of current and emerging trends on graphic design practice
apply research outcomes to develop creative and commercial opportunities in own professional practice
identify and address skill development needs.
[bookmark: O_792659]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
discuss the changing role of graphic design and its convergence with other design disciplines
outline current and emerging graphic design technologies and trends at a global level
discuss graphic design industry networks and professional development opportunities 
identify current graphic design business practices, including key relationships and ways work is sourced and costed 
summarise broad global design trends that apply to design disciplines
explain implications of emerging graphic design technologies on the business
identify sources of information about graphic design 
explain intellectual property issues associated with professional graphic design practice
describe key safety considerations for professional graphic design practice.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
graphic design information sources
opportunities for communication with individuals, industry networks and organisations.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792663]Links
[bookmark: _Hlk34034049]Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672321]CUAGRD601 CUAGRD611 Engage in the business of graphic design
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to adopt a professional, commercial approach to graphic design practice. It involves evaluating the commercial skills and knowledge needed to work as a professional in the graphic design industry.
The unit applies to those who work autonomously across a diverse range of industry and community contexts. They could be employed by others in small or large organisations, operate as freelancers or set up their own studios.
No licensing, legislative or certification requirements apply to this unit at the time of publication
[bookmark: O_792689]Unit Sector
[bookmark: O_792690]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Adopt professional work practices
	1.1 Develop and maintain a professional work ethic to support graphic design practice1.1 Evaluate the skills and knowledge needed to operate as a professional graphic designer
1.2 Collaborate, communicate and share ideas with other professionals about to discuss creative and commercial aspects of graphic design
1.3 Evaluate the skills and knowledge needed to operate as a professional graphic designer
1.3 4 Evaluate own current skills and abilities and the need for further professional developmentand opportunities for professional development 
1.4 Develop and maintain a professional work ethic to support graphic design practice
1.5 Evaluate all aspects of own practice on an ongoing basis

	2. Develop commercial skills for graphic design
	2.1 Assess the key commercial relationships that operate in the graphic design sector, and how they are affected by changing trends
2.2 Investigate costing practices and charges for graphic design work in different industry contexts
2.3 Assess the opportunities used by graphic designers to promote their services
2.4 Analyse the client perspective of graphic design and its impact on professional practice
2.5 Evaluate relevant information to build own approach to the commercial position of own practice

	3. Analyse the rights and obligations of graphic designers
	3.1 Evaluate the legal and moral rights and obligations of graphic designers
3.2 Practise work and business in ways that meetaccording to legal and moral obligations
3.3 Pursue own rightswork as a graphic designer consistent with own professional and ethical standards

	4. Pursue professional graphic design opportunities
	4.1 Evaluate new work opportunities for graphic designers at a local and global level
4.2 Identify and evaluate opportunities that exist in current and developing graphic design trends


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Reading
	Interprets and assesses complex and varied information for use in own practice

	Writing
	Extracts and records key facts, information and ideas from a variety of sources for personal use

	Oral Communication
	Uses listening and questioning skills to gather information and confirm understanding
Participates in exchanges of ideas and relatively complex information with others using language appropriate to audience and context 

	Numeracy
	Identifies and compares numerical information from different texts to assist business management of professional practice

	Navigate the world of workSelf-management
	Self directs own investigation and analysis of skills, knowledge and behaviours required to develop and maintain a professional practice
Monitors legal and moral rights and obligations within own practice

	Interact with othersTeamwork
	Selects and uses appropriate conventions and protocolscommunication techniques to collaborate and share information with colleagues

	Get the work doneProblem solving
	Takes responsibility for planning, sequencing and implementing tasks required to increase business-related skills and maximise design opportunities
Systematically gathers and analyses relevant information to make decisions about the operation and future of own professional practice

	Planning and organising
	Takes responsibility for planning, sequencing and implementing tasks required to increase business-related skills and maximise design opportunities



[bookmark: O_792693]Unit Mapping Information
Supersedes and is equivalent to CUAGRD601 Engage in the business of graphic design.
[bookmark: O_792700]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5

