
terms & conditions   
2014 Flemington Autumn Fashion Instagram Competition 
 

1. The promotion is called “2014 
Flemington  Autumn Fashion 
Instagram Competition” (Promotion) 

2. Information on how to enter and on 
prizes form part of the terms and 
conditions of entry.  Entry into the 
Promotion is deemed to be acceptance 
of these terms and conditions.  

3. The Promoter is Victoria Racing Club 
Limited ACN 119 214 078, 448 Epsom 
Rd, Flemington, Vic, 3031  

4. This is a game of skill. Chance plays no 
part in determining the winner(s).   

5. The Promoter will accept entries for the 
2014 Flemington Autumn Fashion 
Instagram Competition from Midday on 
Thursday 23 January 2014 until 9am on 
Tuesday 25 February 2014.  

6. The eligibility criteria for the 2014 
Flemington Autumn Fashion Instagram 
Competition form part of the terms and 
conditions of entry.  Entry may be 
refused if a contestant does not meet 
one or more of the eligibility Criteria. 

7. These Terms and Conditions will be 
available on www.Flemington.com.au.  

ELIGIBILITY TO ENTER AND ELIGIBILITY 
CRITERIA 
 

8. Entry and registration for the Promotion 
is open to male and female residents of 
Australia. Employees, directors, 
officers, management, contractors and 
other representatives of the Promoter, 
host race clubs and organisations 
involved in, or sponsoring or conducting 
this Promotion (and any individuals so 
involved, including judges), commercial 
designers or milliners are ineligible to 
enter, as are immediate families and 
households of such persons. 
Registration for the Promotion 
commences at Midday on Thursday 23 
January 2014 and concludes at 9am on 
Tuesday 25 February 2014 (Entry 
Period). Contestants will be judged in 
accordance with these terms and 
conditions during the period from 
Midday on Tuesday 25 February to 
9pm on  Thursday 27 February 2014. 
(Judging Period). Together the Entry 
Period and the Judging Period form the 
Promotional Period. 

9. Neither contestants nor their outfits are 
permitted to commercially promote a 
brand, store, or designer.   

10. Contestants may not enter the 
competition on behalf of a third party, 
nor receive any payment or benefit 
from a third party for entering (or 
otherwise in connection with) the 
Promotion.  

11. Entry may be refused if a contestant 
does not meet one or more of the 
Judging Criteria (identified below) or 
the eligibility criteria (identified above) 
or breaches these terms and 
conditions. Contestants are required to 
take full responsibility for their entry and 
for ensuring that their entry complies 
with these terms and conditions. Late, 
incomplete or illegible entries will be 
deemed invalid. 

12. If an entry is invalid or if a contestant is 
unable or refuses to take part in any 
element of this Promotion, the 
Promoter reserves the right to discard 
that contestant’s entry and proceed as 
if that contestant had not entered the 
Promotion. 

13. If for any reason, the Promoter 
becomes aware after a contestant has 
won a prize that the contestant has not 
complied with these terms and 
conditions or that their entry is 
otherwise invalid, that contestant will 
have no entitlement to the prize, even if 
the Promoter has announced them as a 
winner and that contestant will be 
required, at the direction of the 
Promoter, to return, refund or otherwise 
make restitution of the prize. 

14. Contestants must be at least 18 years 
of age as of Thursday 23 January 
2014. The Promoter reserves the right 
to verify an entrants age. Any 
companions of the winner must also be 
18 years or over at the date of claiming 
any prize. 

15. Entrants are not permitted to enter 
using more than one Instagram account 
or address or represent themselves as 
multiple Instagram users . All entrants 
must be genuine and not  represent or 
garner ‘likes’ from  fictitious people or 
account holders. The Promoter can 
disqualify any entrant with more than 
one Instagram account who enters 
either more than once or uses their 
other Instagram accounts to generate 
‘likes’. The Promoter reserves the right 
in its sole discretion to establish the 
identity of any entrant.  

HOW TO ENTER  
 
16. In order to enter the Promotion, 

Contestants must: 
 

• have an Instagram account and 
follow @FlemingtonVRC; and 

• post an image of themselves in 
racewear attire (full length photo, 
including headwear and shoes. 
Note video images are not 
eligible) during the Entry Period, 
hash-tagging “#MyerBGFL” and 
tagging @FlemingtonVRC.  

• The Contestant must not have 
their account set to Private. 

