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CONFERENCE DAY ONE 

Monday 26th March 2018 

 

8:50 OPENING | Opening remarks from the chair 

 Stephen Myers, Principal Consultant, Ovum 

 

WECLOME ADDRESS 

 

09:00 INTERNATIONAL KEYNOTE | The landscape of OTT TV 

 Global updates on the OTT landscape 

 Key messages for the Australian market 

 How does the future look for the OTT industry? 

 Is the OTT market heading for consolidation? 

Ed Barton, Chief Analyst, Entertainment Ovum, UK 

 

OTT TV AND SPORT 

  

09:40 The All-Star Line-up for Winning in OTT 

Launching at OTT service is bitter sweet – it’s easy to do many things on OTT that you can’t do on broadcast 

(4k, interactivity, multi camera angles, extra engagement through social), yet it’s hard to execute.  This 

session will look at the player line-up of content, quality and economics to drive home the end goal of OTT 

success.  

Adam Riley, Regional Director, South Asia, Akamai 

10:10 How to play and win in E Sports  

 From bedrooms to purpose built arenas, esports is big business. Hear how to capitalise on the burgeoning 
ANZ market 

 Learn who the 1.5m monthly Twitch users are and how to gain access to their world 
Scott Wenkart, Managing Director, Showdown 

 
10:40 Networking and refreshment break 

 

11:00 PANEL | The changing face of sports broadcasting; e-sports 

 The emergence of online platforms and how they’ve flourished; will they eventually take-over? 

 Analytics; what does the data say about viewership retention, content trends and growth? 

 Are e-sports and online platforms, such as Twitch, a goldmine for established sports teams and leagues? 

 How do revenue models differ from traditional sports broadcasting? 

Nick Vanzetti, MD – Australia, ESL 

Lewis Mitchell, Partnerships Associate – Australia/New Zealand, Twitch 

A/Prof Sarah Kelly, Professor of Marketing, UQ Business School, University of Queensland 

Steve Davis, GM Asia Pacific and Japan, Ooyala 

  

11:50 Seven West Media’s OTT sports streaming journey from RIO 2016 to the 2018 Commonwealth Games 

 Succeeding in this highly competitive space 

 Clive Dickens, Chief Digital Officer, Seven West Media  

 

12:30 Lunch and networking break 
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13:30 Cultivating the perfect marriage between a brand and a sporting or entertainment body 

Francis Coady, General Manager, HAVAS Sport & Entertainment 

 

14:00 The future of storytelling in a digital world; What are the numbers telling us about consumer 

experience 

 Niamh Collins, General Manager - Video, Nine Entertainment Co. 

 

 

INTERNATIONAL CASE STUDY 

 

14:30 INTERNATIONAL CASE STUDY | The evolution of live news 

 A look at how consumer trends have changed – people now wish to consume their news differently. 

 How short-form has eclipsed long-form news 

 The prevalence of social media sites in the realm of news broadcasting 

 How are established news companies altering their strategy to adapt? 

Chris Davies, Marketing and Distribution Director, BBC Global News Ltd 

 

15:00 CLOSING | Closing remarks from the Chair 

 

15:15    Networking Drinks 
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CONFERENCE DAY TWO 

Tuesday 27th March 2017 

 

9:00 OPENING | Opening remarks from the Chair 

Stephen Myers, Principal Consultant, Ovum 

 

CONTENT-THE KING OF OTT TV 

 

9:10 Stealth Innovation; Bringing about change effectively 

This presentation focusses on the newest concept in how internal innovation can be given mandate, ensuring 

early exposure doesn’t kill good ideas and proving the value of truly useful innovation. 

Discussing; 

 Stealth Innovation 

 Stealth Sponsorship 

 Stealth Branding 

Eric Kearley, Digital Transformation Executive, ERK Consulting  

 

9:50 Branching out 

How Amazon Web Services enables customers such as Twitch and Amazon Prime to provide 

innovative streaming services. 

 Uti Alatan, Head of Media Products, Amazon Web Services ANZ 

  

10:30 Networking and refreshment break 

 

11:00 Content is king…………If you can see it! 

A quick look at some of the ground-breaking work being done in the US to “fix” the Internet and enable OTT 

distribution of the massive amounts of video demanded by consumers and content creators, at the level of 

quality envisaged by its creators. Includes the world exclusive launch of a completely new model for movie 

distribution, payment and consumption, built on a new peer to peer blockchain technology stack under the 

Secure Peer Assist architecture. 

Rhett Sampson, CEO & CTO, GT Systems 

 

11:45 PANEL | Is content really ‘King’? 

 Is the mantra ‘Content is King’ really true? 

 Who are the thought-leaders in the continued progress of content? Where is the market being taken? 

 How content can encourage loyalty, open dialogues and speak directly to customers 

 What are the most useful and prudent ways content can sell products? 

Rebecca Heap, Head of Programming & Digital, ABC 

Liz Baldwin, General Manager – Digital, Network Ten 

Noel Leslie, CTO, SBS 

Liz Ross, CEO, Freeview Australia 

  

12:45 Lunch and networking break 

 

GROWTH 
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13:45 The nbn: Laying the foundations for the OTT revolution 

Tony Brown, Executive Manager- Corporate Media, NBN 

 

 

14:30 OTT monetisation: insights from exclusive consumer and global research to achieve maximum 

monetisation effectiveness and revenue 

92% of viewers are likely to change their viewing behaviour due to poorly inserted, and 68% prefer one long 

ad to multiple short ones. Come along to hear Mark Wilson share insights such as these on the streaming 

habits of Australians derived from research commissioned exclusively by Switch Media. 

Findings from the quantitative survey cover perception around streaming habits, quality and services, multi-

device and multi-viewing habits. With a specific focus on advertising, insights reveal viewer preferences and 

tolerance around things such as the number of ads per hour, ad placement (pre, mid, post), ad targeting and 

ad length. 

Mark Wilson, COO and Head of Product, Switch Media 

 

 

15:00 CLOSING | Closing remarks from the Chair  

 

15:15 END OF CONFERENCE & Afternoon Tea 
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