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2020 Sydney Writers’ Festival Marketing Internship 
 
To apply, please send a pdf copy of your resume and cover letter to volunteers@swf.org.au  
 
Please ensure that you address how your skills and experience relate to the role. Applications close 
midnight, Sunday 2nd of February 2020. 
 
About the Festival 

As the largest literary festival in Australia, and among the top five of its kind in the world, Sydney 
Writers’ Festival brings together the world’s best storytellers for a thoughtful, challenging and 
riotously fun celebration of the written word. 

Each year, Sydney Writers’ Festival presents a week-long program of events featuring the world’s 
finest novelists, screenwriters, musicians and writers of cutting-edge nonfiction, including leading 
public intellectuals, esteemed scientists and ground-breaking journalists. 

From 27 April to 3 May 2020, an audience of over 80,000 is expected to attend the annual Sydney 
Writers’ Festival at Carriageworks and venues across our city, including Sydney Town Hall, City Recital 
Hall, the Seymour Centre and Riverside Theatres in Parramatta. The Festival Precinct will serve as a 
town square, inviting readers to come together as a community, as they continue the conversations 
that take place on stage in the bookshops and bars. 

About the Internship               

Sydney Writers' Festival’s marketing department is looking for a digital-savvy, arts-loving, highly 
motivated student to join the team as an intern in 2020. 
                                                                                                                                         
The marketing intern role is a wonderful opportunity for marketing and communication students to get 
hands-on professional experience in one of the largest writers’ festivals in the world.  
 
The marketing interns will learn skills required to assist with the implementation of the Festival marketing 
campaign for the 2020 Festival. Reporting directly to the Head of Marketing & Digital and Digital Manager, 
and working alongside a digital specialist and arts marketing professionals, the marketing intern can 
immerse him or herself in the day-to-day operations of a busy arts marketing team during the fast-paced, 
deadline-driven campaign period of the Festival.  
 
The marketing interns would benefit from skills or interest in the following areas: passion for online media, 
social media and business development; experience creating content, both written and digital; attention 
to detail, particularly in relation to proofing marketing content; strong writing skills; ability to multi-task 
and work within deadlines; familiarity with Photoshop; InDesign and Keynote; eagerness to take on 
responsibility and provide creative suggestions; and finally, a desire to take a project from end to end. 
 
This role is ideal for students studying Marketing, Media or Communication Arts.  
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The Marketing Internship will commence in the third week of February and finish in the second week of 
May. This is a commitment of 14 weeks at approximately 10 hours per week, plus an additional 10-20 hours 
across the week of the Festival, a total commitment of approx. 150 hours. During the week of the Festival, 
the Intern will have the chance to put their learning into practice, as well as the opportunity to witness the 
results of their hard work. 
 
Role Responsibilities 

• Online content production (research, copywriting) 
• Contributing content ideas and monitoring social networking profiles  
• Creating digital assets for social media using Photoshop 
• The roll out of the 2020 marketing campaign  
• Sourcing relevant marketing opportunities through online listings, email newsletters and 

third-party promotions 
• Assisting with creation of print collateral and distribution  
• Creating signage and Festival branding using Keynote and InDesign 
• Assisting the marketing team as needed 

 
Key Learning Opportunities 

• Digital content: including online content production, blog content production, uploading 
audio content, podcasting permissions scheduling, and uploading to a website content 
management system (CMS) 

• Social media: including contributing to social networking profiles and digital assets 
production 

• Marketing campaigns: including creating a mini-campaign, assisting with the Festival 
campaign, working on niche marketing for individual events and assisting with Festival 
promotions and actions from sales meetings 

• Print marketing and archiving: including creating and maintaining archives, editing print 
material, assisting with print production and distribution and assisting with Day Sheets 

• Design: including creating digital assets and design briefs 
 

Key Festival Dates 

FEBRUARY    

Sunday 2    Applications for Marketing Internship close 
Monday 17   Marketing internship begins 
   
MARCH  
Tuesday 12   Program launch 
Saturday 14   Program launch in the Sydney Morning Herald 
 
APRIL  
Saturday 18   Volunteer Orientation Day 
Monday 27   Festival begins 
Tuesday 28   Opening Night Party  
Wednesday 29   SWF Night & city events begin 
Thursday 30   SWF Festival events 
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MAY 
1–3 May    SWF Festival event weekend 
4–7 May    SWF school days events 
Tuesday 12   Volunteers wrap party 
 
 
If you have any questions regarding this opportunity, please email us at volunteers@swf.org.au 
 