 
JUDGING 

17. A panel of judges will judge the 
Contestants on the following criteria 
(Judging Criteria): 

• Style and originality. 
• Appropriateness and suitability of 

the outfit for the Autumn Racing 
Carnival and the individual. 

• Attention to detail with 
accessories. 

• Understanding and interpretation 
of the current fashion trends. 

• Grooming and deportment.  
• Creativity using Instagram 

application upon entry. 

18. The Top 10 finalists of the Promotion 
will be notified via Instagram by the 
Promoter by Midday on Wednesday 26 
February 2014 by reposting each 
finalist’s image and tagging the finalist’s 
handle. Once notified by the Promoter 
via Instagram in this way, each finalist 
must email fashions@vrc.net.au to 
provide contact details (including email, 
telephone and address) by 9am on 
Thursday 27 February 2014. 

19. The Instagrammers Choice winner of 
the Promotion will be announced at 
10am Friday 28 February and the Major 
Winner will be announced at Midday 
Friday 28 February  via winning images 
reposted on Instagram 
(@FlemingtonVRC) by the Promoter. 
The Promoter will contact the winners 
by telephone using the contact details 
provided by that entrant the previous 
day. 

20. Once communication has been 
established with each winner, the 
Promoter will arrange to have the 
prize/s delivered to the winners’ 
nominated addresses within 28 days 
from the prize draw. In the event that 
for any reason whatsoever the prize-
winner does not accept the prize/s or 
make themselves available for delivery 
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of the prize/s, then that prize/s will be 
forfeited by the prize winner. 

21. The Promoter will select the judging 
panel and each valid entry will be 
judged based on the Judging Criteria.  
The judges’ decision is final and 
binding on every contestant  and no 
correspondence will be entered into.  

 
 
 
PRIZES  
22. A major prize and minor prize will be 

awarded. The major prize will be 
awarded to the Contestant that the 
judging panel deems the winner based 
on the Judging Criteria. The minor prize 
will be awarded to the Contestant with 
the most “likes” on Instagram, the 
‘Instagrammers Choice’. The major and 
minor prizes may be won by the same 
contestant. 

   
 

23. Prizes are as follows: 
 
Major prize  

• Accommodation for two people at 
Sofitel Melbourne for 1 night in a 
king room (Tuesday 4 March 
2014) (approx value $300)   

• 2 tickets to the 2014 Myer 
Beautiful Girls Fashion Lunch on 
Wednesday 5 March 2014, 
including transfers to and from 
Flemington Racecourse (approx 
value $400) 

• Meet & greet with Myer 
Ambassador, including photo on 
media wall (talent TBC) at 2014 
Myer Beautiful Girls Fashion 
Lunch; 

• Back of house tour at 2014 Myer 
Beautiful Girls Fashion Lunch;  

• 2 General admission tickets to the 
2014 AAMI Victoria Derby Day 
(approx value $150) plus access 
into the Myer Fashions on the 
Field VIP enclosure; and 

•  $500 Myer Gift Card.  
 

Minor prize (Instagrammers Choice) 

• $250 Myer Gift Card  

 
24. If the Promoter suspects a 

contestant has generated Instagram 
“likes” by script, macro, bot, or 
other automated means, or 
otherwise used websites, other web-
based applications or fake accounts 
to generate Instagram “likes” the 

Promoter may deem a Contestant 
ineligible for the minor prize and 
may, in its absolute discretion, 
determine that another contestant, 
be the winner of the minor prize. 
 

25. Contestants must, at the Promoter’s 
reasonable request, participate in all 
promotional and editorial activity (such 
as publicity and photography) 
surrounding this Promotion or the 
winning of any prize, free of charge, 
and they consent to the Promoter and 
its related bodies corporate using their 
name and image in promotional 
material. Without limitation, contestants 
consent to being broadcast, filmed, 
photographed or otherwise recorded 
without compensation while 
participating in this Promotion, or in 
taking or using any prize, and they 
consent to the Promoter repeating any 
such broadcast, film or other recording 
at any time. The contestant also 
consents to the Promoter submitting for 
use such broadcast, film, photograph or 
other recording to the Promoter’s 
contractors, the Promoter's contractor’s 
contractors and the Promoter’s agents.  
The Contestant who wins the Major 
Prize must be available for a minimum 
of six (6) additional promotional 
appearances if reasonably required by 
the Promoter during 2014/2015.  