[bookmark: _Toc39672322]Assessment Requirements for CUAGRD601 CUAGRD611 Engage in the business of graphic design
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· identify and explore at least two professional opportunities in the field of graphic design.
In the course of the above, the candidate must:
research and evaluate a broad range of professional and commercial information about graphic design 
develop approaches and strategies for own practice based on research and reflection that address:
legal, ethical and moral obligations
business and design practice skill development
how to promote services
how to pursue new work opportunities
communicate with other professionals to collaborate and share ideas. 
[bookmark: O_792697]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
explain factors that influence the client perspective on graphic design practice
describe legal rights and obligations of graphic designer, particularly in relation to intellectual property 
identify common professional development opportunities in graphic design
summarise the range of local and global work opportunities open to graphic designers 
summarise current trends in graphic design and their effects on professional practice
identify key behaviour, skills and practices required in professional graphic design practice 
describe typical ways business is done in graphic design practice, including key commercial relationships 
explain ways that graphic design work is costed and priced in different practice contexts.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
opportunities for collaboration with others
sources of business information about graphic design.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792701]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672323]CUAGRD602 CUAGRD612 Originate graphic designs for complex briefs
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to independently conceive, plan and realise professional graphic design work to meet the demands of complex communication challenges and graphic design briefs. It involves creating and applying graphic design concepts that adhere to creative and technical requirements.
The unit applies to those who work as designers in many different contexts including studios, commercial printing, advertising, publishing, television or marketing. They possess highly developed planning and analytical thinking and technical and creative capabilities. 
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_792708]Unit Sector
[bookmark: O_792709]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Negotiate Plan graphic design briefs
	1.1 Evaluate overall graphic design objectives and 
1.2 Review creative, technical, legal, budgetary and timeframe considerations of complex graphic design projects
1.2 Develop and share ideas relating to graphic design projects about projects with relevant people
1.3 Re-evaluateEvaluate and refine options based on own analysis and input from others
1.4 Establish and agreeAgree with required personnel on final nature and scope of design briefs

	2. Develop and refine graphic design concepts
	2.1 Develop design concepts based on a thorough understanding of the communication need and the range ofrequirements and options available to the professional designer
2.2 Identify the potential for customised or specific research to meet different design briefsas needed
2.3 Adapt and use relevant  ideas and approaches from research with considerationconsidering of intellectual property requirements
2.4 Reflect on own practice and experience to inspire idea development
2.45 Consider the potential of new and emerging technologies to inform designs
2.6 Develop concepts that incorporate both creative and technical requirements
2.7 Integrate individual research, personal ideas and professional realities to refine and confirm concepts
2.58 Create concept presentations that suit the nature of the work
2.6 Reflect on own practice and experience

	3. Plan and monitor graphic design projects
	3.1 Develop viable project management plans for graphic design work
3.2 Engage specialist expertise where appropriate
3.23 Administer and monitor work against the project plan
3.34 Communicate and collaborate with required personnel relevant people at key stages
3.45 Create project documentation at key stages during the project
3.5 Engage specialist expertise where appropriate
3.6 Link the different challenges of the project to complete work on time

	4. Realise graphic design solutions
	4.1 Integrate design techniques and tools confidently and skillfully to produce designs
4.2 Use critical and creative thinking to challenge, adapt and refine graphic design solutions
4.2.3 Engage in creative collaboration and refinement throughout the design process

	5. Evaluate design outcomes
	5.1 Evaluate the success of completed designs to meet objectives
5.2 Assess the own work against other creative, technical and business considerationsrequirements
5.3 Analyse and evaluate feedback from client and peers
5.4 Identify potential approaches for future work and further skill development opportunities


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Reading
	Interprets and assesses complex and varied information to develop creative responses to graphic design challenges and monitor work progress

	Writing
	Composes and edits text to communicate effectively with others, selecting appropriate vocabulary structure and format for purpose and audience
Develops logically sequenced project plans and produces reports at key stages

	Oral Communication
	Uses listening and questioning skills to gather information and confirm understanding about technical and creative aspects of the work
Participates in exchanges of ideas and complex information with others using language appropriate to audience and context

	Numeracy
	Estimates project costs and timelines

	Navigate the world of workSelf-management
	Considers implication of intellectual property requirements when planning and negotiating design concepts
Uses evaluation processes to identify opportunities for further skill development and future work

	Interact with othersTeamwork
	Identifies and uses appropriate communication methods and practices to initiate and participate in discussions, share ideas, negotiate outcomes and encourage constructive criticism and feedback from design project stakeholders

	Get the work donePlanning and organising
	Develops flexible plans for complex design briefs, and manages communication with stakeholders

Manages concept development using a range of strategies and options, drawing on own professional experience and the potential of new approaches and technologies
Uses analytical thinking and creative collaboration to make decisions about the refinement and presentation of concepts and final designs 
Sequences and schedules complex activities monitoring resources and work flow to complete project on time, producing reports at key stages
Systematically evaluates work for success in meeting project objectives

	Problem solving 
	Analyses implication of intellectual property requirements when planning and negotiating design concepts
Uses analytical thinking and creative collaboration techniques to manage presentation of concepts and final designs 


