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1. Where does the Plan Apply?

The Plan appliesto public footpaths and adjoining private
land used for pedesirian movement in Sutherland Shire
adjacent to properties zoned Business 3(a), 3(b) or Mixed
Development 9(a) except wherethat land is zoned 5(c)
Specid Uses (Arterid Road).

2. Purpose of the Plan

With the gpprova of Coundil, ‘A’ frame advertising or
shopfront displays may be located on public footpathsand
privatelandsin dl commercid locations (except on
arterid roads) where thereis no inconvenience or
disruption to adjoining businesses, pedesirian movement
(especidly sight-impaired persons), shopper amenity and
wherethe provisons of this deve opment control plan can
be stidfied.

The purpose of this Development Control Planisto set
gandardsfor thedesign and safeinddlation of ‘A’ frame
advertising boards and shopfront displayswithin
shopping centres, zoned 3(a), 3(b) and 9(a) except where
these are not permitted on arterid roads.

3. Can the Plan be Varied?

Objectives and Standards have been set for dl agpects of
the Plan. Each application can be conddered on the
individua circumgtancesand meritsof the caseinterms
of the achievement of the objective stated. The standards
arethe guiddinesto achieving the Sated objectivesand an
goplicant may request avariation to any standard,
provided the objectives are il achieved.

4. Making an Application

A specific devel opment gpplication isrequired intheform
specified by thisPlan. An gpplication under the Roads
Act will dso berequired.

All goplications can be dedlt with concurrently.
The gpplication shdl indude ascde drawing showing:-

Thekerb line of the treet in relationship to the shop
front and/or property boundary;

Details of the shopfront including access pointsand
windows,

Any exiging street furniture, Signs, landscaping,
sedting, lighting or other fixed items;

The nature and materias of the footpath surface(s); the
location and dimendonsof the* A’ framedgn or the
shopfront display;

A sketch drawing plusdevationsof eachitem
describing dimensions, materids, graphics, wording
and colours, and

A photograph of the shop or building frontage
showing dl exigting Sgnage.

5. Public Notification

Adjoining property owners and tenantswill be notified by
Council. Applicantsare advised to discussther proposals
with adjoining shopkeepersprior to submitting their
aoplication.
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6. What are the Overall Objectives?

(&) That the overdl urban design qudity and the visud
and physicd amenity including vitdity of thelocdity
isimproved by safdy located and well designed ‘A’
frame advertising boards and shopfront digplaysand
generd presentation of shopfronts.

(b) Animproved retail and business environment together
with animproved urban design qudity and overdl
visud qudity of shopping centres.

(¢) A sefeenvironment for dl pedegtriansincluding the
disabled.

7. Location and design of ‘A’ frame
Advertising and Shopfront
Displays.

7.1 What Locations are Suitable for ‘A’
Frame Advertising and Shopfront
Displays?

Objective

‘A’ frame advertisng and shopfront digplays on footpaths
that do not adversdy impact on the safe and convenient
passage of pedestriansinduding personswith sight and
physicd disabilities.

Standards

1. Thepodtioningof ‘A’ frame advertissmentsor

shopfront digplays must beidentified by the corner
paint marking as shown on thefollowing diagrams.

Corner Paint Markings

Shopfront
"A" Frame %5‘ Dispplay
Advertisin \
ST e
75

2. Thelocaionof ‘A’ frame advertissmentsis based on
the width of the footpath, the need to providean
unimpeded corridor for safe pedesirian movement and
the parking and traffic Stuation adjacent to the
kerbline. Thefollowing diagramswill guidethe
location of thesigns.

Under this Devd opment Control Plan pinbal machines,
video machinesor Smilar coin operated amusement
machineswill not be permitted on any footpaths or public
plazasin Shire shopping centres.
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F. Cronulla Plaza (or other fully pedestrianised streets).
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G. Arcades Signage

Shop

600 for Parallel Parking

1<—>— or No Parking
1000 for Angle Parking

Arcade _
Sign type B

Sign type B against shop front

Shop

Plan

H. Angled Display at Shopfront

Cover to be & | )
provided r__ tlicr)]remal Awning
Plan |

Cover Design

Note: The application of this style of angled advertising
board is intended for Cronulla Street South which is
Subject to a one-way-traffic system and angle parking.
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7.2 What Type of Furniture and Finishes
are Required?

Objective

(@ All*A’ frames and shopfront digplays must achieve
design harmony with overd| Centre sandards and
consigtency within each shopping centre.