26. Unused portions of prizes will be 
forfeited and no compensation will be 
paid in lieu of that element of the Prize. 
The prize must be taken as offered and 
cannot be varied unless authorised by 
the Promoter. The prize value includes 
GST and is in Australian dollars and is 
correct at the time of printing. The 
Promoter accepts no responsibility for 
any variation in prize value. 

27. Where prizes are lost, stolen, damaged 
or tampered with, for reasons beyond 
the control of the Promoter, the 
Promoter is not liable.  

28. Except to the extent required by any 
law, including the Australian Consumer 
Law, the Promoter and its associated 
companies make no warranties or 
representations about the fitness for 
purpose or suitability of any Prize and 
will not accept responsibility for the 
quality or fitness for any purpose of any 
Prize or the failure of any Prize to be of 
acceptable quality.  

29. These terms and conditions do not 
exclude or limit the application of any 
statutory provision (including a 
provision of the Competition and 
Consumer Act 2010 (Cth) where to do 
so would contravene that statute or 

cause any part of these terms and 
conditions to be void. 

30. If the prize includes Myer Gift Cards, 
Gift Cards are treated like cash. Lost or 
stolen cards will not be replaced or 
refunded. Gift Cards cannot be used for 
the payment of credit or store accounts. 
Gift Cards are not redeemable for cash 
and cannot be exchanged. Gift Cards 
expire two years from the issue date. 
Any unused amount after the expiry 
date of the Gift Card will not be 
refunded or credited.  Gift Cards are 
not reloadable. For full terms of use 
and full details concerning applicable 
exclusions, visit www.giftcards.com.au 
or call 1300 304 990.  Gift Cards are to 
be used for the purchase of goods and 
services at Myer stores in Australia.   

31. If a prize includes tickets, including 
tickets to an event, the tickets are only 
valid for the date or period specified on 
the tickets or by the provider, and are 
subject to any terms and conditions 
imposed by the provider. Once 
awarded, the Promoter is not liable for 
any ticket that has been lost, stolen, 
forged, damaged or tampered with in 
any way.  

32. If a Prize includes travel, the prize must 
be booked and completed as specified 
by the Promoter or by the supplier of 
the Prize. If the Prize is event based, 
any travel provided as part of the Prize 
must be taken on the dates specified by 
the Promoter to coincide with the event. 
The Prize is subject to booking and 
availability, and is subject to any terms 
and conditions imposed by the relevant 
providers. All costs associated with a 
travel Prize which are not expressly 
stated in the Schedule to be included, 
including additional spending money, 
passport and visa costs, transfer costs, 
meals, taxes, insurance, luggage costs 
and all other ancillary costs, are the 
responsibility of the winner. The winner 
and any travelling companion(s) must 
depart and return at the same time 
using the same air carrier. The winner 
and any travelling companion(s) are 
responsible for ensuring they have all 
necessary travel insurance (if not 
included in the prize) and documents to 
travel to the relevant place(s) (including 
passports and visas, if required). Any 
alterations or extensions to confirmed 
prize details must be approved in 
advance by the Promoter (at its sole 
discretion) and will be at the expense of 
the winner. The Promoter is not 
responsible for the cancellation, delay 
or rescheduling of any part of a travel 
prize and any costs incurred by the 
winner or any travelling companion(s) 
as a result (including accommodation 
costs) will be the responsibility of the 
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winner. The winner is responsible for 
ensuring that they and their travelling 
companion(s) are fit to travel and have 
received appropriate immunisations 
and/or health checks prior to taking the 
prize. It is the contestant’s responsibility 
to check and prepare for travel 
warnings and any perceived hazards 
with appropriate authorities, including 
www.dfat.gov.au. The Promoter is not 
responsible for any illness, injury or 
property damage that affects the winner 
while undertaking the travel prize. 

33. If the prize involves a winner attending 
an event, if any part of the event is 
abandoned, called off, varied or 
postponed for any reason, then at the 
Promoter’s discretion, the relevant 
winner (and their companion(s), if 
applicable) forfeits all rights to attend 
the relevant event and no cash or 
alternative tickets will be substituted for 
that element of the prize.  If the event is 
varied or postponed, the Promoter, 
where reasonable, will try to vary 
arrangements to allow the winner (and 
their companion(s)) to attend the varied 
or postponed event (unless doing so 
would involve additional costs to the 
Promoter).  