[bookmark: O_792712]Unit Mapping Information
[bookmark: _Hlk34034791]Supersedes and is equivalent to CUAGRD602 Originate graphic designs for complex briefs.
[bookmark: O_792719]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672324]Assessment Requirements for CUAGRD602 CUAGRD612 Originate graphic designs for complex briefs
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· develop and refine at least two graphic design concepts according to different client requirements. 
In the course of the above, the candidate must:
conceive, plan and realise graphic design solutions that meet the requirements of a range of complex briefs 
apply creative and technical skills to concept development and refinement processes
manage all aspects of project planning, documentation, monitoring and communication
review success of final graphic design to meet communication objectives and project management requirements 
collaborate effectively with relevant people throughout the project.
[bookmark: O_792716]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
summarise roles and responsibilities of key people involved in the graphic design process and the typical communication protocols between those people
identify types of research that may be relevant to different projects or design challenges
describe ways in which designers use research and existing personal ideas to develop design solutions
discuss features of current and emerging technologies used in graphic design practice and the options they present for effective graphic design solutions
explain the effect of professional realities and constraints on the graphic design process
summarise graphic design project management methods and protocols, including documentation required to support projects 
explain presentation options for communicating design concepts
contribution ofexplain how critical and creative thinking techniques can contribute to the design process
discuss intellectual property issues and legislation that impact on professional graphic design practice.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
current graphic design technologies 
opportunities to collaborate with others as part of the design process.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792720]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672325]CUAGRD604 CUAGRD614 Develop and execute advertising concepts
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to create effective advertising using highly developed creative and technical graphic design expertise and an understanding of advertising and consumer behaviour. It involves the analysis and application of advertising concepts for visual arts.
The unit applies to those working in a range of industry contexts who are likely to be members of a collaborative team. Depending on the work context, they may or may not be responsible for integrating content such as text, sound or interactivity to produce completed advertisements. Although designers at this level work with a high degree of autonomy, they are still likely to be members of a collaborative creative team.
No licensing, legislative or certification requirements apply to this unit at the time of publication
[bookmark: O_792784]Unit Sector
[bookmark: O_792785]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret creative briefs
	1.1 Analyse creative briefs to determine the key communication objectives
1.2 Evaluate the broader context for the type of advertising media required
1.3 Develop shared interpretations of advertising requirements with relevant people
1.4 Negotiate and confirm practical considerations, including schedule and budgetary requirements

	2. Evaluate the context for advertising work
	2.1 Consider Evaluate current trends and thinking about advertising
2.2 Take account ofAnalyse relevant consumer behaviour and the influences on buying decisions
2.3 Identify and evaluateEvaluate sustainability issues within advertising projects
2.4 Assess and respond to legal and ethical constraints

	3. Generate and assess advertising ideas
	3.1 Identify and source references  tosources to assist development of visual concepts for advertising
3.2 Explore different visual devices to communicate key messages
3.3 Collaborate with others to make the best use of their contribution to ideas
3.34 Reflect onEvaluate technical, creative and budgetary implications when considering ideas
3.45 Refine and select approaches that best balance the overall needs of the brief 

	4. Develop designs for advertising 
	4.1 Develop designs from initial ideas ensuring that all production and design factors are taken into accountaccording to production and design requirements
4.2 Combine conceptual and technical expertise to manipulate visual design components to communicate key messages
4.3 Use testing, creative collaboration and refinement throughout the design process
4.24 Consult with other experts on relevant legal, ethical and business requirements

	5. Finalise advertising designs
	5.1 Negotiate modifications and amend designs
5.2 Develop accurate and comprehensive documentation to support the production process
5.3 Present final designs and documentation to relevant personnel for confirmation

	6. Evaluate effectiveness of advertisements
	6.1 Evaluate completed designs in terms of success in meeting objectives
6.2 Assess own work against creative, technical and business requirementsAssess the work against other creative, technical and business considerations
6.3 Analyse and evaluate feedback from client and colleagues
6.4 Reflect on own role in design process and note areas for future improvement
6.5 Develop strategies for further development of own skills


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Learning
	Uses reflection to analyse own performance and determine effective strategies for further skill enhancement

	Reading
	Interprets and assesses complex textual and visual information to develop responses to advertising briefs

	Writing
	Composes and edits text to communicate effectively with project personnel selecting appropriate vocabulary, structure and format
Develops detailed documentation to convey all production process requirements and outcomes

	Oral Communication
	Participates in discussions with others to determine project objectives and related information using appropriate, detailed and clear language
Uses listening and questioning skills to clarify and confirm understanding
Presents detailed information using language, tone and pace appropriate to audience and purpose