(b) Other forms of advertising or display will be
considered on the merit of the proposa and the
objectivesof thisPlan.

Standards

1. Thecolour of ‘A’ framesand shop front displays must
reflect individua Centre colour schemes. A range of
colours as per the Centre colour range will be
permitted for |ettering set upon astandard backdrop
colour commensurate with the awning colour.

2. Shopfront displays must be solid frontagewitha
return to the shop front to assst sight impaired
persons.

3. ‘A’ framesand shap front displays may be congtructed
ather of metd or timber provided that they comply
with AS1170.

4. All*A’ framesand shopfront displaysmust havea
Council sticker indicating the gpprovd of theitem.

5. All furniture must comply with the following colours.-

‘A’ FramesAdvertisng & Shopfront Displays
Centre Shopfront Digplay Board & Frameand ‘A’ Frame Lettering
Bundeena Dark Green (Pascol) Off White/Cream (Pascol)
Cronulla Nimbus (Dulux) December Frost (Taubmans)
Caringbeh Horizon Blue (Pascol) Orientd Blue (Pascol)
Engadine Cester Gray (Pascol) Withered (Pascol)
Joshua Tree (Pascol)
Gymea Mid Brunswick Green (Dulux) Off White (Dulux)
Wallaby (Dulux)
Hesthcote Neadle Work (Pascol) LukeWarm (Pascol)
Jeanndli Dark Crimson (Pescol) Raose Pink (Pescol)
Manilla(Pascol)
Biscuit (Pascol)
Kirrawee Dark Blue (Pascol) Off White/Cream (Pascol)
Menai Mid Brunswick Green (Dulux) Alabagter (Dulux)
TimdessFAink (Dulux)
Ranfdl (Dulux)
Miranda Miranda Green (Taubmans) Sandawood (Taubmans)
Grey Shadow (Taubmans)
Moon Frogt (Taubmans)
Sutherland Brunswick Green (Pascol) Sarch (Pascol)
Apricot (Pascol)
Poplar Green (Pascol)
Sylvania Light Blue/Green (Pescol) Black (Pascol)
(Tom Udlys)
SylvaniaHeghts Gray (Pascol) Light Green (Pascol)
Como Fern Lesf (Pascol) Venetian Red (Pascol)
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7.3 Hours of Operation

Objective

Advertisng and digolaysthet are only located on
pedestrian areas during the gpproved operating times of
the adjoining premises.

Sandards

Theadvertisng and displays shdl only belocated onthe
pedestrian areas during the hours of operationin the

development consent for the adjoining premises. If not
dated they shdl be between 7.00am and 10.00pm.

7.4 Public Risk Requirements
Objective

A safe shopping centrefor dl users.

Standards

The gpplicant/owner will be required to provide

indemnification and insurances to the satisfaction of
Council.

7.5 Advertising on and Painting of Facades
Objective

Advertisng Sgnagethat isin visud harmony withthe
overdl centre gandards to achieve good urban design.

Standards

1. Commercid gponsorship advertisng will not be
permitted. Only the name of the adjacent business
premises and the pecific goods/services availableis
permitted.

2. Advertising of companies or organisations not located
onthe dteand of agenerd naturewill not be
permitted eg. CocaCola, Streetsetc.

3. All existing advertising on the premiseswill be
regppraised in conjunction with the proposd for the
‘A’ frameor for ashop front diglay. Advertisng thet
isnot gpproved must be removed prior to
implementing any approva under this development
control plan.

4. Thefacade and awning of the shop must be paintedin
accordance with the rd evant development control
plan prior toimplementing any approva under this
deve opment contral plan.
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8. Origin

Reference 98/0774
Edition 1:

Adopted by Council on 12 October 1998
(E.P.C.Minute N0.437-98).

Action Date

Council Endorse Plan 6 July 1998
(EHC 437-98)

Public Notice (draft) 21 July 1998

Exhibition - Start 21 July 1998

Exhibition - Finish 17 August 1998

Council Decision 12 October 1998
(EHC 075-99)

PublicNotice(find) 20 October 1998

In Effect 20 October 1998

(8) Amended to upgrade sandard of presentation.

(b) Minor dterationswhich make the document
cond gtent with the Sutherland Shire Locdl
Environmental Plan 1993 asamended and other
Deveopment Control Plans

(c) Status of code amended to a Development Control
Pan

9.3 Other Development
9313 “AdframeAdvertisng Boards&

Shopfront Display
Edition1 20 October 1998
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