34. Prizes must be claimed in accordance 
with any claim instructions provided by 
the Promoter. 

35. If a Prize is not accepted by, or failing 
all reasonable efforts by the Promoter, 
is not delivered to the Prize winner, the 
relevant winner’s entry will be deemed 
invalid and the prize will be considered 
forfeited 

36. Prizes are non-transferable, non-
exchangeable and not redeemable for 
cash.  

37. Prizes are subject to change at the 
discretion of the Promoter subject to 
State and Territory regulations.  

 
PERSONAL DETAILS AND CONSENTS 
 

38. Contestants agree that their image, 
name, character, likeness, voice or 
anything else that identifies them for 
the purposes of any promotion or 
matter incidental to the Promotion, 
including future similar promotions, and 
at any time during or after the 
Promotional Period and via any means 
(including but not limited to, any 
national print media, the Promoter's 
website and any other promotional 
material) may be used by the Promoter, 
host race club and sponsors for future 
promotional and publicity purposes 
without any compensation or reward.  

 
GENERAL  
 

39. All entries become the property of the 
Promoters when submitted.  

40. Registrations will be deemed to be 
accepted at the time the entry is 
received in the registration database 
and not at the time of transmission or 
submission. No responsibility will be 
taken for incomplete, late or lost 
entries. 

41. If, for any reason, the Promotion or any 
of the prizes are not capable of being 
run or offered as planned, the Promoter 
reserves the right in its absolute 
discretion to take any action that may 
be available to it.  Any actions are 
subject to State and Territory 
regulations and may include 
cancellation, termination, modification 
or suspension of the Promotion.  If the 
Promotion is not capable of being run, 
the Promoter will not be liable for any 
loss or damage of any kind to 
contestants arising out of any resultant 
action taken by the Promoter.   

42. Unless required by any law, including 
the Australian Consumer Law, the 
Promoter, its related bodies corporate 
and their respective officers and 
employees, its agents, its contractors, 
its associated entities and their 
respective officers will not be liable for 
any loss (including but not limited to, 
indirect, special or consequential loss, 
loss of opportunity or loss of profits), 
expense, damage, personal injury or 
death which is suffered or sustained in 
connection with any part of this 
Promotion (including entry, collation of 
contestant details, prize draw and 
determination of the winner(s)), 
promotion of this Promotion, use or 
acceptance of the prize or the prize 
itself, except for any liability which 
cannot be excluded by law (in which 
case that liability is limited to the 
minimum extent allowable by law).   

43. If requested by the Promoter, any 
contestant or winner (and their 
companion(s), if applicable) must sign 
an indemnity and exclusion of liability 
form (provided by the Promoter) in 
favour of all parties involved in this 
competition and/or providing the Prize 
prior to undertaking any specified 
activities forming part of the 
competition, acceptance or use of the 
Prize or the Prize itself. If any 
contestant, winner or nominated 
companion does not sign the indemnity 
form provided by the Promoter, within 
the time requested by the Promoter, the 
relevant contestant’s or winner’s entry 
or claim will be deemed invalid. Where 

a winner’s entry or claim is deemed 
invalid, the Prize will be deemed 
unclaimed.  

44. If other entities are conducting the 
promotion in conjunction with the 
Promoter, the Promoter is not liable for 
any error made by the other entity when 
communicating details of the 
Promotion, the entry process, the prize, 
determination of the winner and 
promoting the Promotion. 

45. The Promoter may at its absolute 
discretion prohibit a contestant’s 
participation in this Promotion, cancel 
or suspend a Prize or cease to provide 
any Prize to a winner if the contestant 
or winner or any companion(s) are, in 
the reasonable opinion of the Promoter, 
under the influence of alcohol or drugs, 
behaving aggressively, disruptively, or 
in a manner which may diminish the 
good name and reputation of the 
Promotion, the Promoter or its products 
and brands, other contestants, or are 
engaging in conduct that is misleading, 
deceptive, contrary to law or is 
otherwise inappropriate. 

46. The Promoter's decisions in connection 
with the Promotion are final and no 
correspondence will be entered into. 

47. This Promotion is in no way sponsored, 
endorsed or administered by, or 
associated with, Instagram. Entrants 
understand that they are providing their 
information to the Promoter and not to 
Instagram. The information an entrant 
provides will only be used for the 
purposes outlined in these Terms and 
Conditions. Any questions, comments 
or complaints about this Promotion 
should be directed to the Promoter and 
not to Instagram. 
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