	Numeracy
	Interprets numerical information and applies calculations to accommodate work within budgetary considerations and workplace deadlines

	Navigate the world of workSelf-management
	Takes responsibility for own workload, negotiating some key aspects with others 
Considers Evaluates the implications of legal, ethical and sustainability requirements when negotiating and planning work with assistance of expert opinion

	Interact with othersTeamwork
	Selects and uses appropriate communication methods and practices to foster a collaborative approach to project work, clarifying objectives, negotiating shared outcomes, seeking feedback and specialist advice
Demonstrates sophisticated control over oral and/or written formats to present information

	Get the work doneProblem solving
	Takes responsibility for own workload, negotiating some key aspects with others
Critically analyses complex and varied information to determine the creative and technical direction of the project with consideration of budgetary and time constraints
Plans sequential stages of production and applies creative and technical skills and judgment to execute designs that are refined and modified to convey key messages
Uses a combination of creative and analytical thinking, exploration, manipulation and refinement to resolve the concept and visual content that conveys the requirements of the brief
Systematically evaluates work for success in meeting project objectives, considering project parameters and feedback, and identifies improvement opportunities

	Planning and organising
	Plans sequential stages of production and applies creative and technical skills and judgment to execute designs that are refined and modified to convey key messages



[bookmark: O_792788]Unit Mapping Information
Supersedes and is equivalent to CUAGRD604 Develop and execute advertising concepts.
[bookmark: O_792795]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5












[bookmark: _Toc39672326]Assessment Requirements for CUAGRD604 CUAGRD614 Develop and execute advertising concepts
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· develop at least two different advertising designs according to client and organisational requirements.
In the course of the above, the candidate must:
interpret objectives and requirements of advertising briefs
conceive and create print and electronic advertisements for use in a range of media that fulfil creative, technical and budgetary requirements 
communicate and collaborate effectively with creative team in:
concept development 
design production and refinement 
presentation and review 
review final work for success in meeting creative, technical and client objectives 
develop strategies to further develop own skills.
[bookmark: O_792792]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
explain current trends and ideas in advertising design 
identify key people involved in advertising, and outline their typical roles, responsibilities and relationships to the graphic designer
outline principles of consumer behaviour and influences on buyer behaviour
identify production factors for different types of advertising and explain how theytheir impact on the design process
identify sources of ideas for visual concepts for advertising
describe ways aesthetic and creative aspects of advertising concepts convey the message/communication
explain use ofhow critical and creative thinking techniques can be used as part of the design process
explain intellectual property issues and legislation in relation to advertising
summarise legal and ethical requirements relating to the advertising industry
explain sustainability considerations related to messages in advertising and materials used in advertising and how theytheir impact on graphic design.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
opportunities for collaboration with others 
graphic design technologies.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792796]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672327]CUAGRD605 CUAGRD615 Develop graphic designs for the built environment
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to combine creative and technical design expertise with a sound grasp of the particular factors that apply to signage and other built environment designs. It involves developing creative briefs tailored to the built environment.
The unit applies to those working as graphic designers who are likely to be members of a collaborative creative team. They may create logos and signs on building interiors and exteriors, directional signage in streets, transport terminals and retail outlets, or promotional signage in any of these contexts. 
No licensing, legislative or certification requirements apply to this unit at the time of publication
[bookmark: O_792822]Unit Sector
[bookmark: O_792823]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret creative briefs
	1.1 Analyse creative briefs for the built environment project in terms of key communication objectives for the built environment project
1.2 Evaluate the broader context for the design work
1.23 Develop shared understandings of design requirements with relevant people
1.34 Negotiate and confirm practical considerations, including schedule and budgetary requirements

	2. Evaluate the context forbackground for design work in the built environment
	2.1 Consider current trends and thinking about design for the built environment
2.2 Assess the ways that people engage with different types of signage
2.3 Evaluate the current aesthetic and functionality qualities of locations for design work
2.4 Obtain and analyse relevant technical data for the design
2.5 Evaluate key design sustainability issues for incorporation into design
2.6 Assess and respond to regulatory requirements for design in the built environment

	3. Generate and assess ideas
	3.1 Identify and source references to assist development of design in the built environment
3.2 Explore ideas for designs that enhance the overall visual quality of the environment
3.3 Evaluate opportunities offered by current signage technologies	Comment by Author: Industry question:

What is the meaning of ‘signage’ in this context? Removed due to level of detail requirements for PC.
3.4 Link signage with the broader organisational identity
3.5 Collaborate with others to make the best use of their contributions to ideas
3.46 Reflect on ideas for technical, creative and budgetary implications for projects
3.57 Refine and select approaches that best balance the overall needs of the brief

	4. Develop designs for the built environment 
	4.1 Develop designs from initial concepts ensuring that all production and design factors are taken into accountaccording to production and design requirements
4.2 Realise designs using aesthetic and technical expertise to develop workable solutions
4.3 Use testing, creative collaboration and refinement throughout the design process
4.34 Consult other experts on relevant technical, legal and business requirements as required

	5. Finalise designs for the built environment
	5.1 Negotiate modifications and amend designs
5.2 Develop accurate and comprehensive documentation to support the production process
5.3 Present final designs and documentation to relevant personnel for confirmation

	6. Evaluate design work and process
	6.1 Evaluate completed designs in terms of success in meeting objectives
6.2 Assess the work against other creative, technical and business considerations
6.3 Analyse and evaluate feedback from client and others
6.4 Reflect on own role in design process and note areas for future improvement
6.5 Develop strategies for further development of own skills


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Learning
	Uses reflection to analyse own performance and determine effective strategies for further skill enhancement

	Reading
	Interprets and assesses complex textual and visual information to develop responses to creative briefs

	Writing
	Composes and edits text to communicate effectively with project personnel selecting appropriate vocabulary, structure and format
Develops detailed documentation to convey all production process requirements and outcomes

	Oral Communication
	Participates in discussions with others to determine project objectives and related information using appropriate, detailed and clear language
Uses listening and questioning skills to clarify and confirm understanding
Presents detailed information using language, tone and pace appropriate to audience and purpose

	Numeracy
	Interprets numerical information and applies calculations to accommodate work within budgetary considerations and workplace schedules

	Navigate the world of work Initiative and enterprise
	Considers Explores and develops new and innovative ideas through experimentation, analysis and critical thinking to develop and improve design approaches 
Evaluates the implications of legal, sustainability and regulatory requirements when negotiating and planning work with the assistance of expert opinion

	Interact with othersTeamwork
	Selects and uses appropriate communication methods and practicestechniques to foster a collaborative approach to project work, clarifying objectives, negotiating shared outcomes, seeking feedback and specialist advice
Demonstrates sophisticated control over oral and/or written formats to present information

	Planning and organising
	Plans sequential stages of production and applies creative and technical skills and judgment to execute feasible designs that are refined, modified and amended with input from others
Evaluates work for success in meeting project objectives and identifies improvement opportunities

	Get the work doneSelf-management
	Takes responsibility for own workload and negotiates some key aspects with others
Plans sequential stages of production and applies creative and technical skills and judgment to execute feasible designs that are refined, modified and amended with input from others
Makes a range of critical and non-critical decisions in relatively complex situations, taking into account the balance between aesthetic and technological opportunities and practical constraintsinformed decisions
Systematically evaluates work for success in meeting project objectives, considering project parameters and feedback, and identifies improvement opportunities
Explores and develops new and innovative ideas through experimentation, analysis and critical thinking to develop and improve design approaches



[bookmark: O_792826]Unit Mapping Information
Supersedes and is equivalent to CUAGRD605 Develop graphic designs for the built environment.
[bookmark: O_792833]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672328]Assessment Requirements for CUAGRD605 CUAGRD615 Develop graphic designs for the built environment
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· develop at least two different graphic designs for the built environment.
In the course of the above, the candidate must:
interpret objectives and requirements of built environment project briefs
conceive and realise graphic design solutions that fulfil creative, technical and budgetary requirements for a range of built environment projects
communicate and collaborate effectively with others in:
concept development 
design production and refinement 
presentation and review 
addressing technical, creative or organisational issues
review final work for success in meeting creative, technical and client objectives 
identify strategies to further develop own skills. 
[bookmark: O_792830]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
summarise current trends and ideas in design for the built environment 
identify key people involved in built environment projects, and outline their typical roles, responsibilities and interrelationships, in relation to the graphic designer
discuss different types of signage and built environment projects and the particular considerations that apply
outline ways in which consumers respond to signage
explain production factors for different types of signage and their how they impact on the design process
identify sources of ideas for built environment designs
describe ways visual impact is achieved in design for the built environment 
explain use of how critical and creative thinking techniques can be used as part ofin the design process
explain legislative and regulatory issues that affect design in the built environment, including particular council requirements and duty of care
clarify intellectual property issues and legislation in relation to designs for the built environment
explain sustainability issues related to materials and cost for signage and theirhow they impact on graphic design.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
graphic design technologies
opportunities for collaboration with others.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792834]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672329]CUAGRD606 CUAGRD616 Develop graphic designs for packaging
[bookmark: O_792837][bookmark: O_792838]Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to create graphic designs for packaging by combining creative and technical design expertise with a comprehensive understanding of the particular factors that apply to packaging. It involves evaluating packaging design requirements and creating products that meet client objectives.
The unit applies to those whose role is integral to defining the overall look of a product and its packaging and the messages that this imparts about the product itself. 
No licensing, legislative or certification requirements apply to this unit at the time of publication
[bookmark: O_792841]Unit Sector
[bookmark: O_792842]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret creative briefs
	1.1 Analyse creative briefs in terms of key communication objectives
1.2 Evaluate the broader context for the packaging design work
1.3 Develop shared understandings of packaging design requirements with relevant people
1.4 Negotiate and confirmConfirm practical considerations of the brief, including schedule and budgetary requirements
1.5 Identify and obtainObtain all specific information required to support the design process

	2. Evaluate packaging design considerations and constraints
	2.1 Consider current and developing packaging trends and ideas and their impact on the project
2.2 Consider the ways that customers engage with packaging in the relevant context
2.3 Examine the nature of the customer, the product, and how the product will be displayed and distributedcustomer and product requirements
2.4 Identify the particular production factors that affect the creation of graphic designs for packaging
2.5 Evaluate key sustainability issues for incorporation into design
2.6 Assess and respond to regulatory requirements that affect packaging design, including work health and safety issues

	3. Generate and assess ideas
	3.1 Identify and source references to support the design process
3.2 Explore different three-dimensional design ideas and processes to inform work using a range of materials
3.3 Generate design ideas for packaging that show clear conceptual links between the product and the package
3.4 Maximise contributions of others through collaboration on ideas as required
3.45 Reflect on Evaluate ideas for technical, creative and budgetary implications
3.56 Refine and select approaches that best balance the overall needs of the brief

	4. Create packaging designs
	4.1 Develop designs from initial ideas ensuring that all production and design factors are taken into accountaccording to production and design requirements 
4.2 Realise designs using aesthetic and technical expertise to develop workable solutions
4.3 Engage in an ongoing process of testing, creative collaboration and refinement during the design process
4.34 Consult experts on relevant technical, legal and business requirements

	5. Finalise designs for packaging 
	5.1 Negotiate modifications and amend designsModify designs as required
5.2 Develop documentation required for the production process
5.3 Present final designs and documentation to relevant required personnel

	6. Evaluate design work and process
	6.1 Evaluate completed design in terms of its success in meeting objectives
6.2 Assess the work against other creative, technical and business considerations
6.23 Analyse and evaluate feedback from client and others
6.34 Reflect on own role in design process and note areas for future improvement
6.45 Develop strategies for further development of own skills


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Learning
	Reflects on own performance to identify strategies for further skill enhancement

	Reading
	Interprets and assesses complex textual and visual information to develop responses to creative briefs

	Writing
	Composes and edits text to communicate effectively with project personnel selecting appropriate vocabulary, structure and format
Develops detailed documentation to convey all production process requirements and outcomes

	Oral Communication
	Participates in discussions with others to determine project objectives and related information using appropriate, detailed and clear language
Uses listening and questioning skills to clarify and confirm understanding
Presents detailed information using language, tone and pace appropriate to audience and purpose

	Numeracy
	Interprets numerical information and applies calculations to accommodate work within budgetary considerations and workplace schedules

	Navigate the world of work
	Considers Evaluates the implications of legal, sustainability and regulatory safety requirements when negotiating, planning and undertaking work with the assistance of expert opinion
Makes informed decisions
Takes responsibility for own workload

	Interact with othersTeamwork
	Selects and uses appropriate communication methods and practicestechniques to foster a collaborative approach to project work, clarifying objectives, negotiating shared outcomes, seeking feedback and specialist advice
Demonstrates sophisticated control over oral and/or written formats to present information

	Planning and organising
	Plans sequential stages of production and applies creative and technical skills and judgment to execute feasible designs that are refined, modified and amended with input from others
Evaluates development and realisation of packaging designs for success in meeting project objectives, considering project parameters and feedback, and identifies improvement opportunities

	Get the work doneProblem solving 
	Takes responsibility for own workload and negotiates some key aspects with others
Plans sequential stages of production and applies creative and technical skills and judgment to execute feasible designs that are refined, modified and amended with input from others
Invests time in developing a viewpoint using analysis of factors and informationAnalyses information to solve problems relevant to the design project production requirements and outcomes
Makes a range of critical and non-critical decisions in relatively complex situations balancing the relationship between design appearance and packaging production constraints to develop the concept that conveys the requirements of the brief
Systematically evaluates development and realisation of packaging designs for success in meeting project objectives, considering project parameters and feedback, and identifies improvement opportunities
Explores and develops new and innovative ideas through analysis and critical thinking to develop and improve the approaches to packaging design

	Initiative and enterprise
	Explores and develops new and innovative ideas through analysis and critical thinking to develop and improve the approaches to packaging design



[bookmark: O_792845]Unit Mapping Information
Supersedes and is equivalent to CUAGRD606 Develop graphic designs for packaging.
[bookmark: O_792852]Links
Companion Volume implementation guides are found in VETNet - https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672330]Assessment Requirements for CUAGRD606 CUAGRD616 Develop graphic designs for packaging
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· develop at least two packaging designs according to production requirements.
In the course of the above, the candidate must:
interpret objectives and requirements of packaging design project briefs
conceive and realise graphic design solutions that fulfil creative, technical, regulatory and budgetary requirements for product packaging 
communicate and collaborate effectively with creative team in:
concept development 
design production and refinement 
presentation and review 
review final work for success in meeting creative, technical and client objectives 
identify opportunities to further develop own skills.
[bookmark: O_792849]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
identify key people involved in the packaging design process and their typical roles, responsibilities and relationships with the graphic designer
discuss different types of packaging design projects and the particular considerations that apply
describe ways in which consumers respond to packaging
summarise production factors for different types of packaging and explain how theytheir impact on the design process
identify sources of ideas for packaging designs
describe ways visual impact is achieved in the context of packaging design
explain how use of critical and creative thinking techniques can be used as part ofin the design process
outline intellectual property issues and legislation in relation to designs for packaging
identify sustainability issues for product packaging and theirhow they impact on graphic design
explain work health and safety legislation as it impacts on design for packaging.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
graphic design technologies 
materials commonly used in packaging design
opportunities for collaboration with others during all processes.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_792853]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672331]CUAGRD607 CUAGRD617 Develop graphic designs for branding and identity
Equivalence statement
Updated unit according to policy requirements. Expanded wording in the application to better reflect the work task as outlined in the performance criteria. Minor changes to wording in the elements, performance criteria, foundation skills, performance evidence and assessment conditions. Added knowledge evidence to reflect the knowledge requirements of the work task as outlined in the performance criteria. Vocational / work outcome remains unchanged.
Application
This unit describes the skills and knowledge required to create graphic designs for branding and identity that convey key messages about organisations or brands and their underpinning philosophies. 
The unit applies to those who work in a range of industry contexts that include design consultancy, commercial printing, advertising, publishing, television or marketing. Graphic designers also frequently offer their services on a freelance basis. It involves the creation of graphic designs using techniques and approaches that meet organisational brand strategy requirements.
No licensing, legislative or certification requirements apply to this unit at the time of publication.
[bookmark: O_793101]Unit Sector
[bookmark: O_793102]Visual Communication – Graphic Design
Elements and Performance Criteria
	ELEMENT
	PERFORMANCE CRITERIA

	Elements describe the essential outcomes.
	Performance criteria describe the performance needed to demonstrate achievement of the element.

	1. Interpret creative briefs
	1.1 Analyse creative briefs in terms of branding or identity objectivesIdentify creative objectives
1.2 Evaluate the broader context for the design work
1.23 Develop shared understandings of the scope and nature of branding or identity work with relevant peoplerequired personnel
1.34 Negotiate and confirm practical considerations, includingConfirm schedule and budgetary requirements

	2. Evaluate potential approaches to branding and identity
	2.1 Consider Evaluate current trends and ideas about  brandingin branding and identity and their effect on the project
2.2 Analyse the client’s current approach to identity and brand strategy in the context of the work project
2.3 Identify the particular production factors that impact on branding and identity work
2.4 Assess and respond to legal considerations for branding and identity design

	3. Generate and assess ideas
	3.1 Identify and source references for branding and identity work
3.2 Explore Analyse the key questions that underpin branding and identity design
3.3 Experiment with different techniques and media as an integral part of ideas generation
3.4 Generate design ideas that support key client objectives
3.5 Maximise contributions of others through collaboration on ideas as required
3.56 Reflect onEvaluate ideas for technical, creative and budgetary implications
3.67 Refine and select approaches that best balance the overall needs of the brief

	4. Develop designs to support branding and identity
	4.1 Develop designs from initial concepts ensuring that all production and design factors are taken into accountaccording to production and design requirements
4.2 Combine conceptual and technical expertise in creation of design solutions
4.3 Engage in ongoing testing, creative collaboration and refinement during the design process
4.3.4 Engage with other experts on relevant technical, legal and business requirements

	5. Finalise designs
	5.1 Negotiate and agree to modifications and amendModify designs as required
5.2 Develop documentation required for the production process
5.3 Present final designs and documentation to relevant  personnelrequired personnel

	6. Evaluate design work and process
	6.1 Evaluate completed design in terms of its success in meeting branding or identity objectives
6.2 Assess the own work against creative and technical requirements other creative, technical and business considerations
6.3 Analyse and evaluate feedback from client and others
6.4 Reflect on own role in design process and note areas for future improvement
6.5 Develop strategies for further development of own skills


Foundation Skills
This section describes those language, literacy, numeracy and employment skills that are essential to performance but not explicit in the performance criteria.
	Skill
	Description

	Learning
	Uses personal reflection to analyse own performance and determine effective strategies for skill enhancement

	Reading
	Interprets and evaluates complex textual and visual information from various sources to identify content relevant to own work production

	Writing
	Distils information from a wide variety of sources to develop accurate documentation using industry specific terminology, vocabulary and structure appropriate for audience and purpose 

	Oral Communication
	Participates in exchanges of complex ideas and information with others using questioning techniques and careful listening to clarify and confirm understanding
Presents detailed information using language, tone and pace appropriate to audience and purpose

	Numeracy
	Interprets numerical information and applies calculations to accommodate work within budgetary considerations

	Navigate the world of workSelf-management
	Considers Takes responsibility for own workload 
Evaluates the implications of legislative and regulatory requirements when negotiating, planning and undertaking work 

	Interact with othersTeamwork
	Selects and uses appropriate communication methods and practicestechniques to participate in discussions, seek advice and negotiate shared outcomes and agreement with others
Demonstrates sophisticated control over oral and/or written formats to present information

	Get the work doneProblem solving
	Takes responsibility for own workload and negotiates some key aspects with others
Critically analyses all information relevant torequired for design and production requirements
Explores new and innovative ideas using experimentation, analysis and critical thinking to develop new approaches to design challenges
Makes a range of analytical decisions in relatively complex situations, balancing the relationship between design purpose and appearance, client requirements and other constraints, to determine which concept best meets the requirements of the brief
Uses formal and informal processes to evaluate development and realisation of branding solutions
Uses advanced features of digital tools and applications to conceive, present and evaluate solutions

	Initiative and enterprise
	Explores new and innovative ideas to develop new approaches to design challenges

	Technology
	Uses advanced features of digital tools and applications to conceive, present and evaluate solutions



[bookmark: O_793105]Unit Mapping Information
No equivalent unit. Supersedes and is not equivalent to CUAGRD607 Develop graphic designs for branding and identity.
OR
Supersedes and is equivalent to CUAGRD607 Develop graphic designs for branding and identity.
[bookmark: O_793112]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5


[bookmark: _Toc39672332]Assessment Requirements for CUAGRD607 CUAGRD617 Develop graphic designs for branding and identity
Performance Evidence
The candidate must demonstrate the ability to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including evidence of the ability to:
· develop at least two different brand designs according to organisational requirements.
In the course of the above, the candidate must:
interpret objectives and requirements of design briefs
conceive and create professional graphic design solutions for branding and identity that fulfil creative, technical, intellectual property and budgetary requirements 
communicate and collaborate effectively with creative team in:
concept development 
design production and refinement 
presentation and review 
review final work for success in meeting creative, technical and client objectives 
identify opportunities to further develop own skills. 
[bookmark: O_793109]Knowledge Evidence
The candidate must be able to demonstrate knowledge to complete the tasks outlined in the elements, performance criteria and foundation skills of this unit, including knowledge of:
discuss current trends and ideas in branding and identity
identify key people involved in branding and identity design and their typical roles, responsibilities and relationships with the graphic designer
outline different types of branding and identity design projects and the particular considerations that apply to them
describe ways in which consumers respond to branding and identity for different types of products and services
explain production factors that may impact on graphic designs 
describe ways visual impact is achieved in branding and identity designs 
explain howuse of critical and creative thinking techniques can be used as part oinf the design process
explain the intellectual property issues relating relevant to branding and identity designs.
Assessment Conditions
Skills in this unit must be demonstrated in a workplace or simulated environment where the conditions are typical of those in a working environment in this industry. 
This includes access to:
opportunities for collaboration with others 
graphic design technologies.

Assessors of this unit must satisfy the requirements for assessors in applicable vocational educational and training legislation, frameworks and/or standards.
[bookmark: O_793113]Links
Companion Volume Implementation Guide is found on VETNet: https://vetnet.education.gov.au/Pages/TrainingDocs.aspx?q=1db201d9-4006-4430-839f-382ef6b803d5

